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April 4, 2011

Ms. Teri Smith
State of Nevada, Purchasing Division
515 E. Musser Street, Suite 300
Carson City, NV 89701


RE:
RFP #1907; Wireless Voice Service, Wireless Data Service, Accessories and Equipment


Dear Ms. Smith,


On behalf of AT&T Mobility, I want to thank the State of Nevada for this opportunity to respond to all three bands of the Western States Contracting Alliance’s (WSCA) Request for Proposal (RFP) for Wireless Services. For the last eight years, WSCA and AT&T Mobility have worked as true partners to bring wireless services to more than 7,000 state and local government agencies spanning 46 states and the District of Columbia. This partnership’s success can be seen in the 
60 percent growth in the use of the contract over the last three years. 

AT&T’s network investments and upgrades have enabled AT&T Mobility to continue delivering the nation’s fastest mobile broadband network. In 2010, AT&T invested $20.3 billion in our network infrastructure. AT&T Mobility continues, year over year, to lead the industry in network investment. AT&T Mobility’s wireless offerings will meet, if not exceed, the needs of the WSCA participating entities. 

AT&T Mobility will continue to bring new and exciting products and enhancements to the state governments, while addressing their budget constraints. An AT&T Mobility offering provides numerous advantages to WSCA participating entities, including:

· Simultaneous voice and data so that you can talk, email, and surf the Web at the same time.


· Unsurpassed wireless service reaching more than 300 million people (99.8% of the U.S. population). 


· The best coverage of any wireless carrier worldwide. AT&T delivers the widest international voice coverage of any wireless carrier in the world. With AT&T Mobility, customers have the freedom to make wireless calls using an internationally enabled phone on all seven continents and in more than 220 countries.


· Wireless data coverage in more countries than any U.S. carrier — with wireless data-roaming in more than 200 countries for laptops, hand-held devices and other data services, and third-generation (3G) services in more than 170 countries. In addition, AT&T offers wireless service on 130 cruise ships worldwide.


· Extensive wireless network built on the 3rd Generation Partnership Project (3GPP) family of technologies, which includes GSM (Global Systems for Mobility), UMTS (Universal Mobile Telecommunications System), HSPA (High Speed Packet Access), and LTE (Long Term Evolution). Nearly 90% of global wireless subscribers are on GSM network technology.


· Accessible sales force and customer service organization that covers all 50 states and the District of Columbia, to enable every agency that desires to use the WSCA contract access to information that will help them in their respective budget and decision making processes.


· Access to the latest in equipment devices and accessories to support both voice and broadband services.


· The most up-to-date network. AT&T Mobility is deploying the latest generation of 
3G technology — High Speed Packet Access Plus (HSPA+) — as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost to AT&T’s already fast 3G speeds.


· Innovation with next generation technology. In 2010, AT&T Mobility began trials of the next-generation 4G technology — LTE — with planned nationwide deployment in 2011.

AT&T’s submitted pricing is valid for 180 days from date of proposal submission.


AT&T Mobility looks forward to continuing our partnership with the State of Nevada under the WSCA program and with WSCA participating entities to meet their wireless needs. AT&T Mobility’s proposals leverage the purchasing volumes of WSCA to provide WSCA participating entities the best value at competitive prices.


Please contact Twila Lively, AT&T’s WSCA Contract Manager, regarding any questions or for further discussion on AT&T’s proposals. Ms. Lively is available at (925) 487-9945 or at twila.lively@att.com.  

Respectfully Submitted,


Xavier D. Williams
Senior Vice-President

Public Sector & Healthcare


�
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Tab III. Vendor Information Sheet for RFP No:  1907

Vendor Must:


A) Provide all requested information in the space provided next to each numbered question.  The information provided in Sections V1 through V6 will be used for development of the contract;


B) Type or print responses; and


C) Include this Vendor Information Sheet in Tab III, State Documents of the Technical Proposal.


		V1

		Firm Name

		AT&T Mobility National Accounts LLC dba AT&T Mobility 



		V2

		Street Address

		1025 LENOX PARK BLVD NE 5D46



		V3

		City, State, ZIP

		Atlanta, GA 30319



		V4

		Telephone Number



		

		Area Code:  925

		Number:  487-9945

		Extension:  



		V5

		Facsimile Number



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V6

		Toll Free Number



		

		Area Code:  

		Number:  n/a

		Extension:  



		V7

		Contact Person for Questions / Contract Negotiations,
including address if different than above



		

		Name: Twila Lively



		

		Title:  Contract Manager



		

		Address:  2600 Camino Ramon; Rm. 3W550BB; San Ramon, CA 94583



		

		Email Address: twila.lively@att.com



		V8

		Telephone Number for Contact Person



		

		Area Code:  925

		Number: 487-9945

		Extension:  



		V9

		Facsimile Number for Contact Person



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V10

		Name of Individual Authorized to Bind the Organization



		

		Name:  Xavier Williams

		Title:  Senior Vice President, Public Sector and Healthcare



		V11

		Signature (Individual must be legally authorized to bind the vendor per NRS 333.337)



		

		Signature:




		Date:
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Tab IV. State Documents


· The signature page from all amendments with an original signature by an individual authorized to bind the organization.


· Attachment A – Confidentiality of Proposal and Certification of Indemnification with an original signature by an individual authorized to bind the organization.


· Attachment C1 – Vendor Certifications with an original signature by an individual authorized to bind the organization.


· A copy of vendor’s Certificate of Insurance identifying the coverages and minimum limits currently in effect.


· Copies of any vendor licensing agreements and/or hardware and software maintenance agreements, if applicable.


· Copies of applicable certifications and/or licenses.


Amendments


· Amendment 1, received February 7, 2011, is attached.


· Amendment 2, received March 22, 20011, is attached.


(PLACEHOLDER FOR AMENDMENT PAGES)


(PLACEHOLDER FOR AMENDMENT PAGES)


Attachment A – Confidentiality of Proposals and Certification of Indemnification 


Submitted proposals, which are marked “confidential” in their entirety, or those in which a significant portion of the submitted proposal is marked “confidential” will not be accepted by the State of Nevada.  Pursuant to NRS 333.333, only specific parts of the proposal may be labeled a “trade secret” as defined in NRS 600A.030(5).  All proposals are confidential until the contract is awarded; at which time, both successful and unsuccessful vendors’ technical and cost proposals become public information.  


In accordance with the Submittal Instructions of this RFP, vendors are requested to submit confidential information in separate binders marked “Part I B Confidential Technical” and “Part III Confidential Financial”.


The State will not be responsible for any information contained within the proposal should vendors not comply with the labeling and packing requirements, proposals will be released as submitted.  In the event a governing board acts as the final authority, there may be public discussion regarding the submitted proposals that will be in an open meeting format, the proposals will remain confidential. 

By signing below, I understand it is my responsibility as the vendor to act in protection of the labeled information and agree to defend and indemnify the State of Nevada for honoring such designation.  I duly realize failure to so act will constitute a complete waiver and all submitted information will become public information; additionally, failure to label any information that is released by the State shall constitute a complete waiver of any and all claims for damages caused by the release of the information.


This proposal contains Confidential Information, Trade Secrets and/or Proprietary information as defined in Section 2 “ACRONYMS/DEFINITIONS.” 


Please initial the appropriate response in the boxes below and provide the justification for confidential status.

		Part I B – Confidential Technical Information



		YES

		X

		NO

		



		Proposal Sect. 
& Page #

		Justification for Confidential Status



		3.5.8; pg. VI-36 

		In-depth coverage maps if publically available would put AT&T’s network at risk



		3.5.9; pg. VI-36

		In-depth coverage maps if publically available would put AT&T’s network at risk



		3.5.12; pg. VI-38

		Network improvement could put AT&T at a competitive disadvantage if publicly available.





		Part III – Confidential Financial Information



		YES

		X

		NO

		



		Justification for Confidential Status



		Proposed Pricing could put AT&T at a financial disadvantage  





		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Attachment C1 – Vendor Certifications 


Vendor agrees and will comply with the following:


(1) Any and all prices that may be charged under the terms of the contract do not and will not violate any existing federal, State or municipal laws or regulations concerning discrimination and/or price fixing.  The vendor agrees to indemnify, exonerate and hold the State harmless from liability for any such violation now and throughout the term of the contract.


(2) All proposed capabilities can be demonstrated by the vendor.


(3) The price(s) and amount of this proposal have been arrived at independently and without consultation, communication, agreement or disclosure with or to any other contractor, vendor or potential vendor.


(4) All proposal terms, including prices, will remain in effect for a minimum of 180 days after the proposal due date.  In the case of the awarded vendor, all proposal terms, including prices, will remain in effect throughout the contract negotiation process.

(5) No attempt has been made at any time to induce any firm or person to refrain from proposing or to submit a proposal higher than this proposal, or to submit any intentionally high or noncompetitive proposal.  All proposals must be made in good faith and without collusion.


(6) All conditions and provisions of this RFP are deemed to be accepted by the vendor and incorporated by reference in the proposal, except such conditions and provisions that the vendor expressly excludes in the proposal.  Any exclusion must be in writing and included in the proposal at the time of submission.


(7) Each vendor must disclose any existing or potential conflict of interest relative to the performance of the contractual services resulting from this RFP.  Any such relationship that might be perceived or represented as a conflict should be disclosed.  By submitting a proposal in response to this RFP, vendors affirm that they have not given, nor intend to give at any time hereafter, any economic opportunity, future employment, gift, loan, gratuity, special discount, trip, favor, or service to a public servant or any employee or representative of same, in connection with this procurement.  Any attempt to intentionally or unintentionally conceal or obfuscate a conflict of interest will automatically result in the disqualification of a vendor’s proposal.  An award will not be made where a conflict of interest exists.  The State will determine whether a conflict of interest exists and whether it may reflect negatively on the State’s selection of a vendor.  The State reserves the right to disqualify any vendor on the grounds of actual or apparent conflict of interest.


(8) All employees assigned to the project are authorized to work in this country.

(9) The company has a written equal opportunity policy that does not discriminate in employment practices with regard to race, color, national origin, physical condition, creed, religion, age, sex, marital status, sexual orientation, developmental disability or handicap.  


(10) The company has a written policy regarding compliance for maintaining a drug-free workplace.

(11) Vendor understands and acknowledges that the representations within their proposal response are material and important, and will be relied on by the State in evaluation of the proposal.  Any vendor misrepresentations shall be treated as fraudulent concealment from the State of the true facts relating to the proposal.


(12) Vendor must certify that any and all subcontractors comply with Sections 7, 8, 9, and 10, above.

(13) The proposal must be signed by the individual(s) legally authorized to bind the vendor per NRS 333.337.


		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Vendor’s Certificate of Insurance 


AT&T Response:


See AT&T’s Certificate of Liability Insurance, attached.
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(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


Vendor Licensing Agreements and/or Hardware and Software Maintenance Agreements


AT&T Response:


See AT&T Mobility Nevada Business License, attached.

This page is intentionally left blank


(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


Applicable Certifications and/or Licenses


AT&T Response:


AT&T does not have any applicable certifications or licenses to include at this time. AT&T is licensed to do business in every state in the U.S. and every country in which we do business, and has spectrum licenses and roaming agreements in all locations we provide wireless services.  Copies of state and country business licenses and spectrum licenses are on file for your review if needed.
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Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

I have read, understand and agree to comply with the terms and conditions specified in this Request for Proposal.  


		YES

		

		I agree to comply with the terms and conditions specified in this RFP.





		NO

		X

		I do not agree to comply with the terms and conditions specified in this RFP.





In order for any exceptions and/or assumptions to be considered they MUST be documented in detail in the tables below.  The State will not accept additional exceptions and/or assumptions if submitted after the proposal submission deadline.  Vendors must be specific.  Nonspecific exceptions or assumptions may not be considered.  If the exception or assumption requires a change in the terms or wording of the contract, the scope of work, or any incorporated documents, vendors must provide the specific language that is being proposed in the tables below.

		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date
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Vendors MUST use the following format.  Attach additional sheets if necessary.


EXCEPTION SUMMARY FORM

		RFP SECTION NUMBER

		RFP PAGE NUMBER

		EXCEPTION
(Complete detail regarding exceptions must be identified)



		3.2.2

		10

		AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.



		3.3.1

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.3

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.4

		12

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.



		3.5.1

		12

		Provide competitive prices at the best value to Participating Entities in a timely and efficient manner, as to be set forth in the mutually agreed to contract



		3.5.11

		13

		AT&T will make an effort to notify designated key contacts five days prior to a planned service outage, but can commit to no later than 48 hours prior to any planned service outages and/or scheduled maintenance pursuant to the process described in section 3.5.11. 



		4.2.1.1

		21

		Subcontracts are selected from a pool of subcontractors on an-as-needed basis. When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T.  



		4.2.1.2

		21

		When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T and will require them to sign Attachment C-1.  



		4.2.1.3

		21

		When needed for a project, AT&T will require subcontractors to provide a minimum of three references to the Participating Entity for review.



		4.2.1.4

		21

		When subcontractor is needed for a project, AT&T will require subcontractors to provide proof of insurance as required in this RFP.



		4.2.1.5 Amendment 2

		page 3

		When subcontractor is needed for a project, AT&T will obtain Participating Entity approval prior to the commencement of work. 



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 Insurance Coverage page 6:  


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.

Change to: 


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s required insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


d.
Deductibles and Self-Insured Retentions: Insurance maintained by Contractor shall apply on a first dollar basis without application of a deductible or self-insured retention unless otherwise specifically agreed to by the Lead State or Participating States. Such approval shall not relieve Contractor from the obligation to pay any deductible or self-insured retention.  Any deductible or self-insured retention shall not exceed five thousand dollars ($5,000.00) per occurrence, unless otherwise approved. 


Change to: 


d.
Deductibles and Self-Insured Retentions: Any deductible or self-insured retention be at the sole risk of the Contractor.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled, non-renewed or coverage and /or limits reduced or materially altered, and shall provide that notices required by this paragraph shall be sent by certified mailed to the address identified on page 1 of the contract.


Change to: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled or non-renewed and shall provide that notices required by this paragraph shall be sent by mail to the address identified on page 1 of the contract.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 8: 


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  The Lead State reserves the right to request and review a copy of any required insurance policy or endorsement to assure compliance with these requirements.


Change to:  


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  



		Attachment D 
and 
Attachment K

		



		AT&T’S GENERAL EXCEPTIONS
TO
ATTACHMENT D AND ATTACHMENT K


In addition to the exceptions and assumptions noted above, and in accordance with the express directives set forth in the RFP, AT&T hereby also takes a general exception to the WSCA MSA Contract Form set forth in Attachment D to the RFP (the “WSCA MSA”), and to the four States’ respective unique terms and conditions set forth in Attachment K (collectively, the “Additional States’ Ts&Cs”).


In general, in the event AT&T is fortunate enough to be selected as a vendor under this procurement, AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities. However at this time, the form of the WSCA MSA does not reflect the product-related terms and conditions that AT&T believes are necessary to properly reflect both AT&T’s operational deliverables and its risk tolerance.  Nevertheless, AT&T has had a long-standing relationship with WSCA and remains very confident that the vast majority of the WSCA MSA can be accepted and ultimately incorporated into a final, cohesive contract vehicle that is satisfactory to both AT&T and WSCA, and which enables seamless, efficient commerce with the Participating Entities.  Moreover, WSCA made it clear in the RFP that the WSCA MSA was provided as a courtesy to vendors, and that it was not necessary for vendors to complete the WSCA MSA with their proposal responses.


AT&T takes similar exceptions to the Additional States’ Ts&Cs.  In addition to the reasons stated above with respect to the WSCA MSA, AT&T submits that the Additional States’ Ts&Cs are more akin to the types of provisions that would be included in a Participating Addendum for each such State, similar to how the State of Nevada would have its own Participating Addendum if it chooses to be a Participating Entity.  Furthermore, the very nature of the WSCA MSA makes acceptance, rejection or modification of the Additional States’ Ts&Cs difficult, if not impossible, at this time because WSCA and AT&T must reach a final agreement on the resulting contract to best determine which provisions of the Additional States’ Ts&Cs are appropriate for inclusion.  Once again, AT&T pledges its optimism and willingness to negotiate in good faith with all potential Participating Entities, including these four States, on any additional terms and conditions requested.


Accordingly, notwithstanding anything to the contrary set forth in the RFP, neither AT&T nor WSCA is under any obligation with respect to the RFP until both parties have agreed upon and executed a mutually acceptable final contract.





ASSUMPTION SUMMARY FORM


		RFP SECTION NUMBER

		RFP PAGE NUMBER

		ASSUMPTION
(Complete detail regarding assumptions must be identified)



		Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

		41

		I agree to comply with the terms and conditions specified in this RFP, subject to the stated exceptions and/or assumptions set forth in this Response as directed to provide below and elsewhere herein.



		Attachment D

		44

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.



		Attachment K

		51

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.
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Tab VI. Section 3. Scope of Work
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3.1
General Requirements


3.1.1
Vendors may choose to submit a proposal on any or all listed services and/or equipment; each band of service and/or equipment proposed upon must be submitted as a standalone proposal, i.e., a vendor that provides wireless voice service, broadband service, and equipment must submit three separate proposals, each clearly identifying compliance with each service band.  A vendor proposing upon accessories/equipment/devices would submit only one proposal for that specific band of services.  Each proposal will be evaluated individually as submitted for the specific band of services. 

AT&T Response:  


AT&T Mobility (AT&T) is responding to the three bands of the Western States Contracting Alliance’s (WSCA’s) Request for Proposal (RFP) for Wireless Services.  AT&T is submitting one comprehensive proposal for each band of service, which clearly delineates between wireless voice service, wireless broadband data service, and accessories and equipment.

AT&T’s integrated, domestic wireless network is completely digital and can serve more than 90% of the U.S. population—more than 300 million people. Agreements with other domestic carriers may extend this coverage up to 99.8% of the U.S. population. AT&T offers voice services in more than 220 countries as well as international data roaming in more than 200 countries. The WSCA and the corresponding Participating Entities can depend upon AT&T’s breadth and depth of resources, including: 


· AT&T to continue to invest billions of dollars for upgrades and enhancements to our network -- to connection people where the live and work faster and better than any other provider.

· AT&T to provide free mobility consulting for process improvements, technical consultants to ride-along to gain understand of the scope of the problem, and re-engineer an agency’s process to guarantee cost and efficiency savings. 


· AT&T to have an accessible sales force and customer service organization that covers all 50 states and the District of Columbia available to help every agency that desires to use the WSCA contract relevant to their budget and decision making processes.

· AT&T to invest up to $565 million to continue to reduce green house gases to protect our world’s environment.


AT&T is ready and able to begin migrating Participating Entities from the current WSCA contract to the forthcoming WSCA program. Appendix A of AT&T’s proposal contains a high-level Transition Plan that outlines our approach to making this migration as seamless as possible for Participating Entities.

3.1.2
Provide quality wireless voice services, wireless broadband services, equipment and accessories at the lowest cost available in a timely and efficient manner.


AT&T Response:  

AT&T will continue to provide competitive prices and best value for wireless voice service, wireless broadband data service, equipment and accessories, as set forth in the mutually agreed to contract. AT&T will continue to provide these services in the most timely and efficient manner that Participating Entities have come to expect from AT&T.


More specifically, and as supplemented in the Cost Proposal attached hereto, AT&T offers to provide WSCA with AT&T’s generally available voice service and wireless data service plans, plus certain customized wireless plans designed for WSCA (collectively, the Plans), and to provide those Plans to WSCA at a discount.  


The discount applies to a Plan’s monthly service charge, which is essentially the Plan’s monthly wireless access charges, or the set fee charged monthly for use of a particular Plan (i.e., Monthly Service Charge).  AT&T refers to this discount as the Monthly Service Charge Discount or the MSC Discount. AT&T offers WSCA two different tiers of that Monthly Service Charge Discount for Participating Entities’ CL/CRUs and IL/IRUs, respectively (please refer to AT&T’s response to Section 3.1.3 herein for the definitions of CL/CRU and IL/IRU).  Similarly, AT&T will offer discounts off most of our wireless equipment (i.e., Equipment Discount); this Equipment Discount is detailed in the Cost Proposal.   


AT&T has invested $74 billion for wireless and wire-line enhancements over the past three years, much of which was to build wireless networks, including acquisitions and spectrum purchases. This investment means increased coverage and a higher level of service for Participating Entities.


AT&T investments also include:


· $9 billion for Long-Term Evolution (LTE) spectrum purchase over the past three years


· $20.3 billion investment in AT&T’s wireless and wireline network in 2010, including more than a 50 percent increase in wireless-related capital investment versus the prior year 


· $2.3 billion in purchase of Alltel assets to extend coverage across the country

To increase wireless access beyond cell sites, AT&T built the nation’s largest Wi-Fi network. AT&T has more than 24,000 hotspots, including locations in all 50 states, and access to more than 135,000 hotspots around the world. AT&T provides flexible network access methods and an improved network experience whether at home, in the office, or on the go.

Quality Wireless Voice Services

AT&T's wireless network is based on the 3rd Generation Partnership Project (3GPP) family of technologies. This includes Global Systems for Mobility (GSM) and Universal Mobile Telecommunications System (UMTS), the most open and widely-used wireless network platforms in the world. This dominant technology means that WSCA Participating Entities will continue to benefit from AT&T’s global roaming capabilities, prioritized research and development, the best options in cutting-edge devices, and smoother evolution to enhanced technologies. 


Quality Wireless Broadband (Wireless Data) Services

The GSM/UMTS platform enables continued enhancement of mobile broadband speeds as AT&T evolves to the next generation of technologies. With AT&T’s even faster mobile broadband technology, followed by the planned roll-out of LTE technology, AT&T customers will have access to the best combination of speed, performance, coverage, and available devices for years to come.


AT&T deployed high-quality 850 MHz spectrum in hundreds of markets to support mobile broadband services. This additional spectrum expands overall network capacity and improves in-building reception. AT&T is deploying the next generation of mobile broadband technology as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost in mobile broadband speeds for AT&T customers, including Participating Entities.


AT&T will continue to invest to build our broadband networks, which will bring Participating Entities quick access to the content, applications, and services that matter most. In 2010, AT&T invested $20.3 billion in total capital expenditures.  For 2011, AT&T’s capital expenditure budget of $19 billion will allow us to continue to improve our network to provide better and faster service in more places. 


When combined with enhanced backhaul, AT&T’s HSPA+ technology, the next step in the AT&T’s progression to LTE, is expected to enable speeds up to four times faster than our already fast mobile broadband speeds. By mid-2011, AT&T will have evolved to even faster 4G speeds with the planned initial launch of AT&T’s LTE network.  These enhancements are designed to allow our customers, including Participating Entities, to reap all the benefits of the nation's fastest wireless mobile broadband network and the widest array of mobile devices.


4G Evolution

AT&T has deployed HSPA+ to virtually 100% of our nation's fastest mobile broadband network, which enables 4G speeds when combined with enhanced backhaul. AT&T is rapidly expanding enhanced backhaul to cell sites throughout the country, adding new cell sites weekly. AT&T plans to have a variety of broadband devices available to take advantage of increased speeds. With backwards compatibility, AT&T will provide a consistent experience across the AT&T mobile broadband footprint.

AT&T has a history of improving mobile broadband network speeds to provide our customers with the best and fastest mobile broadband experience.  AT&T’s utilization of 3G technology allows for simultaneous voice and data to be available as we transition into 4G and beyond.

Quality Equipment and Accessories 


AT&T works with equipment and accessories manufacturers to bring the latest, most productive products to market. The Apple iPhone and Apple iPad are industry-leading products, and examples of our ventures with other businesses. BlackBerry, Palm, and Windows Mobile devices provide a range of products that can meet the requirements of the wide variety of government agencies in fulfilling their objectives. 


AT&T is committed to providing WSCA with a wide variety of quality accessories to enhance Participating Entities’ wireless experiences. To achieve this, AT&T has an established Accessory Development team to review, test, and select the accessories deemed the most effective and efficient for our customers. The Accessory Development team’s device certification program tests mobility applications in the lab to verify the devices’ efficient operations prior to making them available to Participating Entities. This pro-active testing reduces equipment returns due to high customer satisfaction, low subscriber inconvenience, and general annoyance.


To further expand AT&T’s offering of more specialized equipment and accessories, AT&T has entered into a resale agreement with a large supplier of customized communications equipment. This agreement allows AT&T to sell the equipment directly to a Participating Entity’s end user (each an End User). Previously, as is the practice in the wireless industry, AT&T could only bill for the service. End Users can depend directly on AT&T to stand behind the sale of the equipment through AT&T’s warranty and replacement policies. Such accessories will include “ruggedized” handsets and modems, antennas, and satellite phones.

AT&T has access to a tremendous number of ancillary devices to support both wireless voice and wireless data services. The accessories are provided by certified manufactures to allow for the highest standards of reliability.

3.1.3
Provide secure online access for each participating entity representative to manage accounts and order services/accessories/equipment.  Only the participating entity representative shall be allowed to manage accounts and service/equipment/accessory ordering. Vendor is responsible to keep the list of participating entity representatives current. 


AT&T Response:  


AT&T’s Premier® customer web-based portal will provide secure online access 24x7 to Participating Entities to manage accounts and order services/accessories/equipment.  


The Premier Platform is a highly customizable online site for large and small government agencies to manage their wireless accounts efficiently. Participating Entities can depend on AT&T’s Premier Platform for one-stop, customizable online site support to understand, purchase, monitor, and manage their wireless products and services. 

AT&T Premier Procurement allows access to an agency-specific catalog, hosted by AT&T. Premier Procurement allows for a seamless browsing experience between the agency’s website and the AT&T Premier shopping experience, allowing the Participating Entity to:


· Configure and calculate the prices of AT&T services, equipment, and accessories 


· Create a purchase requisition 


· Submit an electronic purchase order to AT&T 


· Receive an acknowledgment regarding the specific purchase order 


· Automate checkout by pre-populating ship to addresses, contact fields, or custom User Defined Labels

The Premier Platform enables a Participating Entity’s representative to manage accounts and order services, accessories, and equipment. Premier can be configured to allow End Users to access online procurement customized to each End User as defined by the Participating Entity.  The Participating Entity’s representative pre-defines permission levels, while Premier further protects the Participating Entity’s site by enforcing security features through End User log-on and password protection.


Premier can fully integrate into a Participating Entities’ various existing procurement applications, including Ariba, IBX, Peoplesoft, Perfect Commerce, and Oracle (iProc/OEN/OSN). AT&T’s Premier Procurement Integration allows a customer to securely order wireless goods and services within their existing procurement application. The End User uses the AT&T Premier website through his or her system to search and select items for purchase. The electronic shopping cart of items is then sent real time via the Internet to their procurement application. This is then converted into a requisition that is worked, approved, and converted to a Purchase Order within their procurement system. The Purchase Order is sent to AT&T, which pushes the order for fulfillment through our shipping warehouse.


AT&T will maintain a list of authorized users.


Level of User Access Hierarchy


Telecom Managers


Telecom Managers (TCMs) or Authorized Order Placers (AOPs) are individuals within an organization who operate, manage, and control wireless program elements. Typically, a TCM is centrally responsible for accounts with an agency or Participating Entity. TCMs are responsible for ordering on behalf of their employees, as well as payment and management of wireless accounts and services. 


TCMs can establish which models, manufacturers, and capabilities are available for purchase. Furthermore, Premier can filter on which voice and data plans the TCM wants to make available for purchase, allowing the agency to manage and control costs.


Billing Account Number Administration (BAN Admin)

The BAN Admin is an account management role that can be established by the TCM. This role allows an individual to administer Premier® Online Care functions for the wireless numbers associated with specific Billing Accounts (BANs). This individual will not access the level or group management for the Participating Entity. This level of access is appropriate for End Users responsible for managing at an agency or department level.


Corporate Liable Account (CL) or Corporate Responsible User (CRU)

A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.   


CRU with Administrative Rights

CRUs can be established with limited administrative rights. This allows such CRUs to view expanded billing data and pay their bills online. Often this is used by agencies whose employees pay their wireless bill with a government credit card.


Individual Liable Account (IL) or Individual Responsible User (IRU)

An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.  IRUs are able to shop on a customized Premier site that can be accessed by a link sent by the TCM. 


Premier provides access to meet the individual requirements of diverse government organizations across the United States, via flexibility of role assignment. Simultaneously, Premier allows the controls necessary to be efficient with the effective expenditure of public funds. 


Please note that IRUs and CRUs are referred to in this Response together as “End Users”.


3.1.4
Vendors must commit to participate in the Federal Communications Commission’s E- Rate discount program established under authority of the Federal Telecommunications Commission Act of 1996.  Participation in, and implementation of this program will be provided without the addition of any service or administration fee by the vendor.  A statement of commitment is required.


AT&T Response:  


AT&T has been participating in the E-Rate program for schools and libraries since the program's inception in 1998. AT&T provides a complete range of telecommunications services for the E-Rate program, including voice, data, networks, wireless, Internet, and video.


AT&T is proud to bring our telecommunications expertise and knowledge of the E-Rate program to schools and libraries, helping to enable all eligible K–12 schools and public libraries to have affordable access to advanced telecommunications services. AT&T commits to our continued participation in the E-Rate program during the life of this agreement. AT&T participates in the program under SPIN 143025240.


In 2010, AT&T responded to and won more than $50 million (pre-discount) awards under the E-Rate program, serving approximately 3,200 individual entities. WSCA has been the contract of choice of many schools and libraries. AT&T is committed to pursue E-Rate opportunities through the WSCA program.


AT&T complies with Universal Service Administrative Company (USAC) requirements for the Universal Service Fund programs Schools and Libraries, as administered by USAC. 

3.1.5
Use of these contracts is permissive. 


AT&T understands the WSCA contract will be available to all 50 states and the District of Columbia. Participation in WSCA is not mandatory, but does require acceptance of the WSCA contract terms and conditions via a Participating Addendum (PA). 
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Administration of Contract(s)


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.2.1
Meet with lead States’ Purchasing Department representative on a semi-annual basis (once every six months) to evaluate and review:


· Pricing/rates relative to prevailing full market pricing/promotions/solicitations;


· Actual billed charges relative to prevailing available full market pricing;


· Adjustments to maintain the original discount offered to the then prevailing available full market pricing; and 


· Any other significant issue (service, billing or otherwise) that may need to be addressed.


AT&T Response:  


AT&T’s Contract Manager, Twila Lively, as described in proposal Section 3.4.1.1, will meet with the Lead State’s Purchasing Department representative on a semi-annual basis (once every six months), to assess and review current pricing and rate plans.  Criteria used for evaluation will be the prevailing full market pricing, with existing promotions, as they relate to the actual billed charges. If it is determined and is mutually agreed upon by both parties, adjustments to the discount would be amended into the contract. Other issues also will be reviewed and discussed as needed.


3.2.2
Complete the evaluation and review within twenty (20) business days. All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment to existing agreement.  Agreement shall be retroactive to the date of the review.


AT&T Response:  


AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.


3.2.3
The Contractor(s) shall report contract utilization and pay an administrative fee of 1/10th of 1% (one-tenth of one percent) of the total wireless spend to WSCA, paid quarterly.  The WSCA directors approved the level of the administration fee, and the fee is not negotiable.  The administrative fee is to be paid quarterly within 60 days of the end of the quarter (See Attachment G for Reporting Schedule).  In addition to the WSCA administrative fee, some WSCA and non-WSCA states may require that a fee be paid directly to the state on purchases made by procuring entities within that state.  For all such requests, the fee level, payment method and schedule for such reports and payments shall be incorporated in a Participating Addendum that is made a part of the contracts.  The Contractor(s) may adjust SES pricing accordingly for purchases made by procuring agencies within the jurisdiction of the state.  Any such price adjustment shall not exceed the dollar value of the additional fee.  All such agreements shall have no affect whatsoever on the WSCA fee or on the prices paid by the procuring agencies outside the jurisdiction of the state requesting the additional fee.


AT&T Response:  

AT&T will administer the required WSCA administration fee according to directions provided in the requirement above and in Attachment G, where total wireless spend equals total invoiced amount less taxes and surcharges.

3.2.4
Administration fee checks will be made payable to WSCA, 3643 Solutions Center, Chicago, Il  60677-3006, and sent in accordance with quarterly reports, Attachment G.  Contractor(s) will provide a report indicating the amounts rebated to each using entity. 


AT&T Response:   


AT&T will submit administrative fee payments, payable to WSCA, at 3643 Solutions Center, Chicago, IL  60677-3006. The administration fee checks will be sent in accordance with the quarterly reports. AT&T will provide a report that indicates the amounts rebated to each Participating Entity. 

3.2.5
Unless otherwise prohibited by provision in a participating addendum, Contractor may, at the sole discretion of the Contractor, offer discounted wireless services and equipment, broadband services and equipment, or accessories to employees of WSCA participating entities as Individual Liable (IL) accounts (“employee program”), within the jurisdiction of the entity completing the participating addendum, with the understanding that the entity completing the participating addendum has no liability whatsoever concerning the equipment or for payment of services.  All such employees must be validated in order to participate in the employee program, and that employees not so validated will not receive discounted wireless services and equipment, broadband services and equipment, or accessories under this agreement.

Each IL participating in the employee program must (a) enter into, and be individually responsible for complying with a selected service agreement including, without limitation, the corresponding obligations to comply with all of the terms and conditions of the chosen plan, and to pay all charges incurred under the service agreement; and (b) must follow the activation, validation, migration, upgrade and related policies, procedures and processes established by Contractor from time to time.  Any wireless spend  resulting from employee’s purchasing under the employee program of this contract will be subject to reporting requirements and to the required WSCA administrative fee of one tenth (1/10) of one percent, and report these sales as outlined in this RFP. 


AT&T Response:  

AT&T’s wireless program provides two broad options to WSCA, its Participating Entities, and their corresponding End Users.  First, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as CRUs, where the corresponding Participating Entity will have financial responsibility for the wireless service and equipment charges incurred by that CRU.  

Second, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as an IRU, where that individual is solely responsible for his or her wireless service and equipment charges incurred.  A Participating Entity has no financial responsibility for the wireless service and equipment charges incurred by an IRU.  


AT&T will validate IRUs requesting service whether they are ordering on-line or in one of AT&T’s retail stores.


Any wireless spend (total invoiced less taxes and surcharges) will be reported; the WSCA Administrative Fee of one tenth (1/10) of one percent will be paid to WSCA. Note that only equipment billed to the End Users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


3.2.6
Maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order.


AT&T Response:  


AT&T will maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order. These records are available through AT&T upon request. 

Each government agency that has an AT&T Premier site can access all billing records/invoices through AT&T’s Premier Platform, for a period of 16 months, 24x7, without requesting documentation from AT&T. 


3.2.7
Make records subject to billing audits either before or after payment.  Assist participating entities with detail account information required by the participating entity or auditor anytime during the contract period.


AT&T Response:  

AT&T will assist Participating Entities with detail account information required by the Participating Entity or auditor anytime during the contract period.


3.3
Reporting  
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The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.3.1
Reporting shall be provided in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response: 


AT&T will provide reports pursuant to the format described in Attachment G of the RFP, Reporting Format and Schedule. Reports will be uploaded to the WSCA ftp site or submitted via email. Hard copies will be made available upon request. 

For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Participating Entity orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


At this time, AT&T cannot provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IRUs is not available due to Customer Proprietary Network Information restrictions. Total wireless spend (total invoiced amount less taxes and surcharges) for IRUs will be computed for the payment of the Administrative Fee.

3.3.2
The following usage reports shall be submitted for the respective quarter:


3.3.2.1
Usage and purchases under the contract.


AT&T Response:  


For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


Detailed reporting information on IRUs can not be presented due to Customer Proprietary Network Information (CPNI) restrictions. 

3.3.2.2
Quarterly optimization report for each wireless/broadband service subscriber and orders placed for accessories.  The goal of the optimization reports is to ensure that each subscriber is utilizing the most appropriate plan.  This includes identifying subscribers that may be consistently incurring overage charges, and therefore should move to a more cost effective plan or subscribers consistently under-utilizing a plan, and therefore should move to a lower cost plan.


AT&T Response: 

AT&T will provide quarterly optimization reports for each subscriber. Based on the extremely large anticipated volume of use at the WSCA Master Contract level, AT&T will develop a customized reporting function to provide summary data that may be used by WSCA and the Participating Entities in determining the most appropriate plan. AT&T will work with WSCA to determine how the data will be customized to meet the needs of the Participating Entities.


Currently, AT&T complies with the quarterly optimization report requirement through our Premier Platform at the agency level. Premier provides Participating Entities, on a monthly basis, the information they need to evaluate if an End User is utilizing the most appropriate plan.


AT&T Premier Sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. This comprehensive site allows these Participating Entities to view current products service and usage charges. Working with AT&T account teams, each Participating Entity can control their expenses and verify that they are participating on the most appropriate plan for their organization. 


In addition, AT&T has a service management organization that works regularly with Participating Entities to review their bill and suggest alternative services so that End Users activate wireless services on the most appropriate and cost-effective plan for them. AT&T’s service management organization today services government clients in all 50 states and the District of Columbia. 


The following report examples are available from Premier for account optimization:


Basic Wireless User Inventory Report 

The Basic Wireless User Inventory Report provides basic wireless inventory information for each wireless user on the selected account. This report may assist in determining or tracking equipment assigned to the managed wireless users.


This report is run for all wireless users on a single foundation account or billing account. For each wireless user, this report includes the foundation account number, billing account name and number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device ID (IMEI), phone or device make, and any fields with user defined labels

Expanded Wireless User Inventory Report 

For each wireless user, this Expanded Wireless User Inventory Report includes the foundation account number, billing account name, billing account number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device make, phone or device ID (IMEI), and any fields with user defined labels. It also includes wireless user activation date, contract start date, contract end date, phone or device effective date, service type (voice, data, integrated), smart chip (SIM) number, rate plan monthly recurring charge, and rate plan name.  

Rate Plan Summary Report


The Rate Plan Summary Report provides a summary of rate plan, data, and messaging usage and charges for each wireless user on the selected account, averaged over the requested time period. This report may assist in analyzing the price plan needs of your managed wireless users, and identify overage issues. This report is at the summary level only. Billing reports may be used for more detailed billing analysis. 


For each wireless user, the report includes foundation account number, billing account number, billing account name, wireless user status, wireless user status effective date, wireless user full name, wireless number, rate plan monthly recurring charge, rate plan name, monthly included daytime minutes, requested months of report data, average total voice usage (minutes), average data usage (Kbs), average text messaging (SMS) usage, average multimedia messaging (MMS) usage, zero usage, average voice usage overage, average data usage overage, average text messaging (SMS) usage overage, average multimedia messaging (MMS) usage overage, average voice usage overage charges, average data overage charges, average text messaging (SMS) usage overage charges, average multimedia messaging (MMS) usage overage charges, average voice roaming usage, average voice roaming charges, average voice international usage, average voice international charges, average data roaming usage, average data roaming charges, average SMS roaming usage, average SMS roaming charges, average MMS roaming usage, and average MMS roaming charges.  

Upgrade Eligibility Report 

The Upgrade Eligibility Report provides the upgrade eligibility status and eligibility date of each valid wireless number in the report.

For each wireless user, this report includes the foundation account number, billing account number, wireless number, wireless user full name, phone or device make, phone or device model, phone or device ID (IMEI), early upgrade eligibility indicator (yes/no), not eligible for upgrade (yes/no), eligibility indicator (yes/no/yes*), and date becomes upgrade eligible.  

Additional detail is made available through standard billing reports. Figure 1 depicts an example of standard reports available to Premier.
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Figure 1: Sample AT&T Rate Plan Optimization Report. 


3.3.2.3
Voice, data, and combined voice/data related reports upon request.


AT&T Response:


AT&T will provide voice, data, and combined voice/date related reports at the WSCA contract level through a reporting system currently under development. Based on the extremely large anticipated volume of use, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T’s also will provide voice, data, and combined voice/data reports through our Premier Platform.  Premier sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. Premier offers Participating Entities the ability to view voice, data and combined voice/date related reports on line, 24 x7. These reports can be continually customized and established to be delivered on a predetermined interval.


3.3.3
Provide equipment sales report.  A quarterly summary of equipment sold.  Reports are to be submitted to the lead State in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response:

AT&T will submit quarterly equipment sales reports, in the format described in Attachment G, for equipment sold. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or supplied through our on-line ordering systems, Premier. Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IL (IRU) users can not be presented due to CPNI restrictions. The total wireless spend (total invoiced amount less taxes and surcharges) for IL (IRU) will be computed for the payment of the Administrative Fee.  When requested, AT&T will provide hard copies.

3.3.4
Individual participating entities may request specific equipment sales summaries, which shall be provided at no cost.  Reports shall include report elements as seen in Attachment G. 


AT&T Response: 


AT&T will provide requested equipment sales summary reports to individual Participating Entities at no cost. AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or in Premier. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


For Participating Entities not using Premier, AT&T will provide specific equipment sales summaries upon request. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order.


Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.

Participating Entities detailed reporting information on IRUs can not be presented due to CPNI restrictions. 

3.3.5
Upon request, provide reporting elements and/or management reports related to usage for services that are available and would optimize the participating entity’s ability to assess utilization and cost.


AT&T Response:  


AT&T will provide usage reports for services. Based on the anticipated volume of users, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T will have available, via our Premier Platform, reporting elements and management reports related to service usage. Premier sites are developed for organizations to manage their wireless network orders, reports, and billing, thereby enabling a Participating Entity to assess their utilization and costs. 

3.3.6
Be able to provide custom reports as may be requested by individual participating entities.  Describe in general, the level of sophistication and complexity, custom usage report data that you can provide to the participating entities.  Vendors should provide a sample report with their proposal.


AT&T Response:  


AT&T will provide two levels of custom reports. AT&T will provide custom reports as requested by individual Participating Entities directly through Premier. There are 34 standard reports available that can be customized to include the number of users selected and filtered by time period. These reports can be established for one time requests or recurring requests.


For Billing and Reporting Foundation Accounts, Premier eBill will provide online reporting capabilities. Premier eBill will allow the TCM user to analyze mobility charges and usage across the entire Foundation Account, for up to 16 consolidated billing periods. The reporting solution in Premier eBill contains pre-defined reports with default parameters. This allows the End User to quickly access these reports and receive the results without any customization effort. All pre-defined reports can be customized and saved if variations of the report’s default appearance and result sets are required. There are 34 different pre-defined Bill Analysis reports, divided into 6 categories, including Cost Center, Year-To-Date, Usage Detail, Remittance Detail, Other, and Invoice.


For self help or with assistance from the Participating Entity’s account team, Premier eBill users can review itemization of usage, messaging, features, and equipment. They can see detailed reports on voice call, messaging, and data usage. Entities can view current charges, long distance charges, roaming charges, and taxes and fees that may be applicable.


For agencies that do not have access to Premier, AT&T is developing a custom reporting capability. This capability will allow custom reports to be produced. AT&T will work with Participating Entities to provide custom reports. A sample report is not available at this time, but should be comparable to the sample reports shown for Premier. 


Figures 2, 3, and 4 show sample information snap shots of the standard reports available today to all entities on Premier.
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Figure 2: Example of Custom Reports List for Bill Analysis.
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Figure 3: Example of Equipment Inventory Report.
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Figure 4: Example of Equipment Cost Detail.


3.3.7
Upon request, provide subscribers with usage reports which include full itemization of call details (such as the information on the Contractor’s standard bill for consumer accounts) to enable verification of usage including:  (1) call date, call number call length, call time, and (2) plan cost, per minute charges, overage cost, additional features charges and other fees, etc.


AT&T Response: 

AT&T will provide CRU information and provide corresponding usage reports as required. Regulations protecting CPNI restricts AT&T from providing information regarding IRUs. TCMs can access all Premier billing records for the accounts within their control, allowing for usage verification.

The data in Figure 5 was downloaded via Premier. It is a drill-down report of several numbers selected from a customer Foundation Account Number (FAN), which provides per minute cost, overage, additional features, call date, call length, and time of call.
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Figure 5: Example of usage reports with full itemization of call details. 

[image: image31.jpg]at&t




3.4
Contract Management 


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.4.1
Assign a Contract Manager to manage the WSCA account, who shall be responsible for:


3.4.1.1
The contract’s overall performance requirements, ongoing unresolved issues, overall customer service.


AT&T Response:  

AT&T will continue to provide superlative overall management resources in support of the WSCA program. AT&T’s WSCA Contract Manager, Twila Lively, is 100% dedicated to supporting the contract as a single point of contact. Ms. Lively will work with Account Management, Service Management, Product Management, Systems Support Management, and AT&T Senior Management to verify that AT&T is meeting WSCA performance requirements, resolving issues, and addressing customer service concerns.

Ms. Lively’s 25 years in Telecommunications and Program Management enhances her abilities to support the WSCA contract. Ms. Lively’s main responsibilities will include contract management, including updates and modifications, new Participating Addenda, and offer development. She will continue to manage the AT&T WSCA team during formal meetings with the Lead State of Nevada. Ms. Lively will continue to be responsible for any WSCA contractual issues.


3.4.1.2
Providing any additional documentation necessary, as requested by the State for performance audits conducted periodically to evaluate areas of service required by this RFP (i.e. deliver, fill rate, variance reports, customer representatives)


AT&T Response:


When requested by the State, Ms. Lively will provide additional documentation for performance audits. These will be conducted periodically to evaluate areas of service required by this RFP (i.e., delivery, fill rate, and variance reports) to the customers’ representatives.


3.4.1.3
Meet with the lead State every six (6) months or as otherwise specified, to maintain the partnership between the State and the Contractor.  Meetings may involve, but not be limited to:


· Contractor performance;


· Problem resolution;


· Mandatory and custom reports; and 


· Improvement opportunities (i.e. cost savings opportunities, use of enhanced service features, etc.


AT&T Response:


The Contract Manager (i.e., Twila Lively), other AT&T WSCA team members, and others AT&T personnel needed will meet with the Lead State semi-annually (i.e., every six months) or more frequently, as requested, to maintain our ongoing relationships among the Participating Entities and AT&T. These partnership meetings will include addressing:


· Contractor performance


· Problem resolution


· Mandatory and custom reports


· Improvement opportunities, including cost savings opportunities and use of enhanced service features


3.5
Voice Services and Support (Band 1)
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3.5.1
Provide quality wireless voice services at the lowest cost available in a timely and efficient manner.


AT&T Response:  


AT&T will continue to offer Participating Entities quality wireless voice services at competitive prices to provide outstanding best value service. AT&T’s integrated, domestic wireless network is completely digital and can serve more than 90% of the U.S. population—more than 300 million people. Agreements with other domestic carriers may extend this coverage up to 99.8% of the U.S. population. AT&T offers voice services in more than 220 countries, along with data roaming in more than 200 countries.


AT&T’s superior voice service has been recognized throughout the industry. AT&T has been named the 2010 North American Company of the Year in Business Communications. AT&T also received the 2010 Market Share Leadership of the Year Award for Telecom Services from the analyst firm Frost and Sullivan.   


AT&T will continue to provide competitive prices at the best value to Participating Entities in a timely and efficient manner, as to be set forth in the mutually agreed to contract.


3.5.2
Establish and provide a set of “standard” plans for voice services.

AT&T Response: 

The following highlights the AT&T standard plans for voice services. Complete plan descriptions are provided with our pricing proposal.

Unlimited Voice Plan

AT&T Unlimited Voice Plan will include one line on one device. AT&T Unlimited Voice Plan includes the following features for WSCA:

· Unlimited anytime calls


· Unlimited domestic texting 24x7

· Unlimited AT&T Mobile to AT&T Mobile (M2M)

· Unlimited voicemail retrieval


· Voicemail


· Call Forwarding

· Caller ID


· Call Waiting

Business Pooled Nation Plans 


AT&T Business Pooled Nation plans offer Participating Entities the flexibility to use all their wireless minutes in the most cost-effective and efficient manner each month, for each wireless End User by adding Anytime Minutes to a common pool of minutes. Plan members using the same GSM™ network simply share from that pool. Therefore, light voice service End Users and heavy voice service End Users will effectively balance out each other. This thoroughly efficient method helps to control and maintain costs. In addition, AT&T’s normal service discount on the WSCA agreement will be applied to the pooled plans, for even further cost savings.


AT&T Business Pooled Plans include the following features for WSCA:


· Nationwide Long Distance 


· Caller ID


· Voicemail 


· Detailed Billing


· Call Forwarding 


· AT&T 411 INFO ($1.99 per call)


· Call Waiting 


· Text/Instant Messages ($0.20 per message)


· 3-Way Calling 


· Picture/Video Messages ($0.30 per message)


· Web browsing $2/MB Applies to new customers or customers who change voice plans or cancel data plans

Government Pooled Plan


AT&T Government Pooled Nation plans offer Participating Entities the flexibility to use all their wireless minutes in the most cost-effective and efficient manner each month, for each wireless End User by adding Anytime Minutes to a common pool of minutes. Plan members using the same GSM network simply share from that pool. Therefore, light voice service End Users and heavy voice service End Users will effectively balance out each other. This thoroughly efficient method helps to control and maintain costs. In addition, AT&T’s normal service discount on the WSCA agreement will be applied to the pooled plans, for even further cost savings.


AT&T Government Pooled Plans include the following features for WSCA:


· Nationwide Long Distance 


· Caller ID


· Voicemail 


· Detailed Billing


· Call Forwarding 


· AT&T 411 INFO ($1.99 per call)


· Call Waiting 


· Text/Instant Messages ($0.20 per message)


· 3-Way Calling 


· Picture/Video Messages ($0.30 per message)


· Web browsing $2/MB (Applies to new customers or customers who change voice plans or cancel data plans)

Nation Plans – Individual Plans

AT&T offers individual wireless plans with a wide selection of monthly minutes. End Users can select the most cost effective plan for their purpose.  .   

AT&T Individual Plans include the following features:

· Unlimited AT&T Mobile to AT&T Mobile while in the U.S. 

· No roaming or long distance charges in the U.S. 

· Rollover® minutes (for most plans)


· Unlimited nights and weekends (for most plans)

Business Nation Flat Rate Plan

AT&T Business Nation Flat Rate Plan allows Participating Entities to pay by the minute with a flat per-minute rate on calls made or received anywhere on AT&T’s wireless network. Participating Entities will continue to realize the advantages of AT&T’s national network with no roaming or national long distance charges.


AT&T Business Nation Flat Rate Plan features, as part of every plan, include:


· Voicemail


· Call Forwarding


· 3-Way Calling


· Caller ID


· Call Waiting


Please note that usage charges may apply for these features.


AT&T Business Nation Flat Rate Plan features available for purchase are:


· Push-to-Talk -- $5/month


· Text/Instant Messaging -- $0.20/message


· Multimedia Messaging -- $0.30/message


International Voice Plans


AT&T provides the best coverage of any telecommunications carrier provider worldwide, enabling AT&T customers the ability to make calls on 7 continents, in more than 220 countries, and on more than 130 major cruise ships, with wireless data roaming for laptops, smart phones, and other data services in more than 200 countries. AT&T has the more than one billion devices connected to our network.


International Long Distance 

AT&T is the leading wireless carrier in international long distance. When Users travel outside the U.S., they will be able to maintain contact and communication from a smartphone. They can sign up for World Connect® and receive discounted wireless voice rates in more than 220 countries. 

With AT&T international roaming, Participating Entities can receive: 


· AT&T’s high-speed EDGE network, which is available in more than 100 countries. AT&T’s ultra-fast GSM/GPRS/EDGE network is available in more than 70 countries (and counting). 


· The widest array of attractive international calling plans. 


· More world-compatible phones than any other provider; therefore, Participating Entities will not need a different device when traveling outside the United States. (If traveling, the End User will need a device that operates on GSM/GPRS/EDGE technology at 2100 MHz.) AT&T sells several GSM/GPRS/EDGE 2100 MHz devices and air cards, more than any other U.S. telecommunications provider. 


· The ability to be reached using the same wireless number used in the U.S. 


· Simple international roaming billing on the monthly AT&T wireless bill. 

3.5.3
Detail standard features such as voicemail, call waiting, call back and in-plan minutes or megabytes included in the proposed services.


AT&T Response:  


AT&T’s unsurpassed wireless voice service includes the following features with most plans, with no charge, except for the AT&T National Flat Rate Plan, to help control and manage costs. 

911 Emergency – Allows a caller to contact local emergency services for assistance. The emergency telephone number may differ from country to country. It is typically a three-digit number so that it can be easily remembered and dialed quickly.


In the United States, the Federal Communications Commission (FCC) requires networks to route every 911 wireless-phone and payphone call to an emergency service call center, including phones that have never had service or whose service has lapsed. As a result, there are programs that provide donated wireless phones to victims of domestic violence and others likely to need emergency services.


Wireless phones can be used in countries with different emergency numbers. A traveler visiting a foreign country does not have to know the local emergency numbers. The wireless phone and the SIM card have a preprogrammed list of emergency numbers. When the End User dials a call using an emergency number known by a GSM or 3G phone, a special emergency call will occur. 

Basic Voice Mail – Receives messages when the End User is on the phone, unable to answer an incoming call or the phone is turned off.


Voice Mail keeps the End User in touch by:


· Recording a greeting in the End User’s own voice


· Allowing message retrieval from any phone


· Notifying the End User when a new message has arrived


Airtime applies if voice messages are retrieved from the wireless device.  Airtime does not apply if voice messages are retrieved from a wired device (landline).


Call-Forwarding - Allows an End User to forward calls from one wireless phone to another phone number -- either another wireless phone or a wired/landline phone. When an End User forwards a call, airtime charges are applied in full-minute increments from the time the “forward to” destination answers the call until it ends. Normal plan minutes and available rollover minutes apply to calls that are forwarded to any other mobile number or to any wireline number. When the wireless plan includes unlimited Mobile-to-Mobile (M2M) calling, the End User avoids using their minutes for any call—including a forwarded call—to another AT&T mobile number.


Once plan minutes and rollover minutes have been exhausted, anytime (daytime) charges are applied to any call that is forwarded, regardless of the time of day. Additional applicable long distance or roaming charges are applied according to the End User’s location and the call-forward destination number.  Standard plan rates apply for calls that the End User forwards.


Call Waiting – Notifies the End User when they have an incoming call while engaged in another conversation on their wireless device. The End User may place the conversation on hold and accept the incoming call, or the End User may chose not to accept the incoming call and the call will be routed to voice mail. The End User will incur airtime or other applicable charges (e.g., long distance or roaming) for both simultaneous calls.

Caller-ID – Displays the number of the calling party on their wireless device. Caller-ID enables the End User to know who is calling before they answer the call.


Detailed Billing – Includes with invoices for each billing period wireless usage details, wireless device details, monthly charges, call details, service outage credits, discount information, adjustments and credits, taxes, equipment orders, unused wireless devices updates to account codes and reporting, and specified wireless devices or groups of wireless devices. 


In-plan Minutes – Includes minutes available for wireless voice conversations in the selected voice plan.


Mobile to Mobile – Includes calls from one wireless device to another wireless device within the vendor’s network.  M2M calls do not diminish or consume in-plan minutes.

Nationwide Long Distance – Allows customers within the U.S., including the District of Columbia, to use Anytime Minutes, M2M, Nights and Weekends, and Rollover Minutes in the same calling area without incurring long distance charges.

Nighttime Minutes – Includes hours from the evening designated time period (local time) to the morning designated time period (local time) within the vendor’s network. Evening designated beginning time may vary between 7:00 PM and 9:00 PM local time. The morning designated end time may vary between 5:00 AM and 7:00 AM local time.

Picture/Video Messages – Allows one-way video live streaming so the End User can share images with others. Picture/Video Messages is also known as Multimedia Messaging.


Text/Instant Messages – Exchanges Brief written messages and photos, among other items, among two or more mobile devices.


Three-way Calling – Allows customers to establish three-way calls with up to two other parties, for a total of three people connected. The customer controls the call. When the customer disconnects from the call, the call is terminated. Call participants may disconnect at any time. This feature is only available in GSM areas; not all GSM phones support the three-way calling feature.

Web Browsing – Retrieves, presents, and traverses information resources on the World Wide Web (i.e., www); these may include a web page, video, or other piece of content.


Weekends Minutes – Includes hours from the Friday evening designated beginning time to the Monday morning designated end time, local time.

3.5.4
Activate service on new equipment within 72 hours of request or shipping.


AT&T Response:

AT&T will meet the 72-hour requirement. Any new devices to be shipped will be activated, which is AT&T’s standard practice. 

3.5.5
Provide the following services at no extra charge.  This list is not meant to be all inclusive and vendors may, at their discretion, add other services.


AT&T Response:  

Please see AT&T responses in the following subsections.

3.5.5.1 Per line caller ID blocking;


AT&T Response:  

Upon request from the authorized point of contact, AT&T will block Caller-ID capabilities for End Users at no cost.   


3.5.5.2
Upgrades or downgrades to service plans as needed, with no limits;


AT&T Response:  


Upon request from the authorized point of contact, AT&T will make changes to rate plans.  AT&T recommends that rate plan changes occur at the beginning of a new billing cycle to avoid prorated charges. Changes will be made at no cost.

3.5.5.3
Cancellation of service without early termination fees; and 


AT&T Response:  


AT&T will not charge Participating Entities or CRUs early termination fees for voice services.  


3.5.5.4
Provide LNP with no penalty. 


AT&T Response:  


AT&T will port-in numbers for CRU and IRU accounts with no penalty. AT&T will port-out CRU accounts without penalty.  IRUs that select to port numbers out of AT&T may be liable for early termination fee depending on their contract term.

3.5.6
Provide information regarding coverage across the U.S.; include listing and total % of coverage.


AT&T Response:  


AT&T’s mobile voice network covers nearly 99.8% of the U.S. population. AT&T deployed high-quality 850 MHz spectrum in hundreds of markets to support mobile broadband services. This additional spectrum expands overall network capacity and improves in-building reception. AT&T is deploying the next generation of mobile broadband technology as well as thousands of new backhaul connections.  Combined, these AT&T enhancements will deliver a considerable boost in mobile broadband speeds.


AT&T continues to drive investment and innovation to deliver the nation’s best mobile broadband experience for customers, including Participating Entities. With the nation's fastest mobile broadband network, the largest Wi-Fi network, the ability to talk and surf the Internet simultaneously, and the most popular smart phone, AT&T is the best choice for wireless voice and data services in the country. AT&T’s backbone network carries more than 23.7 petabytes of data traffic on an average business day and has the nation’s largest Wi-Fi network. With AT&T branded and operated hotspots, AT&T has 188,000 locations available around the world through roaming agreements.

Figure 6 shows AT&T’s nationwide wireless voice coverage map.
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Voice Coverage Legend
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Figure 6: AT&T’s Wireless service reaches more than 300 million people – 99.8% of the U.S. population. 


3.5.7
Define your statewide and national Voice Services coverage by each state.


AT&T Response:  


AT&T’s state-by-state voice coverage is shown in Figures 7-16:


Voice Coverage Legend
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Figure 7: Statewide Voice Coverage―Northeast. 
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Figure 8: Statewide Voice Coverage―Mid-Atlantic. 
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Figure 9: Statewide Voice Coverage―Southeast. 
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Figure 10: Statewide Voice Coverage―Central (north). 
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Figure 11: Statewide Voice Coverage―Central (south).
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Figure 12: Statewide Voice Coverage―Mountain (north). 
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Figure 13: Statewide Voice Coverage―Mountain (central).
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Figure 14: Statewide Voice Coverage―Mountain (south).
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Figure 15: Statewide Voice Coverage―Pacific (north).
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Figure 16: Statewide Voice Coverage―Pacific (south).


3.5.8
Provide detailed in-network (no roaming) voice services coverage (including available coverage maps) for States, with an overlay of counties and major highways.  Coverage maps must correspond to the basic no cost handsets provided (i.e., the basic handset must be able to access the internetwork areas defined in the coverage maps without incurring any roaming charges when calling within the calling plan locations).


AT&T Response:   


Please refer to the confidential section of AT&T’s response for an in-depth coverage map by state. 

3.5.9
Provide detailed national in-network (no roaming) voice services coverage national maps, with an overlay of states, counties and major highways.  Coverage must correspond to the basic no cost handsets provided (i.e., the basic handset must be able to access the internetwork areas defined in the coverage maps without incurring any roaming charges when calling within the calling plan locations).


AT&T Response:  


Please refer to the confidential section of AT&T’s response for an in-depth national coverage map. 

3.5.10
Provide updated coverage maps as described above upon request.


AT&T Response:


AT&T will provide updated public coverage maps, as described and shown in proposal Section 3.5.6, upon request. AT&T also maintains a website for our public coverage maps. These maps are updated regularly to provide the latest representation of our network coverage. The coverage maps can be found at: http://www.wireless.att.com/coverageviewer. 


Detailed coverage maps are confidential. AT&T will provide updated in-depth coverage maps under a signed NDA to WSCA.

3.5.11
Notify each State’s designated key contact at least five days in advance of any planned service outages and/or scheduled maintenance..  This notification must include impacted coverage areas and an estimate of the outage timeframe.


AT&T Response:  

At the Participating Entities’ key contact requests, the Mobility Service Manager will enroll them in Monthly Maintenance Communications (MMC) to enable email notification alerts of outages and planned maintenance by region and/or technology.

AT&T will notify each Participating Entity’s designated key contact that has requested notification at least 48 hours in advance of any planned service outages and/or scheduled maintenance. This notification will include impacted coverage areas and an estimate of the outage timeframe. AT&T’s specific notification process is described in the following paragraphs. 


Outage and Maintenance Notification


AT&T’s MCC will offer outage notification information to select Participating Entities for network issues, which may impact wireless services. These notifications are sent to a single e-mail box specified by the customer. It is recommended that the customer create and maintain an internal distribution e-mail address to verify that all help desk personnel receive the notifications.


Notification Process


AT&T proactively monitors our network elements. If a network node generates an alarm and a failure of that node is likely to have a discernible impact on a set of devices, AT&T Wireless Network Services will issue an internal outage notification. AT&T Outage Notifications will be sent no later than 30 minutes after the network issue is identified and if the service interruption is deemed to be more than 10 minutes in duration. AT&T Mobility Maintenance Center Outage Notifications will continue to send regular updates until the issue is resolved, at which time a resolution notification will be issued.


Planned Maintenance


Please note AT&T will make every attempt to notify the Participating Entity’s designated contacts at least five days in advance of a planned maintenance. To promote the integrity of AT&T’s network, AT&T conducts regularly scheduled maintenance and upgrades to our network. This activity is conducted outside of standard business hours and typically has no impact on the availability or quality of service to our customers. Enterprise IT Managers and Help Desk personnel will be notified, when possible, of any planned maintenance that may affect them at least 48 hours prior to that activity. However, it is occasionally necessary to perform planned maintenance without 48 hours of lead-time.  


The following is the type of information that will be included in the notifications:

· Internal Trouble Ticket Number or Maintenance ID 


· Description of issue


· Geographical regions affected


· Description of the symptoms


· Time Outage Occurred (or First Discovered) 


· Estimated Time to Resolution (ETR) if available


AT&T will make the effort to notify designated key contacts five days prior to a planned service outage, but can commit to no later than 48 hours prior to any planned service outages and/or scheduled maintenance pursuant to the process described above. 


3.5.12
Describe an ongoing process to improve coverage for areas that are having inadequate or less than 50% coverage.  Provide timeline of anticipated improvements.


AT&T Response: 


To proactively improve areas with inadequate coverage for Participating Entities, AT&T has a specific group of Cell Site Technicians and Network Engineers who continually drive thousands of miles to test our network.  Also, AT&T employees utilize a tool that allows their own wireless devices to automatically report degradation or coverage issues associated with the network. 

AT&T proactively encourages our customers to report network issues to their Account and Service Managers. All reporting of this information is sent to the AT&T Network Engineering Team and, when necessary, a Site Technician is dispatched.  The Site Technician interacts with the Account Manager and/ or customer until the issue is isolated.  If network enhancement is needed, the site will be surveyed for a possible fill-in or re-alignment of existing cellular tower spectrum from an existing donor site, or possibly a new site is built. By constantly monitoring coverage, AT&T is fulfilling our vision to connect people with their world everywhere they live and work, and do it better than anyone else. 


At AT&T, we take the following approach to continue to monitor and determine where we need to concentrate our upgrade efforts.


· Review drive test data to evaluate coverage needs 


· Review key performance indicator data from drop call, call failure, throughput, and UMTS devices on GSM time spent perspective


· Review customer complaint data via Mark the Spot and ticketing system


· Review upcoming events and frequency to meet capacity demand


Mark the Spot


In addition to the process described above, AT&T’s Mark the Spot iPhone application provides customers a means to provide feedback on their network End User experience to AT&T. AT&T plans to enable Mark the Spot for additional devices in the coming months to hear from more of our customers who take advantage of the wide selection of smartphones that AT&T offers.


When problems or feedback is submitted via Mark the Spot, the app automatically submits the location of the iPhone using the phone's GPS locator.


Participating Entities can select from these categories to describe the issue:


· Dropped Call— call dropped before callers were ready to terminate. 


· Failed Call—phone shows network coverage is available (1-5 bars are displayed in the top left corner of the screen), but End User is unable to make or receive calls. 


· No Coverage—an area with no network coverage (no bars are displayed in the top left corner of the screen). 


· Data Failure—unable to connect to the Internet, send/receive messages, or use data services.

· Poor Voice Quality—call was noisy, had echoes, or sounded garbled.

AT&T is using Mark the Spot feedback to pinpoint areas for further network enhancements. User’s feedback will play an important role in AT&T’s short and long-term network planning.


Problems are clustered together to highlight areas for investigation. It is important to note that no immediate follow-up action is performed by AT&T on Mark the Spot reports. Participating Entities requiring assistance and a resolution should contact Customer Care by dialing 1-800-999-5445. A caller receives direct access to authorized wireless order placers, key contacts, and help desk support.

Anticipated Enhancements Timeline


AT&T’s network enhancement strategy includes multiple initiatives. The first of these is to deploy High-Speed Packet Access (HSPA) 7.2 technology across 3G cell sites. The second initiative is to dramatically increase the number of high-speed backhaul connections to cell sites—primarily with fiber-optic connections—by adding capacity from cell sites to the AT&T backbone network. Together, these two initiatives can support peak maximum 3G speeds of 7.2 megabits per second.


To accomplish AT&T’s network enhancement strategy, AT&T has been investing in our network and will continue investing to provide WSCA, Participating Entities, and End Users the best coverage possible. AT&T has invested $74 billion in wireless and wireline enhancements over the past three years, including acquisitions and spectrum purchases, with the majority targeted to enhancing wireless networks and capabilities. The following is a high level breakdown of AT&T’s investments:


· $9 billion for LTE spectrum purchase over the past three years


· $20.3 billion investment in our wireless and wireline networks in 2010, including a more than 50% increase in wireless-related capital investment versus the prior year 


· $2.3 billion purchase of Alltel assets to extend coverage


Thousands of new cell site enhancements and improved connections between cell sites and core network for better customer experience. New cell sites provide the foundation for HSPA+ today and LTE experience tomorrow. 

AT&T’s network enhancement strategy includes:

· Deployed HSPA 7.2 technology in at least 25 of the 30 top markets

· In 2010, started testing LTE 

· Over nine quarters (Q409 – Q411), upgrade 3G site


· In first half of 2011, featuring a best-in-class portfolio of HSPA+ devices


· Beginning mid-2011, AT&T LTE commercial deployment planned to align with industry timing for device availability


· By the end of 2011, cover 90% of 3G network with HSPA 7.2 and fiber backhaul


· Throughout 2011, make HSPA 7.2 available in 19 other major areas to reach 90% of our 3G network footprint 


· By the end of 2011, planned for 70-75 million Points of Presence (POPs); currently LTE trials running in Baltimore and Dallas


· By the end of 2013, completed LTE network build 

As AT&T develops these plans, we anticipate that 3G will continue to be the primary mobile broadband technology for the next several years. For this reason, AT&T is moving forward with High Speed Packet Access (HSPA) 7.2 implementation (with a plan to upgrade to HSPA+) and backhaul rollout. This approach provides Participating Entities the choice to immediately enjoy faster speeds while AT&T builds out our LTE network. AT&T expects LTE technology to enable our 3G network to provide the fastest combination of 3G and 4G speeds.

Coverage Plan


Please see proposal Section 3.5.12 in the Confidential Technical section for examples of detailed coverage maps that AT&T will provide for all regions of the country, when requested under an NDA.


AT&T will work to meet any reasonable request for updated, in-depth coverage maps.


3.5.13
Identify all basic equipment provided as necessary for vendor’s standard operation within Contractor’s wireless voice network for all subscribers (new activation or regular contract term subscribers).  This shall include, but may not be exclusive to, voice handset, AC power charger/adapters and compatible hands-free accessory(s).


AT&T Response:  


The required basic equipment to access AT&T services is an activated AT&T GSM handset. The standard package includes a handset, wall charger, battery, SIM card, at least one hands-free option for each phone, and all applicable documentation. Wireless phones are compatible with hands-free accessories.


With Push-to-Talk (walkie-talkie) service, in addition to the End User participating in a Push-to-Talk feature added to a wireless voice plan, Push-to-Talk requires a specific handset enabled with this technology.


3.5.14
Allow for a designated trial period for testing/evaluating equipment without additional charges or fees. Designate the timeframe for the ‘trial period’ and procedures for implementing this policy.


AT&T Response:  


AT&T understands the need for Participating Entities to have a trial period to test products to allow them to purchase the equipment that best fit their needs. AT&T is extending our Demo Equipment Program (DEP) to Participating Entities.

AT&T's DEP allows Participating Entities to test or evaluate equipment prior to purchase. Through this program, AT&T provides Mobile Voice and Data Devices and Line of Business (LOB) Applications on a fixed 30-day trial period. This allows WSCA Participating Entities to experience the AT&T network, unique promotions and offers, and new equipment and applications. Participating Entities can experience AT&T’s mobility solutions in their environment, not in a lab setting.


The AT&T trial period is 30 days, with two optional extensions available upon request; however, this extended trial period cannot exceed 90 days. The trial period order size can be up to five devices depending on availability and demand.  AT&T cannot guarantee all equipment will be available for a trial period at a specific time.


3.5.15
Indicate if Contractor is anticipating migration to new or different technology.  If so, identify the changes that subscribers shall anticipate proposed timeline and plans to ensure a smooth transition to the new technology.


AT&T Response:  


AT&T selected GSM technology as our platform because of its evolution path, backward compatibility, and worldwide support of thousands of companies that supply infrastructure, devices, and applications to the wireless industry.  With AT&T’s investment in forward-thinking technology, AT&T customers have a seamless migration to new and evolving technologies. 


AT&T’s network offers backward compatibility for LTE as it emerges, allowing our WSCA Participating Entities with qualifying devices to enjoy the fastest available connection in a given area. This will be an ongoing benefit for Participating Entities, and will be especially important in the initial years of LTE deployment. As LTE grows to scale, Participating Entities will benefit from faster 3G speeds due to HSPA 7.2 and HSPA+ technologies and other network enhancements. AT&T has deployed HSPA+ to virtually 100% of our nation's fastest mobile broadband network, which enables 4G speeds when combined with enhanced backhaul. AT&T is rapidly expanding enhanced backhaul to cell sites throughout the country, adding new cell sites weekly.

With AT&T's wireless services, AT&T expects LTE technology to roll out in phases. AT&T’s next generation network, based on LTE, began trials of LTE equipment in 2010. AT&T expects to begin limited deployment in 2011. 


LTE will be available first for computers via an air card plug-in device. Wireless phones will become available later in the evolution. LTE works with existing and legacy standards (e.g., GSM, EDGE, and UMTS) to preserve backward compatibility with 3G investments. As a developing standard, LTE is likely to evolve and change, so today’s equipment and devices may become incompatible with final LTE standards; device options will initially be limited during the technology’s evolution.


For more information on the differences between AT&T’s technology and other wireless providers, see Appendix B, AT&T's Technology Evolution.

3.5.16
Describe repair/replacement procedures/processes in detail for the following situations (including description of forms and information required):


AT&T Response:


With AT&T's wireless services, AT&T’s return and warranty exchange process for wireless devices depends on the device’s age and condition.


All of AT&T’s wireless handsets carry a minimum one-year manufacturer’s warranty. Accessories that a Participating Entity user purchases directly from AT&T also carry a one-year warranty.  For any accessories purchased from an authorized dealer or national retail chain (e.g., Wal-Mart, Radio Shack, or Best Buy), the retailer may offer a separate warranty.


If the Participating Entity user wishes to exchange or return a device, the process to follow depends upon the date of purchase. Any damage to the device may affect the eligibility for free replacement or exchange.


Within 30 days of purchase, the Participating Entity user should:

· Contact National Business Ordering at 888-444-4410 (if you purchased the phone online). 


· Take the device to the AT&T retail store or authorized retailer where purchased. 


If the purchase date is more than 30 days past, please contact End User Care at 800-331-0500 or contact AT&T via chat at www.wireless.att.com/bussinesssupport.  The End User Care can help determine warranty status and coverage eligibility. For Telecom Managers and Authorized Order Placers, please contact National Business Services at 800-999-5445.


To speed this process, the Participating Entity user should:

· Call End User Care or National Business Services from a landline 


· Have the wireless device available 


· Fully charge the battery and remove it from the device 


If the device meets warranty requirements, AT&T will send the same type of device or a comparable replacement device, usually via next-day shipping. AT&T also will provide instructions and free return shipping materials for the defective device.


If the device is out of warranty or if the preference is to have it repaired, the Participating Entity user can contact the manufacturer for a list of authorized repair centers in their area. Some manufacturers, including Palm and RIM, decline requests to repair devices under warranty.


When AT&T wireless services are selected, the Participating Entity user receives an equipment warranty and replacement services as a standard part of the service.


Warranty exchange for the iPhone includes the following:


Although AT&T is unable to support warranty exchange of iPhone or Apple-branded accessories, they are covered by a one-year manufacturer's warranty.


When the Participating Entity user calls AT&T Select Care with an iPhone issue, Select Care will contact Apple to assist and process any required warranty exchange. In addition, the iPhone has a 14-day return policy (also true for Apple-branded Bluetooth headsets). Although AT&T's 30-day buyer's remorse policy applies to service, AT&T is unable to issue a credit for the cost of an Apple device returned after 14 days. AT&T also will apply a 10% restocking fee for boxes with opened shrink wrap.


For warranty service or support, the Participating Entity user may choose one of the following options:

· Visit www.apple.com/support/iphone 


· Go to a local Apple Retail store 


· Call 4-800-APL-CARE 


When the Participating Entity user selects the iPhone and Apple accessories, Apple will support the warranty issues.


3.5.16.1
Repair of equipment with new standard parts or parts of equal performance to new parts;


AT&T Response:  


Warranty replacements are reconditioned devices that are like-new quality. The replacement does not have a faceplate, battery, or SIM card. These phones should have no defects; they are certified as Class A by AT&T’s service providers.

AT&T equipment can be returned via the same channel by which it was purchased (e.g., National Business Ordering 800-number, Premier portal, or account team). Equipment purchased from AT&T can be returned one time within 30 days of purchase by return mail or, under special circumstances, to a store location (a restocking fee may apply for damaged devices or missing equipment). New AT&T mobile devices have a limited 1-year warranty; refurbished mobile devices have a limited 90-day warranty. Apple devices require a restocking fee.

The AT&T Mobility Warranty Service Center (WSC) allows Participating Entities to exchange or replace their defective in-warranty devices and data cards. To qualify for a warranty exchange or replacement, the device must be within its one-year warranty period. Some of AT&T’s internal centers also can perform warranty exchanges for Participating Entities. 

Please note that for IRU, the individual can exchange accessories at AT&T company-owned retail stores if they have a receipt.


Table 1 lists AT&T’s warranty service eligibility.


Table 1: Eligibility for AT&T Mobility Warranty Service.


		Type of Device

		Received 
From

		Eligibility Period



		New

		Authorized AT&T Channel

		31 to 365 days from purchase date



		Refurbished

		Authorized AT&T Channel

		31 to 90 days from purchase date



		Replacement

		Previous warranty claim

		90 days from replacement date or the remainder of original warranty period (whichever is longer)



		Replacement

		Previous insurance claim

		31 to 365 days from replacement date



		New

		366 days or longer

		Device is out of warranty. 

· Consider upgrading the device. Call *NEW# (*639#) from wireless device to determine upgrade eligibility via text message. 


· Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


· File an insurance claim with Asurion at 1-888-562-8662 if there is equipment coverage. See our Wireless Phone Insurance website for more information.



		Refurbished

		91 days or longer

		Device is out of warranty.

· Consider upgrading device. Call *NEW# (*639#) from wireless device to determine your upgrade eligibility via text message. 


· Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


· File an insurance claim with Asurion at 1-888-562-8662 if there is equipment coverage. See our Wireless Phone Insurance website for more information.



		Note: Phones with physical or liquid damage are not eligible for warranty service. The person requesting the warranty service must be an authorized End User on the account.





AT&T's Device Support Centers (DSCs) provide Participating Entities with an option for same-day, face-to-face warranty and technical support. The mission is simple: to help get you mobile again.  

AT&T DSCs are staffed with specialists in servicing warranty needs. They will assist Participating Entities with several services free of charge, including: 


· Will troubleshoot the device and work to replicate and resolve the issue. 


· Will provide a like-new, same-day replacement, if a warranty replacement is required (in most cases).

· Will be able to transfer personal content to the replacement device (in most cases). 


· Will answer questions about features and functionality. Please note that due to on-site triage and troubleshooting methods performed by technical support technicians, the DSC staff is unable to accept incoming phone calls. 

3.5.16.2
Repair/replacement parts for all equipment covered under warranty;


AT&T Response:  


With AT&T's wireless services, AT&T replaces defective equipment via our warranty exchange process. The AT&T warranty exchange program allows for replacement of defective equipment rather than repair. Defective equipment replacement generally produces less End User downtime than repair and requires minimal coordination effort for IT or asset managers.


To order repair/replacement parts, a Participating Entity can call the AT&T Warranty Exchange Group at 800-801-1101 to assist in exchanging defective equipment for a warranty phone. Calls to the Warranty Exchange Group can be placed from a landline phone to allow the cellular wireless equipment in question to be available for troubleshooting.


The AT&T Warranty Exchange Center will:

· Complete a troubleshooting process to confirm device is defective. 


· Verify that no End User abuse (e.g., water damage and cracked screen) caused the malfunction and voided the warranty. 


· Ship, by next-day parcel delivery, a refurbished replacement of the identical model. 


· Provide a postage-paid air bill for returned shipping convenience. Once the replacement equipment is received, the defective equipment is to be returned in the packing material AT&T includes with the replacement phone.


· AT&T Warranty claims are reserved for wireless devices owned 31-365 days (if purchased new) or 31-90 days (if purchased refurbished).

3.5.16.3
Detail all situations where States may/will incur cost of repairs/replacement for equipment, i.e., shipping, gross neglect of equipment by subscriber, etc.;  


AT&T Response: 


Situations where AT&T Participating Entities may incur cost of repairs/replacement for equipment include:

· Devices that have physical or liquid damage. 


· Devices that are beyond the original 1-year warranty period or 90-day replacement period. 


· Devices that are not legacy Cingular or AT&T-branded. 


· Legacy AT&T Wireless (blue) devices.  


· Devices that are not in their original condition. 


· No aftermarket faceplates, antennas, and skins/tattoos, for example. The Participating Entity should remove all of these items and replace with the original faceplate, antenna, and so on.

A Participating Entity may be responsible for charges due to warranty exchange for the following reasons:


· Shipping fees (unless overridden due to contract agreements) 


· Out of Warranty (OOW) charges 


· Defective device not returned within 30 days of exchange processed 


· Defective device returned with physical or liquid  damage 


Note: The amount of an OOW charge depends upon the type of device chosen for the exchange. This price is revealed as part of the terms and conditions to which a Participating Entity must agree with to complete the exchange. This pricing is not based on Device Pricing Grids or contract agreements. The charges are for failure to return a device or returning a damaged device.


The person requesting the warranty service must be an authorized End User on the account. 

3.5.16.4
Repairs for out of warranty equipment (i.e., discounted pricing for repairs);


AT&T Response:


There are two options for repairs out of warranty: 1. AT&T can assist in the purchase of a new device or 2. The Participating Entity can contact the manufacturer for authorized repair centers in the Participating Entity’s area.


3.5.16.5
Repairs/replacements/loaner equipment in which replacement equipment will be new or factory refurbished; and 


AT&T Response:  

Warranty replacements are reconditioned devices that are like-new quality. The replacement does not have a faceplate, battery, or SIM card. These phones should have no defects and are certified as Class A by AT&T’s service providers.


AT&T’s process regarding equipment purchased from the AT&T website or retail location can be exchanged or replaced one time or returned by mail or to a store location within 30 days of purchase (a restocking fee may apply for damaged devices or missing equipment). AT&T mobile devices have a limited one-year warranty.

AT&T Mobility's Warranty Service program supports customers who are experiencing an issue with their devices from 30 days to 12 months of the first use date. 


The AT&T Mobility WSC allows Participating Entities to exchange their defective in-warranty devices and data cards. To qualify for a warranty exchange, the device must be within its one-year warranty period. Some AT&T internal centers can perform warranty exchanges for our WSCA Participating Entities.

Note: IRUs can exchange accessories only at AT&T company-owned retail centers with a receipt.


3.5.16.6
Walk-in repairs at retail stores.


AT&T Response:  


AT&T has several walk-in repair centers at our retails stores in the following cities:


· Mesa, AZ


· Tampa, FL


· Snellville, GA (next to AT&T retail stores)


· Livonia, MI (behind AT&T retail stores)


· Houston, TX (second floor AT&T retail stores)


· Salt Lake City, UT (adjacent AT&T retail stores)


Directions and maps to these locations can be fount at: http://www.att.com/dsc/, as well as instructions for the repair process.

3.5.17
Enclose all warranty information with all equipment at the time of delivery/shipment, and provide additional warranty information as requested by the subscriber.


AT&T Response:  


AT&T warranty documentation information is included with AT&T new and refurbished equipment devices. AT&T honors all standard manufacturer warranties for new voice equipment, which is a minimum of one year.  Refurbished equipment comes with a standard 90-day warranty. 

3.5.18
Submit full listing of walk-in service/repair center locations in each respective state, with qualified personnel to repair the equipment on site that will manage all service and repairs under agreement.


AT&T Response:   


AT&T’s walk-in service/repair center locations have qualified personnel to repair equipment on site. They will manage all services and repairs under agreement.


AT&T has many walk-in service/repair center locations throughout the United States. The following lists walk-in service/repair centers by state:

· Alabama, including Birmingham and Mobile 


· Arizona, including Mesa and Phoenix 


· Arkansas, including Little Rock and Rogers 


· California: 


· Northern California, including San Jose, Walnut Creek, Citrus Heights, Sacramento, Stockton, Fresno, Salinas, and Colma 


· Southern California, including San Diego, LA - Torrance, LA - Thousand Oaks, LA - Rancho Cucamonga, Rowland Heights, and Irvine


· Colorado, including Colorado Springs, Denver, and Westminster  


· Connecticut, including Hartford 


· Florida 


· North Florida, including Jacksonville, Orlando, and Tampa 


· South Florida, including Kendall - Miami, Miami Lakes - Miami, Ft. Lauderdale, West Palm Beach, and Fort Myers  


· Georgia, including Alpharetta, Atlanta, Newnan, and Snellville 


· Illinois, including Chicago, Oakbrook Terrace, Schaumburg, and Skokie 


· Indiana, including Indianapolis (East Washington) 


· Kentucky, including Owensboro  


· Louisiana, including Shreveport, Lafayette, New Orleans, and Baton Rouge 


· Maryland/Washington, DC, including Pikesville, Gaithersburg, and Glen Burnie, MD 


· Massachusetts, including Boston 


· Michigan, including Livonia 


· Minnesota, including Coon Rapids and Duluth  


· Mississippi, including Jackson 


· Missouri, including St. Louis 


· Nevada, including Las Vegas 


· New Jersey, including Lawrenceville, Metuchen, Mt. Laurel, Paramus, and Union 


· New York, including Manhattan (32nd & 42nd St.), West 125th St., Bensonhurst, Hicksville, Islandia, Park Place, Queens, and Syracuse  


· North Carolina, including Charlotte, Fayetteville, and Raleigh/Durham 


· Ohio, including Cleveland 


· Oklahoma, including Tulsa and Oklahoma City 


· Oregon, including Portland 


· Pennsylvania 


· Eastern PA and Philadelphia Metro, including Allentown, King of Prussia, Lancaster, Harrisburg, and Philadelphia  


· Western PA, including Pittsburgh


· Texas 


· North Texas, including Fort Worth, Hurst, and Dallas 


· South Texas, including Houston, Houston - Webster, Austin, and San Antonio


· Utah, including Salt Lake City 


· Virginia, including Chantilly, Virginia Beach, and Woodbridge 


· Washington, including Seattle and Tukwila


Maps and directions to each of the AT&T Device Service Centers can be found at our website: http://www.att.com/dsc/.


3.5.19
Provide priority voice service to State employees with critical job duties that are responsible for responding to disaster/emergency event.


AT&T Response:   


AT&T will continue to provide priority voice service to critical-job designated Participating Entity employees whenever there is a state disaster or an emergency requiring this priority status. AT&T complies with the Department of Homeland Security’s National Communications System’s Wireless Priority Service (WPS) program.


3.5.20
Able to activate equipment and wireless voice service within 24 hours after request in the event of a State disaster/emergency.


AT&T Response:  


AT&T will activate equipment and wireless voice service for Participating Entities within 24 hours after the corresponding request should it be needed for a disaster or an emergency. New line of service activation will be activated within 24 hours after the request.  Activation can take as few as four hours.


To control potential fraud and for security purposes, AT&T retail stores will not work directly with agency representatives without the involvement of the Account Manager or the Government Service Representative.

AT&T will work with agency’s representatives to complete a custom request that results from these emergencies. AT&T rapidly deploys large volumes of equipment in emergency situations, such as for the southern California fires and the hurricanes and flooding in the Gulf of Mexico states.  In an emergency, AT&T can provide the following emergency activations:


· Emergency activations if an agency has equipment and a SIM card:


· Premier site offers near real-time activation of services.


· Agency’s representative may contact the AT&T Account Manager or Government Service representative for service activation via phone or email to expedite activations.


· Emergency activations if an agency does not have equipment and a SIM card:


· Agency’s representative will contact the AT&T Account Manager or Government Service Representative with order information for the service and equipment needed.


· AT&T will work to obtain equipment on behalf of an agency representative and activate service. 


3.5.21
Detail procedures required applying for and initiating priority status service.


AT&T Response:  


Participating Entities can enroll or de-enroll for Wireless Priority Service (WPS) by having their organization’s Point of Contact (POC) for Priority Service submit a request to the National Communication Systems (NCS) at http://gets.ncsgov. 


Many organizations have an established POC for administering WPS. If the Participating Entity is part of a federal, state, or local agency and is not sure if there is an existing POC, they can submit a request. They will be contacted by the Priority Telecommunications Service Center with the name of their organization’s POC for the program. 


AT&T does not determine eligibility for this program. NCS forwards approval notifications to the AT&T so that WPS capability can be activated for the individuals’ cell phones when needed.


3.5.22
List all airtime or fees associated with priority service.


AT&T Response:


AT&T’s airtime or fees associated with priority service are $.75 (75 cents) per minute usage. WPS minutes do not utilize End Users’ basic service minutes.


3.5.23
Describe whether you will be using partners or resellers for this contract.  If so, provide any necessary certification with response, and a list of recommended resellers.  Are users of this contract able to use your retail stores?  If so, define the process.


AT&T Response:   


AT&T will not use partners or resellers for this WSCA contract.  


CRUs will not be able to use retail stores. For new CRUs, AT&T must verify the individual’s employment with that business or government entity and verify that the individual has purchasing authority. AT&T representatives can satisfy this verification requirement by meeting with the individual at his or her place of business or by confirming employment through a call to the Participating Entity. This cannot be accomplished in a retail store.  

Under special circumstances, if a CRU requests warranty or maintenance service at an AT&T retail store, the account manager can be contacted for verification.


IRUs can enroll and activate service under the WSCA Employee Program at AT&T retail stores when company identification is provided; however, all the benefits of the WSCA Employee Program may not be available.  


Through this Employee Program, Participating Entities can authorize individual employees and their family members to participate in the WSCA Agreement through his or her employer’s Participation Addendum, and thereby receive all the benefits available under that PA. AT&T provides Participating Entities with a specific IRU FAN, which identifies their End Users and applies corresponding WSCA discounts.


In addition, AT&T’s web-based ordering site (Premier Enterprise Portal) provides Participating Entities with menus and options—specific to the WSCA agreement—where state employees can order and update services. 


3.5.24 
Define any value-add services as part of your offering in your response.  This may include, but not necessarily be limited to:


· Satellite capabilities;


· Push-to-talk; 


· Emergency services;


· Green initiatives; and 


· Buyback programs.


AT&T Response:  

AT&T offers Participating Entities through this contract a vast array of advanced wireless solutions that can help State and Local Governments operate more effectively and efficiently.


AT&T has been ranked the leading provider of enterprise mobility services in the U.S. by Current Analysis. The Current Analysis Report describes and contrasts the enterprise mobility strategy and services of the four largest carriers in the U.S. and rates how they compare to offering enterprise-focused mobile voice, data, and email plans; third-party and carrier-provided applications; mobile devices such as smart phones, tablets, and Portable Navigation Devices (PNDs); and value-added services such as Telecom Expense Management (TEM) and Mobile Device Management (MDM). The advisory report ‘U.S. Carrier Enterprise Mobility: Competitive Landscape and Best Practices’ highlighted AT&T’s combination of leading elements, including a solid set of core and value-added services, coupled with innovation around M2M solutions, smartphones and embedded devices, and enterprise applications. 


AT&T is pleased to offer the following value-added services to Participating Entities.

AT&T Satellite Augmented Mobile Service (SAM)

AT&T’s Satellite Augmented Mobile Service (SAM) provides Participating Entities with an integrated cellular and satellite mobile communications solution. Participating Entities with compatible TerreStart GENUS devices are able use their AT&T cellular wireless voice, messaging, and data services for primary communications access to a satellite network for voice, messaging, and data service when the cellular wireless services is unavailable.

SAM is designed to provide End Users with an effective and convenient way to expand their wireless voice and data coverage area, as well as provide a wireless connectivity option when the cellular network is unavailable. With this integrated solution, Participating Entities can access satellite and cellular services using a single device, thereby allowing Participating Entities to consolidate multiple devices and more effectively control their communications costs.


SAM provides access to a satellite voice and data network with coverage in the United States, Puerto Rico, the U.S. Virginia Islands, and territorial waters. Subscription to the monthly SAM feature provides access to the satellite network, with actual satellite usage billed at additional pay-per-use rates. This service is subject to a separate software license agreement.


WIC Pager from AT&T

WIC Pager is a mobile solution that can provide Participating Entities greater functionality and advanced notification features to help address many of the mobile coverage, security, and documentation needs of a large healthcare or public safety organization.


WIC Pager sends alerts via cellular networks. It also can leverage existing Wi-Fi networks when recipients carry a Wi-Fi-enabled BlackBerry. This allows hospitals, for example, to leverage AT&T’s extensive portfolio of Wi-Fi-enabled BlackBerry devices and can allow extended coverage throughout the building via a Wi-Fi infrastructure. This service is subject to a separate software license agreement.


AT&T’s Push-to-Talk (PTT)


AT&T’s Push-to-Talk (PTT) service meets the critical needs of our government customers, including Participating Entities. AT&T’s PTT service is a software overlay onto AT&T’s GSM footprint. The software AT&T uses is developed by Kodiak Networks and was designed with AT&T’s specific functionality requirements. AT&T’s network carries PTT calls as a Circuit Switched Voice call, which allows for stability and scalability. A specific handset enabled with this PTT technology is required for this service.

With Push-to-Talk (walkie-talkie) service, in addition to the End User participating in a Push-to-Talk feature added to a wireless voice plan, Push-to-Talk requires a specific handset enabled with this technology.


Emergency Services

Disaster Recovery

As any system cannot be built to be completely impervious to potential ravages of nature, AT&T’s disaster recovery plans are carefully considered and developed to provide the maximum recovery possible for our customers, including Participating Entities. AT&T’s detailed Disaster Preparedness Training and Plans are maintained at a national level through our Network Operations team. AT&T’s disaster recovery plans are reviewed, updated, and tested quarterly to verify that the highest level of redundancy, accuracy, site capacity, and effectiveness is achieved. 

The AT&T entire network is provisioned with alarms indicating faults at any point. The network is monitored 24x7x365 by AT&T’s Regional Network Operations Centers (RNOCs) as well as thousands of local operations professionals. These professional teams, equipped and trained to respond to any situation, monitor the alarms both locally and remotely. Resources of the entire nationwide AT&T are available to any single market. This allows for a rapid and efficient response so that outages can be quickly repaired or worked-around and rapidly enacted if disastrous event(s) occurs.

AT&T selects the location of each cell site to provide access under extreme conditions and constructs them to facilitate the same. AT&T houses the equipment in purpose-designed concrete shelters that are extremely robust and highly resistant to weather, explosion, flood, fire, unauthorized entry, and other conditions. AT&T designs the towers and foundations in excess of the required engineering specifications for wind and weight loading.


If a disaster occurs, AT&T implements our comprehensive disaster preparedness training and begins plan execution. AT&T responds immediately with offers of temporary loaner phones to federal, state, and local emergency relief agencies, as well as supporting accessories such as batteries and chargers. A WSCA Participating Entity’s AT&T account team can assist with specific temporary arrangements of phones in specific cases as the conditions warrant. 


AT&T’s back-up battery power plants are located at National Data Centers (NDCs) and Regional Data Centers (RDCs), Mobile Switching Centers (MSCs), and cell sites that are capable of providing at least six hours of service at peak operation. Back-up generators are located at all data centers, MSCs, and critical cell sites to provide back-up power and/or recharge existing batteries. Some cell sites have generators with fuel for one week of service. AT&T has contracts in place to maintain these units and keep them fueled. In addition, radio transmitter power and parameter settings have significant overlap between cell sites. If one is lost, the area still has coverage; only total call capacity would be limited by the failure. 

AT&T can deploy a mobile fleet of more than 600 trailer-mounted generators to provide coverage as needed. If additional network capacity or coverage is required during a crisis event, AT&T has extensive Cell-On-Wheels (COWs) equipment to provide temporary or long-term coverage as needed. These units are self contained in either a light truck or trailer configuration; they can be deployed and integrated into the network within hours when needed.

All AT&T data centers, MSCs, and cell sites are alarmed with power-fail alarms. They are monitored 24 hours per day by our Data Center Operations (RDC) group and Wireless Network Control Center (WNCC).  Figure 17 illustrates AT&T’s geographic diversity of our RDCs and NDCs throughout the continental U.S. WSCA Participating Entities will be protected by AT&T’s comprehensive disaster recovery training and plans if an emergency should occur.
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Figure 17: Geographic Diversity of AT&T’s RDCs/NDC

Continuity of Operations


With recent emergency and disaster events, such as floods and hurricanes in the Gulf of Mexico states, forest fires in Southern California, and the tsunami that devastated Japan and impacted parts of Hawaii and California, Participating Entities will realize an even greater need for having continuity plans in place for multiple incidences, ranging from bio-terrorism threats to IT recovery. By having appropriate plans in place to message protocol during an incident, Participating Entities will have better response control. The AT&T Wireless Business Continuity Solution enables federal, state, and local governments to implement business continuity plans across the organization, making emergency and IT recovery plans, contacts, locations, and phone numbers available to End Users on their wireless handhelds. This AT&T Business Continuity of Operations plan empowers personnel to respond quickly and with purpose to any type of incident.  


Message Blast to Any Communications Device


In an emergency, messages often have to go out to special categories of workers. For example, one notification may go to all office managers, another message may go to all field personnel. These workers may use a variety of devices: BlackBerry® HandheldsTM using email or PIN-to-PIN messaging, pocket PCs, cell phones, desktop PCs, and even fax machines. The AT&T Wireless Business Continuity Solution allows a BlackBerry End User to send one message to many addressees regardless of their devices. The End User has access to three types of groups: 1. a group of addresses created by an administrator; 2. an existing BlackBerry Address Book group; and 3. a manually entered group. After selecting a group, the End User simply composes a message and sends.


Instant Conference Calling


The Instant Conference Calling feature allows End Users to quickly arrange a conference call by selecting on their BlackBerry Handhelds a list of pre-defined groups, a list of names from the address book, or by entering new numbers. Response teams and other emergency groups can rapidly be talking to one another with just a few clicks of the handheld. 


Handheld Document Storage


The Handheld Document Storage capability allows End Users to read emergency information immediately on their handheld devices, (i.e., pocket PC and desktop PC) even if they are out of wireless coverage. Now maps, floor plans, emergency protocols, and policies and procedures are at End Users' fingertips. 


PIN-to-PIN Messaging


In the event of a catastrophic loss of network, email server, or BlackBerry Enterprise Server™ (BES) functionality, BlackBerry WSCA Participating Entities’ End Users can take advantage of PIN-to-PIN messaging to communicate directly with other BlackBerry End Users over the wireless network.


Users can access PIN addresses of End Users who share the same BES server as easily as accessing any other contact information. An End User can then store the PIN address in their BlackBerry address book with one-click ease. The Request All PINs command can update End Users' entire address books with any PIN addresses registered on the local BES. 


PIN-to-PIN Archiving


WSCA Administrators in sensitive sectors often disable PIN-to-PIN messaging due to regulations requiring that all messages, such as email, be recorded or archived. In these cases, handhelds could not be used in an emergency if the email server or other network infrastructure was not operational. The AT&T Wireless Business Continuity Solution allows WSCA administrators to archive PIN-to-PIN messages as a default protocol under normal conditions, so that in an emergency, the feature is enabled and handhelds are available for emergency communications. Upon sending a PIN message, a copy of the content, including To:, CC:, and BCC: information, is made and sent via email transport to an address chosen by the WSCA administrator. The message then can be processed with whatever method or tool configured by the administrator. 


Emergency Data Access Gateway


The patent-pending Emergency Data Access Gateway provides BlackBerry WSCA Participating Entities with BlackBerry End Users with PIN-to-PIN access to vital information despite the loss of a BES or email services in the event of a natural disaster or terrorist attack.


AT&T has established Disaster Field Offices (DFOs) in major locations that serve as local points for front line restoration activities in a particular area. Furthermore, Emergency Operations Centers (EOCs) support the DFOs from regional locations throughout the country. AT&T’s National Operations Center coordinates response and recovery efforts for EOCs. All of these organizations participate in regular business resumption training, which is frequently practiced and drilled so that critical employees are enabled to work effectively during a crisis.


Green Initiatives

AT&T is committed to reducing green house emissions, reducing electronic waste, and supporting communities that implement green initiatives wherever AT&T does business. Starting at the national level, AT&T partnered with the U.S EPA for the Plug-In to eCycling campaign. The goals of this campaign are to increase the national recycling rate to 35% and decrease the generation of 30 identified harmful chemicals. The following paragraphs highlight some of the green initiatives in which AT&T participates to support these goals. 


The New Recyclable - Wireless

AT&T works with entities across the country to recycle no longer used devices to keep these unwanted devices from polluting U.S. landfill sites.

· AT&T collects handsets, accessories, and batteries through company-owned retail stores and other national retailers, our handset warranty program, and AT&T employee volunteers. AT&T aims to collect 14 million wireless devices by the end of 2011. 


· In 2009, AT&T collected more than 4.2 million cell phones for reuse and recycling. We also brought in almost 1.8 million pounds of batteries and accessories.


· AT&T provides consumers three ways to donate old cell phones and accessories: 1. drop-off bins in our 2,000-plus retail locations; 2. free, prepaid mailing envelopes available in the stores; and 3. postage-paid mailing labels available at our website http://www.wireless.att.com/learn/articles-resources/community-support/recycling.jsp.

· AT&T also partners with Cell Phones for Soldiers (CPFS), a nonprofit that uses funds from recycled cell phones to buy prepaid phone cards for active duty military members. Since CPFS and AT&T partnered in July 2007, the nonprofit has raised more than $2 million from recycled phones and distributed more than 500,000 prepaid calling cards to troops overseas, of which AT&T has donated 60,000 cards.

Reduce Harmful Chemicals

AT&T is investing up to $565 million as part of our planned initiative to deploy approximately 15,000 alternative-fuel vehicles through 2018. The Center for Automotive Research (CAR) estimated that the AT&T' planned alternative fuel vehicle commitment will:


· Create or save, on average, approximately 1,000 jobs per year over the first five years of the initiative. Jobs that keep people working increase a state’s tax base.

· Save 49 million gallons of gasoline.


· Reduce carbon emissions by 211,000 metric tons over the 10-year deployment period – the equivalent to removing the emissions from more than 38,600 traditional passenger vehicles for a year.

In addition, AT&T expects to accomplish the following with our alternative fuel vehicles initiative: 

· AT&T expects to spend an estimated $350 million to purchase approximately 8,000 Compressed Natural Gas (CNG) vehicles through 2013.

· AT&T currently operates more than 1,000 hybrid-electric passenger vehicles across the country. AT&T expects to spend approximately $215 million to begin replacing passenger cars with alternative fuel models.

· AT&T’s CNG vehicles are manufactured by U.S. automakers and are converted to run on Alternative-Fuel Model Passenger Cars.

· AT&T has deployed two All Electric Vehicles (AEVs), a Smith Newton cargo truck in St. Louis, Missouri and a Ford Transit Connect Electric van in Dallas, Texas. AT&T expects to make additional AEV deployments in 2011.

Community Support


Corporate social responsibility is integral to AT&T's culture; we continually engage in initiatives that enrich and strengthen our communities. Thanks to these efforts, AT&T contributed $155 million through corporate, employee, and AT&T Foundation-giving programs in 2009. The AT&T Foundation is ranked as one of the most generous corporate foundations in the United States. 


Buy Back Program (trade-in)


AT&T company-owned retail store employees can assist WSCA End Users with trade-in of their used device through Flipswap.  As of February 13, 2011, Flipswap’s trade-in service, launched in all AT&T stores, allows Participating Entities to turn in old wireless phones and receive an AT&T Promotion Card reflective of the device’s trade-in value and condition.  Participating Entities can use the card to offset the cost of some of the latest wireless devices or the purchase of other AT&T products and services.  All phones will be considered for trade-in, regardless of manufacturer or date purchased. 

3.5.25
Define how you will improve coverage to using entity offices (buildings/facilities/sub-ground level offices, etc.) that experience inadequate wireless voice service.  Identify all basic equipment provided as necessary for your standard operation within your wireless network.  Provide in your cost proposal, any hourly rates or other associated costs for on-site installations that may be necessary.


AT&T Response:  


The AT&T Account Teams, including our In-building Service Enhancement (ISE) specialists, are ready to work with Participating Entities to determine the best possible solution for providing or supplementing in-building coverage. AT&T will accomplish this through the following process:


1. Provide comprehensive, detailed site assessments of Participating Entities’ facilities to determine coverage needs. This baseline analysis will be the foundation for decision making and prioritization.


2. Design and deploy an appropriate solution for the coverage and capacity needs of the site utilizing Participating Entities provided drawings in electronic format (AutoCAD or PDF). Solutions would range from repeater-fed, passive Distributed Antenna Systems (DAS) to Radio Base Station (BTS/Node B)-fed active DAS to outdoor cell site deployments.


3. Work with infrastructure and systems integration vendors to find innovative and cost-effective ways to enhance the reach of AT&T's networks for in-building applications.


AT&T ISE was developed to serve the needs of enterprise and/or government customers such as WSCA. The AT&T ISE program will rely on Participating Entities to invest in these solutions to deliver an indoor solution that is beneficial to Participating Entities. AT&T can evaluate coverage at Participating Entity’s sites; however, AT&T cannot be responsible for upgrading any Participating Entity’s property at AT&T’s expense.


AT&T ISE adheres to 3GPP standards, which call for inter-working, including Wireless LANs and other access technologies. By inter-working with enterprise networks for Radio Frequency (RF) coverage and voice and data applications, Participating Entities will be able to use Service Improvement Plan (SIP) and Voice Profile for Internet Mail (VPIM) on the network, adding significant value to their enhanced in-building coverage. Participating Entities also will benefit from AT&T’s solution of built-in capacity for timely absorption of newer radio access technologies and new and enhanced devices that support these multiple bearer services. 


The AT&T Account Teams and the ISE Specialists will work with each individual Participating Entity to determine the best possible solution for providing or supplementing their in-building coverage.


3.6
Broadband Services and Support (Band 2) 


AT&T Response:  


See AT&T’s response to 3.6, Broadband Services and Support (Band 2), in the Wireless Broadband Service proposal.


3.7
Accessories/Equipment/Devices (Band 3) 


AT&T Response:  


See AT&T’s response to 3.7, Accessories/Equipment/Devices (Band 3), in the Accessories and Equipment proposal.

Tab VII. Section 4 – Company Background and References


4.1
Vendor Information

4.1.1
Vendors must provide a company profile in the table format below.


AT&T Response:


Table 2: AT&T’s Vendor Information

		Question

		Response



		Company name:

		AT&T Mobility National Accounts LLC



		Ownership (sole proprietor, partnership, etc.):

		Limited Liability Company



		State of incorporation:

		Delaware



		Date of incorporation:

		1999



		# of years in business:

		12+



		List of top officers:

		AT&T Mobility Managers



		Location of company headquarters:

		Atlanta, GA



		Location(s) of the company offices:

		Atlanta, GA



		Location(s) of the office that will provide the services described in this RFP:

		Hanover, MD



		Number of employees locally with the expertise to support the requirements identified in this RFP:

		With 62,000 wireless employees throughout the U.S., AT&T can provide service locally where ever locally may be.



		Number of employees nationally with the expertise to support the requirements in this RFP:

		650 



		Location(s) from which employees will be assigned for this project:

		Hanover, MD


Paramus, NJ


Harrisburg, PA


Janesville, WI


Little Rock, AR


Bloomington, MN


Bothell, WA


San Ramon, CA


Sacramento, CA


Cerritos, CA


San Diego, CA





AT&T is a company of people innovating for people. For more than a century, AT&T has consistently provided innovative, reliable, high-quality products and services and excellent customer care. Today, AT&T’s mission is to connect people with their world, everywhere they live and work, and do it better than anyone else. AT&T is fulfilling this vision by creating new solutions for government, consumers, and businesses and by driving innovation in the communications and entertainment industry.


AT&T’s revenues place us as the largest communications holding company in the world. AT&T ranks 7th on the Fortune 500 list of largest corporations in the Unites States and 21st on the Fortune Global 500 list of the largest corporations in the world. This permanence demonstrates AT&T’s breadth and depth of resources needed to weather economic cyclical changes. 

AT&T is recognized as one of the leading worldwide providers of IP-based communications services to businesses. We also have the nation's fastest mobile broadband network and the largest international coverage of any U.S. wireless carrier, offering the most phones that work in the most countries, the largest Wi-Fi network in the United States based on branded and operated hotspots, and the largest number of total broadband connections in the United States.

As AT&T continues to break new ground and deliver new solutions, we are focused on delivering the high-quality customer service, which is our heritage.


Key Facts


AT&T is the largest communications holding company in the world by revenue. Operating globally under the AT&T brand, we are:


· The nation's fastest mobile broadband network - and getting faster with 4G - serving millions of customers and enabling them to travel and communicate seamlessly with the best worldwide wireless coverage—offering the most phones that work in the most countries. AT&T offers voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries. 


· The nation's largest provider of broadband—more than 17.8 million total broadband connections. 


· Managing the nation's largest Wi-Fi network with more than 27,000 AT&T Wi-Fi Hot Spots in the United States, and access to more than 188,000 hot spots around the world. 


· The parent of YP.com, a leading Internet Yellow Pages network that, when combined with AT&T Real Yellow Pages, receives more than 5 billion consumer searches a year. 


· The leading U.S. provider of local and long distance voice services. 


Diversity


AT&T's century-long history of innovation is a story about people from all walks of life and backgrounds coming together to improve the human condition. It is our diversity, coupled with an inclusive culture, which welcomes all points of view and makes us who we are: a desired business partner, a great place to work, and a committed member of the communities we serve. 


Consumer Services


AT&T's portfolio of services — perhaps the most robust in the marketplace — delivers choice, value, and convenience across a range of options. Millions of consumers have chosen AT&T’s comprehensive service bundles because of our competitive pricing and the convenience of a single bill for wired and wireless voice and data, broadband Internet, TV, and messaging services.


Networks


The AT&T network includes extensive wireless and wired access capabilities, as well as one of the world's most advanced and powerful IP backbones.


AT&T’s industry-leading wireless network includes the following:


· AT&T has the nation's fastest mobile broadband network, and getting faster with 4G. HSPA is the high speed evolution of GSM/EDGE, which shares a common core network. 


· AT&T's mobile broadband service footprint covers more than 90% of the U.S. population, including the top 100 U.S. markets. 


· With AT&T's HSPA+ deployment and backhaul enhancements, followed by AT&T’s planned deployment of LTE starting mid-year 2011, AT&T customers will have access to best-in-class network speed and technology. 


· AT&T’s expanded backhaul connectivity, planned to be deployed in 2011 and 2012, enables faster mobile broadband speeds when combined with our HSPA+ and planned LTE technology upgrades. 


· AT&T has deployed HSPA+ technology. AT&T began trials of LTE equipment in 2010, with commercial deployment expected to begin in mid-2011 -- a timeline that coincides with the expected evolution of LTE equipment and device availability. 


AT&T is constantly working to deliver new capabilities and applications via our access network.


Industry Awards and Recognition


AT&T has received a wide range of industry and national awards and other recognitions. Several of these are highlighted below.


AT&T Connected Vitality GlowCaps Wins 2011 Global Mobile Award – Feb 2011
The Global Mobile Awards recognize excellence and innovation in mobile products, services, and initiatives across the worldwide mobile eco-system.


AT&T Receives Frost & Sullivan Product Leadership of the Year Award for Mobile Enterprise Applications – Feb 2011
Frost & Sullivan identified AT&T’s advanced features and functionality, commitment to innovation, consistently high quality offerings and customer value enhancements as key reasons for its leadership in providing mobile enterprise applications.


AT&T Developer Program Ranked Best Among All U.S. Carriers For Fifth Consecutive Year – Feb 2011
AT&T Developer Program led all others in all categories surveyed and provides unmatched support for the developer community.


AT&T Named "Best Mobile Coverage in the World” by Business Traveler Magazine – Jan 2011
AT&T, for the fourth year in a row, has claimed the top spot among U.S. wireless providers.

4.1.2
Please be advised, pursuant to NRS §80.010, companies organized or incorporated under the laws of another state, territory, District of Columbia, or foreign country must register with the State of Nevada, Secretary of State’s Office as a foreign corporation before a contract can be executed between the State of Nevada and the awarded vendor, unless specifically exempted by NRS §80.015.


AT&T Response:  

AT&T is registered with the State of Nevada as a foreign corporation.  AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.3
The selected vendor, prior to doing business in the State of Nevada, must be appropriately licensed by the State of Nevada, Secretary of State’s Office pursuant to NRS §76.  Information regarding the Nevada Business License can be located at http://sos.state.nv.us.  


AT&T Response:



		Question

		Response



		Nevada Business License Number:

		NV200103909



		Legal Entity Name:

		AT&T Mobility National Accounts LLC





Is “Legal Entity Name” the same name as vendor is doing business as?


AT&T Response:


		Yes

		

		No

		X





If “No”, provide explanation.


AT&T Response:  


AT&T Mobility National Accounts LLC does business as AT&T Mobility.

4.1.4
Vendors are cautioned that some services may contain licensing requirement(s).  It is the vendor’s responsibility to verify these requirements prior to proposal submittal.  Proposals that do not contain the requisite licensure may be deemed non-responsive.

AT&T Response:


AT&T understands that it is AT&T’s responsibility to verify licensing requirements prior to proposal submittal. AT&T is licensed to do business in every state in the U.S. and every country in which we do business. AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.5
Has the vendor ever been engaged under contract by any State of Nevada agency?


AT&T Response:


		Yes

		X

		No

		





If “Yes”, complete the following table for each State agency for whom the work was performed.  Table can be duplicated for each contract being identified.


AT&T Response:



		Question

		Response



		Name of State agency:

		Nevada State Procurement Office



		State agency contact name:

		Teri Smith



		Dates when services were performed:

		2006 – present



		Type of duties performed:

		Provide wireless equipment and services



		Total dollar value of the contract:

		$5+billion





4.1.6
Is the vendor or any of the vendor’s employees employed by the State of Nevada, any of its political subdivisions or by any other government?


AT&T Response:


		Yes

		

		No

		X





If “Yes”, is the employee planning to render services while on annual leave, compensatory time, sick leave, or on his own time?


AT&T Response:


Not applicable based on AT&Ts response to Section 4.1.6.

4.1.7
Disclosure of all alleged prior or ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending which involves the vendor or in which the vendor has been judged guilty or liable within the past six (6) years. 


AT&T Response:  


AT&T is unaware of any legal action that would impair our ability to meet our obligations under a contract with WSCA.


AT&T is a large company with an international presence and significant contractual relations. Given the size and scope of our business, we may have been involved in legal actions. However, AT&T is a well-capitalized company with assets in excess of any outstanding claims or lawsuits. As such, AT&T is unaware of any legal action that would preclude or impair our ability to meet our obligations or perform our duties under any contract.


AT&T serves millions of customers around the world. AT&T endeavors to honor our promises.


		Yes

		n/a

		No

		n/a





If “Yes”, please provide the following information.  Table can be duplicated for each issue being identified.


AT&T Response:



		Question

		Response



		Date of alleged contract failure or breach:

		n/a



		Parties involved:

		n/a



		Description of the contract failure, contract breach, litigation, or investigation, including the products or services involved:

		n/a



		Amount in controversy:

		n/a



		Resolution or current status of the dispute:

		n/a



		If the matter has resulted in a court case:

		Court

		Case Number



		

		n/a

		n/a



		Status of the litigation:

		n/a





4.1.8
Company background/history and why vendor is qualified to provide the services described in this RFP.


AT&T Response:  


Why AT&T?

AT&T’s enterprise-grade portfolio of services and relevant business expertise combine to meet the state and local government needs. Along with AT&T’s powerful worldwide network and state-of- the-art mobile devices, AT&T offers service integration and consulting services to help Participating Entities optimize their mobile experiences.


The following chart represents AT&T’s strengths in key areas.



		Enterprise-Grade Portfolio

		Relevant Business Expertise



		Network 


· Bringing Participating Entities the world’s most secure, reliable, and intelligent network.

· AT&T’s 3G network is available in more than 335 metropolitan areas. 


· The largest 3G network on the GSM standard. 


· The largest push-to-talk network in the U.S.

· More than 188,000 worldwide Wi-Fi hot spots.

· Global IP/MPLS networking backbone.

		Integration 


· Thousands of specialists to support Participating Entities’ business system integration needs. 


· Broad portfolio of integrated communication solutions and expertise. 


· End-to-end architectural designs, including HW/SW, security, application performance, and reporting. 


· Certified project management experts, tools, and deployment resources. 



		Devices 


· More remote connection options than any other provider. 


· Largest selection of mobile email and messaging devices. 


· Support for iPhone 3G, BlackBerry, and Windows Mobile® devices. 


· Comprehensive line of laptop cards, with integrated laptop support. 


· Extensive device protection and control options. 


· Solutions for managed routers, PBXs, and other equipment. 

		Consulting 


· Dedicated consultants with real-world experience and insight for improving business environments. 


· Research, planning, and recommendations. 


· Development for remote communication and collaboration systems. 


· Specialization in information workflow optimization and mobilization. 


· Expertise across most major industry verticals. 


· Multilingual managers speaking more than 16 languages. 





For AT&T's wireless services, we provide several dedicated support groups to assist Participating Entities with ordering products and services or troubleshoot issues. These groups include:

· End User Care (EUC)—supports End Users with their active wireless service. 


· National Business Ordering (NBO)—processes and fulfills orders and provisioning requests. 


· National Business Services (NBS)—elite, dedicated customer services team provides post-sales support to Authorized Order Placers (customer key contacts, program administrators, and telecom managers) of large Corporate/Enterprise Responsibility customers. 


· Mobility Enterprise Customer Maintenance Center (MECMC)—provides technical expertise to support Participating Entities’ IT personnel, help desk teams, and telecom managers. 


· International Wireless Care team—provides support when Participating Entity users roam internationally or if they have specific international roaming questions. 


AT&T verifies that the members of these groups receive extensive and ongoing training on technologies, devices, and service offerings for the utmost in service for our customers, including Participating Entities.


Corporate History


AT&T’s corporate history begins with Alexander Graham Bell inviting the telephone in 1876. That was the foundation of the company that became AT&T — a brand that has become synonymous with the best, most reliable telephone service in the world.


In 1984, through an agreement between the former AT&T and the U.S. Department of Justice, AT&T agreed to divest itself of its local telephone operations but retain its long distance, R&D, and manufacturing arms. From this arrangement, SBC Communications Inc. (formerly known as Southwestern Bell Corp.) was born.


Twelve years later, the Telecommunications Act of 1996 triggered dramatic changes in the competitive landscape. SBC Communications Inc. established itself as a worldwide communications provider by acquiring Pacific Telesis Group (1997), Southern New England Telecommunications (1998), and Ameritech Corp. (1999). In 2005, SBC Communications Inc. acquired AT&T Corp., creating the new AT&T.


With the acquisition of BellSouth in 2006, and the consolidated ownership of Cingular Wireless and YP.com, AT&T is positioned to lead our industry in one of the most significant transformations since the invention of the telephone more than 130 years ago.


4.1.9
Length of time vendor has been providing services described in this RFP to the public and/or private sector.  Please provide a brief description.


AT&T Response:

AT&T has been a wireless services provider since 1994. 

AT&T serves customers nationwide with a broad range of wireless voice and data services. AT&T has the nation's fastest mobile broadband network and serves 95.5 million wireless subscribers. AT&T holds spectrum licenses in all 50 U.S. states, the District of Columbia, Puerto Rico, and the U.S. Virgin Islands. AT&T has the best worldwide coverage of any U.S. carrier, with voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries.

The AT&T Network supports more Smartphone customers than any other US provider, with AT&T’s best device lineup, and is being enhanced with 4G.

· AT&T introduced two 4G smartphones in 1Q2011 (Motorola ATRIXTM 4G and HTC InspireTM 4G), with plans to introduce a third one by 1H2011. 

· AT&T joins two existing 4G-compatible laptop cards. 


· AT&T plans to introduce two 4G tablets, including the first LTE tablet, by mid summer 2011.  Additional LTE tablets are planned for the 2H2011.


· AT&T expects 20 4G devices by YE2011.

· AT&T plans to deliver an industry-leading Android portfolio – more than 12 new Android devices in 2011.

In the U.S., AT&T serves 95.5 million wireless subscribers. AT&T is the premier provider of broadband, long distance, and local voice services. AT&T offers our communication services in almost every country and territory in the world. AT&T services enable calls from 220 countries as well as wireless data roaming—for laptops, hand-held devices, and other data services—in more than 200 countries.


AT&T operates a wireless network that includes:

· Spectrum availability in the top 100 U.S. markets, 50 states, and the District of Columbia 


· Global System for Mobile communications/General Packet Radio Service (GSM/GPRS) infrastructure 


· Enhanced Data rate for GSM Evolution (EDGE) wireless broadband 


· Universal Mobile Telecommunications System/High Speed Downlink Packet Access (UMTS/HSDPA) broadband 


In addition to retail communication services, AT&T is a global leader in wholesale communication services. AT&T’s wholesale organization serves carriers, wireless providers, systems integrators, cable operators, Internet service providers (ISPs), and content providers that need worldwide, regional, and local end-to-end solutions.


A key to AT&T’s success in providing and integrating services is AT&T Labs, our research and development group. AT&T Labs has won seven Nobel Prizes and has more than 7,500 patents. AT&T researchers and engineers developed some of the world's major technological inventions, including the transistor, solar cell, cell phone, and communications satellite. In addition, AT&T Labs led in developing DSL and other broadband Internet transport and delivery systems as well as wireless data networks.


4.1.10
Financial information and documentation to be included in Part III, Confidential Financial of vendor’s response in accordance with Section 9.5, Part III – Confidential Financial.


AT&T Response:   

The response to 4.1.10 is located in Part III, Confidential Financial, per RFP instructions.

4.2
Subcontractor Information


4.2.1
Does this proposal include the use of subcontractors?  Check the appropriate response in the table below.


AT&T Response:

		Yes

		X

		No

		





AT&T, in the regular course of business, does not employ subcontractors for the services offered under this proposal, with the exception of In-building Service Enhancement (ISE). Please see exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.


If “Yes”, vendor must:


4.2.1.1
Identify specific subcontractors and the specific requirements of this RFP for which each proposed subcontractor will perform services.


AT&T Response:   

AT&T may subcontract work to be performed for In-building Service Enhancement (ISE). AT&T will retain full responsibility for all such work, including any obligations performed through AT&T’s subcontractors. AT&T will be solely responsible for payments due any potential subcontractors.


When an ISE projects is required, AT&T selects from a pool of subcontractors with the goal to provide the best service to Participating Entities for the least cost. These projects are conducted on an as needed basis and could be anywhere in our network.  AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain approval from the Participating Entity prior to the start of work.

Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.4.2.1.2.

4.2.1.2
Provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.


AT&T Response: 

AT&T has contractors to supplement our staff. AT&T holds them to the same code of ethics, principles, and procedures that we hold our full-time staff.  This includes, but may not be limited to, requirements contained in Attachment C, Vendor Certifications. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.3
Business references as specified in Section 4.3, Business References must be provided for any proposed subcontractors.


AT&T Response: 

AT&T will provide subcontractor references for all projects when a subcontractor is contracted to perform work for a specific project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.4
Vendor shall not allow any subcontractor to commence work until all insurance required of the subcontractor is provided to the vendor; and


AT&T Response:


AT&T requires applicable insurance certificates for subcontractor companies prior to any work being performed.  Subcontractors also are contractually required to follow all applicable laws. If specific items like fidelity bonds are required, those requirements are included in the contract, and evidence is usually required before work begins on a project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.5
Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

AT&T Response:


AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain Participating Entity’s approval prior to commencement of work.

4.3
Business References


4.3.1
Vendors should provide a minimum of three (3) business references from similar projects performed for private, state and/or large local government clients within the last three (3) years.


AT&T Response:


AT&T has complied with this requirement by requesting and providing nine (9) references.

4.3.2
Vendors must provide the following information of every business reference provided by the vendor and/or subcontractor.
The “Company Name” must be the name of the proposing vendor or the vendor’s proposed subcontractor.


AT&T Response:


		Reference #1:

		



		Company Name:

		District of Columbia Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		District of Columbia Government



		Primary Contact Information



		Name:

		Deborah Powell



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027278755



		Facsimile, including area code:

		2027270501



		Email address:

		Deborah.powell@dc.gov



		Alternate Contact Information



		Name:

		Maria Leon-Hill



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027272298



		Facsimile, including area code:

		2027270501



		Email address:

		Maria.leon-hill@dc.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data, and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #2:



		Company Name:

		Utah Transit Authority



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Utah Transit Authority



		Primary Contact Information



		Name:

		Clair Fiet, CTO



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT 84130-0810



		Phone, including area code:

		801-287-2381



		Facsimile, including area code:

		n/a



		Email address:

		cfiet@rideuta.com



		Alternate Contact Information



		Name:

		Abraham Kololli, Deputy Chief - IS Manager



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT  84310



		Phone, including area code:

		801-262-5626



		Facsimile, including area code:

		n/a



		Email address:

		AKololli@rideuta.com



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Utah Transit Authority (UTA) was seeking a solution to provide real time connectivity between all of their buses and their network data center for increasing revenue with electronic fare collection, increasing on-board vehicle data system aggregation, and future passenger Wi-Fi applications. 



		Original Project/Contract Start Date:

		11-2008



		Original Project/Contract End Date:

		UTA continues to use this AT&T service



		Original Project/Contract Value:

		$610,560



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		UTA expanded the scope of the project by adding more vehicles and using more bandwidth by vehicle.





		Reference #3:



		Company Name:

		City of Scottsdale, AZ



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		City of Scottsdale, AZ



		Primary Contact Information



		Name:

		Shannon Tolle – Communications Director



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		(480) 312-7631



		Facsimile, including area code:

		Shannon Tolle – Communications Director



		Email address:

		stolle@scottsdaleaz.gov



		Alternate Contact Information



		Name:

		Kevin Sonoda – Telecom Policy Coordinator



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		480-312-7631



		Facsimile, including area code:

		n/a



		Email address:

		ksonoda@scottsdaleaz.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		3G Broadband Connectivity.  City of Scottsdale uses rugged wireless modems over the AT&T wireless network for both Public Works and Public Safety departments.  Applications running over the wireless broadband are Computer Aided Dispatch, Records Management, among others.  Field service applications for Public Works.  All modems also assist with GPS tracking of city vehicles



		Original Project/Contract Start Date:

		Scottsdale has been a wireless data customer with AT&T since 2004 and has upgraded their entire modem fleet through AT&T since initially becoming a customer.  



		Original Project/Contract End Date:

		2004 



		Original Project/Contract Value:

		$300,000 annual revenue/2.1M TCV



		Final Project/Contract Date:

		Current customer



		Was project/contract completed in time originally allotted, and if not, why not?

		Wireless modem deployments have been ongoing and successful overall.  Wireless network outages have been an issue from time to time, but wireless network consistency and coverage have improved over the term of the contract.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Contract pricing has met proposal expectations.  Pricing has been updated for the customer to take advantage of improved rate plans as available over the contract term.





		Reference #4: 

		



		Company Name:

		University of Michigan Athletics



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		University of Michigan Athletics



		Primary Contact Information



		Name:

		Jim Balgooyen



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-763-3451



		Facsimile, including area code:

		n/a



		Email address:

		balgo@umich.edu



		Alternate Contact Information



		Name:

		Shelley Zeddell



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-615-0305



		Facsimile, including area code:

		n/a



		Email address:

		mblythma@umich.edu



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Currently utilizing WSCA and covers every aspect of the U of M Athletics Dept. NCAA compliance and recruiting applications loaded on coaches devises as well as day to day operations of Athletics personnel.



		Original Project/Contract Start Date:

		2008



		Original Project/Contract End Date:

		2012



		Original Project/Contract Value:

		1,000,000



		Final Project/Contract Date:

		2,250,000



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #5:

		



		Company Name:

		Franklin County School District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		Customer Port from Verizon



		Primary Contact Information



		Name:

		Dr. Alan Clark



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		alan.clark@fcstn.net



		Alternate Contact Information



		Name:

		Jody Starnes



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		Jody.starnes@fcstn.net



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Migrated customer from Verizon wireless voice services only to AT&T wireless voice and data services.  Incorporated PDA devices with customer email, contacts and calendaring integration.



		Original Project/Contract Start Date:

		July 1, 2010



		Original Project/Contract End Date:

		June 30, 2011



		Original Project/Contract Value:

		~20K Annually



		Final Project/Contract Date:

		~20K Annually



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #6:

		



		Company Name:

		St. Johns River Water Management District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		St. Johns River Water Management District



		Primary Contact Information



		Name:

		Martin Barnes



		Street Address:

		4049 Reid St



		City, State, Zip:

		Palatka, FL 31278



		Phone, including area code:

		386-312-2324



		Facsimile, including area code:

		n/a



		Email address:

		mbarnes@sjrwmd.com



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		375 Smartphones, 133 Telemetry Modems, 113 Air-cards, 120 voice phones utilizing text, data, email



		Original Project/Contract Start Date:

		7/20/2010



		Original Project/Contract End Date:

		12/2013



		Original Project/Contract Value:

		~$400,000 per year for 3 years



		Final Project/Contract Date:

		12/2010



		Was project/contract completed in time originally allotted, and if not, why not?

		yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		yes





		Reference #7:



		Company Name:

		State of Maryland-Maryland State Police



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Maryland State Police



		Primary Contact Information



		Name:

		Sgt Julio Valcarcel



		Street Address:

		ITD



		City, State, Zip:

		1201 Reisterstown Road


Pikesville, MD  21208



		Phone, including area code:

		410-960-3535



		Facsimile, including area code:

		n/a



		Email address:

		jvalcarcel@msp.maryland.gov



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		MSP Currently utilizes Trunk mounted modems in over 1,200 vehicles to link patrol vehicles to statewide CAPWIN information system via an AT&T Cellular APN.  MSP also utilizes AT&T for the transmission and control of License Plate Reader devices throughout the state.



		Original Project/Contract Start Date:

		1/2006



		Original Project/Contract End Date:

		On-going



		Original Project/Contract Value:

		500,000 Annually (Apprx)



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #8:



		Company Name:

		Prince George’s County Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Prince George’s County Government



		Primary Contact Information



		Name:

		Lenora Proctor



		Street Address:

		9201 Basil Court



		City, State, Zip:

		Largo, MD 20774



		Phone, including area code:

		3018835173



		Facsimile, including area code:

		n/a



		Email address:

		Laproctor@co.pg.md.us



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #9:



		Company Name:

		Washington State Department of Agriculture



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		WA State Dept. Of Agriculture Plant Protection Program



		Primary Contact Information



		Name:

		Jeff Painter



		Street Address:

		3939 Cleveland Ave.



		City, State, Zip:

		Olympia, WA  98501



		Phone, including area code:

		(360) 902-2006



		Facsimile, including area code:

		(360) 586-8509



		Email address:

		n/a



		Alternate Contact Information



		Name:

		Royal Schoen



		Street Address:

		21 North 1st Avenue, Suite 106



		City, State, Zip:

		Yakima, WA  98902



		Phone, including area code:

		(509) 249-6933



		Facsimile, including area code:

		(509) 454-7699



		Email address:

		RSchoen@agr.wa.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Telenav Track solution for pest tracker trap deployment and trapping activities throughout WA State.  35 Trappers deploying and monitoring over 10,000 invasive species traps using Telenav Track with Forms on Mobile Devices from AT&T.



		Original Project/Contract Start Date:

		January 2010



		Original Project/Contract End Date:

		Present to 36 months (Jan 2013)



		Original Project/Contract Value:

		$115,000 



		Final Project/Contract Date:

		Present to 36 months (Jan 2013)



		Was project/contract completed in time originally allotted, and if not, why not?

		Project was completed on time.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Project was completed under budget proposal.





4.3.3
Vendors must also submit Attachment E, Reference Questionnaire to the business references that are identified in Section 4.3.2.


AT&T Response:

AT&T understands and has provided each business reference included in the proposal with Attachment E, Reference Questionnaire.

4.3.4
The company identified as the business reference must submit the Reference Questionnaire directly to the Purchasing Division.


AT&T Response:


AT&T understands and has requested each business reference included in the proposal to return the Reference Questionnaire directly to the Purchasing Division via fax or email as instructed on the questionnaire.

4.3.5
It is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline as specified in Section 8, RFP Timeline for inclusion in the evaluation process.  Reference Questionnaires not received, or not complete, may adversely affect the vendor’s score in the evaluation process.


AT&T Response


AT&T understands that it is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline.

4.3.6
The State reserves the right to contact and verify any and all references listed regarding the quality and the degree of satisfaction for such performance.


AT&T Response:


AT&T understands and informed each business reference submitted that they may be contacted by WSCA directly.


4.4
Vendor Staff Resumes


Vendors must include in their proposal response resumes for key personnel/staff to be responsible for performance of any contract resulting from this RFP.


AT&T Response

AT&T has included below the resumes of five key personnel who will be accountable for the execution and management of the WSCA contract. In addition to the key personnel, AT&T has an experienced team already established to support implementation and on-going support of the WSCA contract.


Table 3: AT&T Experience Chart of Individuals.


		Name

		Title

		Years of
Government
Experience

		Years of
Telecom
Experience



		Twila Lively*

		Contract Manager/Program Manager

		16

		25



		Roland Saenz*

		Director – Contracts and Compliance

		12

		12



		Jon Wellinger*

		Area Sales Vice President Technical Overlay

		12

		34



		Ron Montague*

		Senior Manager Program Management and Contract Compliance

		25

		32



		Marcellus Brooks*

		Contract Manager

		11

		21



		Mark Barros

		Compliance Manager

		7

		17



		Matt Phillips

		Compliance Manager

		5

		10



		Michael Swenson

		Compliance Manager

		5

		10



		Kelly Yarborough

		Compliance Manager

		19

		14



		Christine Donabedian

		Contract Manager

		19

		13



		Ann Gillio

		Contract Manager

		10

		15



		Theresa Page 

		Contract Manager

		5

		30



		Mark Flister

		Program Manager

		6

		17



		Brenda Ritchson

		Operations Manager

		22

		22



		Denise Cuffie

		Reporting Performance Manager

		13

		16



		Lori Oliver

		Reporting Performance Manager

		9

		14





* Key personnel resume included.


Vendor Staff Resumes

		Name:

		TWILA LIVELY



		Position Proposed:

		Contract - Program Manager



		Education:

		Bachelors of Business Administration, Golden Gate University 



		Certification:

		Masters Certificate Project & Program Management
Pursuing Project Management Professional (PMP)



		Summary:

		Twenty-five years experience in building customer relationships, implementing projects, and managing programs for State and local government agencies, Federal Government agencies, large business customers, and a major airport.


An experienced team leader for account managers, field operations managers, and account consultants for multi-year, multi-million dollar Federal contracts in five western states and WSCA in 46 states.



		Relevant Professional Experience:



		Program Manager - WSCA
AT&T, San Ramon, CA


Dedicated to the WSCA Program as liaison among Sales, Service Management, Product Management, Systems, and AT&T Senior Management to manage and verify that AT&T is meeting all performance requirements, resolving issues, and addressing customer service concerns.


Review quarterly reports and administration fee payments for accuracy and timeliness to verify that reports and payment meet the requirement of the contract or Participating Addendum (PA).  When needed, request corrections and adjustments prior to submitting to WSCA or States that require administration fee. 


Lead the AT&T team during the formal meetings with the lead state. 

		2010 – Present



		Quality Control Manager
AT&T, San Ramon, CA


Managed application testing of software development for new voice-recognition applications for AT&T’s Customer Care Centers.


Developed processes that improved estimating accuracy by 25%, reduced the quantity of data requested by 70%, and tested execution strategy using the Software Development Life Cycle (SDLC) model to reduce time to market and improve test coverage.


Served as test strategist for Interactive Voice Response (IVR) portion of corporate voice-data-TV initiative for nine (9) applications; improved test coverage by using customer focus modeling, collaboration with interfacing applications, and all available documentation.


Managed the first voice recognition IVR language release. 


Developed performance test requirement with an internal team that reduced vendor costs approximately $56K in one year.

		2004 – 2010



		Project Manager
Quantum Bridge,  Newbury, MA


Prevented major schedule delays or cost overruns by tracking and monitoring project changes and resolving issues on a million-dollar professional services project for Comcast Business Systems.


Reported project performance to all departments and levels within the organization utilizing developed communication plans. 


Led effort that changed customer’s perception of Quantum Bridge’s professional services by negotiating schedules for deliverables, monitoring and reporting project progress, and delivering requirements on time.

		2000 – 2001



		Program Manager
Qwest, (formerly US West) Denver CO


Assigned to Denver International Airport to direct a 13-person telecommunications office responsible for troubleshooting, repairing, and maintaining a 52-square mile campus.

Earned President’s Club recognition by rescuing a $1.2 million maintenance contract. Improved Denver International Airport’s customer satisfaction rating, gathered by a third party, from a D to a B+.


Won new five-year, $12 million operations and maintenance contract for Denver International Airport by leading the proposal team. 


Increased revenues by negotiating a 15-month, $1.8 million operations and maintenance contract extension with subcontractor and vendor contract extensions. Contract included capital improvements for cable plant and upgrades to existing backbone systems; increased revenue an additional $1 million per year.

		1998 – 2000



		Sales Operations Manager
US West Federal Services, San Francisco, CA


Managed sales teams and field operations managers in five western states; motivated subcontractors to fulfill their financial and contractual obligations. 


Earned President’s Club recognition by exceeding contract objectives for installation and service compliance as well as corporate revenue and contribution objectives.


Surpassed planned revenue objectives by 62% with a promotion to reduce inventory.


Increased Federal Government market revenue with a sales initiative to discover, train, develop, and monitor sales agents. Coordinated with US West’s Agent Market for commission plan and contracts for these agents.


Kept contracts marketable leading matrixed team of engineers, finance, product management, and vendors for contract change proposals.


Completed out-of-region contract without one issue being escalated to the Contract Technical Officer by satisfying contractual requirements. In addition, met business goals and maintained customer satisfaction ratings gathered by a third party.

		1995 – 1998



		Account Manager 
US West Federal Services, San Francisco, CA


Recommended solutions based on customers’ needs and budgets; understood the competition; insisted that subcontractors meet high quality standards; and built a customer-focused account team through recognition and rewards.


Improved customer satisfaction while meeting sales goals; participated in quality process team to improve customer service; earned Council of Leaders’ recognition.

		1993 – 1995





		Name:

		ROLAND SAENZ



		Position Proposed:

		Director of Contracts and Compliance



		Education:

		San Diego State University, San Diego, CA 
MBA, Marketing


California State University Northridge, Northridge, CA 
BA, Liberal Arts-Concentration in Economics



		Certification:

		AT&T Data Certified
Multiple Network-Based Certifications



		Summary

		Extensive industry knowledge, broad business experience in sales and service, and a steadfast focus and commitment to customers.  Results-oriented individual with demonstrated success as a sales and customer service leader. Held several leadership positions supporting State and Local Government agencies, as well as Federal customers. 



		Relevant Professional Experience:



		Director, Contracts and Compliance
AT&T, San Diego, California 


Responsible for leading the Mobility Contracts and Compliance team supporting the Government, Education, Medical, and Federal segments. Manage and ensure compliancy for GEM and FED contracts totaling more than $5.2 billion dollars.  Developed a new Workflow tracking system improving cycle times, data reporting and customer satisfaction. Worked with AT&T product marketing and legal to launch product and service offers to meet government, education, and medical market contract requirements.


· Added Program Management support to the WSCA contract


· Doubled Contract Management resources enabling team to maintain 100% on time performance for RFPs 

		2009 – Present



		Director, Global Enterprise Solutions
AT&T, Irvine, California  


Led the dedicated GEM and Optical teams consisting of approximately 160 employees for the Mid-West and West. Spearheaded several process improvement efforts, including significant improvements in data reporting and standards around current tracking systems. Designed a new miscellaneous module in Project Tracking System to improve force to load management and developed an Optical training stream to address skill gaps in Optical Sales Support Managers. 


· Exceeded Customer Satisfaction targets (124%)

		2008 – 2009



		Regional Vice-President, Customer Service Organization
AT&T, Irvine, California 


Was responsible for leading the Service and Project Management teams for California and Nevada. Supported Government Education and Medical and Business customers for both the network and Customer Premises Equipment product portfolio. Created and implemented key improvements in Customer Service Organization’s service management: designed a Service Assurance Plan for tier 1 customers, developed a trouble reporting and escalation job aid, and improved the outage notification process. Improved data collection and efficiencies in project management, workload distribution and performance by designing and implementing a new project weighting system. Designed a Job Change Order (JCO) tracking process, which resulted in a 20% reduction in JCOs costs.


· Led the Emergency Operations Center customer table during the California wild fires fulfilling critical customer requests

		2007 – 2008



		Sales and Service Positions 
AT&T, Irvine, San Diego, California 


Held leadership positions both in sales and service. Sales experience included leading inside, outside, and technical teams. Teams were consistently among top performers exceeding revenue and customer service targets. Awarded President's Club and was seven time Market Leaders Club winner. 

		1998 – 2007





		Name:

		JON WELLINGER



		Position Proposed:

		Area Vice President



		Education:

		MBA, University of Minnesota


BA, University of Puget Sound


Honors, Business Administration



		Professional Development

		Columbia University Graduate School of Business
Executive Marketing Management Program


University of Pennsylvania, Wharton School
Competitive Marketing Strategies



		Summary

		Executive sales leadership.  Broad general management experience.  Thirty years experience in telecommunications, information systems, data networking, and emerging technologies.  Results driven with demonstrated record of achievement.  Change leader in environment of growth and mergers.  Extensive financial management experience.  Persuasive oral and written communication skills.



		Relevant Professional Experience:



		Area Vice President, Government, Education, Medical
AT&T, Los Angeles, California 


Was appointed to current position in April 2008.  Responsibilities include leading a nationwide sales force focused on network integration and Public Safety solutions for Government, Education, and Medical (GEM) customers.  Lead Sales Operations organization for GEM.  


In 2007, led a sales organization of approximately 300 professionals focused on the small and medium business space.  Additional responsibilities include growing the $100M out-of-franchise CLEC operation and implementing Business Development and SmartMoves initiatives.  In 2005, was named Sales Vice President- HealthCare for BCS West.  Revenue growth was the highest among the BCS regions and exceeded the industry average.  In December2004, was appointed Sales Vice President- Service Providers.  Responsibilities included leading a nationwide sales organization to address the business needs of Wireless, ISP, SBC Affiliates, and Communications companies.  Effective July 2000, appointed Sales Vice President, ISP Channel.  This nationwide sales organization generated revenue of more than $675M and focused on selling SBC advanced services, including SONET, DSL, and data networking CPE.  During the prior 12 months, as Vice President- Democratic National Convention, negotiated and executed an exclusive sponsorship contract for SBC to participate in 2000 Democratic Convention.  Demonstrated track record of improving organizational productivity and capitalizing on growth opportunities.  Recipient of numerous President’s Club awards.

		1992 – Present



		AT&T, St. Louis MO, Bedminster, NJ, Los Angeles, CA  


Held various sales and marketing positions of increasing responsibility for AT&T Communications and AT&T Computer Systems.  Titles included Western Region Area Manager, Branch Manager- National Accounts, National Account Manager, Marketing Manager- Aerospace Industry, and Account Executive.  Initial management development program hire.  

		1977 – 1992





		Name:

		RON MONTAGUE



		Position Proposed:

		Senior Compliance Manager



		Education:

		MBA, Washington State University 


BA, Business Administration, Washington State University 



		Professional Development

		Certificate Program for Program Management, Daniels School of Business, University of Denver


Data Communications Professional Series, Hill and Associates



		Technical Skills:

		More than 30 years in the telecommunications industry, working with engineering, sales, sales support, contract development, and customer service to enable the delivery of quality products. 


Extensive experience in understanding the complexity and regulations of succeeding in federal, state and local government markets, including the WSCA contract



		Relevant Professional Experience:



		Senior Compliance Manager 
AT&T, Bothell, WA 


Performs Contract and Program review to ensure AT&T Mobility compliance with Federal Government, State and Local Government, Education and Medical market regulations and contract compliance. Conducts Reviews of E-rate compliance and contract training for sales teams to ensure that all program requirements are being met.  Consults with AT&T product marketing to craft new product and service offers to meet government, education and medical market contract requirements. Delivers required information to senior management to verify that existing contracts and programs meet customer requirements.   Earned Circle of Excellence Award based on individual contributions.

		2005 – Present



		Sales Manager 
Qwest (formerly US West), Seattle, WA 


Lead a team of Senior Account Managers selling complex communications solutions to key customers in Western Washington. Delivered strategic sales and marketing initiatives of Voice and Data CPE, network transport, including WAN, LAN and IP based services, cellular services, data services, and staff augmentation designed to client specific applications. Recognized as a sales leader through appointment to Presidents’ Club.

		2000 – 2005



		Technical Resource Manager, 
US West, Seattle WA 


Managed a team of System Engineers (SEs) for the Western Washington sales branch. SEs were responsible for the technical design of voice, data, video, and wireless services. Required the selection and training of the SE. Focus was on Government Education and Medical Markets. Worked with sales team, SEs, and the customer to implement region wide networks. Was responsible for response development of RFPs, technical and contractual requirements, assessment of profit margin, and implementation of successful bids. Recognized as support leader through appointment to Presidents’ Club.

		1998 – 2000



		Manager- Program Management 
US West Federal Services, Denver, CO


Managed a team of Program Managers responsible for Federal contracts awarded to US West. Program Managers were responsible for contract compliance, staffing and resourcing contracts, profit margins, and negotiations with vendors and government contracting officers. Program Managers were key members of the RFP response team to ensure US West Federal Services would be able to meet contractual commitments upon contract award

		1994 – 1998



		Business Development Manager
US West, Seattle, WA


Was responsible for developing and delivering capability presentations to Federal Agencies and Federal Contractors responding to RFPs and contracting opportunities


Developed relationships with key government agencies. Specially assigned to the General Services Administration and to government contractors who bid on GSA contracts, both regionally and nationally. Required understanding of government procurement regulations, RFP responses, assessment of contracting and subcontracting relationships.

		1991 – 1994





		Name:

		MARCELLUS BROOKS



		Position Proposed:

		Contract Manager



		Education:

		MBA, University of Baltimore


BS, Business Administration/Marketing, Delaware State University



		Technical Skills:

		Twenty years of successful leadership in contract management, customer service, program management, project management, and production operations. Proven abilities in strategic initiatives, audits, and system analysis.  Excellent communicator. Confident and effective presenter.  Exceptional interpersonal skills. 



		Relevant Professional Experience:



		Senior Contract Manager 
AT&T, Hanover, MD 


Manage the critical components of custom Government contract development, including: tailoring terms and conditions for specific Government opportunity, obtaining input from legal/ regulatory and product teams, preparing document, conducting client negotiations, performing contract assurance ,and conducting contract verification/registration. Lead cross-functional team in successful planning and execution of contract deliverables within scheduled timeframe. Review and assess Government contracts for business risk and strategic financial merit. Manage schedule of delegation and authorizations in compliance with stakeholder strategy, policy, and guidelines.

		2006 – Present



		National Care Manager
Cingular Wireless, Greenbelt, MD


Managed 4 Team Leaders, 48 Government Care Managers, 3 Sales Support Supervisors, and 38 Sales Support personnel with leadership, tools, empowerment, strategies, training, support, and guidance in providing care needs and delivering care solutions to Federal, State, and Local Government customers.  Developed policies; evaluated and streamlined operational procedures; and designed and implemented process improvements. Reviewed and appraised business environment to maintain and/or modify strategy and direction of organization for the Government Solution Group Care team.

		2003 – 2006



		Team Leader 
Cingular Wireless, Greenbelt, MD


Managed team of 14 Business Care Managers supporting AT&T Wireless highest revenue generating enterprise accounts. Offered one point of resolution to Telecom Managers and Program Administrators. National responsibility for account with local presence at account headquarters location.  Provided total account and relationship management with respect to improving revenue growth while continuously driving customer satisfaction.

		2000 – 2003



		IT Program Manager
Bell Atlantic, Rosedale, MD


Provided overall leadership and direction for IT Projects. Managed the daily activities of IT Projects and virtual teams, which included developing detailed project documentation and timelines project plans, and tracking and verifying project costs. Ensured the Project's Delivery Plan proceeded smoothly and efficiently while delivered on time, on budget, and with quality.

		1999 – 2000



		Contract Manager 
AT&T Linthicum, MD 


Primary resource for providing expertise in the negotiation and financial impact analysis of complex custom agreements for AT&T Telecommunication Services. Determined terms and conditions for service offer and established price points to ensure Sales Center profitability and attainment of revenue objectives. Functioned in a matrix environment to obtain and allocate necessary resources for successful completion of negotiation process. 

		1998 – 1999



		Project Team Manager 
AT&T Hunt Valley, MD 


Directed and coordinated performance analysis of the Global Service Call Center to ensure optimum productivity.  Managed 15 complex project specialists responsible for developing and implementing continuous improvement strategies for service quality initiatives to facilitate business growth of AT&T's Virtual Telecommunication Network Services.

		1996 – 1998



		Customer Service Manager
AT&T Hunt Valley, MD 


Managed team of 16 customer service specialists responsible for pre/post sale customer support for AT&T national corporate accounts representing $100+ million in contracted annual revenue. Provided leadership, direction, and support in the areas of customer service, credit/collection, and data processing activities. 

		1994 – 1996



		Program Manager 
AT&T Bridgewater, NJ 


Established, led, and managed teams from AT&T Sales, Billing, and Customer Service organizations while serving as liaison for national accounts totaling $71 million dollars in annual revenue. Maintained internal and external business relationship with senior management while driving issues to resolution.

		1992 – 1994





Tab VIII. Other Informational Material


AT&T submits the following Appendices. 


· Part IA Appendix A – Transition Plan

· Part IA Appendix B – AT&T's Technology Evolution


· Part IA Appendix C – AT&T Acronym and Definition List

This page is intentionally left blank


AT&T has an established, successful working relationship with a majority of the WSCA participants, allowing for unsurpassed service continuity. AT&T’s team of experienced, proven professionals will continue to provide WSCA participating entities with our all-encompassing mobility services—from requirements initiation, through service delivery and life cycle operational support. With an AT&T solution, WSCA participating entities will realize continuity of support personnel; streamlined transition timeframe; and cost savings with enhanced services equipment.







From Day One of award, using a proven telecommunications provider who knows the WSCA customers, who understands the WSCA processes, who can effectively work with the States to obtain signed Participating Addendums, and who can deliver on the vast scope of the WSCA contracts will allow for a streamlined migration for the WSCA end users. AT&T is this provider.











Open communication and active participation with Participating Entities is integral to managing a successful WSCA program. As a current WSCA mobility services provider, AT&T comprehensively understands how to collaboratively work with all of the Participating Entities to provide unsurpassed lifecycle management for a cost-effective, favorable, and flourishing WSCA program.







Technical excellence and innovation is achieved by committing resources – financial and personnel – to continually enhance services for customers. AT&T is renowned for our dedication to mobility technical excellence and innovation. Frost & Sullivan identified AT&T’s advanced features and functionality, commitment to innovation, consistently high quality offerings and customer value enhancements as key reasons for its leadership in providing mobile enterprise applications.















In today’s focus on reducing government expenditures where ever possible, AT&T’s Premier Platform will allow Participating Entities to proactively manage their expenses at both an individual and a corporate level. AT&T is investing in global reporting capabilities for WSCA analysis at the contract level.
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State of Nevada

Brian Sandoval


Department of Administration

Governor


Purchasing Division



515 E. Musser Street, Suite 300

Greg Smith


Carson City, NV  89701

Administrator




SUBJECT:
Amendment No.  1 to Request for Proposal No. 1907

DATE OF AMENDMENT:
February 7, 2011

DATE OF RFP RELEASE:
February 3, 2011

DATE AND TIME OF OPENING:
March 28, 2011 @ 2:00 P.M.

AGENCY CONTACT:   Teri Smith, Purchasing Officer

The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The last paragraph of section 1.1 of RFP 1907 currently states:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2015, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

The paragraph shall be replaced in its entirety with the following:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2016, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

In section 8 of RFP 1907, RFP Timeline, the Deadline for submittal of Reference Questionnaires is changed to the following:  No later than 4:30 PM on March 25, 2011.   


Please note that the deadline on the Reference Questionnaire is correct.

ALL ELSE REMAINS THE SAME FOR RFP 1907.

Vendor shall sign and return this amendment with proposal submitted.


NAME OF VENDOR ___________________________________________________________


AUTHORIZED SIGNATURE ____________________________________________________


TITLE __________________________________ 
DATE _____________________________


RFP 1907 Amendment #1



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal
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		Brian Sandoval



		Department of Administration

		

		Governor



		Purchasing Division

		

		



		515 E. Musser Street, Suite 300

		

		Greg Smith



		Carson City, NV  89701

		

		Administrator





		SUBJECT:

		Amendment No. 2  to Request for Proposal No. 1907



		DATE OF AMENDMENT:

		March 22, 2011



		DATE OF RFP RELEASE:

		February 3, 2011



		DATE AND TIME OF OPENING:

		March 28, 2011 @ 2:00 p.m.  April 4, 2011 @ 2:00 p.m.



		AGENCY CONTACT:

		Teri Smith, Purchasing Officer





The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The opening date and time will be extended until Monday, April 4, 2011 @ 2:00 P.M. (PST).


The deadline for submittal of Reference Questionnaires will be extended until 4:30 P.M. Friday, April 1, 2011. 


The following definition shall be added to Section 2 of RFP 1907:


Participating Entity shall be any Department, Division or Agency of the State of Nevada, participating NASPO/WSCA states, and authorized local entities.


The following states’ unique Terms and Conditions shall be added to Attachment K of RFP 1907:





[image: image2.emf]Utah Terms and  Conditions.doc
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QUESTIONS AND ANSWERS:


1. What type of devices will the Wireless services be supporting? Smart Phones, Satellite systems etc. 


Wireless devices such as cell phones, notebooks, netbooks, etc.  Satellite systems do not fall within the scope of this RFP.  

2. Will carriers who only provide service in only a single state be considered for potential contract award? I represent a company based in Alaska. We provide telecommunications services, including wireless voice and wireless broadband, throughout the state of Alaska. We are potentially interested in the RFP no 1907 as the State of Alaska is a participating member of WSCA. If we are to submit a proposal, it would contain the limitation of Alaska only. No other WSCA member State would be able to purchase from us. The intention is to provide a competitive purchasing vehicle for those eligible agencies in Alaska only. Would this limitation disqualify us? 


This limitation does not disqualify your company.

3. On the previous WSCA Agreement, pricing was defined as a percentage discount off standard retail rates. The current RFP and associated pricing worksheets do not include this type of pricing. Are vendors allowed to propose a percentage discount off standard retail rates? 


Vendors can propose a percentage discount off standard retail rates, but must also provide pricing as requested.


4. Are vendors required to include exceptions to States Unique Terms & Conditions (Oregon & Montana, Attachment K) as part of our response or will these State Unique Terms and Condition be addressed between the awarded bidders and the individual States upon notification of award? 


Vendors should include exceptions to those unique terms and conditions as a part of their proposal, clearly stating which state’s terms and conditions the exceptions apply to.  These exceptions will not necessarily be considered during the evaluation process.  Exceptions to a State’s unique terms and conditions will be addressed between the awarded vendor(s) and the individual participating entity.

5. Section 3.2.2 states that “All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment…” To clarify, is this section requiring an amendment for all ongoing changes in rate plans, products and services that are regular adjustments and updates to a vendor’s portfolio? Or is the intent of Section 3.2.2 to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to, changes in the percentage discount offered on services, a change in the scope of products offered under the contract and/or introduction of new technologies with additional product terms. 


The intent of this section is to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to: changes in the percentage discount offered on services; a change in the scope of products offered under the contract; and/or introduction of new technologies with additional product terms.  When new technologies are introduced, the discount structure that applies to the new technology must be approved. 


6. Existing statewide and local agency Participating Addendums (PA) under the existing WSCA Master Price Agreement #1523 expire on 10/31/2012. Is WSCA contemplating a transition period during which new Participating Addendums (or amendments to existing Participating Addendums) can be executed under the new WSCA Master Agreement awarded as a result of RFP No. 1907? 


The intent is to award new contracts as of October 31, 2011.  This will allow for any awarded current vendors to transition existing customers to the new contract, and will also allow for any new vendors to begin executing Participating Addendums immediately, with all executions completed by October 31, 2012.

7. Are vendors permitted to submit their own W-9 form in lieu of the W-9 included in the RFP, Attachment F? 


Yes.  In addition, when a participating entity executes a Participating Addendum, vendors may be required to register within that State and provide and additional W-9 for each Participating Addendum executed.


8. Regarding Section 4.3, are subcontractors required to submit business references? 


Yes.  Please see Section 4.2.1.3 of the RFP.

9. Will this Bid allow a vendor to submit a bid for replacement aftermarket batteries (Non-OEM) as the only line items bid?

Yes, as long as warranties meet the requirements of the RFP.

10. Section 1 Project Overview Section; Participation by 50 states is listed, but District of Columbia is not mentioned. Will District of Columbia be allowed to participate? 


Yes.

11. Section 3.2.3 Administrative Fee Payment Schedule and Attachment G. In this section the administrative fee is to be paid within 60 days after the end of the quarter, but in Schedule G the schedule for payment is the 15 day of the second calendar month after the end of the quarter. Please explain the difference. 


Schedule G is correct.  “Quarterly sales reports are sent by 15th day of second calendar month after end of calendar quarter (the same schedule outlined below for the admin fee checks)”).  This schedule applies only to the WSCA administrative fee.  Schedules for any administrative fees payable to any individual participating entities will be agreed upon by the awarded vendor and the participating entity.

12. Section 4.2.1.4 Subcontractor Information Appears that some words were deleted at the end of this requirement. Please clarify and provide the requirement in its entirety. 


Section 4.2.1.5 shall be added and shall read:


Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

13. 9.1.5 and 9.2.2.6 General Submission Requirements and Tab VI-Section 3-Scope of Work. Please clarify that the vendor can submit responses in a different style/format of their choosing than the RFP requirement. Section 9.1.5 basically states that this is acceptable; however, Section 9.2.6 states that responses are to be in bold/italics. Responses in bold/italics will be very difficult for the proposal reviewers and evaluators to read. 


Vendor responses must be presented in a style/format that is easily distinguishable from RFP language.  For consistency purposes, bold/italics is preferred.  Exceptions/assumptions to this will be considered during the evaluation process.

14. Attachment B1 Certification of Compliance with T&C of RFP. If we have a few exceptions to we respond and we have noted those exceptions on this attachment would we respond that we comply with the terms & conditions in the RFP or that we do not comply with the terms & conditions of the RFP. 


Vendor response must indicate non-compliance with the terms and conditions of the RFP and propose alternate language.

15. Attachment D WSCA MSA Contract Form. New Attachment D is more similar to the existing “Independent Contract for Services” than the existing Attachment DD. The vendors need a true, customer facing contract document that spells out the terms and conditions applicable to the relationship. This Attachment D appears to be Nevada-specific (again, much like last round’s Independent Contract). We believe that the existence of a set of terms and conditions that are Nevada-specific creates significant confusion that can be avoided by having Nevada sign its own, separate PA. That PA would incorporate the more broad terms and conditions, much like Attachment DD today. Please clarify. 


The terms and conditions contained in Attachment D are not intended to be Nevada specific; however, the solicitation is required to be done under the lead state’s statutes, and therefore, Nevada Revised Statutes are cited.  Nevada will sign a separate Participating Addendum once the contracts have been executed.

16. Section 2 Definitions. Certain definitions require some clarification. Under the existing contract, there is WSCA, Participants (entities that execute a PA), Participating Entities (entities that participate under a PA signed by a separate Participant), and End Users (the CRUs and IRUs, collectively, for a Participating Entity). Under the new RFP, you have defined Customer, State, Subscriber and User, but not all the terms referenced above. There is a certain amount of overlap between these various definitions and we believe it is important to clearly define these roles (for example “State” means Nevada “and any agency identified herein”. Does that mean Nevada agency or ANY agency? Can WSCA provide this clarification? 


Definitions in this RFP are the only definitions to be considered.  The definitions for Customer, State, Subscriber and User shall mean any department, division, agency of participating NASPO/WSCA states, authorized local entities,  and authorized employees thereof, where applicable.

17. Sections 3.5.9 and 3.5.15 Detailed coverage maps. Will certain elements of our response, particularly our detailed network maps and technology migration plans, be kept confidential? 


If this information is considered a trade secret as defined by NRS §333.020(5)(a), it should be included in the vendor’s confidential technical response.  Please see Section 9.3 of the RFP.

18. Section 3.6.15 Please clarify what is meant by “the ability to provide wireless data services for any equipment that has wireless voice capability.” 


Cell phones that are capable of sending and receiving data.  On reconsideration, we will accept devices that can provide either (i.e. Netbooks with no voice; cell phones with no data) but this must be delineated when presented to participating entities.  

19. Section 3.5.14 Please clarify what is meant by this section, particularly with respect to the clause “additional charges or fees”. Is WSCA expecting that trial programs be provided free of charge? Or are the vendors allowed to charge their standard, contractual charges as applicable? 


WSCA is requesting a free trial period from vendors.

20. In regards to the E-Rate pricing that is requested in the proposal. What is the average E-Rate percentage that needs to be calculated across all sites that are comprised in the State of Nevada network? 


This is unknown.

21. Which companies are the current providers of the State of Nevada voice, internet, cell phone and broadband services at this present time? 


The State of Nevada participates on the current WSCA Wireless contracts with AT&T Mobility, Sprint Solutions, T-Mobile, and Verizon Wireless.

22. How many voices lines are comprised on the State of Nevada network ? What is the current delivery type of the voices services (POTS, PBX,Internet)? 


This is unknown.

23. What is the estimated number (+or-) Wireless Broadband lines currently or anticipated for the State of Nevada network? Will this be the first implementation of wireless broadband for the State of Nevada network? 


This is unknown.

24. What is the estimated number of State of Nevada employees in 2011? What is the current policy for providing cell phone to State of Nevada employees? 


There are roughly 16,000 state employees in Nevada.  Each department/agency writes their own policy for providing cell phones to employees and their usage.  This will also vary from participating entity to participating entity throughout the states.


25. In regards to customer care support. What level of customer service support is the State of Nevada seeking Tier 1, Tier 2 or Tier 3. What hours and days per week should the vendor be prepared to provide to the State of Nevada? 


It is expected that all levels of customer service support are available to all participating entities.  It is also expected that some level, but not necessarily all levels, of support be available 24/7.  Vendors should clearly define the levels of support each tier constitutes within their response.

26. In regards to current voice and broadband network design. Are any of the services currently terminated within a data centers? If so are the data centers owned by the State of Nevada or leased space from major carriers such as Level 3, Quest or NAP's like Switch? 


This is unknown.

27. How many voicemail boxes are being requested for network? 

This is unknown.

28. Is the State of Nevada looking for improvement in network security to be implemented on network with these requested changes? 


This is unknown.

29. In attempting to estimate administrative fees to be paid to Western States. What is the current monthly billing amount for each category of existing voice and wireless broadband services?

The information provided in Attachment J of the RFP is the most current and complete information that can be provided.


30. At section 4.1.4, can you please confirm what licensing would be required? besides my business license, and certificate of insurance. 


It is the proposing vendor’s responsibility to research and comply with license that is required of a vendor to provide the services/equipment contemplated within RFP 1907.

31. For the accessories (band3) the pricing sheet and cost analysis ask for discount percent off. Is this off of MSRP or off vendor current pricing? Each vendor's current pricing is already going to be a different percent off MSRP. In order to make comparisons of percent off on an equal basis, is it possible that vendors list Discount Percent off for MSRP & current pricing (to be listed as MSRP / current pricing) so that evaluators can see how much vendor's pricing is off of MSRP. 

Yes.

32. Reference 3.1.4- It appears that the E-rate program would apply to vendors providing wireless service, but it does not appear that it would apply to vendors providing accessories (band 3). Are vendors participating in only Band 3 be required to commit to participate in this program as well? 


The E-Rate program provides discounts to assist most schools and libraries to obtain affordable telecommunications and internet access.  It is not believed to be intended for accessories. 

33. Reference 3.2.3 - This section refers to administrative fees required by WSCA or non-WSCA states in addition to the WSCA administrative fee. It states that "The Contractor(s) may adjust SES (Service Equipment Schedule) pricing accordingly for purchases made by procuring agencies within jurisdiction of the state." Question- For vendors participating in Band 3 for Accessories and Equipment only, we don't necessarily have a SES. Can these vendors adjust pricing as specified in our pricing sheet accordingly as is being allowed for service providers? 


Yes, but this should be clearly defined.

34. In accordance with section 3.1.1 Scope of Work Vendors may choose to submit a proposal on any or all listed services and/or equipment. Vendor must submit separate binders identifying compliance with each band. For Vendors proposing multiple bands this requirement could amount to 84+ binders being provided to WSCA for review. In accordance with section 9.1.6 and the State of Nevada's continuing efforts to reduce solid waste and further recycling efforts, would WSCA accept one Technical Section containing the appropriate Tabs for each band, One Cost Section containing the appropriate Tabs for each band and one Confidential Financial binder in order to reduce environmental impacts and support Vendor green initiative objectives if a Vendor should choose to respond to multiple bands.


Yes.

35. It was stated at the 2/23 pre-proposal meeting that Public Sector Associations or other cooperatives with members are allowed to sign a PA with Wireless Contractors. 1.a Please describe the type of Association or Cooperative that is eligible to sign a WSCA PA. 1.b Is the intent that the Associations would be able to purchase on a CL and IL basis for their Association and/or members use? 1.c Would WSCA allow wireless contractors to customize Terms & Conditions and/or pricing for specific entities, such as non-profit organizations? For example, removal of early termination fee waivers. 


This will vary by State and must be addressed on a case by case basis.

36. It was stated at the 2/23 pre-proposal meeting that Contractors can sign PA’s directly with non-profits in States that do not prohibit such a practice. .a Assuming there is no State law prohibition, is there any limitation on the type of non-profits that will be eligible to sign a PA? Will WSCA allow Wireless Contractors to restrict certain types of non-profits?  b Do eligible non-profit entities have the same right to sign PA’s as a local governments (e.g., City or County) in States that have a State level PA but do not define non-profits as eligible or in States without a State level PA? 


This will vary by participating entity and must be addressed on a case by case basis.

37. It was stated at the 2/23 pre-proposal meeting that WSCA will consider accommodating contract survivability for the purpose of E-Rate funding. Will WSCA allow Wireless Contractors to sign PA’s and/or E-Rate agreements under the terms of the WSCA Master Agreement with termination dates that are coterminous with the E-Rate funding years (July 1 – June 30) up to eight months beyond the then effective termination date of the WSCA Master Agreement? 


If the Participating Addendum is signed prior to current contract termination, it will survive.

38. Section 3.5  How do you specifically wish for us to showcase our coverage offering?  Will % of area covered, % of population covered, Total pops covered or type of service that covers each state suffice?  (3.5.7)


Offerings should provide complete and detailed information in as clear and straightforward format as possible.  

39. Section 3.5.8 states no roaming/in-network voice services; where there are no roaming charges and rely on partner network to offer the best user experience can we show total coverage mapping (company owned and partner) for each State? 


Yes.

40. Please elaborate on specifically what is needed for section 3.5.12, nationwide, states, etc?

Provide detailed plans and timelines of what your company is doing to improve coverage in any area where you currently have 50% or less coverage.

41. For section 3.5.13 the ask is to identify “basic” equipment provided for standard operations; would it be appropriate to offer a “basic” / “preferred” option, or “good”, “better”, “best”, so long as it’s clearly identified and articulated appropriately?

Yes.  All warranty requirements will apply.

42. Section 3.5.25: Please confirm you are looking for specific detail and pricing on how we will augment in-building coverage (product solution and/or services based).

Correct.

43. Section 3.6:  This section has all the same questions as 3.5 only for data. Is it imperative we assume this needs to be separated within our response?

Correct.

44. In section 3.6.20, please elaborate. Is the need to truly define all devices not supported on our network or if we should highlight a few key related devices not support or devices which we don’t stock or have access through partner networks, etc. 


Please highlight a few key related devices not supported or devices which you don’t stock or have access through partner networks, etc.

45. Attachment H pricing documents.   Do you want all three of the BANS cost pricing in one pricing document or would you like separate voice, broadband and accessories pricing documents; if we will be proposing a bid for all three BANS. 


We would prefer one for each band.

46. Reporting Due to CPNI issues may we create a separate IL report for the Individual Liable lines on the WSCA contract showing the gross Lines, gross Minutes, gross spend for each quarter?  Due to CPNI limitations we are unable to provide information on IL lines such as customer name, address, mobile number etc?

WSCA does not require customer information on IL accounts; reports on these accounts should include spend only.

47. What information do you want in the following columns in the line and equipment reports?  


		Column #

		22

		28

		29

		30

		

		31

		32



		Field Size

		8

		30

		1

		1

		

		60

		60



		Vendor Name

		UNSPSC Commodity

		VAR/Reseller/

Distributor


Name

		Recycling

		

		

		Optional – Category


Description

		Optional-Class


Detail






These can be left blank and will be addressed with awarded vendor(s) in the future.  The column should be left, but can be blank where no information is available.  


ALL ELSE REMAINS THE SAME FOR RFP 1907.


Vendor shall sign and return this amendment with proposal submitted.


		NAME OF VENDOR

		



		AUTHORIZED SIGNATURE

		



		TITLE

		

		DATE

		





RFP 1907 Amendment 2



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal
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State of Utah Additional Terms and Conditions


For WSCA Participating Addendums


The following terms and conditions will be added to the Participating Addendum for the State of Utah:  



1)  AUTHORITY: Provisions of this Addendum are pursuant to the authority set forth in 63G-6, Utah Code Annotated, 1953, as amended, Utah State Procurement Rules (Utah Administrative Code Section R33), and related statutes which permit the STATE to purchase certain specified services, and other approved purchases for the STATE.



2)  LAWS AND REGULATIONS: Any and all supplies, services and equipment furnished will comply fully with all applicable Federal and State laws and regulations, including applicable licensure and certification requirements.



3)  RECORDS ADMINISTRATION:  The Contractor will maintain, or supervise the maintenance of all records necessary to properly account for the payments made to the Contractor for costs authorized by this contract.  These records will be retained by the Contractor for at least four years after the contract terminates, or until all audits initiated within the four years have been completed, whichever is later.  The Contractor agrees to allow the State and Federal auditors, and State agency staff, access to all the records to this contract, for audit and inspection, and monitoring of services.  Such access will be during normal business hours, or by appointment.



4)  CERTIFY REGISTRATION AND USE OF EMPLOYMENT "STATUS VERIFICATION SYSTEM”:  The Status Verification System, also referred to as “E-verify”, only applies to contracts issued through a Request for Proposal process, and to sole sources that are included within a Request for Proposal.  It does not apply to Invitation to Bids nor to the Multi-Step Process.



4.1  Status Verification System



A.  Each offeror and each person signing on behalf of any offeror certifies as to its own entity, under penalty of perjury, that the named Contractor has registered and is participating in the Status Verification System to verify the work eligibility status of the contractor’s new employees that are employed in the State of Utah in accordance with UCA Section 63G-11-103.  



B.  The Contractor shall require that the following provision be placed in each subcontract at every tier:  “The subcontractor shall certify to the main (prime or general) contractor by affidavit that the subcontractor has verified through the Status Verification System the employment status of each new employee of the respective subcontractor, all in accordance with Section 63G-11-103 and to comply with all applicable employee status verification laws.  Such affidavit must be provided prior to the notice to proceed for the subcontractor to perform the work.”  



C.  The State will not consider a proposal for award, nor will it make any award where there has not been compliance with this Section. 



D.  Manually or electronically signing the Proposal is deemed the Contractor’s certification of compliance with all provisions of this employment status verification certification required by all applicable status verification laws including UCA Section 63G-11-103.



4.2  Indemnity Clause for Status Verification System 


A.  Contractor (includes, but is not limited to any Contractor, Design Professional, Designer or Consultant) shall protect, indemnify and hold harmless, the State and its officers, employees, agents, representatives and anyone that the State may be liable for, against any claim, damages or liability arising out of or resulting from violations of the above Status Verification System Section  whether violated by employees, agents, or contractors of the following:  (a) Contractor; (b) Subcontractor at any tier; and/or (c) any entity or person for whom the Contractor or Subcontractor may be liable. 



B.  Notwithstanding Section 1. above, Design Professionals or Designers under direct contract with the State shall only be required to indemnify the State for a liability claim that arises out of the design professional's services, unless the liability claim arises from the Design Professional's negligent act, wrongful act, error or omission, or other liability imposed by law except that the design professional shall be required to indemnify the State in regard to subcontractors or subconsultants at any tier that are under the direct or indirect control or responsibility of the Design Professional, and includes all independent contractors, agents, employees or anyone else for whom the Design Professional may be liable at any tier.



5)  EMPLOYMENT PRACTICES CLAUSE: The Contractor agrees to abide by the provisions of Title VI and VII of the Civil Rights Act of 1964 (42USC 2000e) which prohibits discrimination against any employee or applicant for employment or any applicant or recipient of services, on the basis of race, religion, color, or national origin; and further agrees to abide by Executive Order No. 11246, as amended, which prohibits discrimination on the basis of sex; 45 CFR 90 which prohibits discrimination on the basis of age; and Section 504 of the Rehabilitation Act of 1973, or the Americans with Disabilities Act of 1990 which prohibits discrimination on the basis of disabilities.  Also, the Contractor agrees to abide by Utah's Executive Order, dated March 17, 1993, which prohibits sexual harassment in the work place.



6)  DEBARMENT:  The Contractor certifies that neither it nor its principals are presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from participation in this transaction (contract), by any governmental department or agency.  If the Contractor cannot certify this statement, attach a written explanation for review by the STATE.  The Contractor must notify the State Director of Purchasing within 30 days if debarred by any governmental entity during the Contract period.



7)  TERMINATION:  Unless otherwise stated in the Special Terms and Conditions, this contract may be terminated, with cause by either party, in advance of the specified termination date, upon written notice being given by the other party.  The party in violation will be given ten (10) working days after notification to correct and cease the violations, after which the contract may be terminated for cause. This contract may be terminated without cause, in advance of the specified expiration date, by either party, upon thirty (30) days prior written notice being given the other party.  On termination of this contract, all accounts and payments will be processed according to the financial arrangements set forth herein for approved services rendered to date of termination.



8)  NONAPPROPRIATION OF FUNDS: The Contractor acknowledges that the State cannot contract for the payment of funds not yet appropriated by the Utah State Legislature.  If funding to the State is reduced due to an order by the Legislature or the Governor, or is required by State law, or if federal funding (when applicable) is not provided, the State may terminate this contract or proportionately reduce the services and purchase obligations from the State upon 30 days written notice.  In the case that funds are not appropriated or are reduced, the State will reimburse Contractor for products delivered or services performed through the date of cancellation or reduction, and the State will not be liable for any future commitments, penalties, or liquidated damages.



9)  TAXES: Bid/proposal prices will be exclusive of state sales, use and federal excise taxes.  The State of Utah’s sales and use tax exemption number is 11736850-010-STC, located at http://purchasing.utah.gov/contract/documents/salestaxexemptionformsigned.pdf.  The tangible personal property or services being purchased are being paid from STATE funds and used in the exercise of that entity’s essential functions.  If the items being purchased are construction materials, they will be converted into real property by employees of this government entity, unless otherwise stated in the contract, or contract orders.  The State of Utah’s Federal excise exemption number is 87-780019K.



10)  PARTICIPANTS:  This is a contract to provide the State of Utah government departments, institutions, agencies and political subdivisions (i.e., colleges, school districts, counties, cities, etc.) with the goods and/or services described in the bid/proposal.



11)  POLITICAL SUBDIVISION PARTICIPATION:  Participation under this contract by political subdivisions (i.e., colleges, school districts, counties, cities, etc.)  will be voluntarily determined by the political subdivision.  The Contractor agrees to supply the political subdivisions based upon the same terms, conditions and prices.



12)  REPORTS AND FEES:  The Contractor agrees to provide a quarterly administrative fee to the State of Utah in the form of a Check or EFT payment.  The fee will be payable to the “State of Utah Division of Purchasing” for an amount equal to 1% of the net sales (net of any returns, credits, or adjustments) under this Addendum for the period.  The Contractors WSCA pricing to the Participating Entity may be adjusted to offset for the equivalent fee amount.  Payment(s) shall be made in accordance with the following schedule:



Period End

Fee Due 



March 31

April 30



June 30


July 31



September 30

October 31



December 31

January 31



The Contractor agrees to provide a quarterly utilization report, reflecting net sales to the Participating Entity during the associated fee period.  The report will show the quantities and dollar volume of purchases by each agency and political subdivision.  The report will be provided in secure electronic format and/or submitted electronically to the Purchasing Agent in the Division of Purchasing over in this Addendum and a copy to the Utah reports email address salesreports@utah.gov.  


13)  PAYMENT:  Payments are normally made within 30 days following the date the order is delivered or the date a correct invoice is received, whichever is later.  After 45 days the Contractor may assess overdue account charges up to a maximum rate of one percent per month on the outstanding balance.  Payments may be made via a State of Utah (or political subdivision) “Purchasing Card” (major credit card).  All payments to the Contractor will be remitted by mail, electronic funds transfer, or Purchasing Card.


14)  HAZARDOUS CHEMICAL INFORMATION:  The Contractor will provide one set of the appropriate material safety data sheet(s) and container label(s) upon delivery of a hazardous material to the user agency.  All safety data sheets and labels will be in accordance with each participating state's requirements.



15)  PUBLIC INFORMATION:  Contractor agrees that the contract, related Sales Orders, and Invoices will be public documents, as far as distribution of copies.  Contractor gives the STATE express permission to make copies of the contract, related Sales Orders, and Invoices in accordance with the State of Utah Government Records Access and Management Act (GRAMA).  Except for sections identified in writing and expressly approved by the State Division of Purchasing, Contractor agrees that the Contractor’s response to the solicitation will be a public document, and copies may be given to the public under GRAMA laws.  The permission to make copies as noted will take precedence over any statements of confidentiality, proprietary information, or copyright information.



16)  PROCUREMENT ETHICS:  The Contractor understands that a person who is interested in any way in the sale of any supplies, services, construction, or insurance to the State of Utah is violating the law if the person gives or offers to give any compensation, gratuity, contribution, loan or reward, or any promise thereof to any person acting as a procurement officer on behalf of the State, or who in any official capacity participates in the procurement of such supplies, services, construction, or insurance, whether it is given for their own use or for the use or benefit of any other person or organization (63G-6-1002, Utah Code Annotated, 1953, as amended). 


17)  ENERGY CONSERVATION AND RECYCLED PRODUCTS:  The contractor is encouraged to offer Energy Star certified products or products that meet FEMP (Federal Energy Management Program) standards for energy consumption.  The State of Utah also encourages contractors to offer products that are produced with recycled materials, where appropriate, unless otherwise requested in the solicitation.



18)  INDIVIDUAL CUSTOMERS: Each State agency and each political subdivision, as a State Entity, that uses this contract will be treated as if they were individual Customers. Each agency and each political subdivision will be responsible for their own charges, fees, and liabilities. The Contractor will apply the charges to each State Entity individually.


have ten (10) days thereafter to correct the cited reporting or record keeping practice deficiencies.



19)  CONTRACTOR ACCESS TO SECURE STATE FACILITIES / CRIMINAL CONVICTION INFORMATION / FORMER FELONS: The Contractor shall provide (at its own expense) the Department with sufficient personal information about its agents or employees, and the agents and employees of its subcontractors (if any) who will enter upon secure premises controlled, held, leased, or occupied by the State during the course of performing this contract so as to facilitate a criminal record check, at state expense, on such personnel by the Department.  “Sufficient personal information” about its agents or employees, and the agents and employees of its subcontractors (if any) means for the Contractor to provide to the State Project Manager, in advance of any on-site work, a list of the full names of the designated employees, including their social security number, driver license number and state of issuance, and their birth date.  Thereafter, on their first site visit, each contractor employee expected to work on-site shall be fingerprinted by the State, and the State is authorized to conduct a federal criminal background check based upon those fingerprints and personal information provided.  Contractor, in executing any duty or exercising any right under this contract, shall not cause or permit any of its agents or employees, and the agents and employees of its subcontractors (if any) who have been convicted of a felony and certain misdemeanors to enter upon any premises controlled, held, leased, or occupied by the Department.  A felony and misdemeanor are defined by the jurisdiction of the State of Utah, regardless of where the conviction occurred.



20)  CONFIDENTIALITY Contractor, and anyone for whom the Contractor may be liable, must maintain the confidentiality of any non-public personal information it receives from the Utah Department of Technology Services or any other state or public office received during the course of this contract. This includes any personal information contained in any other database. The personal information may be, but is not limited to, names, social security numbers, birth dates, address, credit card numbers and financial account numbers. The Utah Department of Technology Services reserves the right to identify additional reasonable types or categories of information that must be kept confidential by the Contractor and anyone for whom the Contractor may be liable.  This duty of confidentiality shall be ongoing and survive the term of this contract.



21)  SECURE PROTECTION AND HANDLING OF DATA Network Security:  Vendor agrees at all times to maintain network security that - at a minimum - includes:  network firewall provisioning, intrusion detection, and regular third party penetration testing.  Likewise vendor agrees to maintain network security that conforms to one of the following:



Those standards the State of Utah applies to its own network, as found at http://www.dts.utah.gov and elsewhere;



Current standards set forth and maintained by the National Institute of standards and Technology, includes those at: http://checklist.nist.gov/repository/1023.html and http://checklist.nist.gov/repository/; or



Data security:  Vendor agrees to protect and maintain the security of the State of Utah data with protection that is at least as good as or better than that maintained by the State of Utah.  These security measures include maintaining secure environments that are patched and up to date with all appropriate security updates as designated, for example Microsoft Notification.



Data Transmission:  vendor agrees that any and all transmission or exchange of system application data with the State of Utah and/or any other parties expressly designated by the State of Utah, shall take place via secure means, e.g. HTTPS or FTPS.



Data Storage:  Vendor agrees that any and all State of Utah data will be stored, processed, and maintained solely on designated target servers and that no State of Utah data at any time will be processed on or transferred to any portable or laptop computing device or any portable storage medium, unless medium is in part of the Vendor's designated backup and recovery process.



Data Encryption:  Vendor agrees to store all State of Utah backup data as part of its designated backup and recovery process in encrypted form, using no less than 128 bit key.



Password Protection.  Vendor agrees that any portable or laptop computer that resides at any State of Utah facility, has access to a State of Utah network, or stores any non-public State of Utah data is equipped with strong and secure password protection.    



Data Re-Use:  Vendor agrees that any and all data exchanged shall be used expressly and solely for the purpose enumerated in the Current Agreement.  Data shall not be distributed, repurposed or shaped across other applications, environments, or business units of Vendor.  Vendor further agrees that no state of Utah data of any kind shall be transmitted, exchanged or otherwise passed to other vendors or interested parties except on a case-by-case basis as specifically agreed to in writing by the State of Utah.



Data Destruction:  The Vendor agrees that upon termination of this Agreement it shall erase, destroy, and render unreadable all State of Utah data from all non-state computer systems and backups, and certify in writing that these actions have been completed within 30 days of the termination of this Agreement or within 7 days of the request of an agent of the State of Utah, whichever shall come first.



22)  NOTIFICATION AND DATA BREACHES Vendor agrees to comply with all applicable laws that require the notification of individuals in the event of unauthorized release of personally-identifiable information or other event requiring notification in accordance with .In the event of a data breach of any Vendor's security obligations or other event requiring notification under applicable law (§ 13-42-101, etc.),Vendor agrees to assume responsibility for informing all such individuals in accordance with applicable laws and to indemnify, hold harmless and defend the State of Utah against any claims, damages, or other harm related to such Notification Event.



(Updated September 1, 2010)



Rev 080210
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Arizona provisions for WSCA Wireless Contracts

(rev 3-3)




Background – Arizona Network.  In the summer of 2003, HB2533 (A.R.S 41-712 and 41-713) established the requirement for the State to establish an enterprise telecommunications services program to support the voice and data requirements of most State agencies, boards and commissions.  In the spring of 2004, the Department of Administration (“ADOA”) established the Telecommunications Program Office (“TPO”) and issued the solicitation that will eventually lead to the award of a statewide telecommunications outsourcing contract to a single contractor, and in doing so established the State’s enterprise voice and data telecommunications program, the “Arizona Network” or “AZNet”, in January of 2005.  The current contract under the AZNet program will expire in January of 2012. The State has determined that the new AZNet program will consist of multiple but interrelated telecommunications contractors as opposed to a single contractor model.  The TPO will continue to oversee and direct the AZNet program and its constituent contractors.  The five (5) primary areas of the new AZNet program are to include Voice Communications Services (i.e., telephony infrastructure and management), Network Services (i.e., data infrastructure and management), Telecommunications Carrier Services (i.e., connectivity and transport), Telecommunications Expense Management Services (i.e., billing receipt, billing audit, expense allocation, re-invoicing, payment receipt, payment remission and dispute management services), and Cellular Services (mobile wireless, voice and data devices and services, the subject and scope of these requirements). The following requirements are mandatory for State agencies, boards, and commissions, and optional, at the end users discretion, for Arizona Purchasing Co-operative members.


1.
Requirements Applicable to all Wireless Contractors.



1.1.
Integration with the TEM.  A major component of the State’s AZNet program is the Telecommunications Expense Management (“TEM”) services contract (currently in solicitation, ADSPO11-00000489, see https://procure.az.gov).  All voice, data and wireless contractors falling under the purview of the AZNet program, including all Participating Addendums (“PA”) issued under the WSCA Wireless Master Price Agreements (“MPA”) shall interface with and transact all of their billing with State agencies, boards and commissions through the State’s TEM.  TEM services include dispute management with all contractors under the AZNet program, including all wireless contractors. All contractors shall participate in dispute resolution activities as managed by the State’s TEM.


2.
Requirements Applicable to the AZNet Cellular Contractor.



2.1.
AZNet Cellular Contractor.  Among the PAs that State may enter into under the WSCA Wireless MPAs, the State may establish a primary wireless contractor, to whom the majority of the State’s wireless volume and spend will be directed (“AZNet Cellular Contractor” or “Contractor”).   Although the State will not commit any volumes under any resulting PAs, in accordance with ARS 41-712, 713, all State agencies, boards and commissions will be required to use the AZNet Cellular Contract to meet their needs for wireless devices and services.  Only with the written approval from the TPO will agencies be allowed to utilize any other State PA under a WSCA Wireless MPA.


2.2.
Statewide Pooled Plans.   AZNet Cellular Contractor shall provide the State with a plan, or plans, that leverage State Agency-wide volume across all State customers (defined as all State agencies, boards, and commissions) and allow for the sharing or “pooling” of minutes and services across the State.  Contractor’s plan(s) shall allow the pooling of minutes and data services across the State and State Agency Customers, for all services, all device types, including Smartphones, broadband cards, without regard for their domestic geographic location, so long as they are purchased as a State of Arizona customer.  E.g. an Arizona representative that resides in Washington D.C. will be eligible to utilize the States pool of minutes. Such plan(s) shall allow State Customers to use minutes from the pool minutes without contributing to the pool of minutes, such as a Zero Minute or Add-a-Phone/Line option 


2.3.
Further Discounts and Volume Tiers.  AZNet Cellular Contractor shall provide the State with further discounts, the baseline discount of which – assuming a minimum baseline volume of three thousand (3,000) lines – shall be below the most favorable discount set forth in the WSCA MPA.  From this baseline, Contractor shall include further discounts associated with a series of subsequent volume tiers, such that the State is continuously incentivized to increase its participation under the AZNet Cellular Contract in order to achieve ever improving discounts.


2.4.
Scope.  


2.4.1.
Service Plans.  All Services plans are subject to the State’s review and approval, Contractor shall provide a variety of service plans. Desirable features would include, but are not limited to:


a.
Nationwide coverage and common rate plans



b. 
Uniform pricing plans nationwide, regardless of location 


c.
Unlimited nights and weekend and mobile-to-mobile



d.
Wireless services for tablets



e. 
Mobile-to-fixed fee



f. 
No domestic long-distance charges



g. 
No roaming charges



h. 
Three-way calling



i. 
Caller ID



j. 
Call waiting



k. 
Voice mail



l. 
Unlimited text and paging



m. 
Unlimited data



n. 
Unlimited Group Calling for Push-to-Talk



o. 
Third-party service blocking



p.
Phone book / contact backup



q.
Phone Locator



r.
Tethering



s.
Unlimited GPS



t.
Short code text blocking



u.
International service



v.
Discounted rates to Mexico and internationally



2.4.2.
Cellular Devices and Accessories.  All devises and accessories are subject to the State’s review and approval. Desirable features would include, but are not limited to:




a.     Cellular phones




b.     Smartphones




c.     Refurbished Phones




d.     SIM Card only




e.    Mobile Hotspots




f.     USB Modems




g.     Belt clip




h.     Carrying cases




i.    Desktop adapter (battery charger/data transfer




j.     Vehicle hands-free mounting kit




k.     Optional devise insurance       
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UNIFORM TERMS AND CONDITIONS
Version 8

1. Definition of Terms

As used in this Solicitation and any resulting Contract, the terms listed below are defined as

follows:

1.1.

1.2.

1.3.

1.4.

1.5.

1.6.

1.7.

1.8.

1.9.

1.10.

1.11.

1.12.

1.13.

“Attachment” means any item the Solicitation requires the Offeror to submit as part of the
Offer.

“Contract” means the combination of the Solicitation, including the Uniform and Special
Instructions to Offerors, the Uniform and Special Terms and Conditions, and the
Specifications and Statement or Scope of Work; the Offer and any Best and Final Offers;
and any Solicitation Amendments or Contract Amendments.

"Contract Amendment" means a written document signed by the Procurement Officer that
is issued for the purpose of making changes in the Contract.

“Contractor” means any person who has a Contract with the State.
“Days” means calendar days unless otherwise specified.

“Exhibit” means any item labeled as an Exhibit in the Solicitation or placed in the Exhibits
section of the Solicitation.

“Gratuity” means a payment, loan, subscription, advance, deposit of money, services, or
anything of more than nominal value, present or promised, unless consideration of
substantially equal or greater value is received.

“Materials” means all property, including equipment, supplies, printing, insurance and
leases of property but does not include land, a permanent interest in land or real property
or leasing space.

“Procurement Officer” means the person, or his or her designee, duly authorized by the
State to enter into and administer Contracts and make written determinations with respect
to the Contract.

“Services” means the furnishing of labor, time or effort by a contractor or subcontractor
which does not involve the delivery of a specific end product other than required reports
and performance, but does not include employment agreements or collective bargaining
agreements.

“Subcontract” means any Contract, express or implied, between the Contractor and
another party or between a subcontractor and another party delegating or assigning, in
whole or in part, the making or furnishing of any material or any service required for the
performance of the Contract.

“State” means the State of Arizona and Department or Agency of the State that executes
the Contract.

“State Fiscal Year” means the period beginning with July 1 and ending June 30.

2. Contract Interpretation

2.1.

Arizona Law. The Arizona law applies to this Contract including, where applicable, the
Uniform Commercial Code as adopted by the State of Arizona and the Arizona
Procurement Code, Arizona Revised Statutes (A.R.S.) Title 41, Chapter 23, and its
implementing rules, Arizona Administrative Code (A.A.C.) Title 2, Chapter 7.
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2.2.

2.3.

2.4.

2.5.

2.6.

2.7.

Implied Contract Terms. Each provision of law and any terms required by law to be in this
Contract are a part of this Contract as if fully stated in it.

Contract Order of Precedence. In the event of a conflict in the provisions of the Contract,
as accepted by the State and as they may be amended, the following shall prevail in the
order set forth below:

2.3.1. Special Terms and Conditions;

2.3.2.  Uniform Terms and Conditions;

2.3.3. Statement or Scope of Work;

2.3.4. Specifications;

2.3.5. Attachments;

2.3.6. Exhibits;

2.3.7. Documents referenced or included in the Solicitation.

Relationship of Parties. The Contractor under this Contract is an independent Contractor.

Neither party to this Contract shall be deemed to be the employee or agent of the other
party to the Contract.

Severability. The provisions of this Contract are severable. Any term or condition
deemed illegal or invalid shall not affect any other term or condition of the Contract.

No Parole Evidence. This Contract is intended by the parties as a final and complete
expression of their agreement. No course of prior dealings between the parties and no
usage of the trade shall supplement or explain any terms used in this document and no
other understanding either oral or in writing shall be binding.

No Waiver. Either party’s failure to insist on strict performance of any term or condition of
the Contract shall not be deemed a waiver of that term or condition even if the party
accepting or acquiescing in the nonconforming performance knows of the nature of the
performance and fails to object to it.

3. Contract Administration and Operation

3.1.

3.2.

3.3.

3.4.

Records. Under A.R.S. 8§ 35-214 and § 35-215, the Contractor shall retain and shall
contractually require each subcontractor to retain all data and other “records” relating to
the acquisition and performance of the Contract for a period of five years after the
completion of the Contract. All records shall be subject to inspection and audit by the
State at reasonable times. Upon request, the Contractor shall produce a legible copy of
any or all such records.

Non-Discrimination. The Contractor shall comply with State Executive Order No. 2009-09
and all other applicable Federal and State laws, rules and regulations, including the
Americans with Disabilities Act.

Audit. Pursuant to ARS § 35-214, at any time during the term of this Contract and five (5)
years thereafter, the Contractor’s or any subcontractor’s books and records shall be
subject to audit by the State and, where applicable, the Federal Government, to the extent
that the books and records relate to the performance of the Contract or Subcontract.

Facilities Inspection and Materials Testing. The Contractor agrees to permit access to its
facilities, subcontractor facilities and the Contractor’'s processes or services, at
reasonable times for inspection of the facilities or materials covered under this Contract.
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The State shall also have the right to test, at its own cost, the materials to be supplied
under this Contract. Neither inspection of the Contractor’s facilities nor materials testing
shall constitute final acceptance of the materials or services. If the State determines non-
compliance of the materials, the Contractor shall be responsible for the payment of all
costs incurred by the State for testing and inspection.

3.5. Notices. Notices to the Contractor required by this Contract shall be made by the State to
the person indicated on the Offer and Acceptance form submitted by the Contractor
unless otherwise stated in the Contract. Notices to the State required by the Contract
shall be made by the Contractor to the Solicitation Contact Person indicated on the
Solicitation cover sheet, unless otherwise stated in the Contract. An authorized
Procurement Officer and an authorized Contractor representative may change their
respective person to whom notice shall be given by written notice to the other and an
amendment to the Contract shall not be necessary.

3.6. Advertising, Publishing and Promotion of Contract. The Contractor shall not use,
advertise or promote information for commercial benefit concerning this Contract without
the prior written approval of the Procurement Officer.

3.7. Property of the State. Any materials, including reports, computer programs and other
deliverables, created under this Contract are the sole property of the State. The
Contractor is not entitled to a patent or copyright on those materials and may not transfer
the patent or copyright to anyone else. The Contractor shall not use or release these
materials without the prior written consent of the State.

3.8. Ownership of Intellectual Property. Any and all intellectual property, including but not
limited to copyright, invention, trademark, trade name, service mark, and/or trade secrets
created or conceived pursuant to or as a result of this contract and any related
subcontract (“Intellectual Property”), shall be work made for hire and the State shall be
considered the creator of such Intellectual Property. The agency, department, division,
board or commission of the State of Arizona requesting the issuance of this contract shall
own (for and on behalf of the State) the entire right, title and interest to the Intellectual
Property throughout the world. Contractor shall notify the State, within thirty (30) days, of
the creation of any Intellectual Property by it or its subcontractor(s). Contractor, on behalf
of itself and any subcontractor(s), agrees to execute any and all document(s) necessary
to assure ownership of the Intellectual Property vests in the State and shall take no
affirmative actions that might have the effect of vesting all or part of the Intellectual
Property in any entity other than the State. The Intellectual Property shall not be disclosed
by contractor or its subcontractor(s) to any entity not the State without the express written
authorization of the agency, department, division, board or commission of the State of
Arizona requesting the issuance of this contract.

3.9. Federal Immigration and Nationality Act. The contractor shall comply with all federal,
state and local immigration laws and regulations relating to the immigration status of their
employees during the term of the contract. Further, the contractor shall flow down this
requirement to all subcontractors utilized during the term of the contract. The State shall
retain the right to perform random audits of contractor and subcontractor records or to
inspect papers of any employee thereof to ensure compliance. Should the State
determine that the contractor and/or any subcontractors be found noncompliant, the State
may pursue all remedies allowed by law, including, but not limited to; suspension of work,
termination of the contract for default and suspension and/or debarment of the contractor.

3.10 E-Verify Requirements. In accordance with A.R.S. § 41-4401, Contractor warrants
compliance with all Federal immigration laws and regulations relating to employees and
warrants its compliance with Section A.R.S. § 23-214, Subsection A.

3.11  Scrutinized Businesses. In accordance with A.R.S. §8 35-391 and A.R.S. § 35-393,
Contractor certifies that the Contractor does not have scrutinized business operations in
Sudan or Iran.
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3.12  Offshore Performance of Work Prohibited.
Any services that are described in the specifications or scope of work that directly serve
the State of Arizona or its clients and involve access to secure or sensitive data or
personal client data shall be performed within the defined territories of the United States.
Unless specifically stated otherwise in the specifications, this paragraph does not apply to
indirect or 'overhead' services, redundant back-up services or services that are incidental
to the performance of the contract. This provision applies to work performed by
subcontractors at all tiers.

4, Costs and Payments
4.1. Payments. Payments shall comply with the requirements of A.R.S. Titles 35 and 41, Net
30 days. Upon receipt and acceptance of goods or services, the Contractor shall submit a
complete and accurate invoice for payment from the State within thirty (30) days.

4.2. Delivery. Unless stated otherwise in the Contract, all prices shall be F.O.B. Destination
and shall include all freight delivery and unloading at the destination.

4.3. Applicable Taxes.

4.3.1. Payment of Taxes. The Contractor shall be responsible for paying all applicable
taxes.

4.3.2. State and Local Transaction Privilege Taxes. The State of Arizona is subject to
all applicable state and local transaction privilege taxes. Transaction privilege
taxes apply to the sale and are the responsibility of the seller to remit. Failure to
collect such taxes from the buyer does not relieve the seller from its obligation to
remit taxes.

4.3.3. Tax Indemnification. Contractor and all subcontractors shall pay all Federal, state
and local taxes applicable to its operation and any persons employed by the
Contractor. Contractor shall, and require all subcontractors to hold the State
harmless from any responsibility for taxes, damages and interest, if applicable,
contributions required under Federal, and/or state and local laws and regulations
and any other costs including transaction privilege taxes, unemployment
compensation insurance, Social Security and Worker's Compensation.

4.3.4. IRS W9 Form. In order to receive payment the Contractor shall have a current
I.R.S. W9 Form on file with the State of Arizona, unless not required by law.

4.4, Availability of Funds for the Next State fiscal year. Funds may not presently be available
for performance under this Contract beyond the current state fiscal year. No legal liability
on the part of the State for any payment may arise under this Contract beyond the current
state fiscal year until funds are made available for performance of this Contract.

4.5.  Availability of Funds for the current State fiscal year. Should the State Legislature enter
back into session and reduce the appropriations or for any reason and these goods or
services are not funded, the State may take any of the following actions:

45.1. Accept a decrease in price offered by the contractor;

4.5.2. Cancel the Contract; or

4.5.3. Cancel the contract and re-solicit the requirements.
5. Contract Changes

5.1. Amendments. This Contract is issued under the authority of the Procurement Officer who
signed this Contract. The Contract may be modified only through a Contract Amendment
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within the scope of the Contract. Changes to the Contract, including the addition of work or
materials, the revision of payment terms, or the substitution of work or materials, directed
by a person who is not specifically authorized by the procurement officer in writing or made
unilaterally by the Contractor are violations of the Contract and of applicable law. Such
changes, including unauthorized written Contract Amendments shall be void and without
effect, and the Contractor shall not be entitled to any claim under this Contract based on
those changes.

5.2. Subcontracts. The Contractor shall not enter into any Subcontract under this Contract for
the performance of this contract without the advance written approval of the Procurement
Officer. The Contractor shall clearly list any proposed subcontractors and the
subcontractor’s proposed responsibilities. The Subcontract shall incorporate by reference
the terms and conditions of this Contract.

5.3. Assignment and Delegation. The Contractor shall not assign any right nor delegate any
duty under this Contract without the prior written approval of the Procurement Officer. The
State shall not unreasonably withhold approval.

6. Risk and Liability

6.1. Risk of Loss: The Contractor shall bear all loss of conforming material covered under this
Contract until received by authorized personnel at the location designated in the purchase
order or Contract. Mere receipt does not constitute final acceptance. The risk of loss for
nonconforming materials shall remain with the Contractor regardless of receipt.

6.2. Indemnification

6.2.1. Contractor/Vendor Indemnification (Not Public Agency) The parties to this
contract agree that the State of Arizona, its departments, agencies, boards and
commissions shall be indemnified and held harmless by the contractor for the
vicarious liability of the State as a result of entering into this contract. However,
the parties further agree that the State of Arizona, its departments, agencies,
boards and commissions shall be responsible for its own negligence. Each party
to this contract is responsible for its own negligence.

6.2.2. Public Agency Language Only Each party (as 'indemnitor’) agrees to indemnify,
defend, and hold harmless the other party (as 'indemnitee’) from and against any
and all claims, losses, liability, costs, or expenses (including reasonable
attorney's fees) (hereinafter collectively referred to as ‘claims') arising out of
bodily injury of any person (including death) or property damage but only to the
extent that such claims which result in vicarious/derivative liability to the
indemnitee, are caused by the act, omission, negligence, misconduct, or other
fault of the indemnitor, its officers, officials, agents, employees, or volunteers."

6.3. Indemnification - Patent and Copyright. The Contractor shall indemnify and hold harmless
the State against any liability, including costs and expenses, for infringement of any
patent, trademark or copyright arising out of Contract performance or use by the State of
materials furnished or work performed under this Contract. The State shall reasonably
notify the Contractor of any claim for which it may be liable under this paragraph. If the
contractor is insured pursuant to A.R.S. 8 41-621 and § 35-154, this section shall not

apply.

6.4. Force Majeure.

6.4.1 Except for payment of sums due, neither party shall be liable to the other nor
deemed in default under this Contract if and to the extent that such party’s
performance of this Contract is prevented by reason of force majeure. The term
“force majeure” means an occurrence that is beyond the control of the party
affected and occurs without its fault or negligence. Without limiting the foregoing,
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6.4.2.

6.4.3.

6.4.4.

force majeure includes acts of God; acts of the public enemy; war; riots; strikes;
mobilization; labor disputes; civil disorders; fire; flood; lockouts; injunctions-
intervention-acts; or failures or refusals to act by government authority; and other
similar occurrences beyond the control of the party declaring force majeure which
such party is unable to prevent by exercising reasonable diligence.

Force Majeure shall not include the following occurrences:

6.4.2.1. Late delivery of equipment or materials caused by congestion at a
manufacturer’s plant or elsewhere, or an oversold condition of the
market;

6.4.2.2. Late performance by a subcontractor unless the delay arises out of a
force majeure occurrence in accordance with this force majeure term and
condition; or

6.4.2.3. Inability of either the Contractor or any subcontractor to acquire or
maintain any required insurance, bonds, licenses or permits.

If either party is delayed at any time in the progress of the work by force majeure,
the delayed party shall notify the other party in writing of such delay, as soon as is
practicable and no later than the following working day, of the commencement
thereof and shall specify the causes of such delay in such notice. Such notice
shall be delivered or mailed certified-return receipt and shall make a specific
reference to this article, thereby invoking its provisions. The delayed party shall
cause such delay to cease as soon as practicable and shall notify the other party
in writing when it has done so. The time of completion shall be extended by
Contract Amendment for a period of time equal to the time that results or effects
of such delay prevent the delayed party from performing in accordance with this
Contract.

Any delay or failure in performance by either party hereto shall not constitute
default hereunder or give rise to any claim for damages or loss of anticipated
profits if, and to the extent that such delay or failure is caused by force majeure.

6.5. Third Party Antitrust Violations. The Contractor assigns to the State any claim for

overcharges resulting from antitrust violations to the extent that those violations concern
materials or services supplied by third parties to the Contractor, toward fulfillment of this

Contract.
7. Warranties
7.1. Liens. The Contractor warrants that the materials supplied under this Contract are free of

liens and shall remain free of liens.

7.2. Quality. Unless otherwise modified elsewhere in these terms and conditions, the
Contractor warrants that, for one year after acceptance by the State of the materials, they

shall be:

7.2.1. Of a quality to pass without objection in the trade under the Contract description;

7.2.2. Fit for the intended purposes for which the materials are used;

7.2.3. Within the variations permitted by the Contract and are of even kind, quantity, and

quality within each unit and among all units;

7.2.4. Adequately contained, packaged and marked as the Contract may require; and

7.2.5. Conform to the written promises or affirmations of fact made by the Contractor.
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7.3.

7.4.

7.5.

7.6.

Fitness. The Contractor warrants that any material supplied to the State shall fully
conform to all requirements of the Contract and all representations of the Contractor, and
shall be fit for all purposes and uses required by the Contract.

Inspection/Testing. The warranties set forth in subparagraphs 7.1 through 7.3 of this
paragraph are not affected by inspection or testing of or payment for the materials by the
State.

Compliance With Applicable Laws. The materials and services supplied under this
Contract shall comply with all applicable Federal, state and local laws, and the Contractor
shall maintain all applicable license and permit requirements.

Survival of Rights and Obligations after Contract Expiration or Termination.

7.6.1. Contractor's Representations and Warranties. All representations and warranties
made by the Contractor under this Contract shall survive the expiration or
termination hereof. In addition, the parties hereto acknowledge that pursuant to
A.R.S. §12-510, except as provided in A.R.S. § 12-529, the State is not subject
to or barred by any limitations of actions prescribed in A.R.S., Title 12, Chapter 5.

7.6.2. Purchase Orders. The Contractor shall, in accordance with all terms and
conditions of the Contract, fully perform and shall be obligated to comply with all
purchase orders received by the Contractor prior to the expiration or termination
hereof, unless otherwise directed in writing by the Procurement Officer, including,
without limitation, all purchase orders received prior to but not fully performed and
satisfied at the expiration or termination of this Contract.

8. State's Contractual Remedies

8.1.

8.2.

8.3.

8.4.

Right to Assurance. If the State in good faith has reason to believe that the Contractor
does not intend to, or is unable to perform or continue performing under this Contract, the
Procurement Officer may demand in writing that the Contractor give a written assurance
of intent to perform. Failure by the Contractor to provide written assurance within the
number of Days specified in the demand may, at the State’s option, be the basis for
terminating the Contract under the Uniform Terms and Conditions or other rights and
remedies available by law or provided by the contract.

Stop Work Order.

8.2.1. The State may, at any time, by written order to the Contractor, require the
Contractor to stop all or any part, of the work called for by this Contract for
period(s) of days indicated by the State after the order is delivered to the
Contractor. The order shall be specifically identified as a stop work order issued
under this clause. Upon receipt of the order, the Contractor shall immediately
comply with its terms and take all reasonable steps to minimize the incurrence of
costs allocable to the work covered by the order during the period of work
stoppage.

8.2.2. If a stop work order issued under this clause is canceled or the period of the order
or any extension expires, the Contractor shall resume work. The Procurement
Officer shall make an equitable adjustment in the delivery schedule or Contract
price, or both, and the Contract shall be amended in writing accordingly.

Non-exclusive Remedies. The rights and the remedies of the State under this Contract
are not exclusive.

Nonconforming Tender. Materials or services supplied under this Contract shall fully
comply with the Contract. The delivery of materials or services or a portion of the
materials or services that do not fully comply constitutes a breach of contract. On delivery
of nonconforming materials or services, the State may terminate the Contract for default
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under applicable termination clauses in the Contract, exercise any of its rights and
remedies under the Uniform Commercial Code, or pursue any other right or remedy
available to it.

8.5. Right of Offset. The State shall be entitled to offset against any sums due the Contractor,
any expenses or costs incurred by the State, or damages assessed by the State
concerning the Contractor’'s non-conforming performance or failure to perform the
Contract, including expenses, costs and damages described in the Uniform Terms and
Conditions.

9. Contract Termination

9.1. Cancellation for Conflict of Interest. Pursuant to A.R.S. § 38-511, the State may cancel
this Contract within three (3) years after Contract execution without penalty or further
obligation if any person significantly involved in initiating, negotiating, securing, drafting or
creating the Contract on behalf of the State is or becomes at any time while the Contract
or an extension of the Contract is in effect an employee of or a consultant to any other
party to this Contract with respect to the subject matter of the Contract. The cancellation
shall be effective when the Contractor receives written notice of the cancellation unless
the notice specifies a later time. If the Contractor is a political subdivision of the State, it
may also cancel this Contract as provided in A.R.S. § 38-511.

9.2. Gratuities. The State may, by written notice, terminate this Contract, in whole or in part, if
the State determines that employment or a Gratuity was offered or made by the
Contractor or a representative of the Contractor to any officer or employee of the State for
the purpose of influencing the outcome of the procurement or securing the Contract, an
amendment to the Contract, or favorable treatment concerning the Contract, including the
making of any determination or decision about contract performance. The State, in
addition to any other rights or remedies, shall be entitled to recover exemplary damages
in the amount of three times the value of the Gratuity offered by the Contractor.

9.3. Suspension or Debarment. The State may, by written notice to the Contractor,
immediately terminate this Contract if the State determines that the Contractor has been
debarred, suspended or otherwise lawfully prohibited from participating in any public
procurement activity, including but not limited to, being disapproved as a subcontractor of
any public procurement unit or other governmental body. Submittal of an offer or
execution of a contract shall attest that the contractor is not currently suspended or
debarred. If the contractor becomes suspended or debarred, the contractor shall
immediately notify the State.

9.4. Termination for Convenience. The State reserves the right to terminate the Contract, in
whole or in part at any time when in the best interest of the State, without penalty or
recourse. Upon receipt of the written notice, the Contractor shall stop all work, as directed
in the notice, notify all subcontractors of the effective date of the termination and minimize
all further costs to the State. In the event of termination under this paragraph, all
documents, data and reports prepared by the Contractor under the Contract shall become
the property of and be delivered to the State upon demand. The Contractor shall be
entitled to receive just and equitable compensation for work in progress, work completed
and materials accepted before the effective date of the termination. The cost principles
and procedures provided in A.A.C. R2-7-701 shall apply.

9.5. Termination for Default.

9.5.1. In addition to the rights reserved in the contract, the State may terminate the
Contract in whole or in part due to the failure of the Contractor to comply with any
term or condition of the Contract, to acquire and maintain all required insurance
policies, bonds, licenses and permits, or to make satisfactory progress in
performing the Contract. The Procurement Officer shall provide written notice of
the termination and the reasons for it to the Contractor.

Uniform Terms and Conditions Page 8 of 9
Updated: March 7, 2011







9.5.2. Upon termination under this paragraph, all goods, materials, documents, data and
reports prepared by the Contractor under the Contract shall become the property
of and be delivered to the State on demand.

9.5.3. The State may, upon termination of this Contract, procure, on terms and in the
manner that it deems appropriate, materials or services to replace those under
this Contract. The Contractor shall be liable to the State for any excess costs
incurred by the State in procuring materials or services in substitution for those
due from the Contractor.

9.6. Continuation of Performance Through Termination. The Contractor shall continue to
perform, in accordance with the requirements of the Contract, up to the date of
termination, as directed in the termination notice.

10. Contract Claims
All contract claims or controversies under this Contract shall be resolved according to A.R.S. Title
41, Chapter 23, Article 9, and rules adopted thereunder.

11. Arbitration
The parties to this Contract agree to resolve all disputes arising out of or relating to this contract
through arbitration, after exhausting applicable administrative review, to the extent required by
A.R.S. § 12-1518, except as may be required by other applicable statutes (Title 41).

12. Comments Welcome
The State Procurement Office periodically reviews the Uniform Terms and Conditions and
welcomes any comments you may have. Please submit your comments to: State Procurement
Administrator, State Procurement Office, 100 North 15" Avenue, Suite 201, Phoenix, Arizona,
85007.
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MM/DD/YYYY)
03/01/2011

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:

If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to

the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the

certificate holder in lieu of such endorsement(s).

CONTACT
PRODUCER .
Marsh USA Inc. m(h)/ll\EJ'E FAX
701 Market Street (A/C. No, Ext): (A/C, No):
Suite 1100 E-MAIL
St. Louis, MO 63101 S

Attn: ATT.CertRequest@marsh.com

CUSTOMER ID #:

018566-STND-GAW-10-11 X X INSURER(S) AFFORDING COVERAGE NAIC #
INSURED INSURER A - 0ld Republic Insurance Co 24147
AT&T Inc. and Subsidiaries ]
One AT&T Plaza INSURERB :
208 South Akard INSURER C :
Dallas, TX 75202
INSURER D :
INSURER E :
INSURER F :

COVERAGES CERTIFICATE NUMBER:

CHI-002950288-07 REVISION NUMBER: 6

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR ADDL[SUBR POLICY EFF_| POLICY EXP
LTR TYPE OF INSURANCE INSR | WVD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
A | GENERAL LIABILITY MWZY58820 06/01/2010 06/01/2011 EACH OCCURRENCE $ 1,000,000
X DAMAGE TO RENTED 1.000.000
COMMERCIAL GENERAL LIABILITY PREMISES (Ea occurrence) | $ i
cLAMS-MADE | X | occur MED EXP (Any one person) | $ 10,000
PERSONAL & ADV INJURY | $ 1,000,000
GENERAL AGGREGATE $ 10,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMP/OP AGG | $ 1,000,000
X | poLicy TRO: Loc $
A | AUTOMOBILE LIABILITY MWTB20965 06/01/2010 06/01/2011 COMBINED SINGLE LIMIT 1.000,000
) $ ,000,
7)( (Ea accident)
| = ] ANYAUTO BODILY INJURY (Per person) | $
|| ALL OWNED AUTOS BODILY INJURY (Per accident) | $
|| SCHEDULED AUTOS PROPERTY DAMAGE s
HIRED AUTOS (Per accident)
NON-OWNED AUTOS $
$
UMBRELLA LIAB OCCUR EACH OCCURRENCE $
EXCESS LIAB CLAIMS-MADE AGGREGATE $
DEDUCTIBLE $
RETENTION _§$ $
A | WORKERS COMPENSATION MWC11668100 06/01/2010  |06/01/2011 X | WCSTATU. OTH-
AND EMPLOYERS' LIABILITY Y/N TORY LIMIT. ER
ANY PROPRIETOR/PARTNER/EXECUTIVE [ E.L. EACH ACCIDENT $ 1,000,000
OFFICER/MEMBER EXCLUDED? N/A 1,000,000
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE $ 09,
If yes, describe under 1.000.000
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 099,

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (Attach ACORD 101, Additional Remarks Schedule, if more space is required)

Re: WSCA RFP 1523; Location: 515 E. Musser Street, Suite 300 Carson City, NV.

State of Nevada, its officers, employees and immune contractors and The State of Colorado are included as Additional Insured under the General Liability policy but only with respect to the requirements of the contract
between the Certificate Holder and AT&T Inc. and Subsidiaries. This insurance is primary with respect to the interest of the Additional Insured and any other insurance maintained by Additional Insured is excess and non

contributory with this insurance.

CERTIFICATE HOLDER

CANCELLATION

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

ACORD 25 (2009/09)

© 1988-2009 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD






ADDITIONAL INFORMATION

CHI-002950288-07

DATE (MM/DD/YY)
03/01/2011

PRODUCER
Marsh USA Inc.
701 Market Street
Suite 1100
St. Louis, MO 63101
Attn: ATT.CertRequest@marsh.com
018566-STND-GAW-10-11 X X

INSURERS AFFORDING COVERAGE

NAIC #

INSURED

AT&T Inc. and Subsidiaries
One AT&T Plaza

208 South Akard

Dallas, TX 75202

INSURER G:

INSURER H:

INSURER I

INSURER J:

TEXT

CONTINUED FROM DESCRIPTION SECTION:

CERTIFICATE HOLDER

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

Page

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

2






IL. 10 (12/06) OLD REPUBLIC INSURANCE COMPANY

THIS ENDORSEMENT CHANGES THE POLICY. PLEASE READ IT CAREFULLY.

ADDITIONAL INSURED WHERE REQUIRED
UNDER CONTRACT OR AGREEMENT

This endorsement modifies insurance provided under the following:

COMMERCIAL GENERAL LIABILITY COVERAGE FORM

Paragraph 2. of SECTION Il - WHO IS AN INSURED is amended to include any person or organization
for whom you have agreed under contract or agreement to provide insurance. However, the insurance
provided shall not exceed the scope of coverage or fimits of this policy. Naotwithstanding the foregoing
sentence, in no event shall the insurance provided exceed the scope of coverage or limits required by
said contract or agreement.

Where required by contract, we will consider our policy to be primary under any other insurance
maintained by the additional insured for injury or damage covered by this endorsement and that their
policy will be noncontributing with this insurance.

GL 739 008a 0602
ATAT inc. MW2ZY 58820 Effective: 6-1-10











Entity Details - Secretary of State, Nevada Page 1 of 2

AT&T MOBILITY NATIONAL ACCOUNTS LLC

Business Entity Information

Status: | Active File Date: | 3/30/2000
| Foreign Limited-Liability
e Company

Entity Number: | LLC3045-2000

Qualifying State: | DE List of Officers Due: | 3/31/2011
Managed By: | Managers Expiration Date: | 3/30/2500
NV Business ID: | NV20001031909 susiness "'Cg(‘;_e 3/31/2011

Registered Agent Information

Name: gOHI\E/Ié:AONRYPSE'IA\IE\?A’\\IDLRUST Address 1: | 311 S DIVISION ST
Address 2: City: | CARSON CITY
State: | NV Zip Code: | 89703
Phone: Fax:
Mailing Address 1: Mailing Address 2:
Mailing City: Mailing State: | NV
Mailing Zip Code:
Agent Type: | Commercial Registered Agent - Corporation
Jurisdiction: | NEVADA | Status: |Active

Financial Information

No Par Share Count: | 0 | Capital Amount: |$ 0
No stock records found for this company

Officers M Include Inactive Officers
Manager - AT&T MOBILITY CORPORATION
Address 1: | 1025 LENOX PARK BLVD NE 5D46 Address 2:
City: | ATLANTA State: | GA
Zip Code: | 30319 Country:
Status: | Active Email:

Actions\Amendments

Action Type: | Application for Foreign Registration
Document Number: | LLC3045-2000-001 # of Pages: | 3
File Date: | 3/30/2000 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-005 # of Pages: |1
File Date: | 4/07/2001 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-004 # of Pages: | 1
File Date: | 4/08/2002 Effective Date:
(No notes for this action)
Action Type: | Annual List

http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011





Entity Details - Secretary of State, Nevada Page 2 of 2
Document Number: | LLC3045-2000-003 # of Pages:
File Date: | 3/19/2003 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-002 # of Pages:
File Date: | 4/14/2004 Effective Date:
List of Officers for 2004 to 2005
Action Type: | Annual List
Document Number: | 20050073766-06 # of Pages:
File Date: | 3/01/2005 Effective Date:
(No notes for this action)
Action Type: | Amendment
Document Number: | 20050330888-37 # of Pages:
File Date: | 8/16/2005 Effective Date:
REG MAIL 8-23-05
Action Type: | Registered Agent Change
Document Number: | 20050477493-61 # of Pages:
File Date: | 10/12/2005 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | 20060108581-41 # of Pages:
File Date: | 2/21/2006 Effective Date:
06-07
Action Type: | Amendment
Document Number: | 20070382896-65 # of Pages:
File Date: | 6/01/2007 Effective Date:
(No notes for this action)
Action Type: | Reinstatement
Document Number: | 20100322926-47 # of Pages:
File Date: | 5/11/2010 Effective Date:
REVOKED 4/1/08. REINSTATED
Action Type: | Acceptance of Registered Agent
Document Number: | 20100322928-69 # of Pages:
File Date: | 5/11/2010 Effective Date:
(No notes for this action)
http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011
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The State of Nevada on behalf of the Western States Contracting Alliance (WSCA)

Transition Plan

AT&T understands the complexity of migrating large number of users across various agencies from one contract to another with minimal impact to the end-user.  Over 1,500 Government agencies have trusted us to implement our solutions at their locations – many for critical public safety applications – as seamlessly as possible. AT&T has the extensive experience in providing flexible, cost effective methods of transferring end-users to a centralized wireless program as AT&T.

Crucial to AT&T implementing all new Participating Addendum and transitioning end-user to the new agreements will be the effective use of the time between contract letter of intent and the start date of the contract. This time period is critical in identifying the needs of the existing users and mapping these needs to a migration plan.

Pre-Contract Start Date Activity

From the expected contract letter of intent on or about June 10, 2011 until Contract Start Date, AT&T will engage in the following activities to assure contract success;

AT&T Training 

AT&T will create and present internal training to addresses the terms and conditions of the new contract and AT&T’s responsibilities, along with our implementation plan.  The target audience for this training is senior level managers, sales teams, Government Care Managers (GCMs) and other departments supporting the WSCA contract. This training will be a reconfirmation of already agreed to roles and responsibilities and will identify any changes that may have occurred at contract award.

Participating Entity Training Materials 

Training materials for Premier, collateral for AT&T’s rate plans, collateral for the most popular devices, and websites will be available for the Participating Entities, their agencies, and  political subdivisions. This material was prepared during the proposal process and can be submitted immediately unless changes are made during the award process. 

Transition to new PA

AT&T’s local account teams will contact 100% of the state procurement representatives and agencies with active WSCA PAs within 30 days from receipt of the letter of intent.  AT&T will work with the contact person to establish new PA as appropriate.   PAs will be presented to all applicable state representatives, state agencies, political subdivisions, and institutes of higher education 30 days prior to contract start date. 

Participating Entity Training 

Local AT&T sales teams will host training sessions in selected cities based on the agencies and in coordination with the WSCA states. During the training AT&T will present to the agencies with:

Contract training

Pricing Plans and Products

Ordering Process

Transition Process

Names and Phone number of contact to complete the transition

Escalation Process

Proposed Transition Schedule in the event AT&T is fortunate enough to be selected as a vendor under this procurement:



		Task Name

		Duration 

		Start Date

		Completion Date



		Submit Proposal

		0 days

		4/4/2011

		4/4/2011



		Review Existing PAs

		35 days

		3/28/2011

		5/13/2011



		Receive Letter of Intent

		0 days

		6/10/2011

		6/10/2011



		Negotiate WSCA Contract

		102 days

		6/10/2011

		10/31/2011



		Develop Contract Training

		45 days

		11/1/2011

		1/2/2012



		AT&T Internal Training

		15 days

		11/1/2011

		11/21/2011



		Participating Entity (P.E.) Training

		45 days

		11/1/2011

		1/2/2012



		Transition to New Contract

		340 days

		6/13/2011

		9/28/2012



		Contact P.E.

		30 days

		6/13/2011

		7/22/2011



		Present new PA

		50 days

		7/25/2011

		9/30/2011



		Negotiate New PA

		232 days

		11/10/2011

		9/28/2012
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Microsoft_Office_Excel_Worksheet1.xlsx

Sheet1


			 			Series 1			Series 2			Series 3


			HSPA vs. EVDO			3.6			3.6			2


			HSPA 7.2 vs EVDO			7.2			3.6			2


			HSPA+ vs EVDO			21			3.6			3


			Category 4			4.5			2.8			5


						To resize chart data range, drag lower right corner of range.
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AT&T Acronym and Definition List

411 Information – directory assistance. Abbreviated dialed number used to request an operator search for a listing.

Bolt-on Data Plan Feature – Data features or plans added to a voice plan. These are intended for customers who want to use a single device for both voice and data usage.

Call Back – when the person you are calling is unavailable you can activate this feature and when the called party is available they will call you back automatically.

CDMA – Code Division Multiplex Access refers to several protocol used in second generation (2G) and third generation (3G) wireless communications.

Corporate Liable Account or Corporate Responsible User (“CL” or “CRU”).  A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.

CPNI – Customer Proprietary Network Information is the data collected by a telecommunications company about a consumer's telephone calls. It includes the time, date, duration and destination number of each call, the type of network a consumer subscribes to, and any other information that appears on the consumer's telephone bill and requires customers consent to access as defined in the FCC CPNI order.

DSL (Digital Subscriber Line) – DSL transmits Internet data using electrical signals over standard copper phone lines allowing each customer to have an individual connection to the Internet, unlike cable for which they share a connection. 

CPE (Customer Premises Equipment) – CPE is equipment located on the customer site. This telephone equipment includes key systems, Private Branch Exchanges (PBXs), Network Termination 1s (NT1s), answering machines, etc. 

End Users - IRUs and CRUs together referred to in AT&T’s response.

EV-DO – Evolution Data Optimization or Evolution Data Only – telecommunication standard for wireless transmission through radio signals.

FAN – Foundation Account Number - fictitious account number(s) created for different business structures and hierarchies under a PA profile. AT&T uses the profile information to configure access to business-only support and to a Premier web portal that's tailored for a Participating Entity. 

GSM – Global Systems for Mobile Communications – most popular standard for mobile communications GSM Associations estimates 80% of the global markets use this standard.  Originally developed to operation in the 900 MHz band has been modified to operation in 8501800, and 1900 MHz bands.

HSPA and HSPA+ - High Speed Packet Access is a family of high-speed 3G digital services provided worldwide by telecommunication carriers that use the GSM technology.

iDEN – iDEN technology supports either 3 or 6 phone users per channels and six push-to talk users per channel. Voice is transmitted via dedicated digital network that does not interface with Public Switched Network (PSN).

Individual Liable Account or Individual Responsible User (“IL” or “IRU”). An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.

LTE (Long Term Evolution) – a modulation technique designed to deliver a 100 Mbps per channel and gives user performance comparable to wired Broadband. LTE technology is intended to offer ubiquitous broadband at multiple megabits per second.  The signal is immune to interference and can support high data rates.

Pooling – Pooling allows a group of users to collectively share their anytime minutes of use or kilobytes. Only pooled rate plans can be included in the pool as long as they share the same included data bucket size and the same overage rate under the Foundation Account Number

Push-to-Talk (PTT) – is a walkie-talkie-type service allows for customers to instantly reach other PTT customers by eliminating the dialing and ringing steps in a regular cellular call within a 6 mile radius. Users can select a person or group from their PTT Contacts List and then push and hold a dedicated button on the side of their devices to make calls. In addition to the customer participating in a wireless voice plan, Push-to-Talk requires a specific handset enabled with this technology and the feature added to voice plan.

Smartphone – Electronic handheld device that integrates the functions of a wireless phone with a PDA (personal digital assistant) or other information application; often with PC-like functionality.

SONET (synchronous optical network) – SONET is a family of fiber-optic transmission rates from 51.84 Mbps to 13.22 Gbps, created to provide the flexibility needed to transport many digital signals with different capabilities. SONET is a national and international standard that provides for compatible fiber-optic transmission equipment.  

Tethering – is the use of a wireless phone to supply internet access to another device which is otherwise unconnected using the wireless phone as a modem. This can be done through wireless technology or cables (USB cable).

UMTS - Universal Mobile Telecommunications System – one of the 3G (third generation) wireless telecommunications technologies being developed into a 4G (fourth generation) technology.

Wi-Fi – refers to interoperability implementation of IEEE802.11 Wireless LAN Standard.
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April 4, 2011

Ms. Teri Smith
State of Nevada, Purchasing Division
515 E. Musser Street, Suite 300
Carson City, NV 89701


RE:
RFP #1907; Wireless Voice Service, Wireless Data Service, Accessories and Equipment


Dear Ms. Smith,


On behalf of AT&T Mobility, I want to thank the State of Nevada for this opportunity to respond to all three bands of the Western States Contracting Alliance’s (WSCA) Request for Proposal (RFP) for Wireless Services. For the last eight years, WSCA and AT&T Mobility have worked as true partners to bring wireless services to more than 7,000 state and local government agencies spanning 46 states and the District of Columbia. This partnership’s success can be seen in the 
60 percent growth in the use of the contract over the last three years. 

AT&T’s network investments and upgrades have enabled AT&T Mobility to continue delivering the nation’s fastest mobile broadband network. In 2010, AT&T invested $20.3 billion in our network infrastructure. AT&T Mobility continues, year over year, to lead the industry in network investment. AT&T Mobility’s wireless offerings will meet, if not exceed, the needs of the WSCA participating entities. 

AT&T Mobility will continue to bring new and exciting products and enhancements to the state governments, while addressing their budget constraints. An AT&T Mobility offering provides numerous advantages to WSCA participating entities, including:

· Simultaneous voice and data so that you can talk, email, and surf the Web at the same time.


· Unsurpassed wireless service reaching more than 300 million people (99.8% of the U.S. population). 


· The best coverage of any wireless carrier worldwide. AT&T delivers the widest international voice coverage of any wireless carrier in the world. With AT&T Mobility, customers have the freedom to make wireless calls using an internationally enabled phone on all seven continents and in more than 220 countries.


· Wireless data coverage in more countries than any U.S. carrier — with wireless data-roaming in more than 200 countries for laptops, hand-held devices and other data services, and third-generation (3G) services in more than 170 countries. In addition, AT&T offers wireless service on 130 cruise ships worldwide.


· Extensive wireless network built on the 3rd Generation Partnership Project (3GPP) family of technologies, which includes GSM (Global Systems for Mobility), UMTS (Universal Mobile Telecommunications System), HSPA (High Speed Packet Access), and LTE (Long Term Evolution). Nearly 90% of global wireless subscribers are on GSM network technology.


· Accessible sales force and customer service organization that covers all 50 states and the District of Columbia, to enable every agency that desires to use the WSCA contract access to information that will help them in their respective budget and decision making processes.


· Access to the latest in equipment devices and accessories to support both voice and broadband services.


· The most up-to-date network. AT&T Mobility is deploying the latest generation of 
3G technology — High Speed Packet Access Plus (HSPA+) — as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost to AT&T’s already fast 3G speeds.


· Innovation with next generation technology. In 2010, AT&T Mobility began trials of the next-generation 4G technology — LTE — with planned nationwide deployment in 2011.

AT&T’s submitted pricing is valid for 180 days from date of proposal submission.


AT&T Mobility looks forward to continuing our partnership with the State of Nevada under the WSCA program and with WSCA participating entities to meet their wireless needs. AT&T Mobility’s proposals leverage the purchasing volumes of WSCA to provide WSCA participating entities the best value at competitive prices.


Please contact Twila Lively, AT&T’s WSCA Contract Manager, regarding any questions or for further discussion on AT&T’s proposals. Ms. Lively is available at (925) 487-9945 or at twila.lively@att.com.  

Respectfully Submitted,


Xavier D. Williams
Senior Vice-President

Public Sector & Healthcare


�







208 S Akard Street, Room 3506�Dallas, TX 75202�www.att.com







Office:	(214) 464-0011�Cell:	(214) 537-2992�� HYPERLINK "mailto:xavier.williams@att.com" �xavier.williams@att.com�
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Tab III. Vendor Information Sheet for RFP No:  1907

Vendor Must:


A) Provide all requested information in the space provided next to each numbered question.  The information provided in Sections V1 through V6 will be used for development of the contract;


B) Type or print responses; and


C) Include this Vendor Information Sheet in Tab III, State Documents of the Technical Proposal.


		V1

		Firm Name

		AT&T Mobility National Accounts LLC dba AT&T Mobility 



		V2

		Street Address

		1025 LENOX PARK BLVD NE 5D46



		V3

		City, State, ZIP

		Atlanta, GA 30319



		V4

		Telephone Number



		

		Area Code:  925

		Number:  487-9945

		Extension:  



		V5

		Facsimile Number



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V6

		Toll Free Number



		

		Area Code:  

		Number:  n/a

		Extension:  



		V7

		Contact Person for Questions / Contract Negotiations,
including address if different than above



		

		Name: Twila Lively



		

		Title:  Contract Manager



		

		Address:  2600 Camino Ramon; Rm. 3W550BB; San Ramon, CA 94583



		

		Email Address: twila.lively@att.com



		V8

		Telephone Number for Contact Person



		

		Area Code:  925

		Number: 487-9945

		Extension:  



		V9

		Facsimile Number for Contact Person



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V10

		Name of Individual Authorized to Bind the Organization



		

		Name:  Xavier Williams

		Title:  Senior Vice President, Public Sector and Healthcare



		V11

		Signature (Individual must be legally authorized to bind the vendor per NRS 333.337)



		

		Signature:




		Date:





This page is intentionally left blank

Tab IV. State Documents


· The signature page from all amendments with an original signature by an individual authorized to bind the organization.


· Attachment A – Confidentiality of Proposal and Certification of Indemnification with an original signature by an individual authorized to bind the organization.


· Attachment C1 – Vendor Certifications with an original signature by an individual authorized to bind the organization.


· A copy of vendor’s Certificate of Insurance identifying the coverages and minimum limits currently in effect.


· Copies of any vendor licensing agreements and/or hardware and software maintenance agreements, if applicable.


· Copies of applicable certifications and/or licenses.


Amendments


· Amendment 1, received February 7, 2011, is attached.


· Amendment 2, received March 22, 20011, is attached.


(PLACEHOLDER FOR AMENDMENT PAGES)


(PLACEHOLDER FOR AMENDMENT PAGES)


Attachment A – Confidentiality of Proposals and Certification of Indemnification 


Submitted proposals, which are marked “confidential” in their entirety, or those in which a significant portion of the submitted proposal is marked “confidential” will not be accepted by the State of Nevada.  Pursuant to NRS 333.333, only specific parts of the proposal may be labeled a “trade secret” as defined in NRS 600A.030(5).  All proposals are confidential until the contract is awarded; at which time, both successful and unsuccessful vendors’ technical and cost proposals become public information.  


In accordance with the Submittal Instructions of this RFP, vendors are requested to submit confidential information in separate binders marked “Part I B Confidential Technical” and “Part III Confidential Financial”.


The State will not be responsible for any information contained within the proposal should vendors not comply with the labeling and packing requirements, proposals will be released as submitted.  In the event a governing board acts as the final authority, there may be public discussion regarding the submitted proposals that will be in an open meeting format, the proposals will remain confidential. 

By signing below, I understand it is my responsibility as the vendor to act in protection of the labeled information and agree to defend and indemnify the State of Nevada for honoring such designation.  I duly realize failure to so act will constitute a complete waiver and all submitted information will become public information; additionally, failure to label any information that is released by the State shall constitute a complete waiver of any and all claims for damages caused by the release of the information.


This proposal contains Confidential Information, Trade Secrets and/or Proprietary information as defined in Section 2 “ACRONYMS/DEFINITIONS.” 


Please initial the appropriate response in the boxes below and provide the justification for confidential status.

		Part I B – Confidential Technical Information



		YES

		X

		NO

		



		Proposal Sect. 
& Page #

		Justification for Confidential Status



		3.6.4; pg. VI-33

		In-depth coverage maps if publically available would put AT&T’s network at risk



		3.6.5; pg. VI-34

		In-depth coverage maps if publically available would put AT&T’s network at risk



		3.6.8; pg. VI-36

		Network improvement could put AT&T at a competitive disadvantage if publicly available.





		Part III – Confidential Financial Information



		YES

		X

		NO

		



		Justification for Confidential Status



		Proposed Pricing could put AT&T at a financial disadvantage  





		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Attachment C1 – Vendor Certifications 


Vendor agrees and will comply with the following:


(1) Any and all prices that may be charged under the terms of the contract do not and will not violate any existing federal, State or municipal laws or regulations concerning discrimination and/or price fixing.  The vendor agrees to indemnify, exonerate and hold the State harmless from liability for any such violation now and throughout the term of the contract.


(2) All proposed capabilities can be demonstrated by the vendor.


(3) The price(s) and amount of this proposal have been arrived at independently and without consultation, communication, agreement or disclosure with or to any other contractor, vendor or potential vendor.


(4) All proposal terms, including prices, will remain in effect for a minimum of 180 days after the proposal due date.  In the case of the awarded vendor, all proposal terms, including prices, will remain in effect throughout the contract negotiation process.

(5) No attempt has been made at any time to induce any firm or person to refrain from proposing or to submit a proposal higher than this proposal, or to submit any intentionally high or noncompetitive proposal.  All proposals must be made in good faith and without collusion.


(6) All conditions and provisions of this RFP are deemed to be accepted by the vendor and incorporated by reference in the proposal, except such conditions and provisions that the vendor expressly excludes in the proposal.  Any exclusion must be in writing and included in the proposal at the time of submission.


(7) Each vendor must disclose any existing or potential conflict of interest relative to the performance of the contractual services resulting from this RFP.  Any such relationship that might be perceived or represented as a conflict should be disclosed.  By submitting a proposal in response to this RFP, vendors affirm that they have not given, nor intend to give at any time hereafter, any economic opportunity, future employment, gift, loan, gratuity, special discount, trip, favor, or service to a public servant or any employee or representative of same, in connection with this procurement.  Any attempt to intentionally or unintentionally conceal or obfuscate a conflict of interest will automatically result in the disqualification of a vendor’s proposal.  An award will not be made where a conflict of interest exists.  The State will determine whether a conflict of interest exists and whether it may reflect negatively on the State’s selection of a vendor.  The State reserves the right to disqualify any vendor on the grounds of actual or apparent conflict of interest.


(8) All employees assigned to the project are authorized to work in this country.

(9) The company has a written equal opportunity policy that does not discriminate in employment practices with regard to race, color, national origin, physical condition, creed, religion, age, sex, marital status, sexual orientation, developmental disability or handicap.  


(10) The company has a written policy regarding compliance for maintaining a drug-free workplace.

(11) Vendor understands and acknowledges that the representations within their proposal response are material and important, and will be relied on by the State in evaluation of the proposal.  Any vendor misrepresentations shall be treated as fraudulent concealment from the State of the true facts relating to the proposal.


(12) Vendor must certify that any and all subcontractors comply with Sections 7, 8, 9, and 10, above.

(13) The proposal must be signed by the individual(s) legally authorized to bind the vendor per NRS 333.337.


		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Vendor’s Certificate of Insurance 


AT&T Response:


See AT&T’s Certificate of Liability Insurance, attached.
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(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


Vendor Licensing Agreements and/or Hardware and Software Maintenance Agreements


AT&T Response:


See AT&T Mobility Nevada Business License, attached.
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(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


Applicable Certifications and/or Licenses


AT&T Response:


AT&T does not have any applicable certifications or licenses to include at this time. AT&T is licensed to do business in every state in the U.S. and every country in which we do business, and has spectrum licenses and roaming agreements in all locations we provide wireless services.  Copies of state and country business licenses and spectrum licenses are on file for your review if needed.
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Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

I have read, understand and agree to comply with the terms and conditions specified in this Request for Proposal.  


		YES

		

		I agree to comply with the terms and conditions specified in this RFP.





		NO

		X

		I do not agree to comply with the terms and conditions specified in this RFP.





In order for any exceptions and/or assumptions to be considered they MUST be documented in detail in the tables below.  The State will not accept additional exceptions and/or assumptions if submitted after the proposal submission deadline.  Vendors must be specific.  Nonspecific exceptions or assumptions may not be considered.  If the exception or assumption requires a change in the terms or wording of the contract, the scope of work, or any incorporated documents, vendors must provide the specific language that is being proposed in the tables below.

		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date
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Vendors MUST use the following format.  Attach additional sheets if necessary.


EXCEPTION SUMMARY FORM

		RFP SECTION NUMBER

		RFP PAGE NUMBER

		EXCEPTION
(Complete detail regarding exceptions must be identified)



		3.2.2

		10

		AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.



		3.3.1

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.3

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.4

		12

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.



		3.6.7

		15

		AT&T will make an effort to notify designated key contacts five days prior to a planned service outage, but can commit to no later than 48 hours prior to any planned service outages and/or scheduled maintenance pursuant to the process described in section 3.5.11. 



		3.6.16

		16

		AT&T WPS service in available for voice and wireless voice service only at this time.



		3.6.17

		16

		N/A due to the limitation in 3.6.16



		3.6.18

		16

		N/A due to the limitation in 3.6.16



		3.6.19

		16

		N/A due to the limitation in 3.6.16



		4.2.1.1

		21

		Subcontracts are selected from a pool of subcontractors on an-as-needed basis. When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T.  



		4.2.1.2

		21

		When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T and will require them to sign Attachment C-1.  



		4.2.1.3

		21

		When needed for a project, AT&T will require subcontractors to provide a minimum of three references to the Participating Entity for review.



		4.2.1.4

		21

		When subcontractor is needed for a project, AT&T will require subcontractors to provide proof of insurance as required in this RFP.



		4.2.1.5 Amendment 2

		page 3

		When subcontractor is needed for a project, AT&T will obtain Participating Entity approval prior to the commencement of work. 



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 Insurance Coverage page 6:  


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.

Change to: 


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s required insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


d.
Deductibles and Self-Insured Retentions: Insurance maintained by Contractor shall apply on a first dollar basis without application of a deductible or self-insured retention unless otherwise specifically agreed to by the Lead State or Participating States. Such approval shall not relieve Contractor from the obligation to pay any deductible or self-insured retention.  Any deductible or self-insured retention shall not exceed five thousand dollars ($5,000.00) per occurrence, unless otherwise approved. 


Change to: 


d.
Deductibles and Self-Insured Retentions: Any deductible or self-insured retention be at the sole risk of the Contractor.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled, non-renewed or coverage and /or limits reduced or materially altered, and shall provide that notices required by this paragraph shall be sent by certified mailed to the address identified on page 1 of the contract.


Change to: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled or non-renewed and shall provide that notices required by this paragraph shall be sent by mail to the address identified on page 1 of the contract.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 8: 


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  The Lead State reserves the right to request and review a copy of any required insurance policy or endorsement to assure compliance with these requirements.


Change to:  


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  



		Attachment D 
and 
Attachment K

		



		AT&T’S GENERAL EXCEPTIONS
TO
ATTACHMENT D AND ATTACHMENT K


In addition to the exceptions and assumptions noted above, and in accordance with the express directives set forth in the RFP, AT&T hereby also takes a general exception to the WSCA MSA Contract Form set forth in Attachment D to the RFP (the “WSCA MSA”), and to the four States’ respective unique terms and conditions set forth in Attachment K (collectively, the “Additional States’ Ts&Cs”).


In general, in the event AT&T is fortunate enough to be selected as a vendor under this procurement, AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities. However at this time, the form of the WSCA MSA does not reflect the product-related terms and conditions that AT&T believes are necessary to properly reflect both AT&T’s operational deliverables and its risk tolerance.  Nevertheless, AT&T has had a long-standing relationship with WSCA and remains very confident that the vast majority of the WSCA MSA can be accepted and ultimately incorporated into a final, cohesive contract vehicle that is satisfactory to both AT&T and WSCA, and which enables seamless, efficient commerce with the Participating Entities.  Moreover, WSCA made it clear in the RFP that the WSCA MSA was provided as a courtesy to vendors, and that it was not necessary for vendors to complete the WSCA MSA with their proposal responses.


AT&T takes similar exceptions to the Additional States’ Ts&Cs.  In addition to the reasons stated above with respect to the WSCA MSA, AT&T submits that the Additional States’ Ts&Cs are more akin to the types of provisions that would be included in a Participating Addendum for each such State, similar to how the State of Nevada would have its own Participating Addendum if it chooses to be a Participating Entity.  Furthermore, the very nature of the WSCA MSA makes acceptance, rejection or modification of the Additional States’ Ts&Cs difficult, if not impossible, at this time because WSCA and AT&T must reach a final agreement on the resulting contract to best determine which provisions of the Additional States’ Ts&Cs are appropriate for inclusion.  Once again, AT&T pledges its optimism and willingness to negotiate in good faith with all potential Participating Entities, including these four States, on any additional terms and conditions requested.


Accordingly, notwithstanding anything to the contrary set forth in the RFP, neither AT&T nor WSCA is under any obligation with respect to the RFP until both parties have agreed upon and executed a mutually acceptable final contract.





ASSUMPTION SUMMARY FORM


		RFP SECTION NUMBER

		RFP PAGE NUMBER

		ASSUMPTION
(Complete detail regarding assumptions must be identified)



		Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

		41

		I agree to comply with the terms and conditions specified in this RFP, subject to the stated exceptions and/or assumptions set forth in this Response as directed to provide below and elsewhere herein.



		Attachment D

		44

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.



		Attachment K

		51

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.
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Tab VI. Section 3. Scope of Work


[image: image31.jpg]at&t




3.1
General Requirements


3.1.1
Vendors may choose to submit a proposal on any or all listed services and/or equipment; each band of service and/or equipment proposed upon must be submitted as a standalone proposal, i.e., a vendor that provides wireless voice service, broadband service, and equipment must submit three separate proposals, each clearly identifying compliance with each service band.  A vendor proposing upon accessories/equipment/devices would submit only one proposal for that specific band of services.  Each proposal will be evaluated individually as submitted for the specific band of services. 

AT&T Response:  


AT&T Mobility (AT&T) is responding to the three bands of the Western States Contracting Alliance’s (WSCA’s) Request for Proposal (RFP) for Wireless Services.  AT&T is submitting one comprehensive proposal for each band of service, which clearly delineates between wireless voice service, wireless broadband data service, and accessories and equipment.

AT&T’s integrated, domestic wireless network is completely digital and can serve more than 90% of the U.S. population—more than 300 million people. Agreements with other domestic carriers may extend this coverage up to 99.8% of the U.S. population. AT&T offers voice services in more than 220 countries as well as international data roaming in more than 200 countries. The WSCA and the corresponding Participating Entities can depend upon AT&T’s breadth and depth of resources, including: 


· AT&T to continue to invest billions of dollars for upgrades and enhancements to our network -- to connection people where the live and work faster and better than any other provider.

· AT&T to provide free mobility consulting for process improvements, technical consultants to ride-along to gain understand of the scope of the problem, and re-engineer an agency’s process to guarantee cost and efficiency savings. 


· AT&T to have an accessible sales force and customer service organization that covers all 50 states and the District of Columbia available to help every agency that desires to use the WSCA contract relevant to their budget and decision making processes.

· AT&T to invest up to $565 million to continue to reduce green house gases to protect our world’s environment.


AT&T is ready and able to begin migrating Participating Entities from the current WSCA contract to the forthcoming WSCA program. Appendix A of AT&T’s proposal contains a high-level Transition Plan that outlines our approach to making this migration as seamless as possible for Participating Entities.

3.1.2
Provide quality wireless voice services, wireless broadband services, equipment and accessories at the lowest cost available in a timely and efficient manner.


AT&T Response:  

AT&T will continue to provide competitive prices and best value for wireless voice service, wireless broadband data service, equipment and accessories, as set forth in the mutually agreed to contract. AT&T will continue to provide these services in the most timely and efficient manner that Participating Entities have come to expect from AT&T.


More specifically, and as supplemented in the Cost Proposal attached hereto, AT&T offers to provide WSCA with AT&T’s generally available voice service and wireless data service plans, plus certain customized wireless plans designed for WSCA (collectively, the Plans), and to provide those Plans to WSCA at a discount.  


The discount applies to a Plan’s monthly service charge, which is essentially the Plan’s monthly wireless access charges, or the set fee charged monthly for use of a particular Plan (i.e., Monthly Service Charge).  AT&T refers to this discount as the Monthly Service Charge Discount or the MSC Discount. AT&T offers WSCA two different tiers of that Monthly Service Charge Discount for Participating Entities’ CL/CRUs and IL/IRUs, respectively (please refer to AT&T’s response to Section 3.1.3 herein for the definitions of CL/CRU and IL/IRU).  Similarly, AT&T will offer discounts off most of our wireless equipment (i.e., Equipment Discount); this Equipment Discount is detailed in the Cost Proposal.   


AT&T has invested $74 billion for wireless and wire-line enhancements over the past three years, much of which was to build wireless networks, including acquisitions and spectrum purchases. This investment means increased coverage and a higher level of service for Participating Entities.


AT&T investments also include:


· $9 billion for Long-Term Evolution (LTE) spectrum purchase over the past three years


· $20.3 billion investment in AT&T’s wireless and wireline network in 2010, including more than a 50 percent increase in wireless-related capital investment versus the prior year 


· $2.3 billion in purchase of Alltel assets to extend coverage across the country

To increase wireless access beyond cell sites, AT&T built the nation’s largest Wi-Fi network. AT&T has more than 24,000 hotspots, including locations in all 50 states, and access to more than 135,000 hotspots around the world. AT&T provides flexible network access methods and an improved network experience whether at home, in the office, or on the go.

Quality Wireless Voice Services

AT&T's wireless network is based on the 3rd Generation Partnership Project (3GPP) family of technologies. This includes Global Systems for Mobility (GSM) and Universal Mobile Telecommunications System (UMTS), the most open and widely-used wireless network platforms in the world. This dominant technology means that WSCA Participating Entities will continue to benefit from AT&T’s global roaming capabilities, prioritized research and development, the best options in cutting-edge devices, and smoother evolution to enhanced technologies. 


Quality Wireless Broadband (Wireless Data) Services

The GSM/UMTS platform enables continued enhancement of mobile broadband speeds as AT&T evolves to the next generation of technologies. With AT&T’s even faster mobile broadband technology, followed by the planned roll-out of LTE technology, AT&T customers will have access to the best combination of speed, performance, coverage, and available devices for years to come.


AT&T deployed high-quality 850 MHz spectrum in hundreds of markets to support mobile broadband services. This additional spectrum expands overall network capacity and improves in-building reception. AT&T is deploying the next generation of mobile broadband technology as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost in mobile broadband speeds for AT&T customers, including Participating Entities.


AT&T will continue to invest to build our broadband networks, which will bring Participating Entities quick access to the content, applications, and services that matter most. In 2010, AT&T invested $20.3 billion in total capital expenditures.  For 2011, AT&T’s capital expenditure budget of $19 billion will allow us to continue to improve our network to provide better and faster service in more places. 


When combined with enhanced backhaul, AT&T’s HSPA+ technology, the next step in the AT&T’s progression to LTE, is expected to enable speeds up to four times faster than our already fast mobile broadband speeds. By mid-2011, AT&T will have evolved to even faster 4G speeds with the planned initial launch of AT&T’s LTE network.  These enhancements are designed to allow our customers, including Participating Entities, to reap all the benefits of the nation's fastest wireless mobile broadband network and the widest array of mobile devices.


4G Evolution

AT&T has deployed HSPA+ to virtually 100% of our nation's fastest mobile broadband network, which enables 4G speeds when combined with enhanced backhaul. AT&T is rapidly expanding enhanced backhaul to cell sites throughout the country, adding new cell sites weekly. AT&T plans to have a variety of broadband devices available to take advantage of increased speeds. With backwards compatibility, AT&T will provide a consistent experience across the AT&T mobile broadband footprint.

AT&T has a history of improving mobile broadband network speeds to provide our customers with the best and fastest mobile broadband experience.  AT&T’s utilization of 3G technology allows for simultaneous voice and data to be available as we transition into 4G and beyond.

Quality Equipment and Accessories 


AT&T works with equipment and accessories manufacturers to bring the latest, most productive products to market. The Apple iPhone and Apple iPad are industry-leading products, and examples of our ventures with other businesses. BlackBerry, Palm, and Windows Mobile devices provide a range of products that can meet the requirements of the wide variety of government agencies in fulfilling their objectives. 


AT&T is committed to providing WSCA with a wide variety of quality accessories to enhance Participating Entities’ wireless experiences. To achieve this, AT&T has an established Accessory Development team to review, test, and select the accessories deemed the most effective and efficient for our customers. The Accessory Development team’s device certification program tests mobility applications in the lab to verify the devices’ efficient operations prior to making them available to Participating Entities. This pro-active testing reduces equipment returns due to high customer satisfaction, low subscriber inconvenience, and general annoyance.


To further expand AT&T’s offering of more specialized equipment and accessories, AT&T has entered into a resale agreement with a large supplier of customized communications equipment. This agreement allows AT&T to sell the equipment directly to a Participating Entity’s end user (each an End User). Previously, as is the practice in the wireless industry, AT&T could only bill for the service. End Users can depend directly on AT&T to stand behind the sale of the equipment through AT&T’s warranty and replacement policies. Such accessories will include “ruggedized” handsets and modems, antennas, and satellite phones.

AT&T has access to a tremendous number of ancillary devices to support both wireless voice and wireless data services. The accessories are provided by certified manufactures to allow for the highest standards of reliability.

3.1.3
Provide secure online access for each participating entity representative to manage accounts and order services/accessories/equipment.  Only the participating entity representative shall be allowed to manage accounts and service/equipment/accessory ordering. Vendor is responsible to keep the list of participating entity representatives current. 


AT&T Response:  


AT&T’s Premier® customer web-based portal will provide secure online access 24x7 to Participating Entities to manage accounts and order services/accessories/equipment.  


The Premier Platform is a highly customizable online site for large and small government agencies to manage their wireless accounts efficiently. Participating Entities can depend on AT&T’s Premier Platform for one-stop, customizable online site support to understand, purchase, monitor, and manage their wireless products and services. 

AT&T Premier Procurement allows access to an agency-specific catalog, hosted by AT&T. Premier Procurement allows for a seamless browsing experience between the agency’s website and the AT&T Premier shopping experience, allowing the Participating Entity to:


· Configure and calculate the prices of AT&T services, equipment, and accessories 


· Create a purchase requisition 


· Submit an electronic purchase order to AT&T 


· Receive an acknowledgment regarding the specific purchase order 


· Automate checkout by pre-populating ship to addresses, contact fields, or custom User Defined Labels

The Premier Platform enables a Participating Entity’s representative to manage accounts and order services, accessories, and equipment. Premier can be configured to allow End Users to access online procurement customized to each End User as defined by the Participating Entity.  The Participating Entity’s representative pre-defines permission levels, while Premier further protects the Participating Entity’s site by enforcing security features through End User log-on and password protection.


Premier can fully integrate into a Participating Entities’ various existing procurement applications, including Ariba, IBX, Peoplesoft, Perfect Commerce, and Oracle (iProc/OEN/OSN). AT&T’s Premier Procurement Integration allows a customer to securely order wireless goods and services within their existing procurement application. The End User uses the AT&T Premier website through his or her system to search and select items for purchase. The electronic shopping cart of items is then sent real time via the Internet to their procurement application. This is then converted into a requisition that is worked, approved, and converted to a Purchase Order within their procurement system. The Purchase Order is sent to AT&T, which pushes the order for fulfillment through our shipping warehouse.


AT&T will maintain a list of authorized users.


Level of User Access Hierarchy


Telecom Managers


Telecom Managers (TCMs) or Authorized Order Placers (AOPs) are individuals within an organization who operate, manage, and control wireless program elements. Typically, a TCM is centrally responsible for accounts with an agency or Participating Entity. TCMs are responsible for ordering on behalf of their employees, as well as payment and management of wireless accounts and services. 


TCMs can establish which models, manufacturers, and capabilities are available for purchase. Furthermore, Premier can filter on which voice and data plans the TCM wants to make available for purchase, allowing the agency to manage and control costs.


Billing Account Number Administration (BAN Admin)

The BAN Admin is an account management role that can be established by the TCM. This role allows an individual to administer Premier® Online Care functions for the wireless numbers associated with specific Billing Accounts (BANs). This individual will not access the level or group management for the Participating Entity. This level of access is appropriate for End Users responsible for managing at an agency or department level.


Corporate Liable Account (CL) or Corporate Responsible User (CRU)

A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.   


CRU with Administrative Rights

CRUs can be established with limited administrative rights. This allows such CRUs to view expanded billing data and pay their bills online. Often this is used by agencies whose employees pay their wireless bill with a government credit card.


Individual Liable Account (IL) or Individual Responsible User (IRU)

An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.  IRUs are able to shop on a customized Premier site that can be accessed by a link sent by the TCM. 


Premier provides access to meet the individual requirements of diverse government organizations across the United States, via flexibility of role assignment. Simultaneously, Premier allows the controls necessary to be efficient with the effective expenditure of public funds. 


Please note that IRUs and CRUs are referred to in this Response together as “End Users”.


3.1.4
Vendors must commit to participate in the Federal Communications Commission’s E- Rate discount program established under authority of the Federal Telecommunications Commission Act of 1996.  Participation in, and implementation of this program will be provided without the addition of any service or administration fee by the vendor.  A statement of commitment is required.


AT&T Response:  


AT&T has been participating in the E-Rate program for schools and libraries since the program's inception in 1998. AT&T provides a complete range of telecommunications services for the E-Rate program, including voice, data, networks, wireless, Internet, and video.


AT&T is proud to bring our telecommunications expertise and knowledge of the E-Rate program to schools and libraries, helping to enable all eligible K–12 schools and public libraries to have affordable access to advanced telecommunications services. AT&T commits to our continued participation in the E-Rate program during the life of this agreement. AT&T participates in the program under SPIN 143025240.


In 2010, AT&T responded to and won more than $50 million (pre-discount) awards under the E-Rate program, serving approximately 3,200 individual entities. WSCA has been the contract of choice of many schools and libraries. AT&T is committed to pursue E-Rate opportunities through the WSCA program.


AT&T complies with Universal Service Administrative Company (USAC) requirements for the Universal Service Fund programs Schools and Libraries, as administered by USAC. 

3.1.5
Use of these contracts is permissive. 


AT&T understands the WSCA contract will be available to all 50 states and the District of Columbia. Participation in WSCA is not mandatory, but does require acceptance of the WSCA contract terms and conditions via a Participating Addendum (PA). 


[image: image32]3.2
Administration of Contract(s)


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.2.1
Meet with lead States’ Purchasing Department representative on a semi-annual basis (once every six months) to evaluate and review:


· Pricing/rates relative to prevailing full market pricing/promotions/solicitations;


· Actual billed charges relative to prevailing available full market pricing;


· Adjustments to maintain the original discount offered to the then prevailing available full market pricing; and 


· Any other significant issue (service, billing or otherwise) that may need to be addressed.


AT&T Response:  


AT&T’s Contract Manager, Twila Lively, as described in proposal Section 3.4.1.1, will meet with the Lead State’s Purchasing Department representative on a semi-annual basis (once every six months), to assess and review current pricing and rate plans.  Criteria used for evaluation will be the prevailing full market pricing, with existing promotions, as they relate to the actual billed charges. If it is determined and is mutually agreed upon by both parties, adjustments to the discount would be amended into the contract. Other issues also will be reviewed and discussed as needed.


3.2.2
Complete the evaluation and review within twenty (20) business days. All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment to existing agreement.  Agreement shall be retroactive to the date of the review.


AT&T Response:  


AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.


3.2.3
The Contractor(s) shall report contract utilization and pay an administrative fee of 1/10th of 1% (one-tenth of one percent) of the total wireless spend to WSCA, paid quarterly.  The WSCA directors approved the level of the administration fee, and the fee is not negotiable.  The administrative fee is to be paid quarterly within 60 days of the end of the quarter (See Attachment G for Reporting Schedule).  In addition to the WSCA administrative fee, some WSCA and non-WSCA states may require that a fee be paid directly to the state on purchases made by procuring entities within that state.  For all such requests, the fee level, payment method and schedule for such reports and payments shall be incorporated in a Participating Addendum that is made a part of the contracts.  The Contractor(s) may adjust SES pricing accordingly for purchases made by procuring agencies within the jurisdiction of the state.  Any such price adjustment shall not exceed the dollar value of the additional fee.  All such agreements shall have no affect whatsoever on the WSCA fee or on the prices paid by the procuring agencies outside the jurisdiction of the state requesting the additional fee.


AT&T Response:  

AT&T will administer the required WSCA administration fee according to directions provided in the requirement above and in Attachment G, where total wireless spend equals total invoiced amount less taxes and surcharges.

3.2.4
Administration fee checks will be made payable to WSCA, 3643 Solutions Center, Chicago, Il  60677-3006, and sent in accordance with quarterly reports, Attachment G.  Contractor(s) will provide a report indicating the amounts rebated to each using entity. 


AT&T Response:   


AT&T will submit administrative fee payments, payable to WSCA, at 3643 Solutions Center, Chicago, IL  60677-3006. The administration fee checks will be sent in accordance with the quarterly reports. AT&T will provide a report that indicates the amounts rebated to each Participating Entity. 

3.2.5
Unless otherwise prohibited by provision in a participating addendum, Contractor may, at the sole discretion of the Contractor, offer discounted wireless services and equipment, broadband services and equipment, or accessories to employees of WSCA participating entities as Individual Liable (IL) accounts (“employee program”), within the jurisdiction of the entity completing the participating addendum, with the understanding that the entity completing the participating addendum has no liability whatsoever concerning the equipment or for payment of services.  All such employees must be validated in order to participate in the employee program, and that employees not so validated will not receive discounted wireless services and equipment, broadband services and equipment, or accessories under this agreement.

Each IL participating in the employee program must (a) enter into, and be individually responsible for complying with a selected service agreement including, without limitation, the corresponding obligations to comply with all of the terms and conditions of the chosen plan, and to pay all charges incurred under the service agreement; and (b) must follow the activation, validation, migration, upgrade and related policies, procedures and processes established by Contractor from time to time.  Any wireless spend  resulting from employee’s purchasing under the employee program of this contract will be subject to reporting requirements and to the required WSCA administrative fee of one tenth (1/10) of one percent, and report these sales as outlined in this RFP. 


AT&T Response:  

AT&T’s wireless program provides two broad options to WSCA, its Participating Entities, and their corresponding End Users.  First, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as CRUs, where the corresponding Participating Entity will have financial responsibility for the wireless service and equipment charges incurred by that CRU.  

Second, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as an IRU, where that individual is solely responsible for his or her wireless service and equipment charges incurred.  A Participating Entity has no financial responsibility for the wireless service and equipment charges incurred by an IRU.  


AT&T will validate IRUs requesting service whether they are ordering on-line or in one of AT&T’s retail stores.


Any wireless spend (total invoiced less taxes and surcharges) will be reported; the WSCA Administrative Fee of one tenth (1/10) of one percent will be paid to WSCA. Note that only equipment billed to the End Users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


3.2.6
Maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order.


AT&T Response:  


AT&T will maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order. These records are available through AT&T upon request. 

Each government agency that has an AT&T Premier site can access all billing records/invoices through AT&T’s Premier Platform, for a period of 16 months, 24x7, without requesting documentation from AT&T. 


3.2.7
Make records subject to billing audits either before or after payment.  Assist participating entities with detail account information required by the participating entity or auditor anytime during the contract period.


AT&T Response:  

AT&T will assist Participating Entities with detail account information required by the Participating Entity or auditor anytime during the contract period.


3.3
Reporting  
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The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.3.1
Reporting shall be provided in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response: 


AT&T will provide reports pursuant to the format described in Attachment G of the RFP, Reporting Format and Schedule. Reports will be uploaded to the WSCA ftp site or submitted via email. Hard copies will be made available upon request. 

For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Participating Entity orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


At this time, AT&T cannot provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IRUs is not available due to Customer Proprietary Network Information restrictions. Total wireless spend (total invoiced amount less taxes and surcharges) for IRUs will be computed for the payment of the Administrative Fee.

3.3.2
The following usage reports shall be submitted for the respective quarter:


3.3.2.1
Usage and purchases under the contract.


AT&T Response:  


For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


Detailed reporting information on IRUs can not be presented due to Customer Proprietary Network Information (CPNI) restrictions. 

3.3.2.2
Quarterly optimization report for each wireless/broadband service subscriber and orders placed for accessories.  The goal of the optimization reports is to ensure that each subscriber is utilizing the most appropriate plan.  This includes identifying subscribers that may be consistently incurring overage charges, and therefore should move to a more cost effective plan or subscribers consistently under-utilizing a plan, and therefore should move to a lower cost plan.


AT&T Response: 

AT&T will provide quarterly optimization reports for each subscriber. Based on the extremely large anticipated volume of use at the WSCA Master Contract level, AT&T will develop a customized reporting function to provide summary data that may be used by WSCA and the Participating Entities in determining the most appropriate plan. AT&T will work with WSCA to determine how the data will be customized to meet the needs of the Participating Entities.


Currently, AT&T complies with the quarterly optimization report requirement through our Premier Platform at the agency level. Premier provides Participating Entities, on a monthly basis, the information they need to evaluate if an End User is utilizing the most appropriate plan.


AT&T Premier Sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. This comprehensive site allows these Participating Entities to view current products service and usage charges. Working with AT&T account teams, each Participating Entity can control their expenses and verify that they are participating on the most appropriate plan for their organization. 


In addition, AT&T has a service management organization that works regularly with Participating Entities to review their bill and suggest alternative services so that End Users activate wireless services on the most appropriate and cost-effective plan for them. AT&T’s service management organization today services government clients in all 50 states and the District of Columbia. 


The following report examples are available from Premier for account optimization:


Basic Wireless User Inventory Report 

The Basic Wireless User Inventory Report provides basic wireless inventory information for each wireless user on the selected account. This report may assist in determining or tracking equipment assigned to the managed wireless users.


This report is run for all wireless users on a single foundation account or billing account. For each wireless user, this report includes the foundation account number, billing account name and number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device ID (IMEI), phone or device make, and any fields with user defined labels

Expanded Wireless User Inventory Report 

For each wireless user, this Expanded Wireless User Inventory Report includes the foundation account number, billing account name, billing account number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device make, phone or device ID (IMEI), and any fields with user defined labels. It also includes wireless user activation date, contract start date, contract end date, phone or device effective date, service type (voice, data, integrated), smart chip (SIM) number, rate plan monthly recurring charge, and rate plan name.  

Rate Plan Summary Report


The Rate Plan Summary Report provides a summary of rate plan, data, and messaging usage and charges for each wireless user on the selected account, averaged over the requested time period. This report may assist in analyzing the price plan needs of your managed wireless users, and identify overage issues. This report is at the summary level only. Billing reports may be used for more detailed billing analysis. 


For each wireless user, the report includes foundation account number, billing account number, billing account name, wireless user status, wireless user status effective date, wireless user full name, wireless number, rate plan monthly recurring charge, rate plan name, monthly included daytime minutes, requested months of report data, average total voice usage (minutes), average data usage (Kbs), average text messaging (SMS) usage, average multimedia messaging (MMS) usage, zero usage, average voice usage overage, average data usage overage, average text messaging (SMS) usage overage, average multimedia messaging (MMS) usage overage, average voice usage overage charges, average data overage charges, average text messaging (SMS) usage overage charges, average multimedia messaging (MMS) usage overage charges, average voice roaming usage, average voice roaming charges, average voice international usage, average voice international charges, average data roaming usage, average data roaming charges, average SMS roaming usage, average SMS roaming charges, average MMS roaming usage, and average MMS roaming charges.  

Upgrade Eligibility Report 

The Upgrade Eligibility Report provides the upgrade eligibility status and eligibility date of each valid wireless number in the report.

For each wireless user, this report includes the foundation account number, billing account number, wireless number, wireless user full name, phone or device make, phone or device model, phone or device ID (IMEI), early upgrade eligibility indicator (yes/no), not eligible for upgrade (yes/no), eligibility indicator (yes/no/yes*), and date becomes upgrade eligible.  

Additional detail is made available through standard billing reports. Figure 1 depicts an example of standard reports available to Premier.
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Figure 1: Sample AT&T Rate Plan Optimization Report. 


3.3.2.3
Voice, data, and combined voice/data related reports upon request.


AT&T Response:


AT&T will provide voice, data, and combined voice/date related reports at the WSCA contract level through a reporting system currently under development. Based on the extremely large anticipated volume of use, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T’s also will provide voice, data, and combined voice/data reports through our Premier Platform.  Premier sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. Premier offers Participating Entities the ability to view voice, data and combined voice/date related reports on line, 24 x7. These reports can be continually customized and established to be delivered on a predetermined interval.


3.3.3
Provide equipment sales report.  A quarterly summary of equipment sold.  Reports are to be submitted to the lead State in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response:

AT&T will submit quarterly equipment sales reports, in the format described in Attachment G, for equipment sold. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or supplied through our on-line ordering systems, Premier. Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IL (IRU) users can not be presented due to CPNI restrictions. The total wireless spend (total invoiced amount less taxes and surcharges) for IL (IRU) will be computed for the payment of the Administrative Fee.  When requested, AT&T will provide hard copies.

3.3.4
Individual participating entities may request specific equipment sales summaries, which shall be provided at no cost.  Reports shall include report elements as seen in Attachment G. 


AT&T Response: 


AT&T will provide requested equipment sales summary reports to individual Participating Entities at no cost. AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or in Premier. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


For Participating Entities not using Premier, AT&T will provide specific equipment sales summaries upon request. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order.


Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.

Participating Entities detailed reporting information on IRUs can not be presented due to CPNI restrictions. 

3.3.5
Upon request, provide reporting elements and/or management reports related to usage for services that are available and would optimize the participating entity’s ability to assess utilization and cost.


AT&T Response:  


AT&T will provide usage reports for services. Based on the anticipated volume of users, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T will have available, via our Premier Platform, reporting elements and management reports related to service usage. Premier sites are developed for organizations to manage their wireless network orders, reports, and billing, thereby enabling a Participating Entity to assess their utilization and costs. 

3.3.6
Be able to provide custom reports as may be requested by individual participating entities.  Describe in general, the level of sophistication and complexity, custom usage report data that you can provide to the participating entities.  Vendors should provide a sample report with their proposal.


AT&T Response:  


AT&T will provide two levels of custom reports. AT&T will provide custom reports as requested by individual Participating Entities directly through Premier. There are 34 standard reports available that can be customized to include the number of users selected and filtered by time period. These reports can be established for one time requests or recurring requests.


For Billing and Reporting Foundation Accounts, Premier eBill will provide online reporting capabilities. Premier eBill will allow the TCM user to analyze mobility charges and usage across the entire Foundation Account, for up to 16 consolidated billing periods. The reporting solution in Premier eBill contains pre-defined reports with default parameters. This allows the End User to quickly access these reports and receive the results without any customization effort. All pre-defined reports can be customized and saved if variations of the report’s default appearance and result sets are required. There are 34 different pre-defined Bill Analysis reports, divided into 6 categories, including Cost Center, Year-To-Date, Usage Detail, Remittance Detail, Other, and Invoice.


For self help or with assistance from the Participating Entity’s account team, Premier eBill users can review itemization of usage, messaging, features, and equipment. They can see detailed reports on voice call, messaging, and data usage. Entities can view current charges, long distance charges, roaming charges, and taxes and fees that may be applicable.


For agencies that do not have access to Premier, AT&T is developing a custom reporting capability. This capability will allow custom reports to be produced. AT&T will work with Participating Entities to provide custom reports. A sample report is not available at this time, but should be comparable to the sample reports shown for Premier. 


Figures 2, 3, and 4 show sample information snap shots of the standard reports available today to all entities on Premier.
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Figure 2: Example of Custom Reports List for Bill Analysis.
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Figure 3: Example of Equipment Inventory Report.
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Figure 4: Example of Equipment Cost Detail.


3.3.7
Upon request, provide subscribers with usage reports which include full itemization of call details (such as the information on the Contractor’s standard bill for consumer accounts) to enable verification of usage including:  (1) call date, call number call length, call time, and (2) plan cost, per minute charges, overage cost, additional features charges and other fees, etc.


AT&T Response: 

AT&T will provide CRU information and provide corresponding usage reports as required. Regulations protecting CPNI restricts AT&T from providing information regarding IRUs. TCMs can access all Premier billing records for the accounts within their control, allowing for usage verification.

The data in Figure 5 was downloaded via Premier. It is a drill-down report of several numbers selected from a customer Foundation Account Number (FAN), which provides per minute cost, overage, additional features, call date, call length, and time of call.
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Figure 5: Example of usage reports with full itemization of call details. 
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3.4
Contract Management 


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.4.1
Assign a Contract Manager to manage the WSCA account, who shall be responsible for:


3.4.1.1
The contract’s overall performance requirements, ongoing unresolved issues, overall customer service.


AT&T Response:  

AT&T will continue to provide superlative overall management resources in support of the WSCA program. AT&T’s WSCA Contract Manager, Twila Lively, is 100% dedicated to supporting the contract as a single point of contact. Ms. Lively will work with Account Management, Service Management, Product Management, Systems Support Management, and AT&T Senior Management to verify that AT&T is meeting WSCA performance requirements, resolving issues, and addressing customer service concerns.

Ms. Lively’s 25 years in Telecommunications and Program Management enhances her abilities to support the WSCA contract. Ms. Lively’s main responsibilities will include contract management, including updates and modifications, new Participating Addenda, and offer development. She will continue to manage the AT&T WSCA team during formal meetings with the Lead State of Nevada. Ms. Lively will continue to be responsible for any WSCA contractual issues.


3.4.1.2
Providing any additional documentation necessary, as requested by the State for performance audits conducted periodically to evaluate areas of service required by this RFP (i.e. deliver, fill rate, variance reports, customer representatives)


AT&T Response:


When requested by the State, Ms. Lively will provide additional documentation for performance audits. These will be conducted periodically to evaluate areas of service required by this RFP (i.e., delivery, fill rate, and variance reports) to the customers’ representatives.


3.4.1.3
Meet with the lead State every six (6) months or as otherwise specified, to maintain the partnership between the State and the Contractor.  Meetings may involve, but not be limited to:


· Contractor performance;


· Problem resolution;


· Mandatory and custom reports; and 


· Improvement opportunities (i.e. cost savings opportunities, use of enhanced service features, etc.


AT&T Response:


The Contract Manager (i.e., Twila Lively), other AT&T WSCA team members, and others AT&T personnel needed will meet with the Lead State semi-annually (i.e., every six months) or more frequently, as requested, to maintain our ongoing relationships among the Participating Entities and AT&T. These partnership meetings will include addressing:


· Contractor performance


· Problem resolution


· Mandatory and custom reports


· Improvement opportunities, including cost savings opportunities and use of enhanced service features


3.5
Voice Services and Support (Band 1)


AT&T Response:  


See AT&T’s response to 3.5, Voice Services and Support (Band 1), in the Wireless Voice Service proposal.
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3.6
Broadband Services and Support (Band 2) 


3.6.1
Provide quality wireless broadband services at the lowest cost available in a timely and efficient manner. 


AT&T Response: 

AT&T will continue to offer WSCA Participating Entities quality wireless broadband data services at competitive prices to provide outstanding best value service. AT&T’s integrated, domestic wireless network is completely digital and can serve more than 90% of the U.S. population—more than 300 million people. Agreements with other domestic carriers may extend this coverage up to 99.8% of the U.S. population. AT&T offers data roaming in more than 200 countries.


AT&T’s superior broadband data service has been recognized throughout the industry. AT&T has been named the 2010 North American Company of the Year in Business Communications. AT&T also received the 2010 Market Share Leadership of the Year Award for Telecom Services from the analyst firm Frost and Sullivan.   


AT&T will continue to provide competitive prices at the best value to WSCA Participating Entities in a timely and efficient manner, as to be set forth in the mutually agreed to contract.


3.6.2
Establish and provide a set of “standard” plans for broadband services.


AT&T Response:


The following paragraphs highlight AT&T’s standard wireless broadband data plans for broadband services.  Participating Entities should choose a rate plan based on their intent of use.

Data Connect Plans

AT&T Data Connect Plans are data-only plans developed for customers with a laptop or air cards for data-only purposes and are not applicable for streaming video. WSCA End Users can take their laptop or Netbook across town or across the country with access to email, the Internet, and business applications through AT&T’s Data Connect Plans. They will be able to stay connected anywhere there is a signal on AT&T’s wireless network. In addition, End Users can access more than 27,000 AT&T Wi-Fi Hot Spots nationwide.

Enterprise email – Participating Entity End Users will be able to access their corporate email while away from the office to maintain communications by leveraging AT&T’s enterprise-class wireless email solutions. They will be able to sync their agency’s corporate email, calendar, and contacts to their smartphone.

Data Pooled Connect


End Users can access work and personal email, sync up their calendar and contacts, view attachments, browse the Internet, and stay connected with a wireless data plan from AT&T. Participating Entities will be able to easily and economically share their minutes with Pooled Data Connect, as well as share among a group of agency CRUs, to maximize their productivity.


Data Connect Enterprise Plan for Tablets

End Users will be able to take their Tablets with them anywhere around the world with access to email, the Internet, and business applications via AT&T’s Data Connect Enterprise Plan for Tablets.  This AT&T data connection plan includes unlimited Wi-Fi usage on the national AT&T Wi-Fi network. (Please note that Wi-Fi coverage is not available in all areas. Wi-Fi usage requires a qualifying data rate plan and a Wi-Fi-enabled device. Other restrictions may apply. Please refer to www.attwifi.com for specific details and locations.

Wi-Fi provides a fast, seamless connection in the home, in the office, and in thousands of hotspots. Using Wi-Fi is convenient. End Users realize cost savings on their mobile data usage by conserving data usage when using Wi-Fi. After connecting to a home or an office Wi-Fi network by following a few simple steps on the device. The device will automatically connect every time it is within range. National Wi-Fi access is included with AT&T’s Data Connect Enterprise Plans for Tablets. 


Data Connect Enterprise Plan

Participating Entities who require access to their corporate firewall should select an enterprise data plan. The solutions and applications that require behind-the-firewall access and an enterprise data plan include:

· Corporate e-mail solutions, such as Microsoft Exchange, Lotus Notes, or Novell GroupWise

· Connection to a corporate network via a Virtual Private Network (VPN)

· Business solutions or applications, such as CRM solutions (Field Service applications or other Line of Business applications) 

Telemetry Data Service Plans

Telemetry Data Service Plans (Wireless Wide Area Network [WAN]) are selected for low-usage, lower-bandwidth applications. These plans provide several benefits for Participating Entities, including:

· Fast and Flexible Connection—A Wireless WAN solution is faster to install than traditional landlines. In addition, if connectivity is needed to a temporary location or to change locations, the flexibility to relocate is quick and easy. 


· True Diversity—Wireless WAN is an ideal backup solution for mission-critical data. When a landline outage occurs, the Participating Entities have the added confidence of knowing that AT&T’s wireless data solutions provide for our customers. 


· Security—With an AT&T Wireless WAN solution, Participating Entities can use their existing security infrastructure and select connectivity options from AT&T’s Commercial Connectivity Service Portfolio. The Commercial Connectivity Service Portfolio provides flexible configurations, thereby providing Wireless WAN-enabled locations reliable network-to-network connections to Participating Entities enterprise data resources. 


· Economical—AT&T Wireless WAN connectivity may be less expensive than alternative wireline solutions for telemetry and backup applications. AT&T Wireless WAN can be cost effective for primary connectivity for low-bandwidth applications. 


Commercial Connectivity Services


AT&T's Commercial Connectivity Service (CCS) is a private IP-based service that uses our cellular network to enable Participating Entities to extend their WAN.


AT&T employs standards-based connectivity options between the networks to securely and reliably extend a Participating Entity’s network to mobile end points. This enables Participating Entities to connect to mobile workers that might otherwise be difficult to reach.


CCS's flexible solutions support cellular network connections to existing WAN technologies. Participating Entities can use an existing VPN or a frame relay network as an extension of the mobile network. Because CCS enables Participating Entities to use public and private IP addressing in static and dynamic IP addressing schemes, they have the flexibility of a custom application.


International Roaming – Data 


Participating Entities will be able to access email and the Internet around the world. AT&T provides wireless solutions for connecting data devices to the Internet and email in 200 countries. This provides Participating Entities more tools to do business wherever their travels take them. AT&T’s international data roaming plans are designed for Laptop Connect devices, smartphones, BlackBerrys, and Apple® iPhones™.

3.6.3
Define your statewide and national Broadband Services coverage by each state.


AT&T Response: 


AT&T has provided public state broadband coverage maps.  AT&T coverage is not static like a printed map; therefore, anticipating evolving dynamics, AT&T developed the ‘Coverage Viewer’ website where Participating Entities can check AT&T’s wireless network coverage for specific addresses or geographic coordinates at any time at our website: http://www.wireless.att.com/coverageviewer/#?type=data .


AT&T currently provides Universal Mobile Telephone Service (UMTS) and High-Speed Download Packet Access (HSDPA) 3G services in more than 165 major metropolitan areas. All AT&T’s network offers coverage in more than 13,000 cities and along almost 40,000 miles of U.S. highways.


For AT&T's wireless services, AT&T defines a "coverage area" according to signal strength. To determine signal strength in a geographic area, AT&T measures the signal’s decibel-to-power (milliwatts) ratio (dBm). When signal attenuation meets -98 dBm in a region, it qualifies as a coverage area.


Figure 6 shows AT&T’s nationwide wireless broadband coverage map.[image: image7.png]mmhs
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Data Coverage Legend
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Figure 6: AT&T’s Wireless Data service reaches more than 300 million people – 99.8% of the U.S. population. 


AT&T’s state-by-state voice coverage is shown in Figures 19 - 28:

Data Coverage Legend


[image: image10.png]



[image: image11.png]



Mobile Broadband
 (in select areas), [image: image12.png]



Video Share
, DataConnect Pass 


[image: image13.png]



[image: image14.png]



EDGE/GPRS
, DataConnect Pass 


[image: image15.png]



[image: image16.png]



Partner EDGE
 


[image: image17.png]



[image: image18.png]



Partner GPRS
 


[image: image19.png]



No Service Available 


[image: image20.png]Montreat

P
Ve,ma;u\ /
E S e hre

connecit)
IRiodesiand

}bm,mmmm
78]






Figure 7: Statewide Data Coverage―Northeast. 
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Figure 8: Statewide Data Coverage―Mid-Atlantic. 
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Figure 9: Statewide Data Coverage―Southeast. 
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Figure 10: Statewide Data Coverage―Central (north). 
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Figure 11: Statewide Data Coverage―Central (south).
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Figure 12: Statewide Data Coverage―Mountain (north). 
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Figure 13: Statewide Data Coverage―Mountain (central).


[image: image27.png]





Figure 14: Statewide Data Coverage―Mountain (south).
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Figure 15: Statewide Data Coverage―Pacific (north).
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Figure 16: Statewide Data Coverage―Pacific (south).


AT&T’s Broadband Network


Broadband Connect runs on UMTS and HSDPA technology, the third generation of wide-area wireless networks within the GSM technology family. GSM is the global standard for wireless communication, and the one AT&T uses.


Enhanced Data rates for GSM Evolution (EDGE) is the largest national high-speed wireless data technology covering more than 270M POPs. The combination of EDGE and Broadband Connect provides Participating Entities the best combination of network coverage and speed in most major metropolitan areas with Broadband Connect.


Deployment of Broadband Connect continues to increase metropolitan coverage in existing 3G markets; AT&T is adding new markets.


AT&T continually works on providing the latest innovations to our customer, including:


· Network Enhancements:  Broadband Connect runs on the only 3G technology that natively supports simultaneous voice and data. For Participating Entities, this means AT&T is able to roll out advanced voice and data services in the future that our competitors are not able to match with their 3G technology, Evolution-Data Optimized (EV-DO). 


· Interoperability with EDGE: Broadband Connect devices work on AT&T’s EDGE network when outside of Broadband Connect coverage, providing Participating Entities with the speed, coverage, and security needed to deploy mission critical business applications on a premier national wireless data network. AT&T's 3G devices operate on HSDPA/UMTS and are backward compatible with EDGE/GPRS. 

When Participating Entities select AT&T’s wireless services, they receive a network built on versatile and standardized technologies.

· Global System for Mobile (GSM) Technology: Enables Participating Entities’ devices to roam both inside and outside the U.S. AT&T’s domestic General Packet Radio Service (GRPS) and EDGE data network covers the same areas as AT&T’s GSM voice network. AT&T continues to expand our coverage and enhance our technology for our customers, including Participating Entities.


3.6.4
Provide detailed in-network (no roaming) data services coverage (including available coverage maps) for States, with an overlay of counties and major highways.  Coverage maps must correspond to the basic no cost handsets provided (i.e., the basic handset must be able to access the internetwork areas defined in the coverage maps without incurring any roaming charges when calling within the calling plan locations).


AT&T Response: 


Please refer to the confidential section of AT&T’s response for an in-depth coverage map by state. 

3.6.5
Provide detailed national in-network (no roaming) data services coverage national maps, with an overlay of states, counties and major highways.  Coverage must correspond to the basic no cost handsets provided (i.e., the basic handset must be able to access the internetwork areas defined in the coverage maps without incurring any roaming charges when calling within the calling plan locations).


AT&T Response: 

Please refer to the confidential section of AT&T’s response for an in-depth national broadband coverage map. 


3.6.6
Provide updated coverage maps as described above upon request.


AT&T Response:


AT&T will provide, upon request, updated public coverage maps as described and shown in proposal Section 3.6.3. AT&T also maintains a website for our public coverage maps.  These maps are updated regularly to provide the latest representation of our network coverage. The coverage maps can be found at: http://www.wireless.att.com/coverageviewer. 


3.6.7
Notify each State’s designated key contact at least five days in advance of any planned service outages and/or scheduled maintenance.  This notification must include impacted coverage areas and an estimate of the outage timeframe.


AT&T Response:  

At a Participating Entity’s key contact request, the Mobility Service Manager will enroll them in Monthly Maintenance Communications (MMC) to enable email notification alerts of outages and planned maintenance by region and/or technology.

AT&T will notify each Participating Entity’s designated key contact that has requested notification at least 48 hours in advance of any planned service outages and/or scheduled maintenance. This notification will include impacted coverage areas and an estimate of the outage timeframe. AT&T’s specific notification process is described below. 


Outage and Maintenance Notification

AT&T Mobility Maintenance Center offers outage notification information to select Participating Entities for network issues, which may impact wireless services. These notifications are sent to a single e-mail box to be specified by the Participating Entity. It is recommended that the Participating Entity create and maintain an internal distribution email address to verify that all help desk personnel receive the notifications.


Notification Process


AT&T proactively monitors our network elements. If a network node generates an alarm and a failure of that node is likely to have a discernible impact on a set of devices, AT&T Wireless Network Services will issue an internal outage notification. AT&T Outage Notifications will be sent no later than 30 minutes after the network issue was is identified and if the service interruption is deemed to be more than 10 minutes in duration. AT&T Mobility Maintenance Center Outage Notifications will continue to send regular updates until the issue is resolved, at which time a resolution notification is will be issued.


Planned Maintenance


Please note that AT&T will make every attempt to notify the Participating Entity’s designated contact(s) at least five days in advance of a planned maintenance.  AT&T conducts regularly scheduled maintenance to maintain and upgrade our network. This activity is conducted outside of standard business hours and typically has no impact on the availability or quality of service. Enterprise IT Managers and Help Desk personnel will be notified of any planned maintenance that may affect them at least 48 hours prior to that activity when possible. However, it is occasionally necessary to perform planned maintenance without 48 hours of lead-time.  


Information in the notifications includes:

· Internal Trouble Ticket Number or Maintenance ID


· Description of issue


· Geographical regions affected


· Description of the symptoms


· Time Outage Occurred (or First Discovered)


· Estimated Time to Resolution (ETR) if available


AT&T will make the effort to notify designated key contacts five days prior to a planned service outage, but can commit to later than 48 hours prior to any planned service outages and/or scheduled maintenance pursuant to the process described above. 


3.6.8
Describe an ongoing process to improve coverage for areas that are having inadequate or less than 50% coverage.  Provide timeline of anticipated improvements.


AT&T Response:


To proactively improve areas with inadequate coverage for Participating Entities, AT&T has a specific group of Cell Site Technicians and Network Engineers who continually drive thousands of miles to test our network.  Also, AT&T employees utilize a tool that allows their own wireless devices to automatically report degradation or coverage issues associated with the network.  

AT&T proactively encourages our customers to report network issues to their Account and Service Managers.  All reporting of this information is sent to the AT&T Network Engineering Team and, when necessary, a Site Technician is dispatched.  The Site Technician interacts with the Account Manager and/ or customer until the issue is isolated.  If network enhancement is needed, the site will be surveyed for a possible fill in or re-alignment of existing cellular tower spectrum from an existing donor site, or possibly a new site is built. By constantly monitoring coverage, AT&T is fulfilling our vision to connect people with their world everywhere they live and work, and do it better than anyone else. 


At AT&T, we take the following approach.


· Review drive test data to evaluate coverage needs 


· Review key performance indicator data from drop call, call failure, throughput, and UMTS devices on GSM time spent perspective


· Review customer complaint data via Mark the Spot and ticketing system


· Review upcoming events and frequency to meet capacity demand


Mark the Spot


In addition to the above, AT&T’s Mark the Spot iPhone application provides Participating Entities a means to provide feedback on their network user experience to AT&T. AT&T is committed to providing WSCA Participating Entities with the best network experience possible. AT&T plans to enable Mark the Spot for additional devices in the coming months to hear from more of our customers who take advantage of the wide selection of smartphones that AT&T offers.


When problems or feedback is submitted via Mark the Spot, the app automatically submits the location of the iPhone using the phone's GPS locator.


Participating Entities can choose from these categories to describe the issue:


· Dropped Call— call dropped before callers were ready to terminate. 


· Failed Call—phone shows network coverage is available (1-5 bars are displayed in the top left corner of the screen), but End User is unable to make or receive calls. 


· No Coverage—an area with no network coverage (no bars are displayed in the top left corner of the screen). 


· Data Failure—unable to connect to the Internet, send/receive messages, or use data services.

· Poor Voice Quality—call was noisy, had echoes, or sounded garbled.

AT&T is using Mark the Spot feedback to pinpoint areas for further network enhancements. User’s feedback will play an important role in AT&T’s short and long-term network planning.


Problems are clustered together to highlight areas for investigation. It is important to note that no immediate follow-up action is performed by AT&T on Mark the Spot reports. Participating Entities requiring assistance and a resolution should contact Customer Care by dialing1-800-999-5445. Caller receives direct access to authorized wireless order placers, key contacts, and help desk support.

Anticipated Enhancements Timeline


AT&T’s network enhancement strategy includes multiple initiatives. The first of these is to deploy High-Speed Packet Access (HSPA) 7.2 technology across 3G cell sites. The second initiative is to dramatically increase the number of high-speed backhaul connections to cell sites—primarily with fiber-optic connections—by adding capacity from cell sites to the AT&T backbone network. Together, these two initiatives can support peak maximum 3G speeds of 7.2 megabits per second.


To accomplish AT&T’s network enhancement strategy, we continue to invest in our network to provide WSCA, Participating Entities, and End Users the best coverage possible. AT&T has invested $74 billion in wireless and wireline enhancements over the past three years, including acquisitions and spectrum purchases, with the majority targeted to enhancing wireless networks and capabilities. The following is a high level breakdown of AT&T’s investments:


· $9 billion for LTE spectrum purchase over the past three years


· $20.3 billion investment in AT&T’s wireless and wireline networks in 2010, including a more than 50% increase in wireless-related capital investment versus the prior year 


· $2.3 billion purchase of Alltel assets to extend coverage


Thousands of new cell site enhancements and improved connections between cell sites and the core network have been performed for better customer experiences. New cell sites provide the foundation for HSPA+ today and LTE experience tomorrow.


AT&T’s network enhancement strategy includes:


· Deployed HSPA 7.2 technology in at least 25 of the 30 top markets


· In 2010, started testing LTE 


· Over nine quarters (Q409 – Q411). upgrade 3G site


· In first half of 2011, featuring a best-in-class portfolio of HSPA+ devices


· Beginning mid-2011. AT&T LTE commercial deployment planned to align with industry timing for device availability


· By the end of 2011, cover 90% of 3G network with HSPA 7.2 and fiber backhaul


· Throughout 2011, make HSPA 7.2 available in 19 other major area to reach 90% of our 3G network footprint 


· By the end of 2011, plan 70-75 million POPs; currently LTE trials running in Baltimore and Dallas


· By the end of 2013, plan to complete LTE network build 

As AT&T develops these plans, we anticipate that 3G will continue to be the primary mobile broadband technology for the next several years. For this reason, AT&T is moving forward with HSPA 7.2 implementation (with plans to upgrade to HSPA+ in the works) and backhaul rollout. This approach provides Participating Entities with the option to immediately enjoy faster speeds while we build out our LTE network. AT&T expects LTE technology to enable our 3G network to provide the fastest combination of 3G and 4G speeds.


Coverage Plan


Please see Section 3.6.8 in the Confidential Technical section for examples of detailed coverage maps that AT&T will provide, when requested under a NDA, for all regions of the country.


AT&T will work to meet any reasonable request for updated in-depth coverage maps.

3.6.9
Identify all basic equipment provided as necessary for vendor’s standard operation within Contractor’s wireless data network for all subscribers (new activation or regular contract term subscribers).  This shall include, but may not be exclusive to, voice handset, AC power charger/adapters and compatible hands-free accessory(s).


AT&T Response:


The required basic equipment to access AT&T services is an activated AT&T GSM handset. The standard package includes a SIM card, a device, and AT&T Connection Manager software.


3.6.10
Allow for a designated trial period for testing/evaluating equipment without additional charges or fees.  Designate the timeframe for the ‘trial period’ and procedures for implementing this policy.


AT&T Response:


AT&T understands the need for Participating Entities to have a trial period to test products so that they have the equipment that best fits their needs.  AT&T is extending our Demo Equipment Program (DEP) to Participating Entities.

AT&T's DEP allows Participating Entities to test or evaluate equipment before they purchase. Through this program, AT&T provides Mobile Voice and Data Devices and Line of Business (LOB) Applications on a fixed 30-day trial period to a Participating Entity to experience the AT&T network, unique promotions and offers, and new equipment and applications. Participating Entities can experience AT&T’s mobility solutions in their environment, not in a lab setting.


The AT&T trial period is 30 days, with two optional extensions available upon request; however, this extended trial period cannot exceed 90 days. The trial period order size can be up to five devices depending on availability and demand.  AT&T cannot guarantee all equipment will be available for a trial period at a specific time.


3.6.11
Indicate if Contractor is anticipating migration to new or different technology.  If so, identify the changes that subscribers shall anticipate proposed timeline and plans to ensure a smooth transition to the new technology.


AT&T Response:


AT&T does not anticipate migrating to a new or different technology in the near future.  AT&T chose GSM technology because of its evolution path, backward compatibility, and global support of thousands of companies that supply infrastructure, devices, and applications to the wireless industry.  

With HSPA+ now and LTE on the way, AT&T will have the only network with two layers of network technology to deliver 4G speeds.


Today AT&T customers are benefitting as we repeatedly increase speeds on our mobile broadband network.  As AT&T continues our LTE network build, our customers will have blazing fast LTE speeds.  When they go off LTE, they will be able to fall back to faster mobile broadband speeds -- something our competitors will not be able to match.

AT&T’s network offers backward compatibility for LTE as it emerges, allowing our Participating Entities with qualifying devices to enjoy the fastest available connection in a given area. This will be an ongoing benefit for Participating Entities, and will be especially important in the initial years of LTE deployment. This is because that, as LTE grows to scale in the years to come, Participating Entities will benefit from faster 3G speeds due to HSPA 7.2 and HSPA+ technologies and other network enhancements. AT&T has deployed HSPA+ to virtually 100% of our nation's fastest mobile broadband network, which enables 4G speeds when combined with enhanced backhaul. AT&T is rapidly expanding enhanced backhaul to cell sites throughout the country, adding new cell sites weekly.

3.6.12
Describe repair/replacement procedures/processes in detail for the following situations (including description of forms and information required):


AT&T Response:  


Equipment purchased from the AT&T website or retail location can be exchanged one time or returned by mail or to a store location within 30 days of purchase (a restocking fee may apply for damaged devices or missing equipment). AT&T mobile devices have a limited one-year warranty.

AT&T Mobility's Warranty Service program supports Participating Entities who are experiencing an issue with their devices from 30 days to 12 months of the first use date. 


The AT&T Mobility Warranty Service Center (WSC) allows Participating Entities to exchange their defective in-warranty devices and data cards. To qualify for a warranty exchange, the device must be within its one-year warranty period. Some AT&T internal centers can perform warranty exchanges for our business customers. IRUs returning equipment in a retail store will be required to present a receipt.


Table 1 lists AT&T’s warranty service eligibility.

Table 1: Eligibility for AT&T Mobility Warranty Service.

		Type of Device

		Received From

		Eligibility Period



		New

		Authorized AT&T Channel

		31 to 365 days from purchase date



		Refurbished

		Authorized AT&T Channel

		31 to 90 days from purchase date



		Replacement

		Previous warranty claim

		90 days from replacement date or the remainder of original warranty period (whichever is longer)



		Replacement

		Previous insurance claim

		31 to 365 days from replacement date



		Note: Phones with physical or liquid damage are not eligible for warranty service. The person requesting the warranty service must be an authorized End User on the account.





AT&T's Device Support Centers (DSC) provides Participating Entities with an option for same-day, face-to-face warranty and technical support. The mission is simple: to help get you mobile again.

AT&T’s Device Support Centers are staffed with specialists in servicing warranty needs. The DSC technicians will assist End Users with several services free of charge, including: 


· Troubleshoot the device and work to replicate and resolve the issue. 


· Provide a like-new, same-day replacement, in most cases, if a warranty replacement is required. 


· Be able to transfer personal content to the replacement device, in most cases. 


· Answer questions about the features and functionality.

Note: Due to on-site triage and troubleshooting methods performed by technical support technicians, the DSC staff is unable to accept incoming phone calls. 

3.6.12.1
Provide in detail, the length and terms of the warranty/maintenance and service provided with piece of equipment/device/accessory;


AT&T Response:


Warranty claims are reserved for wireless devices owned 31-365 days (if purchased new) or 31-90 days (if purchased refurbished). Devices with physical or liquid damage are not covered under the warranty and are not eligible for a warranty exchange. 


Table 2 outlines the next steps a Participating Entity should take. 


Table 2: Warranty Claims Matrix

		If you purchased your device

		And you've owned it

		You should



		New or Refurbished

		0 - 30 days

		For more information, see How long is the warranty on equipment purchased from the AT&T website? Is there a trial period?



		New

		31 - 365 days

		See our Device Troubleshooting guide to determine if you are eligible for our Online Warranty Exchange program. 


Check to see if AT&T's Device Support Centers (DSC) can provide you with same-day, face-to-face warranty and technical support.



		Refurbished

		31 - 90 days

		See our Device Troubleshooting guide to determine if you are eligible for our Online Warranty Exchange program. 


Check to see if AT&T's Device Support Centers (DSC) can provide you with same-day, face-to-face warranty and technical support.



		New

		366 days or longer

		Your device is out of warranty. Consider upgrading your device. Call *NEW# (*639#) from your wireless device to determine your upgrade eligibility via text message. 


Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


File an insurance claim with Asurion at 1-888-562-8662 if you have equipment coverage. See our Wireless Phone Insurance website for more information.



		Refurbished

		91 days or longer

		Your device is out of warranty. Consider upgrading your device. Call *NEW# (*639#) from your wireless device to determine your upgrade eligibility via text message. 


Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


File an insurance claim with Asurion at 1-888-562-8662 if you have equipment coverage. See our Wireless Phone Insurance website for more information.



		If the above options do not apply to a Participating Entity’s situation, please contact Customer Service at 1-800-801-1101 to discuss other options. 





3.6.12.2 
Repair of equipment with new standard parts or parts of equal performance to new parts;


AT&T Response:


Warranty replacements are reconditioned devices that are like-new quality. The replacement does not have a faceplate, battery, or SIM card. These phones should have no defects and are certified as Class A by AT&T’s service providers.

AT&T Equipment can be returned via the same channel by which it was purchased (e.g., National Business Ordering 800-number, Premier portal, or account team). Equipment purchased from AT&T can be returned one time within 30 days of purchase by return mail or, under special circumstances, to a store location (a restocking fee may apply for damaged devices or missing equipment). New AT&T mobile devices have a limited one-year warranty; refurbished devices have a limited 90-day warranty. Apple devices require a restocking fee.

The AT&T Mobility Warranty Service Center (WSC) allows Participating Entities to exchange or replace their defective in-warranty devices and data cards. To qualify for a warranty exchange or replacement, the device must be within its one-year warranty period. Some of AT&T’s internal centers also can perform warranty exchanges for Participating Entities.

Please note that for IRUs, the individual can exchange, with a receipt, accessories at AT&T company-owned retail stores.


Table 3 lists the eligibility for warranty service.


Table 3: Eligibility for AT&T Mobility Warranty Service.


		Type of Device

		Received From

		Eligibility Period



		New

		Authorized AT&T Channel

		31 to 365 days from purchase date



		Refurbished

		Authorized AT&T Channel

		31 to 90 days from purchase date



		Replacement

		Previous warranty claim

		90 days from replacement date or the remainder of original warranty period (whichever is longer)



		Replacement

		Previous insurance claim

		31 to 365 days from replacement date



		Note: Phones with physical or liquid damage are not eligible for warranty service. The person requesting the warranty service must be an authorized End User on the account. 





3.6.12.3 
Repair/replacement parts for all equipment covered under warranty;


AT&T Response:


With AT&T's wireless services, AT&T replaces defective equipment via our warranty exchange process. The AT&T warranty exchange program allows for the replacement of defective equipment rather than repair. This generally produces less user downtime than a repair and requires minimal coordination effort for IT or asset managers.


To order repair/replacement parts, the Participating Entity can call the AT&T Warranty Exchange Group at 800-801-1101 to assist in exchanging defective equipment for a warranty phone.  Calls to the Warranty Exchange Group can be placed from a landline phone to allow the cellular wireless equipment in question to be available for troubleshooting.


The AT&T Warranty Exchange Center will:

· Complete a troubleshooting process to confirm the device is defective. 


· Verify that no End User abuse (e.g., water damage and cracked screen) caused the malfunction and voided the warranty. 


· Ship, by next-day parcel delivery, a refurbished replacement of the identical model. 


Once the replacement equipment is received, the defective equipment should be returned in the packing material that AT&T sent with the replacement phone. AT&T provides a postage-paid air bill for convenience.


Warranty claims are reserved for wireless devices owned 31-365 days (if purchased new) or 31-90 days (if purchased refurbished).

3.6.12.4
Detail all situations where States may/will incur cost of repairs/replacement for equipment, i.e., shipping, gross neglect of equipment by subscriber, etc.;


AT&T Response:


Situations where Participating Entities may incur cost of repairs/replacement for equipment include:

· Devices that have physical or liquid damage. 


· Devices that are beyond the original 1-year warranty period or 90-day replacement period. 


· Devices that are not legacy Cingular or AT&T-branded. 


· Legacy AT&T Wireless (blue) devices.  


· Devices that are not in their original condition. 


· No aftermarket faceplates, antennas, skins/tattoos, and so on. 


· Participating Entities should remove all of these items and replace with the original faceplate, antenna, and so on. 


Participating Entities may be responsible for charges due to warranty exchange for the following reasons:


· Shipping fees (unless overridden due to contract agreements) 


· Out of Warranty (OOW) charges 


· Defective device not returned within 30 days of exchange processed 


· Defective device returned with physical or liquid  damage 


Note: The amount of an OOW charge depends on the type of device chosen for the exchange. This price is revealed as part of the terms and conditions to which Participating Entities must agree with to complete the exchange. This pricing is not based on Device Pricing Grids or contract agreements. The charges are for failing to return a device or for returning a damaged device.


The person requesting the warranty service must be an authorized End User on the account. 

3.6.12.5
Repairs for out of warranty equipment (i.e., discounted pricing for repairs);       


AT&T Response:


If equipment is no longer under warranty, or the preference is to have the equipment repaired, AT&T’s process can assist in the purchase of a new device or the Participating Entity can contact the manufacturer for authorized repair centers in their area. 


3.6.12.6
Repairs/replacements/loaner equipment in which replacement equipment will be new or factory refurbished; and


AT&T Response:


Warranty replacements are reconditioned devices that are like-new quality. The replacement does not have a faceplate, battery, or SIM card. These phones should have no defects and are certified as Class A by AT&T’s service providers.


AT&T’s process regarding equipment purchased from the AT&T website or retail location can be exchanged or replaced one time or returned by mail or to a store location within 30 days of purchase (a restocking fee may apply for damaged devices or missing equipment). AT&T mobile devices have a limited one-year warranty.

AT&T Mobility's Warranty Service program supports customers who are experiencing an issue with their devices from 30 days to 12 months of the first use date. 


The AT&T Mobility WSC allows customers to exchange their defective in-warranty devices and data cards. To qualify for a warranty exchange, the device must be within its one-year warranty period. Some of AT&T’s internal centers can perform warranty exchanges for our business customers.


Note: IRUs can exchange accessories only at AT&T company-owned retail stores if they have a receipt.


3.6.12.7
Walk-in repairs at retail stores.


AT&T Response:


AT&T has several walk-in repair centers at our retails stores in the following cities:


· Mesa, AZ


· Tampa, FL


· Snellville, GA (next to AT&T retails stores)


· Livonia, MI (behind AT&T retails stores)


· Houston, TX (second floor AT&T retails stores)


· Salt Lake City, UT (adjacent AT&T retails stores)


Directions and maps to these locations can be fount at: http://www.att.com/dsc/, as well as instructions for the repair process.

3.6.13
Enclose all warranty information with all equipment at the time of delivery/shipment, and provide additional warranty information as requested by the subscriber.


AT&T Response:


AT&T warranty documentation information is included with AT&T new and refurbished equipment devices. AT&T honors all standard manufacturer warranties for new voice equipment, which is a minimum of one year.  Refurbished equipment comes with a standard 90-day warranty. 

3.6.14
For each of equipment/device/accessory, submit a full listing of walk-in service/repair center locations in each respective state, with qualified personnel to repair the equipment on site that will manage all service and repairs under agreement.  Include contact name and phone number for each location.


AT&T Response:


AT&T’s walk-in service/repair center locations have qualified personnel to repair equipment on site. They will manage all services and repairs under agreement.


AT&T has many walk-in service/repair center locations throughout the United States. The following lists walk-in service/repair centers by state:

Maps, direction, contact information and phone numbers for each of AT&T’s Device Service Centers can be found at our website: http://www.att.com/dsc/

· Alabama, including Birmingham and Mobile 


· Arizona, including Mesa and Phoenix 


· Arkansas, including Little Rock and Rogers 


· California: 


· Northern California, including San Jose, Walnut Creek, Citrus Heights, Sacramento, Stockton, Fresno, Salinas, and Colma 


· Southern California, including San Diego, LA - Torrance, LA - Thousand Oaks, LA - Rancho Cucamonga, Rowland Heights, and Irvine


· Colorado, including Colorado Springs, Denver, and Westminster  


· Connecticut, including Hartford 


· Florida 


·  North Florida, including Jacksonville, Orlando, and Tampa 


·  South Florida, including Kendall - Miami, Miami Lakes - Miami, Ft. Lauderdale, West Palm Beach, and Fort Myers  


· Georgia, including Alpharetta, Atlanta, Newnan, and Snellville 


· Illinois, including Chicago, Oakbrook Terrace, Schaumburg, and Skokie 


· Indiana, including Indianapolis (East Washington) 


· Kentucky, including Owensboro  


· Louisiana, including Shreveport, Lafayette, New Orleans, and Baton Rouge 


· Maryland/Washington, DC, including Pikesville, Gaithersburg, and Glen Burnie, MD 


· Massachusetts, including Boston 


· Michigan, including Livonia 


· Minnesota, including Coon Rapids and Duluth  


· Mississippi, including Jackson 


· Missouri, including St. Louis 


· Nevada, including Las Vegas 


· New Jersey, including Lawrenceville, Metuchen, Mt. Laurel, Paramus, and Union 


· New York, including Manhattan (32nd & 42nd St.), West 125th St., Bensonhurst, Hicksville, Islandia, Park Place, Queens, and Syracuse  


· North Carolina, including Charlotte, Fayetteville, and Raleigh/Durham 


· Ohio, including Cleveland 


· Oklahoma, including Tulsa and Oklahoma City 


· Oregon, including Portland 


· Pennsylvania 


· Eastern PA and Philadelphia Metro, including Allentown, King of Prussia, Lancaster, Harrisburg, and Philadelphia  


· Western PA, including Pittsburgh


· Texas 


· North Texas, including Fort Worth, Hurst, and Dallas 


· South Texas, including Houston, Houston - Webster, Austin, and San Antonio


· Utah, including Salt Lake City 


· Virginia, including Chantilly, Virginia Beach, and Woodbridge 


· Washington, including Seattle and Tukwila

3.6.15
Have the ability to provide wireless data services for any equipment that has wireless voice service capability.  List the equipment supported by your company and the supporting wireless data services; include a brief description of all services.


AT&T Response: 


All new AT&T wireless voice devices purchased via this contract have data capability, though some devices may have limited data capabilities.

3.6.16
Provide priority data service to State employees with critical job duties that are responsible for responding to disaster/emergency event.


AT&T Response: 

AT&T provides priority voice services on our 2G/3G networks under the guidelines developed by the Department of Homeland Security (DHS). DHS is currently developing guidelines for priority data services under its Next Generation Government Emergency Telecommunications Services program, but has not completed the specifications required as of the date of this proposal submission.  

3.6.17
Able to activate equipment and wireless data service within 24 hours after request in the event of a State disaster/emergency.


AT&T Response:  

AT&T provides priority voice services on our 2G/3G networks under the guidelines developed by the DHS. DHS is currently developing guidelines for priority data services under its Next Generation Government Emergency Telecommunications Services program, but has not completed the specifications required as of the date of this proposal submission.  

3.6.18
Detail procedures required applying for and initiating priority status service.


AT&T Response: 

AT&T provides priority voice services on our 2G/3G networks under the guidelines developed by the DHS. DHS is currently developing guidelines for priority data services under its Next Generation Government Emergency Telecommunications Services program, but has not completed the specifications required as of the date of this proposal submission.  

3.6.19
List all fees associated with priority service.  


AT&T Response: 

AT&T provides priority voice services on our 2G/3G networks under the guidelines developed by the DHS. DHS is currently developing guidelines for priority data services under its Next Generation Government Emergency Telecommunications Services program, but has not completed the specifications required as of the date of this proposal submission.  

3.6.20
Have the ability to provide wireless data services that have wireless voice service capability.  List the equipment that is not supported by your company and the supporting wireless data services; include a brief description of all services.


AT&T Response:


All of AT&T’s voice devices have Internet data connectivity through MediaNet, but may not have full web browsing. MediaNet is the solution that enables our customers, including Participating Entities, to access the Internet to connect to email, websites, and various information sources from the MediaNet icon on their phone.


With MediaNet and an AT&T data plan, Participating Entities can:

· Send and receive email and instant messages via Yahoo!® Mail and Messenger, MSN® Hotmail®, MSN® Messenger, and AOL® Mail 


· Check weather forecasts, traffic reports, and flight times 


· Receive news and finance information, including real-time stock updates and headlines, from local and national news outlets 


AT&T is dedicated to international open standards, forward-thinking technologies, and cost-effective initiatives for our customers, including WSCA.


Most mobile phone services use one of three network technologies for backbone transport: Code Division Multiple Access (CDMA), Integrated Digital Enhanced Network (iDEN), and GSM. GSM continues to be the global leader in innovation, availability, variety, and cost-effective. GSM is AT&T’s choice for wireless network technology.

With GSM, HSPA+ now and LTE on the way, AT&T will have the only network with two layers of network technology to deliver 4G speeds.


AT&T customers benefit from our increased speeds on our mobile broadband network.  As AT&T continues our LTE network build, our customers will have blazing fast LTE speeds; when our customers go off LTE, they will be able to fall back to faster mobile broadband speeds — something our competitors will not be able to match.


AT&T has the ability to deliver wireless data service over the same foot print as our wireless voice coverage. All new AT&T wireless voice equipment has the ability to access AT&T’s data network. At a minimum, all End Users will experience AT&Ts 2.5G EDGE data network speeds.

The following equipment not supported by AT&T includes:


· CDMA devices are not supported on the AT&T network, because AT&T’s network runs on GSM technology -- the only one that allows simultaneous voice and data usage. For AT&T customers, this means AT&T is able to roll out advanced voice and data services in the future.

· IDEN devices are not supported on the AT&T network, because AT&T’s network runs on GSM technology -- the only one that allows simultaneous voice and data usage. For AT&T customers, this means AT&T is able to roll out advanced voice and data services in the future.

3.6.21
Describe whether you will be using partners or resellers for this contract.  If so, provide any necessary certification with response, and a list of recommended resellers.


AT&T Response:


AT&T will not use partners or resellers for this WSCA contract.  

3.6.22
Define any value-add services as part of your offering in your response.  This may include, but not necessarily be limited to:


· Satellite capabilities;


· Emergency services;


· Green initiatives; and


· Buyback programs.


AT&T Response:


AT&T offers Participating Entities through this contract a vast array of advanced wireless solutions that can help State and Local Governments operate more effectively and efficiently.


AT&T has been ranked the leading provider of enterprise mobility services in the U.S. by Current Analysis. The Current Analysis Report describes and contrasts the enterprise mobility strategy and services of the four largest carriers in the U.S. and rates how they compare to offering enterprise-focused mobile voice, data, and email plans; third-party and carrier-provided applications; mobile devices such as smart phones, tablets, and Portable Navigation Devices (PNDs); and value-added services such as Telecom Expense Management (TEM) and Mobile Device Management (MDM). The advisory report ‘U.S. Carrier Enterprise Mobility: Competitive Landscape and Best Practices’ highlighted AT&T’s combination of leading elements, including a solid set of core and value-added services, coupled with innovation around Machine-to-Machine (M2M) solutions, smart phones and embedded devices, and enterprise applications. 


Broadband-Specific Value-Added AT&T Mobility Applications

AT&T is pleased to offer the following value-added services to Participating Entities.  Please note each of the value-added services are directly provided and billed by AT&T.  Accordingly, these value-added services will not be provided to Participating Entities through a “bill on behalf of” process where the Participating Entity would be forced into a contractual relationship with the third party vendor for the purchase and sale of the services.


AT&T Mobile Enterprise Applications Platform (MEAP) is designed expressly for enterprises that want to incorporate a strategic mobile technology platform into their existing IT infrastructure.  AT&T MEAP offers an open and flexible architecture that leverages a Participating Entity’s IT investments. It serves as the central hub to bring together the four primary elements of a comprehensive mobile deployment: data, devices, development, and management. This product is subject to a separate software license agreement.


AT&T Global Smart Messaging Suite is a powerful Web-based application designed for large enterprise messaging and communications. This product is subject to a separate software license agreement.


Good for EnterpriseTM from AT&T is a secure mobility device management solution that extends AT&T’s Smartphone business-centric reach beyond just RIM/BlackBerry. 

Good for Enterprise can incorporate handheld devices and tablets with various OS platforms without needed OS-specific software and licensing.  Good for Enterprise can integrate Apple iOS, Android, Windows Mobile 6.5, Symbian, and PalmOS through the use of one solution. This product is subject to a separate software license agreement.


Mobility Solutions Services simplify the deployment of mobility solutions. Services offered under Mobility Solutions Services include: Needs Analysis and Solutions Roadmaps; Custom Solution Design and Development; Systems Integration, Device Staging, Activation, and Logistics; Application Loading, Configuration, and Testing;  Program Management and Training; and Device and Software Helpdesk Support. With Mobility Solution Services, AT&T delivers End-to-End Mobility Solutions for State and Local Governments. 


Net Motion Wireless from AT&T – Mobility XE™ is built specifically for highly mobile End Users who need secure, reliable wireless access to critical data and applications. Whether they drive to multiple locations in a single day or roam between buildings on a corporate campus or other location, they are able to maintain authentication into applications while they access different networks, cross coverage gaps, or suspend and resume their devices.  This product is subject to a separate software license agreement.


Pyxis Mobile from AT&T delivers innovative wireless applications that drive productivity and accelerate growth. Pyxis Mobile solutions are used by mobile professionals to extend critical business data from internal enterprise systems to the mobile device of their choice. With Pyxis Mobile Application Studio 7.0, enterprises can create applications that mobilize their employees, empower their business partners, and project their brand to their mobile consumers with a combination of stunning user interface and enterprise-grade connectivity to business critical data. This product is subject to a separate software license agreement.


TeleNav Asset Tracker™ from AT&T easily locates and tracks equipment and other high-value assets while increasing visibility into the field to help maximize resource utilization.  Enhanced by the capabilities of TeleNav’s award-winning Web-based mobile resource management application, TeleNav Asset Tracker continuously reports the exact location of any item to which it is attached. this product is subject to a separate software license agreement.


TeleNav Track™ from AT&T combines the latest advances in GPS, wireless and Web technologies to make mobile workforce and asset management an affordable reality for businesses of all sizes. Product is subject to separate software license agreement.


TeleNav Track LITE™ from AT&T provides a competitive cost and easy way to track a fleet of vehicles or mobile workers when they are in the field.  With TeleNav Track LITE on virtually any AT&T mobile phone or laptop card, a Participating Entity can dispatch workers more efficiently, reduce delays, improve customer service, and much more. For only a month fee per device, with no associated hardware or software to buy or install, a Participating Entity can ascertain where their employees are located, what route they took, and how long they stayed by using a PC and the Internet. This product is subject to a separate software license agreement.


TeleNav Track from AT&T tracks vehicles in real time. View the status of the entire fleet in near real-time on TeleNav Track’s secure, password-protected Web command console, helping to improve control over a Participating Entity’s fleet for driver compliance with company policies.  TeleNav Track combines the latest advances in GPS, wireless, and Web technologies to make mobile workforce and asset management an affordable reality. This product is subject to a separate software license agreement.


TotalMobile from AT&T is a mobile applications platform designed to improve control, productivity, and flexibility for field employees. TotalMobile provides the ability to bring the office into the field on a single mobile device. By providing integration to existing back-office systems and databases, Participating Entities can complete work and share information in real-time, which can allow for faster decision-making and reduced administrative backlogs and paperwork to increase productivity.  This product is subject to a separate software license agreement.


Quadrant® from AT&T is a state-of-the-art locator device that can be installed in any type of heavy or light-duty vehicle. The locator transmits location and status information to a Quadrant Manager, a powerful Web-based application that allows fleet managers to make faster and better decisions.

Quadrant is a powerful Web-based location and telemetric solution suited to help managers of government fleets do more with less. This product is subject to a separate software license agreement.


Xora GPS TimeTrack from AT&T not only tracks the location of a Participating Entity’s mobile workers, it also provides a simple and tamper-resistant way to capture timesheet and job information. All the information captured by Xora GPS TimeTrack is viewable over detailed Web-based maps and reports. The data can be sent electronically to other back office applications, exported to Excel®, or saved as an Adobe® Acrobat® PDF file. This product is subject to a separate software license agreement.


ProntoForms from AT&T is a simple-to-configure, simple-to-use solution for smartphones. For example, it can replace paper forms used by field staff to record completed work or on-site inspections. All form data is then consolidated and stored on either a ProntoForms from AT&T server (hosted by TrueContext Corporation) or the customer’s own server where it can be viewed online or used to generate reports. This provides a Participating Entity with a comprehensive view of their mobile workers’ productivity, a view that can even be shared with customers. This product is subject to a separate software license agreement.

Rave Guardian from AT&T is a mobile safety application that enhances students, faculty, and staff’s safety around campus. Users can link directly to campus safety organizations and use their mobile phone as a personal safety device in either an active or passive mode. When the End User initiates a panic call, or the precautionary timer expires, their photo and critical profile information is sent directly to campus security (including their location if they are using a GPS-enabled device). Rave Guardian is easy to use, fits in seamlessly with a Participating Entity’s existing dispatch processes, and helps officers respond more quickly and effectively. This product is subject to a separate software license agreement.


Emergency Services

Disaster Recovery

AT&T can deploy a mobile fleet of more than 600 trailer-mounted generators to provide coverage as needed. If additional network capacity or coverage is required during a crisis event, AT&T has extensive Cell-On-Wheels (COWs) equipment to provide temporary or long-term coverage as needed. These units are self contained in either a light truck or trailer configuration; they can be deployed and integrated into the network within hours when needed.

All AT&T data centers, MSCs, and cell sites are alarmed with power-fail alarms. They are monitored 24 hours per day by our Data Center Operations (RDC) group and Wireless Network Control Center (WNCC).  Figure 17 illustrates AT&T’s geographic diversity of our RDCs and NDCs throughout the continental U.S. WSCA Participating Entities will be protected by AT&T’s comprehensive disaster recovery training and plans if an emergency should occur.
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Figure 17: Geographic Diversity of AT&T’s RDCs/NDC

As any system cannot be built to be completely impervious to potential ravages of nature, AT&T’s disaster recovery plans are carefully considered and developed to provide the maximum recovery possible for our customers, including Participating Entities. AT&T’s detailed Disaster Preparedness Training and Plans are maintained at a national level through our Network Operations team. AT&T’s disaster recovery plans are reviewed, updated, and tested quarterly to verify that the highest level of redundancy, accuracy, site capacity, and effectiveness is achieved. 


The AT&T entire network is provisioned with alarms indicating faults at any point. The network is monitored 24x7x365 by AT&T’s Regional Network Operations Centers (RNOCs) as well as thousands of local operations professionals. These professional teams, equipped and trained to respond to any situation, monitor the alarms both locally and remotely. Resources of the entire nationwide AT&T are available to any single market. This allows for a rapid and efficient response so that outages can be quickly repaired or worked-around and rapidly enacted if disastrous event(s) occurs.


AT&T selects the location of each cell site to provide access under extreme conditions and constructs them to facilitate the same. AT&T houses the equipment in purpose-designed concrete shelters that are extremely robust and highly resistant to weather, explosion, flood, fire, unauthorized entry, and other conditions. AT&T designs the towers and foundations in excess of the required engineering specifications for wind and weight loading.


If a disaster occurs, AT&T implements our comprehensive disaster preparedness training and begins plan execution. AT&T responds immediately with offers of temporary loaner phones to federal, state, and local emergency relief agencies, as well as supporting accessories such as batteries and chargers. WSCA participating entity’s AT&T account team can assist with specific temporary arrangements of phones in specific cases as the conditions warrant. 


AT&T’s back-up battery power plants are located at National Data Centers (NDCs) and Regional Data Centers (RDCs), Mobile Switching Centers (MSCs), and cell sites that are capable of providing at least six hours of service at peak operation. Back-up generators are located at all data centers, MSCs, and critical cell sites to provide back-up power and/or recharge existing batteries. Some cell sites have generators with fuel for one week of service. AT&T has contracts in place to maintain these units and keep them fueled. In addition, radio transmitter power and parameter settings have significant overlap between cell sites. If one is lost, the area still has coverage; only total call capacity would be limited by the failure. 

Continuity of Operations


With recent emergency and disaster events, such as floods and hurricanes in the Gulf of Mexico states, forest fires in Southern California, and the tsunami that devastated Japan and impacted Hawaii and California, Participating Entities will realize an even greater need for having continuity plans in place for multiple incidences, ranging from bio-terrorism threats to IT recovery. Participating Entities will have better response control by having appropriate plans in place to message protocol during an incident. The AT&T Wireless Business Continuity Solution enables federal, state, and local governments to implement business continuity plans across the organization, making emergency and IT recovery plans, contacts, locations, and phone numbers available to End Users on their wireless handhelds. This AT&T Business Continuity of Operations plan empowers personnel to respond quickly and with purpose to any type of incident.  


Message Blast to Any Communications Device


In an emergency, messages often have to go out to special categories of workers. For example, one notification may go to all office managers, another message may go to all field personnel. These workers may use a variety of devices: BlackBerry® HandheldsTM using email or PIN-to​-PIN messaging, pocket PCs, cell phones, desktop PCs, and even fax machines. The AT&T Wireless Business Continuity Solution allows a BlackBerry End User to send one message to many addressees regardless of their devices. The End User has access to three types of groups: 1. a group of addresses created by an administrator, 2. an existing BlackBerry Address Book group, and 3. a manually entered group. After selecting a group, the End User simply composes a message and sends.


Instant Conference Calling


Instant Conference Calling allows End Users to quickly arrange a conference call by selecting on their BlackBerry Handhelds a list of pre-defined groups, a list of names from the address book, or by entering new numbers. Response teams and other emergency groups can rapidly be talking to one another with just a few clicks of the handheld. 


Handheld Document Storage


The Handheld Document Storage capability allows End Users to read emergency information immediately on their handheld devices (i.e. pocket PC and desktop PC) even if they are out of wireless coverage. Now maps, floor plans, emergency protocols, and policies and procedures are at End Users' fingertips. 


PIN-to-PIN Messaging


In the event of a catastrophic loss of network, email server, or BlackBerry Enterprise Server™ (BES) functionality, BlackBerry Participating Entities’ End Users can take advantage of PIN-to-PIN messaging to communicate directly with other BlackBerry End Users over the wireless network.


Users can access PIN addresses of End Users who share the same BES server as easily as accessing any other contact information. An End User can then store the PIN address in their BlackBerry address book with one-click ease. The Request All PINs command can update End Users' entire address books with any PIN addresses registered on the local BES. 


PIN-to-PIN Archiving


WSCA Administrators in sensitive sectors often disable PIN-to-PIN messaging due to regulations requiring that all messages, such as email, be recorded or archived. In these cases, handhelds could not be used in an emergency if the email server or other network infrastructure was not operational. The AT&T Wireless Business Continuity Solution allows WSCA administrators to archive PIN-to-PIN messages as a default protocol under normal conditions; therefore, in an emergency, the feature is enabled and handhelds are available for emergency communications. Upon sending a PIN message, a copy of the content, including To:, CC:, and BCC: information, is made and sent via email transport to an address chosen by the WSCA administrator. The message can be processed by the method or tool configured by the administrator. 


Emergency Data Access Gateway


The patent-pending Emergency Data Access Gateway provides BlackBerry Participating Entities with BlackBerry End Users with PIN-to-PIN access to vital information despite the loss of a BES or email services in the event of a natural disaster or terrorist attack.


AT&T has established Disaster Field Offices (DFOs) in major locations that serve as local points for front line restoration activities in a particular area. Furthermore, Emergency Operations Centers (EOCs) support the DFOs from regional locations throughout the country. AT&T’s National Operations Center coordinates response and recovery efforts for EOCs. All of these organizations participate in regular business resumption training, which is frequently practiced and drilled so that critical employees are enabled to work effectively during a crisis.


Green Initiatives

AT&T is committed to reducing green house emissions, reducing electronic waste, and supporting communities that implement green initiatives wherever AT&T does business. Starting at the national level, AT&T partnered with the U.S EPA for the Plug-In to eCycling campaign. The goals of this campaign are to increase the national recycling rate to 35% and decrease the generation of 30 identified harmful chemicals. The following paragraphs highlight some of the green initiatives in which AT&T participates to support these goals. 


The New Recyclable - Wireless

AT&T works with entities across the country to recycle no longer used devices to keep these unwanted devices from polluting U.S. landfill sites.

· AT&T collects handsets, accessories. and batteries through company-owned retail stores and other national retailers, our handset warranty program, and AT&T employee volunteers. AT&T aims to collect 14 million wireless devices by the end of 2011. 


· In 2009, AT&T collected more than 4.2 million cell phones for reuse and recycling. We also brought in almost 1.8 million pounds of batteries and accessories.


· AT&T provides consumers three ways to donate old cell phones and accessories: 1. drop-off bins in our 2,000-plus retail locations; 2. free, prepaid mailing envelopes available in the stores; and 3. postage-paid mailing labels available at our website http://www.wireless.att.com/learn/articles-resources/community-support/recycling.jsp.

· AT&T also partners with Cell Phones for Soldiers (CPFS), a nonprofit that uses funds from recycled cell phones to buy prepaid phone cards for active duty military members. Since CPFS and AT&T partnered in July 2007, the nonprofit has raised more than $2 million from recycled phones and distributed more than 500,000 prepaid calling cards to troops overseas, of which AT&T has donated 60,000 cards.

Reduce Harmful Chemicals

AT&T is investing up to $565 million as part of our planned initiative to deploy approximately 15,000 alternative fuel vehicles through 2018. The Center for Automotive Research (CAR) estimated that AT&T's planned alternative fuel vehicle commitment will:


· Create or save, on average, approximately 1,000 jobs per year over the first five years of the initiative. Jobs that keep people working increase a state’s tax base.

· Save 49 million gallons of gasoline.


· Reduce carbon emissions by 211,000 metric tons over the 10-year deployment period – the equivalent to removing the emissions from more than 38,600 traditional passenger vehicles for a year.

In addition, AT&T expects to accomplish the following with our alternative fuel vehicles initiative: 


· AT&T expects to spend an estimated $350 million to purchase approximately 8,000 Compressed Natural Gas (CNG) vehicles through 2013.

· AT&T currently operates more than 1,000 hybrid-electric passenger vehicles across the country. AT&T expects to spend approximately $215 million to begin replacing passenger cars with alternative fuel models.

· AT&T’s CNG vehicles are manufactured by U.S. automakers and are converted to run on Alternative Fuel Model Passenger Cars.

· AT&T has deployed two All Electric Vehicles (AEVs), a Smith Newton cargo truck in St. Louis, Missouri, and a Ford Transit Connect Electric van in Dallas, Texas. AT&T expects to make additional AEV deployments in 2011.

Community Support


Corporate social responsibility is integral to AT&T's culture; we continually engage in initiatives that enrich and strengthen our communities. Thanks to these efforts, AT&T contributed $155 million through corporate, employee, and AT&T Foundation-giving programs in 2009. The AT&T Foundation is ranked as one of the most generous corporate foundations in the United States. 


Buy Back Program (trade-in)


AT&T company-owned retail store employees can now assist AT&T Participating Entity End Users with trade-in of their used device through Flipswap.  As of February 13, 2011, Flipswap’s trade-in service, launched in all AT&T stores, allows Participating Entities to turn in old wireless phones and receive an AT&T Promotion Card reflective of the device’s trade-in value and condition.  Participating Entities can use the card to offset the cost of some of the latest wireless devices or the purchase of other AT&T products and services.  All phones will be considered for trade-in, regardless of manufacturer or date purchased. 

3.7
Accessories/Equipment/Devices (Band 3) 


AT&T Response:  


See AT&T’s response to 3.7, Accessories/Equipment/Devices (Band 3), in the Accessories and Equipment proposal.
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Tab VII. Section 4 – Company Background and References


4.1
Vendor Information

4.1.1
Vendors must provide a company profile in the table format below.


AT&T Response:


Table 4: AT&T’s Vendor Information

		Question

		Response



		Company name:

		AT&T Mobility National Accounts LLC



		Ownership (sole proprietor, partnership, etc.):

		Limited Liability Company



		State of incorporation:

		Delaware



		Date of incorporation:

		1999



		# of years in business:

		12+



		List of top officers:

		AT&T Mobility Managers



		Location of company headquarters:

		Atlanta, GA



		Location(s) of the company offices:

		Atlanta, GA



		Location(s) of the office that will provide the services described in this RFP:

		Hanover, MD



		Number of employees locally with the expertise to support the requirements identified in this RFP:

		With 62,000 wireless employees throughout the U.S., AT&T can provide service locally where ever locally may be.



		Number of employees nationally with the expertise to support the requirements in this RFP:

		650 



		Location(s) from which employees will be assigned for this project:

		Hanover, MD


Paramus, NJ


Harrisburg, PA


Janesville, WI


Little Rock, AR


Bloomington, MN


Bothell, WA


San Ramon, CA


Sacramento, CA


Cerritos, CA


San Diego, CA





AT&T is a company of people innovating for people. For more than a century, AT&T has consistently provided innovative, reliable, high-quality products and services and excellent customer care. Today, AT&T’s mission is to connect people with their world, everywhere they live and work, and do it better than anyone else. AT&T is fulfilling this vision by creating new solutions for government, consumers, and businesses and by driving innovation in the communications and entertainment industry.


AT&T’s revenues place us as the largest communications holding company in the world. AT&T ranks 7th on the Fortune 500 list of largest corporations in the Unites States and 21st on the Fortune Global 500 list of the largest corporations in the world. This permanence demonstrates AT&T’s breadth and depth of resources needed to weather economic cyclical changes. 

AT&T is recognized as one of the leading worldwide providers of IP-based communications services to businesses. We also have the nation's fastest mobile broadband network and the largest international coverage of any U.S. wireless carrier, offering the most phones that work in the most countries, the largest Wi-Fi network in the United States based on branded and operated hotspots, and the largest number of total broadband connections in the United States.

As AT&T continues to break new ground and deliver new solutions, we are focused on delivering the high-quality customer service, which is our heritage.


Key Facts


AT&T is the largest communications holding company in the world by revenue. Operating globally under the AT&T brand, we are:


· The nation's fastest mobile broadband network - and getting faster with 4G - serving millions of customers and enabling them to travel and communicate seamlessly with the best worldwide wireless coverage—offering the most phones that work in the most countries. AT&T offers voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries. 


· The nation's largest provider of broadband—more than 17.8 million total broadband connections. 


· Managing the nation's largest Wi-Fi network with more than 27,000 AT&T Wi-Fi Hot Spots in the United States, and access to more than 188,000 hot spots around the world. 


· The parent of YP.com, a leading Internet Yellow Pages network that, when combined with AT&T Real Yellow Pages, receives more than 5 billion consumer searches a year. 


· The leading U.S. provider of local and long distance voice services. 


Diversity


AT&T's century-long history of innovation is a story about people from all walks of life and backgrounds coming together to improve the human condition. It is our diversity, coupled with an inclusive culture, which welcomes all points of view and makes us who we are: a desired business partner, a great place to work, and a committed member of the communities we serve. 


Consumer Services


AT&T's portfolio of services — perhaps the most robust in the marketplace — delivers choice, value, and convenience across a range of options. Millions of consumers have chosen AT&T’s comprehensive service bundles because of our competitive pricing and the convenience of a single bill for wired and wireless voice and data, broadband Internet, TV, and messaging services.


Networks


The AT&T network includes extensive wireless and wired access capabilities, as well as one of the world's most advanced and powerful IP backbones.


AT&T’s industry-leading wireless network includes the following:


· AT&T has the nation's fastest mobile broadband network, and getting faster with 4G. HSPA is the high speed evolution of GSM/EDGE, which shares a common core network. 


· AT&T's mobile broadband service footprint covers more than 90% of the U.S. population, including the top 100 U.S. markets. 


· With AT&T's HSPA+ deployment and backhaul enhancements, followed by AT&T’s planned deployment of LTE starting mid-year 2011, AT&T customers will have access to best-in-class network speed and technology. 


· AT&T’s expanded backhaul connectivity, planned to be deployed in 2011 and 2012, enables faster mobile broadband speeds when combined with our HSPA+ and planned LTE technology upgrades. 


· AT&T has deployed HSPA+ technology. AT&T began trials of LTE equipment in 2010, with commercial deployment expected to begin in mid-2011 -- a timeline that coincides with the expected evolution of LTE equipment and device availability. 


AT&T is constantly working to deliver new capabilities and applications via our access network.


Industry Awards and Recognition


AT&T has received a wide range of industry and national awards and other recognitions. Several of these are highlighted below.


AT&T Connected Vitality GlowCaps Wins 2011 Global Mobile Award – Feb 2011
The Global Mobile Awards recognize excellence and innovation in mobile products, services, and initiatives across the worldwide mobile eco-system.


AT&T Receives Frost & Sullivan Product Leadership of the Year Award for Mobile Enterprise Applications – Feb 2011
Frost & Sullivan identified AT&T’s advanced features and functionality, commitment to innovation, consistently high quality offerings and customer value enhancements as key reasons for its leadership in providing mobile enterprise applications.


AT&T Developer Program Ranked Best Among All U.S. Carriers For Fifth Consecutive Year – Feb 2011
AT&T Developer Program led all others in all categories surveyed and provides unmatched support for the developer community.


AT&T Named "Best Mobile Coverage in the World” by Business Traveler Magazine – Jan 2011
AT&T, for the fourth year in a row, has claimed the top spot among U.S. wireless providers.

4.1.2
Please be advised, pursuant to NRS §80.010, companies organized or incorporated under the laws of another state, territory, District of Columbia, or foreign country must register with the State of Nevada, Secretary of State’s Office as a foreign corporation before a contract can be executed between the State of Nevada and the awarded vendor, unless specifically exempted by NRS §80.015.


AT&T Response:  

AT&T is registered with the State of Nevada as a foreign corporation.  AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.3
The selected vendor, prior to doing business in the State of Nevada, must be appropriately licensed by the State of Nevada, Secretary of State’s Office pursuant to NRS §76.  Information regarding the Nevada Business License can be located at http://sos.state.nv.us.  


AT&T Response:



		Question

		Response



		Nevada Business License Number:

		NV200103909



		Legal Entity Name:

		AT&T Mobility National Accounts LLC





Is “Legal Entity Name” the same name as vendor is doing business as?


AT&T Response:


		Yes

		

		No

		X





If “No”, provide explanation.


AT&T Response:  


AT&T Mobility National Accounts LLC does business as AT&T Mobility.

4.1.4
Vendors are cautioned that some services may contain licensing requirement(s).  It is the vendor’s responsibility to verify these requirements prior to proposal submittal.  Proposals that do not contain the requisite licensure may be deemed non-responsive.

AT&T Response:


AT&T understands that it is AT&T’s responsibility to verify licensing requirements prior to proposal submittal. AT&T is licensed to do business in every state in the U.S. and every country in which we do business. AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.5
Has the vendor ever been engaged under contract by any State of Nevada agency?


AT&T Response:


		Yes

		X

		No

		





If “Yes”, complete the following table for each State agency for whom the work was performed.  Table can be duplicated for each contract being identified.


AT&T Response:



		Question

		Response



		Name of State agency:

		Nevada State Procurement Office



		State agency contact name:

		Teri Smith



		Dates when services were performed:

		2006 – present



		Type of duties performed:

		Provide wireless equipment and services



		Total dollar value of the contract:

		$5+billion





4.1.6
Is the vendor or any of the vendor’s employees employed by the State of Nevada, any of its political subdivisions or by any other government?


AT&T Response:


		Yes

		

		No

		X





If “Yes”, is the employee planning to render services while on annual leave, compensatory time, sick leave, or on his own time?


AT&T Response:


Not applicable based on AT&Ts response to Section 4.1.6.

4.1.7
Disclosure of all alleged prior or ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending which involves the vendor or in which the vendor has been judged guilty or liable within the past six (6) years. 


AT&T Response:  


AT&T is unaware of any legal action that would impair our ability to meet our obligations under a contract with WSCA.


AT&T is a large company with an international presence and significant contractual relations. Given the size and scope of our business, we may have been involved in legal actions. However, AT&T is a well-capitalized company with assets in excess of any outstanding claims or lawsuits. As such, AT&T is unaware of any legal action that would preclude or impair our ability to meet our obligations or perform our duties under any contract.


AT&T serves millions of customers around the world. AT&T endeavors to honor our promises.


		Yes

		n/a

		No

		n/a





If “Yes”, please provide the following information.  Table can be duplicated for each issue being identified.


AT&T Response:



		Question

		Response



		Date of alleged contract failure or breach:

		n/a



		Parties involved:

		n/a



		Description of the contract failure, contract breach, litigation, or investigation, including the products or services involved:

		n/a



		Amount in controversy:

		n/a



		Resolution or current status of the dispute:

		n/a



		If the matter has resulted in a court case:

		Court

		Case Number



		

		n/a

		n/a



		Status of the litigation:

		n/a





4.1.8
Company background/history and why vendor is qualified to provide the services described in this RFP.


AT&T Response:  


Why AT&T?

AT&T’s enterprise-grade portfolio of services and relevant business expertise combine to meet the state and local government needs. Along with AT&T’s powerful worldwide network and state-of- the-art mobile devices, AT&T offers service integration and consulting services to help Participating Entities optimize their mobile experiences.


The following chart represents AT&T’s strengths in key areas.



		Enterprise-Grade Portfolio

		Relevant Business Expertise



		Network 


· Bringing Participating Entities the world’s most secure, reliable, and intelligent network.

· AT&T’s 3G network is available in more than 335 metropolitan areas. 


· The largest 3G network on the GSM standard. 


· The largest push-to-talk network in the U.S.

· More than 188,000 worldwide Wi-Fi hot spots.

· Global IP/MPLS networking backbone.

		Integration 


· Thousands of specialists to support Participating Entities’ business system integration needs. 


· Broad portfolio of integrated communication solutions and expertise. 


· End-to-end architectural designs, including HW/SW, security, application performance, and reporting. 


· Certified project management experts, tools, and deployment resources. 



		Devices 


· More remote connection options than any other provider. 


· Largest selection of mobile email and messaging devices. 


· Support for iPhone 3G, BlackBerry, and Windows Mobile® devices. 


· Comprehensive line of laptop cards, with integrated laptop support. 


· Extensive device protection and control options. 


· Solutions for managed routers, PBXs, and other equipment. 

		Consulting 


· Dedicated consultants with real-world experience and insight for improving business environments. 


· Research, planning, and recommendations. 


· Development for remote communication and collaboration systems. 


· Specialization in information workflow optimization and mobilization. 


· Expertise across most major industry verticals. 


· Multilingual managers speaking more than 16 languages. 





For AT&T's wireless services, we provide several dedicated support groups to assist Participating Entities with ordering products and services or troubleshoot issues. These groups include:

· End User Care (EUC)—supports End Users with their active wireless service. 


· National Business Ordering (NBO)—processes and fulfills orders and provisioning requests. 


· National Business Services (NBS)—elite, dedicated customer services team provides post-sales support to Authorized Order Placers (customer key contacts, program administrators, and telecom managers) of large Corporate/Enterprise Responsibility customers. 


· Mobility Enterprise Customer Maintenance Center (MECMC)—provides technical expertise to support Participating Entities’ IT personnel, help desk teams, and telecom managers. 


· International Wireless Care team—provides support when Participating Entity users roam internationally or if they have specific international roaming questions. 


AT&T verifies that the members of these groups receive extensive and ongoing training on technologies, devices, and service offerings for the utmost in service for our customers, including Participating Entities.


Corporate History


AT&T’s corporate history begins with Alexander Graham Bell inviting the telephone in 1876. That was the foundation of the company that became AT&T — a brand that has become synonymous with the best, most reliable telephone service in the world.


In 1984, through an agreement between the former AT&T and the U.S. Department of Justice, AT&T agreed to divest itself of its local telephone operations but retain its long distance, R&D, and manufacturing arms. From this arrangement, SBC Communications Inc. (formerly known as Southwestern Bell Corp.) was born.


Twelve years later, the Telecommunications Act of 1996 triggered dramatic changes in the competitive landscape. SBC Communications Inc. established itself as a worldwide communications provider by acquiring Pacific Telesis Group (1997), Southern New England Telecommunications (1998), and Ameritech Corp. (1999). In 2005, SBC Communications Inc. acquired AT&T Corp., creating the new AT&T.


With the acquisition of BellSouth in 2006, and the consolidated ownership of Cingular Wireless and YP.com, AT&T is positioned to lead our industry in one of the most significant transformations since the invention of the telephone more than 130 years ago.


4.1.9
Length of time vendor has been providing services described in this RFP to the public and/or private sector.  Please provide a brief description.


AT&T Response:

AT&T has been a wireless services provider since 1994. 

AT&T serves customers nationwide with a broad range of wireless voice and data services. AT&T has the nation's fastest mobile broadband network and serves 95.5 million wireless subscribers. AT&T holds spectrum licenses in all 50 U.S. states, the District of Columbia, Puerto Rico, and the U.S. Virgin Islands. AT&T has the best worldwide coverage of any U.S. carrier, with voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries.

The AT&T Network supports more Smartphone customers than any other US provider, with AT&T’s best device lineup, and is being enhanced with 4G.

· AT&T introduced two 4G smartphones in 1Q2011 (Motorola ATRIXTM 4G and HTC InspireTM 4G), with plans to introduce a third one by 1H2011. 

· AT&T joins two existing 4G-compatible laptop cards. 


· AT&T plans to introduce two 4G tablets, including the first LTE tablet, by mid summer 2011.  Additional LTE tablets are planned for the 2H2011.


· AT&T expects 20 4G devices by YE2011.

· AT&T plans to deliver an industry-leading Android portfolio – more than 12 new Android devices in 2011.

In the U.S., AT&T serves 95.5 million wireless subscribers. AT&T is the premier provider of broadband, long distance, and local voice services. AT&T offers our communication services in almost every country and territory in the world. AT&T services enable calls from 220 countries as well as wireless data roaming—for laptops, hand-held devices, and other data services—in more than 200 countries.


AT&T operates a wireless network that includes:

· Spectrum availability in the top 100 U.S. markets, 50 states, and the District of Columbia 


· Global System for Mobile communications/General Packet Radio Service (GSM/GPRS) infrastructure 


· Enhanced Data rate for GSM Evolution (EDGE) wireless broadband 


· Universal Mobile Telecommunications System/High Speed Downlink Packet Access (UMTS/HSDPA) broadband 


In addition to retail communication services, AT&T is a global leader in wholesale communication services. AT&T’s wholesale organization serves carriers, wireless providers, systems integrators, cable operators, Internet service providers (ISPs), and content providers that need worldwide, regional, and local end-to-end solutions.


A key to AT&T’s success in providing and integrating services is AT&T Labs, our research and development group. AT&T Labs has won seven Nobel Prizes and has more than 7,500 patents. AT&T researchers and engineers developed some of the world's major technological inventions, including the transistor, solar cell, cell phone, and communications satellite. In addition, AT&T Labs led in developing DSL and other broadband Internet transport and delivery systems as well as wireless data networks.


4.1.10
Financial information and documentation to be included in Part III, Confidential Financial of vendor’s response in accordance with Section 9.5, Part III – Confidential Financial.


AT&T Response:   

The response to 4.1.10 is located in Part III, Confidential Financial, per RFP instructions.

4.2
Subcontractor Information


4.2.1
Does this proposal include the use of subcontractors?  Check the appropriate response in the table below.


AT&T Response:

		Yes

		X

		No

		





AT&T, in the regular course of business, does not employ subcontractors for the services offered under this proposal, with the exception of In-building Service Enhancement (ISE). Please see exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.


If “Yes”, vendor must:


4.2.1.1
Identify specific subcontractors and the specific requirements of this RFP for which each proposed subcontractor will perform services.


AT&T Response:   

AT&T may subcontract work to be performed for In-building Service Enhancement (ISE). AT&T will retain full responsibility for all such work, including any obligations performed through AT&T’s subcontractors. AT&T will be solely responsible for payments due any potential subcontractors.


When an ISE projects is required, AT&T selects from a pool of subcontractors with the goal to provide the best service to Participating Entities for the least cost. These projects are conducted on an as needed basis and could be anywhere in our network.  AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain approval from the Participating Entity prior to the start of work.

Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.4.2.1.2.

4.2.1.2
Provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.


AT&T Response: 

AT&T has contractors to supplement our staff. AT&T holds them to the same code of ethics, principles, and procedures that we hold our full-time staff.  This includes, but may not be limited to, requirements contained in Attachment C, Vendor Certifications. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.3
Business references as specified in Section 4.3, Business References must be provided for any proposed subcontractors.


AT&T Response: 

AT&T will provide subcontractor references for all projects when a subcontractor is contracted to perform work for a specific project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.4
Vendor shall not allow any subcontractor to commence work until all insurance required of the subcontractor is provided to the vendor; and


AT&T Response:


AT&T requires applicable insurance certificates for subcontractor companies prior to any work being performed.  Subcontractors also are contractually required to follow all applicable laws. If specific items like fidelity bonds are required, those requirements are included in the contract, and evidence is usually required before work begins on a project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.5
Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

AT&T Response:


AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain Participating Entity’s approval prior to commencement of work.

4.3
Business References


4.3.1
Vendors should provide a minimum of three (3) business references from similar projects performed for private, state and/or large local government clients within the last three (3) years.


AT&T Response:


AT&T has complied with this requirement by requesting and providing nine (9) references.

4.3.2
Vendors must provide the following information of every business reference provided by the vendor and/or subcontractor.
The “Company Name” must be the name of the proposing vendor or the vendor’s proposed subcontractor.


AT&T Response:



		Reference #1:

		



		Company Name:

		District of Columbia Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		District of Columbia Government



		Primary Contact Information



		Name:

		Deborah Powell



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027278755



		Facsimile, including area code:

		2027270501



		Email address:

		Deborah.powell@dc.gov



		Alternate Contact Information



		Name:

		Maria Leon-Hill



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027272298



		Facsimile, including area code:

		2027270501



		Email address:

		Maria.leon-hill@dc.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data, and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #2:



		Company Name:

		Utah Transit Authority



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Utah Transit Authority



		Primary Contact Information



		Name:

		Clair Fiet, CTO



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT 84130-0810



		Phone, including area code:

		801-287-2381



		Facsimile, including area code:

		n/a



		Email address:

		cfiet@rideuta.com



		Alternate Contact Information



		Name:

		Abraham Kololli, Deputy Chief - IS Manager



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT  84310



		Phone, including area code:

		801-262-5626



		Facsimile, including area code:

		n/a



		Email address:

		AKololli@rideuta.com



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Utah Transit Authority (UTA) was seeking a solution to provide real time connectivity between all of their buses and their network data center for increasing revenue with electronic fare collection, increasing on-board vehicle data system aggregation, and future passenger Wi-Fi applications. 



		Original Project/Contract Start Date:

		11-2008



		Original Project/Contract End Date:

		UTA continues to use this AT&T service



		Original Project/Contract Value:

		$610,560



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		UTA expanded the scope of the project by adding more vehicles and using more bandwidth by vehicle.





		Reference #3:



		Company Name:

		City of Scottsdale, AZ



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		City of Scottsdale, AZ



		Primary Contact Information



		Name:

		Shannon Tolle – Communications Director



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		(480) 312-7631



		Facsimile, including area code:

		Shannon Tolle – Communications Director



		Email address:

		stolle@scottsdaleaz.gov



		Alternate Contact Information



		Name:

		Kevin Sonoda – Telecom Policy Coordinator



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		480-312-7631



		Facsimile, including area code:

		n/a



		Email address:

		ksonoda@scottsdaleaz.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		3G Broadband Connectivity.  City of Scottsdale uses rugged wireless modems over the AT&T wireless network for both Public Works and Public Safety departments.  Applications running over the wireless broadband are Computer Aided Dispatch, Records Management, among others.  Field service applications for Public Works.  All modems also assist with GPS tracking of city vehicles



		Original Project/Contract Start Date:

		Scottsdale has been a wireless data customer with AT&T since 2004 and has upgraded their entire modem fleet through AT&T since initially becoming a customer.  



		Original Project/Contract End Date:

		2004 



		Original Project/Contract Value:

		$300,000 annual revenue/2.1M TCV



		Final Project/Contract Date:

		Current customer



		Was project/contract completed in time originally allotted, and if not, why not?

		Wireless modem deployments have been ongoing and successful overall.  Wireless network outages have been an issue from time to time, but wireless network consistency and coverage have improved over the term of the contract.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Contract pricing has met proposal expectations.  Pricing has been updated for the customer to take advantage of improved rate plans as available over the contract term.





		Reference #4: 

		



		Company Name:

		University of Michigan Athletics



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		University of Michigan Athletics



		Primary Contact Information



		Name:

		Jim Balgooyen



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-763-3451



		Facsimile, including area code:

		n/a



		Email address:

		balgo@umich.edu



		Alternate Contact Information



		Name:

		Shelley Zeddell



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-615-0305



		Facsimile, including area code:

		n/a



		Email address:

		mblythma@umich.edu



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Currently utilizing WSCA and covers every aspect of the U of M Athletics Dept. NCAA compliance and recruiting applications loaded on coaches devises as well as day to day operations of Athletics personnel.



		Original Project/Contract Start Date:

		2008



		Original Project/Contract End Date:

		2012



		Original Project/Contract Value:

		1,000,000



		Final Project/Contract Date:

		2,250,000



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #5:

		



		Company Name:

		Franklin County School District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		Customer Port from Verizon



		Primary Contact Information



		Name:

		Dr. Alan Clark



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		alan.clark@fcstn.net



		Alternate Contact Information



		Name:

		Jody Starnes



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		Jody.starnes@fcstn.net



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Migrated customer from Verizon wireless voice services only to AT&T wireless voice and data services.  Incorporated PDA devices with customer email, contacts and calendaring integration.



		Original Project/Contract Start Date:

		July 1, 2010



		Original Project/Contract End Date:

		June 30, 2011



		Original Project/Contract Value:

		~20K Annually



		Final Project/Contract Date:

		~20K Annually



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #6:

		



		Company Name:

		St. Johns River Water Management District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		St. Johns River Water Management District



		Primary Contact Information



		Name:

		Martin Barnes



		Street Address:

		4049 Reid St



		City, State, Zip:

		Palatka, FL 31278



		Phone, including area code:

		386-312-2324



		Facsimile, including area code:

		n/a



		Email address:

		mbarnes@sjrwmd.com



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		375 Smartphones, 133 Telemetry Modems, 113 Air-cards, 120 voice phones utilizing text, data, email



		Original Project/Contract Start Date:

		7/20/2010



		Original Project/Contract End Date:

		12/2013



		Original Project/Contract Value:

		~$400,000 per year for 3 years



		Final Project/Contract Date:

		12/2010



		Was project/contract completed in time originally allotted, and if not, why not?

		yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		yes





		Reference #7:



		Company Name:

		State of Maryland-Maryland State Police



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Maryland State Police



		Primary Contact Information



		Name:

		Sgt Julio Valcarcel



		Street Address:

		ITD



		City, State, Zip:

		1201 Reisterstown Road


Pikesville, MD  21208



		Phone, including area code:

		410-960-3535



		Facsimile, including area code:

		n/a



		Email address:

		jvalcarcel@msp.maryland.gov



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		MSP Currently utilizes Trunk mounted modems in over 1,200 vehicles to link patrol vehicles to statewide CAPWIN information system via an AT&T Cellular APN.  MSP also utilizes AT&T for the transmission and control of License Plate Reader devices throughout the state.



		Original Project/Contract Start Date:

		1/2006



		Original Project/Contract End Date:

		On-going



		Original Project/Contract Value:

		500,000 Annually (Apprx)



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #8:



		Company Name:

		Prince George’s County Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Prince George’s County Government



		Primary Contact Information



		Name:

		Lenora Proctor



		Street Address:

		9201 Basil Court



		City, State, Zip:

		Largo, MD 20774



		Phone, including area code:

		3018835173



		Facsimile, including area code:

		n/a



		Email address:

		Laproctor@co.pg.md.us



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #9:



		Company Name:

		Washington State Department of Agriculture



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		WA State Dept. Of Agriculture Plant Protection Program



		Primary Contact Information



		Name:

		Jeff Painter



		Street Address:

		3939 Cleveland Ave.



		City, State, Zip:

		Olympia, WA  98501



		Phone, including area code:

		(360) 902-2006



		Facsimile, including area code:

		(360) 586-8509



		Email address:

		n/a



		Alternate Contact Information



		Name:

		Royal Schoen



		Street Address:

		21 North 1st Avenue, Suite 106



		City, State, Zip:

		Yakima, WA  98902



		Phone, including area code:

		(509) 249-6933



		Facsimile, including area code:

		(509) 454-7699



		Email address:

		RSchoen@agr.wa.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Telenav Track solution for pest tracker trap deployment and trapping activities throughout WA State.  35 Trappers deploying and monitoring over 10,000 invasive species traps using Telenav Track with Forms on Mobile Devices from AT&T.



		Original Project/Contract Start Date:

		January 2010



		Original Project/Contract End Date:

		Present to 36 months (Jan 2013)



		Original Project/Contract Value:

		$115,000 



		Final Project/Contract Date:

		Present to 36 months (Jan 2013)



		Was project/contract completed in time originally allotted, and if not, why not?

		Project was completed on time.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Project was completed under budget proposal.





4.3.3
Vendors must also submit Attachment E, Reference Questionnaire to the business references that are identified in Section 4.3.2.


AT&T Response:

AT&T understands and has provided each business reference included in the proposal with Attachment E, Reference Questionnaire.

4.3.4
The company identified as the business reference must submit the Reference Questionnaire directly to the Purchasing Division.


AT&T Response:


AT&T understands and has requested each business reference included in the proposal to return the Reference Questionnaire directly to the Purchasing Division via fax or email as instructed on the questionnaire.

4.3.5
It is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline as specified in Section 8, RFP Timeline for inclusion in the evaluation process.  Reference Questionnaires not received, or not complete, may adversely affect the vendor’s score in the evaluation process.


AT&T Response


AT&T understands that it is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline.

4.3.6
The State reserves the right to contact and verify any and all references listed regarding the quality and the degree of satisfaction for such performance.


AT&T Response:


AT&T understands and informed each business reference submitted that they may be contacted by WSCA directly.

4.4
Vendor Staff Resumes


Vendors must include in their proposal response resumes for key personnel/staff to be responsible for performance of any contract resulting from this RFP.


AT&T Response

AT&T has included below the resumes of five key personnel who will be accountable for the execution and management of the WSCA contract. In addition to the key personnel, AT&T has an experienced team already established to support implementation and on-going support of the WSCA contract.


Table 5: AT&T Experience Chart of Individuals.


		Name

		Title

		Years of
Government
Experience

		Years of
Telecom
Experience



		Twila Lively*

		Contract Manager/Program Manager

		16

		25



		Roland Saenz*

		Director – Contracts and Compliance

		12

		12



		Jon Wellinger*

		Area Sales Vice President Technical Overlay

		12

		34



		Ron Montague*

		Senior Manager Program Management and Contract Compliance

		25

		32



		Marcellus Brooks*

		Contract Manager

		11

		21



		Mark Barros

		Compliance Manager

		7

		17



		Matt Phillips

		Compliance Manager

		5

		10



		Michael Swenson

		Compliance Manager

		5

		10



		Kelly Yarborough

		Compliance Manager

		19

		14



		Christine Donabedian

		Contract Manager

		19

		13



		Ann Gillio

		Contract Manager

		10

		15



		Theresa Page 

		Contract Manager

		5

		30



		Mark Flister

		Program Manager

		6

		17



		Brenda Ritchson

		Operations Manager

		22

		22



		Denise Cuffie

		Reporting Performance Manager

		13

		16



		Lori Oliver

		Reporting Performance Manager

		9

		14





* Key personnel resume included.


Vendor Staff Resumes

		Name:

		TWILA LIVELY



		Position Proposed:

		Contract - Program Manager



		Education:

		Bachelors of Business Administration, Golden Gate University 



		Certification:

		Masters Certificate Project & Program Management
Pursuing Project Management Professional (PMP)



		Summary:

		Twenty-five years experience in building customer relationships, implementing projects, and managing programs for State and local government agencies, Federal Government agencies, large business customers, and a major airport.


An experienced team leader for account managers, field operations managers, and account consultants for multi-year, multi-million dollar Federal contracts in five western states and WSCA in 46 states.



		Relevant Professional Experience:



		Program Manager - WSCA
AT&T, San Ramon, CA


Dedicated to the WSCA Program as liaison among Sales, Service Management, Product Management, Systems, and AT&T Senior Management to manage and verify that AT&T is meeting all performance requirements, resolving issues, and addressing customer service concerns.


Review quarterly reports and administration fee payments for accuracy and timeliness to verify that reports and payment meet the requirement of the contract or Participating Addendum (PA).  When needed, request corrections and adjustments prior to submitting to WSCA or States that require administration fee. 


Lead the AT&T team during the formal meetings with the lead state. 

		2010 – Present



		Quality Control Manager
AT&T, San Ramon, CA


Managed application testing of software development for new voice-recognition applications for AT&T’s Customer Care Centers.


Developed processes that improved estimating accuracy by 25%, reduced the quantity of data requested by 70%, and tested execution strategy using the Software Development Life Cycle (SDLC) model to reduce time to market and improve test coverage.


Served as test strategist for Interactive Voice Response (IVR) portion of corporate voice-data-TV initiative for nine (9) applications; improved test coverage by using customer focus modeling, collaboration with interfacing applications, and all available documentation.


Managed the first voice recognition IVR language release. 


Developed performance test requirement with an internal team that reduced vendor costs approximately $56K in one year.

		2004 – 2010



		Project Manager
Quantum Bridge,  Newbury, MA


Prevented major schedule delays or cost overruns by tracking and monitoring project changes and resolving issues on a million-dollar professional services project for Comcast Business Systems.


Reported project performance to all departments and levels within the organization utilizing developed communication plans. 


Led effort that changed customer’s perception of Quantum Bridge’s professional services by negotiating schedules for deliverables, monitoring and reporting project progress, and delivering requirements on time.

		2000 – 2001



		Program Manager
Qwest, (formerly US West) Denver CO


Assigned to Denver International Airport to direct a 13-person telecommunications office responsible for troubleshooting, repairing, and maintaining a 52-square mile campus.

Earned President’s Club recognition by rescuing a $1.2 million maintenance contract. Improved Denver International Airport’s customer satisfaction rating, gathered by a third party, from a D to a B+.


Won new five-year, $12 million operations and maintenance contract for Denver International Airport by leading the proposal team. 


Increased revenues by negotiating a 15-month, $1.8 million operations and maintenance contract extension with subcontractor and vendor contract extensions. Contract included capital improvements for cable plant and upgrades to existing backbone systems; increased revenue an additional $1 million per year.

		1998 – 2000



		Sales Operations Manager
US West Federal Services, San Francisco, CA


Managed sales teams and field operations managers in five western states; motivated subcontractors to fulfill their financial and contractual obligations. 


Earned President’s Club recognition by exceeding contract objectives for installation and service compliance as well as corporate revenue and contribution objectives.


Surpassed planned revenue objectives by 62% with a promotion to reduce inventory.


Increased Federal Government market revenue with a sales initiative to discover, train, develop, and monitor sales agents. Coordinated with US West’s Agent Market for commission plan and contracts for these agents.


Kept contracts marketable leading matrixed team of engineers, finance, product management, and vendors for contract change proposals.


Completed out-of-region contract without one issue being escalated to the Contract Technical Officer by satisfying contractual requirements. In addition, met business goals and maintained customer satisfaction ratings gathered by a third party.

		1995 – 1998



		Account Manager 
US West Federal Services, San Francisco, CA


Recommended solutions based on customers’ needs and budgets; understood the competition; insisted that subcontractors meet high quality standards; and built a customer-focused account team through recognition and rewards.


Improved customer satisfaction while meeting sales goals; participated in quality process team to improve customer service; earned Council of Leaders’ recognition.

		1993 – 1995





		Name:

		ROLAND SAENZ



		Position Proposed:

		Director of Contracts and Compliance



		Education:

		San Diego State University, San Diego, CA 
MBA, Marketing


California State University Northridge, Northridge, CA 
BA, Liberal Arts-Concentration in Economics



		Certification:

		AT&T Data Certified
Multiple Network-Based Certifications



		Summary

		Extensive industry knowledge, broad business experience in sales and service, and a steadfast focus and commitment to customers.  Results-oriented individual with demonstrated success as a sales and customer service leader. Held several leadership positions supporting State and Local Government agencies, as well as Federal customers. 



		Relevant Professional Experience:



		Director, Contracts and Compliance
AT&T, San Diego, California 


Responsible for leading the Mobility Contracts and Compliance team supporting the Government, Education, Medical, and Federal segments. Manage and ensure compliancy for GEM and FED contracts totaling more than $5.2 billion dollars.  Developed a new Workflow tracking system improving cycle times, data reporting and customer satisfaction. Worked with AT&T product marketing and legal to launch product and service offers to meet government, education, and medical market contract requirements.


· Added Program Management support to the WSCA contract


· Doubled Contract Management resources enabling team to maintain 100% on time performance for RFPs 

		2009 – Present



		Director, Global Enterprise Solutions
AT&T, Irvine, California  


Led the dedicated GEM and Optical teams consisting of approximately 160 employees for the Mid-West and West. Spearheaded several process improvement efforts, including significant improvements in data reporting and standards around current tracking systems. Designed a new miscellaneous module in Project Tracking System to improve force to load management and developed an Optical training stream to address skill gaps in Optical Sales Support Managers. 


· Exceeded Customer Satisfaction targets (124%)

		2008 – 2009



		Regional Vice-President, Customer Service Organization
AT&T, Irvine, California 


Was responsible for leading the Service and Project Management teams for California and Nevada. Supported Government Education and Medical and Business customers for both the network and Customer Premises Equipment product portfolio. Created and implemented key improvements in Customer Service Organization’s service management: designed a Service Assurance Plan for tier 1 customers, developed a trouble reporting and escalation job aid, and improved the outage notification process. Improved data collection and efficiencies in project management, workload distribution and performance by designing and implementing a new project weighting system. Designed a Job Change Order (JCO) tracking process, which resulted in a 20% reduction in JCOs costs.


· Led the Emergency Operations Center customer table during the California wild fires fulfilling critical customer requests

		2007 – 2008



		Sales and Service Positions 
AT&T, Irvine, San Diego, California 


Held leadership positions both in sales and service. Sales experience included leading inside, outside, and technical teams. Teams were consistently among top performers exceeding revenue and customer service targets. Awarded President's Club and was seven time Market Leaders Club winner. 

		1998 – 2007





		Name:

		JON WELLINGER



		Position Proposed:

		Area Vice President



		Education:

		MBA, University of Minnesota


BA, University of Puget Sound


Honors, Business Administration



		Professional Development

		Columbia University Graduate School of Business
Executive Marketing Management Program


University of Pennsylvania, Wharton School
Competitive Marketing Strategies



		Summary

		Executive sales leadership.  Broad general management experience.  Thirty years experience in telecommunications, information systems, data networking, and emerging technologies.  Results driven with demonstrated record of achievement.  Change leader in environment of growth and mergers.  Extensive financial management experience.  Persuasive oral and written communication skills.



		Relevant Professional Experience:



		Area Vice President, Government, Education, Medical
AT&T, Los Angeles, California 


Was appointed to current position in April 2008.  Responsibilities include leading a nationwide sales force focused on network integration and Public Safety solutions for Government, Education, and Medical (GEM) customers.  Lead Sales Operations organization for GEM.  


In 2007, led a sales organization of approximately 300 professionals focused on the small and medium business space.  Additional responsibilities include growing the $100M out-of-franchise CLEC operation and implementing Business Development and SmartMoves initiatives.  In 2005, was named Sales Vice President- HealthCare for BCS West.  Revenue growth was the highest among the BCS regions and exceeded the industry average.  In December2004, was appointed Sales Vice President- Service Providers.  Responsibilities included leading a nationwide sales organization to address the business needs of Wireless, ISP, SBC Affiliates, and Communications companies.  Effective July 2000, appointed Sales Vice President, ISP Channel.  This nationwide sales organization generated revenue of more than $675M and focused on selling SBC advanced services, including SONET, DSL, and data networking CPE.  During the prior 12 months, as Vice President- Democratic National Convention, negotiated and executed an exclusive sponsorship contract for SBC to participate in 2000 Democratic Convention.  Demonstrated track record of improving organizational productivity and capitalizing on growth opportunities.  Recipient of numerous President’s Club awards.

		1992 – Present



		AT&T, St. Louis MO, Bedminster, NJ, Los Angeles, CA  


Held various sales and marketing positions of increasing responsibility for AT&T Communications and AT&T Computer Systems.  Titles included Western Region Area Manager, Branch Manager- National Accounts, National Account Manager, Marketing Manager- Aerospace Industry, and Account Executive.  Initial management development program hire.  

		1977 – 1992





		Name:

		RON MONTAGUE



		Position Proposed:

		Senior Compliance Manager



		Education:

		MBA, Washington State University 


BA, Business Administration, Washington State University 



		Professional Development

		Certificate Program for Program Management, Daniels School of Business, University of Denver


Data Communications Professional Series, Hill and Associates



		Technical Skills:

		More than 30 years in the telecommunications industry, working with engineering, sales, sales support, contract development, and customer service to enable the delivery of quality products. 


Extensive experience in understanding the complexity and regulations of succeeding in federal, state and local government markets, including the WSCA contract



		Relevant Professional Experience:



		Senior Compliance Manager 
AT&T, Bothell, WA 


Performs Contract and Program review to ensure AT&T Mobility compliance with Federal Government, State and Local Government, Education and Medical market regulations and contract compliance. Conducts Reviews of E-rate compliance and contract training for sales teams to ensure that all program requirements are being met.  Consults with AT&T product marketing to craft new product and service offers to meet government, education and medical market contract requirements. Delivers required information to senior management to verify that existing contracts and programs meet customer requirements.   Earned Circle of Excellence Award based on individual contributions.

		2005 – Present



		Sales Manager 
Qwest (formerly US West), Seattle, WA 


Lead a team of Senior Account Managers selling complex communications solutions to key customers in Western Washington. Delivered strategic sales and marketing initiatives of Voice and Data CPE, network transport, including WAN, LAN and IP based services, cellular services, data services, and staff augmentation designed to client specific applications. Recognized as a sales leader through appointment to Presidents’ Club.

		2000 – 2005



		Technical Resource Manager, 
US West, Seattle WA 


Managed a team of System Engineers (SEs) for the Western Washington sales branch. SEs were responsible for the technical design of voice, data, video, and wireless services. Required the selection and training of the SE. Focus was on Government Education and Medical Markets. Worked with sales team, SEs, and the customer to implement region wide networks. Was responsible for response development of RFPs, technical and contractual requirements, assessment of profit margin, and implementation of successful bids. Recognized as support leader through appointment to Presidents’ Club.

		1998 – 2000



		Manager- Program Management 
US West Federal Services, Denver, CO


Managed a team of Program Managers responsible for Federal contracts awarded to US West. Program Managers were responsible for contract compliance, staffing and resourcing contracts, profit margins, and negotiations with vendors and government contracting officers. Program Managers were key members of the RFP response team to ensure US West Federal Services would be able to meet contractual commitments upon contract award

		1994 – 1998



		Business Development Manager
US West, Seattle, WA


Was responsible for developing and delivering capability presentations to Federal Agencies and Federal Contractors responding to RFPs and contracting opportunities


Developed relationships with key government agencies. Specially assigned to the General Services Administration and to government contractors who bid on GSA contracts, both regionally and nationally. Required understanding of government procurement regulations, RFP responses, assessment of contracting and subcontracting relationships.

		1991 – 1994





		Name:

		MARCELLUS BROOKS



		Position Proposed:

		Contract Manager



		Education:

		MBA, University of Baltimore


BS, Business Administration/Marketing, Delaware State University



		Technical Skills:

		Twenty years of successful leadership in contract management, customer service, program management, project management, and production operations. Proven abilities in strategic initiatives, audits, and system analysis.  Excellent communicator. Confident and effective presenter.  Exceptional interpersonal skills. 



		Relevant Professional Experience:



		Senior Contract Manager 
AT&T, Hanover, MD 


Manage the critical components of custom Government contract development, including: tailoring terms and conditions for specific Government opportunity, obtaining input from legal/ regulatory and product teams, preparing document, conducting client negotiations, performing contract assurance ,and conducting contract verification/registration. Lead cross-functional team in successful planning and execution of contract deliverables within scheduled timeframe. Review and assess Government contracts for business risk and strategic financial merit. Manage schedule of delegation and authorizations in compliance with stakeholder strategy, policy, and guidelines.

		2006 – Present



		National Care Manager
Cingular Wireless, Greenbelt, MD


Managed 4 Team Leaders, 48 Government Care Managers, 3 Sales Support Supervisors, and 38 Sales Support personnel with leadership, tools, empowerment, strategies, training, support, and guidance in providing care needs and delivering care solutions to Federal, State, and Local Government customers.  Developed policies; evaluated and streamlined operational procedures; and designed and implemented process improvements. Reviewed and appraised business environment to maintain and/or modify strategy and direction of organization for the Government Solution Group Care team.

		2003 – 2006



		Team Leader 
Cingular Wireless, Greenbelt, MD


Managed team of 14 Business Care Managers supporting AT&T Wireless highest revenue generating enterprise accounts. Offered one point of resolution to Telecom Managers and Program Administrators. National responsibility for account with local presence at account headquarters location.  Provided total account and relationship management with respect to improving revenue growth while continuously driving customer satisfaction.

		2000 – 2003



		IT Program Manager
Bell Atlantic, Rosedale, MD


Provided overall leadership and direction for IT Projects. Managed the daily activities of IT Projects and virtual teams, which included developing detailed project documentation and timelines project plans, and tracking and verifying project costs. Ensured the Project's Delivery Plan proceeded smoothly and efficiently while delivered on time, on budget, and with quality.

		1999 – 2000



		Contract Manager 
AT&T Linthicum, MD 


Primary resource for providing expertise in the negotiation and financial impact analysis of complex custom agreements for AT&T Telecommunication Services. Determined terms and conditions for service offer and established price points to ensure Sales Center profitability and attainment of revenue objectives. Functioned in a matrix environment to obtain and allocate necessary resources for successful completion of negotiation process. 

		1998 – 1999



		Project Team Manager 
AT&T Hunt Valley, MD 


Directed and coordinated performance analysis of the Global Service Call Center to ensure optimum productivity.  Managed 15 complex project specialists responsible for developing and implementing continuous improvement strategies for service quality initiatives to facilitate business growth of AT&T's Virtual Telecommunication Network Services.

		1996 – 1998



		Customer Service Manager
AT&T Hunt Valley, MD 


Managed team of 16 customer service specialists responsible for pre/post sale customer support for AT&T national corporate accounts representing $100+ million in contracted annual revenue. Provided leadership, direction, and support in the areas of customer service, credit/collection, and data processing activities. 

		1994 – 1996



		Program Manager 
AT&T Bridgewater, NJ 


Established, led, and managed teams from AT&T Sales, Billing, and Customer Service organizations while serving as liaison for national accounts totaling $71 million dollars in annual revenue. Maintained internal and external business relationship with senior management while driving issues to resolution.

		1992 – 1994





Tab VIII. Other Informational Material


AT&T submits the following Appendices. 


· Part IA Appendix A – Transition Plan

· Part IA Appendix B – AT&T's Technology Evolution


· Part IA Appendix C – AT&T Acronym and Definition List
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AT&T has an established, successful working relationship with a majority of the WSCA participants, allowing for unsurpassed service continuity. AT&T’s team of experienced, proven professionals will continue to provide WSCA participating entities with our all-encompassing mobility services—from requirements initiation, through service delivery and life cycle operational support. With an AT&T solution, WSCA participating entities will realize continuity of support personnel; streamlined transition timeframe; and cost savings with enhanced services equipment.







From Day One of award, using a proven telecommunications provider who knows the WSCA customers, who understands the WSCA processes, who can effectively work with the States to obtain signed Participating Addendums, and who can deliver on the vast scope of the WSCA contracts will allow for a streamlined migration for the WSCA end users. AT&T is this provider.











Open communication and active participation with Participating Entities is integral to managing a successful WSCA program. As a current WSCA mobility services provider, AT&T comprehensively understands how to collaboratively work with all of the Participating Entities to provide unsurpassed lifecycle management for a cost-effective, favorable, and flourishing WSCA program.











Technical excellence and innovation is achieved by committing resources – financial and personnel – to continually enhance services for customers. AT&T is renowned for our dedication to mobility technical excellence and innovation. Frost & Sullivan identified AT&T’s advanced features and functionality, commitment to innovation, consistently high quality offerings and customer value enhancements as key reasons for its leadership in providing mobile enterprise applications.











In today’s focus on reducing government expenditures where ever possible, AT&T’s Premier Platform will allow Participating Entities to proactively manage their expenses at both an individual and a corporate level. AT&T is investing in global reporting capabilities for WSCA analysis at the contract level.
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State of Nevada

Brian Sandoval


Department of Administration

Governor


Purchasing Division



515 E. Musser Street, Suite 300

Greg Smith


Carson City, NV  89701

Administrator




SUBJECT:
Amendment No.  1 to Request for Proposal No. 1907

DATE OF AMENDMENT:
February 7, 2011

DATE OF RFP RELEASE:
February 3, 2011

DATE AND TIME OF OPENING:
March 28, 2011 @ 2:00 P.M.

AGENCY CONTACT:   Teri Smith, Purchasing Officer

The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The last paragraph of section 1.1 of RFP 1907 currently states:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2015, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

The paragraph shall be replaced in its entirety with the following:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2016, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

In section 8 of RFP 1907, RFP Timeline, the Deadline for submittal of Reference Questionnaires is changed to the following:  No later than 4:30 PM on March 25, 2011.   


Please note that the deadline on the Reference Questionnaire is correct.

ALL ELSE REMAINS THE SAME FOR RFP 1907.

Vendor shall sign and return this amendment with proposal submitted.


NAME OF VENDOR ___________________________________________________________


AUTHORIZED SIGNATURE ____________________________________________________


TITLE __________________________________ 
DATE _____________________________


RFP 1907 Amendment #1



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal
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		Carson City, NV  89701

		

		Administrator





		SUBJECT:

		Amendment No. 2  to Request for Proposal No. 1907



		DATE OF AMENDMENT:

		March 22, 2011



		DATE OF RFP RELEASE:

		February 3, 2011



		DATE AND TIME OF OPENING:

		March 28, 2011 @ 2:00 p.m.  April 4, 2011 @ 2:00 p.m.



		AGENCY CONTACT:

		Teri Smith, Purchasing Officer





The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The opening date and time will be extended until Monday, April 4, 2011 @ 2:00 P.M. (PST).


The deadline for submittal of Reference Questionnaires will be extended until 4:30 P.M. Friday, April 1, 2011. 


The following definition shall be added to Section 2 of RFP 1907:


Participating Entity shall be any Department, Division or Agency of the State of Nevada, participating NASPO/WSCA states, and authorized local entities.


The following states’ unique Terms and Conditions shall be added to Attachment K of RFP 1907:
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QUESTIONS AND ANSWERS:


1. What type of devices will the Wireless services be supporting? Smart Phones, Satellite systems etc. 


Wireless devices such as cell phones, notebooks, netbooks, etc.  Satellite systems do not fall within the scope of this RFP.  

2. Will carriers who only provide service in only a single state be considered for potential contract award? I represent a company based in Alaska. We provide telecommunications services, including wireless voice and wireless broadband, throughout the state of Alaska. We are potentially interested in the RFP no 1907 as the State of Alaska is a participating member of WSCA. If we are to submit a proposal, it would contain the limitation of Alaska only. No other WSCA member State would be able to purchase from us. The intention is to provide a competitive purchasing vehicle for those eligible agencies in Alaska only. Would this limitation disqualify us? 


This limitation does not disqualify your company.

3. On the previous WSCA Agreement, pricing was defined as a percentage discount off standard retail rates. The current RFP and associated pricing worksheets do not include this type of pricing. Are vendors allowed to propose a percentage discount off standard retail rates? 


Vendors can propose a percentage discount off standard retail rates, but must also provide pricing as requested.


4. Are vendors required to include exceptions to States Unique Terms & Conditions (Oregon & Montana, Attachment K) as part of our response or will these State Unique Terms and Condition be addressed between the awarded bidders and the individual States upon notification of award? 


Vendors should include exceptions to those unique terms and conditions as a part of their proposal, clearly stating which state’s terms and conditions the exceptions apply to.  These exceptions will not necessarily be considered during the evaluation process.  Exceptions to a State’s unique terms and conditions will be addressed between the awarded vendor(s) and the individual participating entity.

5. Section 3.2.2 states that “All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment…” To clarify, is this section requiring an amendment for all ongoing changes in rate plans, products and services that are regular adjustments and updates to a vendor’s portfolio? Or is the intent of Section 3.2.2 to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to, changes in the percentage discount offered on services, a change in the scope of products offered under the contract and/or introduction of new technologies with additional product terms. 


The intent of this section is to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to: changes in the percentage discount offered on services; a change in the scope of products offered under the contract; and/or introduction of new technologies with additional product terms.  When new technologies are introduced, the discount structure that applies to the new technology must be approved. 


6. Existing statewide and local agency Participating Addendums (PA) under the existing WSCA Master Price Agreement #1523 expire on 10/31/2012. Is WSCA contemplating a transition period during which new Participating Addendums (or amendments to existing Participating Addendums) can be executed under the new WSCA Master Agreement awarded as a result of RFP No. 1907? 


The intent is to award new contracts as of October 31, 2011.  This will allow for any awarded current vendors to transition existing customers to the new contract, and will also allow for any new vendors to begin executing Participating Addendums immediately, with all executions completed by October 31, 2012.

7. Are vendors permitted to submit their own W-9 form in lieu of the W-9 included in the RFP, Attachment F? 


Yes.  In addition, when a participating entity executes a Participating Addendum, vendors may be required to register within that State and provide and additional W-9 for each Participating Addendum executed.


8. Regarding Section 4.3, are subcontractors required to submit business references? 


Yes.  Please see Section 4.2.1.3 of the RFP.

9. Will this Bid allow a vendor to submit a bid for replacement aftermarket batteries (Non-OEM) as the only line items bid?

Yes, as long as warranties meet the requirements of the RFP.

10. Section 1 Project Overview Section; Participation by 50 states is listed, but District of Columbia is not mentioned. Will District of Columbia be allowed to participate? 


Yes.

11. Section 3.2.3 Administrative Fee Payment Schedule and Attachment G. In this section the administrative fee is to be paid within 60 days after the end of the quarter, but in Schedule G the schedule for payment is the 15 day of the second calendar month after the end of the quarter. Please explain the difference. 


Schedule G is correct.  “Quarterly sales reports are sent by 15th day of second calendar month after end of calendar quarter (the same schedule outlined below for the admin fee checks)”).  This schedule applies only to the WSCA administrative fee.  Schedules for any administrative fees payable to any individual participating entities will be agreed upon by the awarded vendor and the participating entity.

12. Section 4.2.1.4 Subcontractor Information Appears that some words were deleted at the end of this requirement. Please clarify and provide the requirement in its entirety. 


Section 4.2.1.5 shall be added and shall read:


Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

13. 9.1.5 and 9.2.2.6 General Submission Requirements and Tab VI-Section 3-Scope of Work. Please clarify that the vendor can submit responses in a different style/format of their choosing than the RFP requirement. Section 9.1.5 basically states that this is acceptable; however, Section 9.2.6 states that responses are to be in bold/italics. Responses in bold/italics will be very difficult for the proposal reviewers and evaluators to read. 


Vendor responses must be presented in a style/format that is easily distinguishable from RFP language.  For consistency purposes, bold/italics is preferred.  Exceptions/assumptions to this will be considered during the evaluation process.

14. Attachment B1 Certification of Compliance with T&C of RFP. If we have a few exceptions to we respond and we have noted those exceptions on this attachment would we respond that we comply with the terms & conditions in the RFP or that we do not comply with the terms & conditions of the RFP. 


Vendor response must indicate non-compliance with the terms and conditions of the RFP and propose alternate language.

15. Attachment D WSCA MSA Contract Form. New Attachment D is more similar to the existing “Independent Contract for Services” than the existing Attachment DD. The vendors need a true, customer facing contract document that spells out the terms and conditions applicable to the relationship. This Attachment D appears to be Nevada-specific (again, much like last round’s Independent Contract). We believe that the existence of a set of terms and conditions that are Nevada-specific creates significant confusion that can be avoided by having Nevada sign its own, separate PA. That PA would incorporate the more broad terms and conditions, much like Attachment DD today. Please clarify. 


The terms and conditions contained in Attachment D are not intended to be Nevada specific; however, the solicitation is required to be done under the lead state’s statutes, and therefore, Nevada Revised Statutes are cited.  Nevada will sign a separate Participating Addendum once the contracts have been executed.

16. Section 2 Definitions. Certain definitions require some clarification. Under the existing contract, there is WSCA, Participants (entities that execute a PA), Participating Entities (entities that participate under a PA signed by a separate Participant), and End Users (the CRUs and IRUs, collectively, for a Participating Entity). Under the new RFP, you have defined Customer, State, Subscriber and User, but not all the terms referenced above. There is a certain amount of overlap between these various definitions and we believe it is important to clearly define these roles (for example “State” means Nevada “and any agency identified herein”. Does that mean Nevada agency or ANY agency? Can WSCA provide this clarification? 


Definitions in this RFP are the only definitions to be considered.  The definitions for Customer, State, Subscriber and User shall mean any department, division, agency of participating NASPO/WSCA states, authorized local entities,  and authorized employees thereof, where applicable.

17. Sections 3.5.9 and 3.5.15 Detailed coverage maps. Will certain elements of our response, particularly our detailed network maps and technology migration plans, be kept confidential? 


If this information is considered a trade secret as defined by NRS §333.020(5)(a), it should be included in the vendor’s confidential technical response.  Please see Section 9.3 of the RFP.

18. Section 3.6.15 Please clarify what is meant by “the ability to provide wireless data services for any equipment that has wireless voice capability.” 


Cell phones that are capable of sending and receiving data.  On reconsideration, we will accept devices that can provide either (i.e. Netbooks with no voice; cell phones with no data) but this must be delineated when presented to participating entities.  

19. Section 3.5.14 Please clarify what is meant by this section, particularly with respect to the clause “additional charges or fees”. Is WSCA expecting that trial programs be provided free of charge? Or are the vendors allowed to charge their standard, contractual charges as applicable? 


WSCA is requesting a free trial period from vendors.

20. In regards to the E-Rate pricing that is requested in the proposal. What is the average E-Rate percentage that needs to be calculated across all sites that are comprised in the State of Nevada network? 


This is unknown.

21. Which companies are the current providers of the State of Nevada voice, internet, cell phone and broadband services at this present time? 


The State of Nevada participates on the current WSCA Wireless contracts with AT&T Mobility, Sprint Solutions, T-Mobile, and Verizon Wireless.

22. How many voices lines are comprised on the State of Nevada network ? What is the current delivery type of the voices services (POTS, PBX,Internet)? 


This is unknown.

23. What is the estimated number (+or-) Wireless Broadband lines currently or anticipated for the State of Nevada network? Will this be the first implementation of wireless broadband for the State of Nevada network? 


This is unknown.

24. What is the estimated number of State of Nevada employees in 2011? What is the current policy for providing cell phone to State of Nevada employees? 


There are roughly 16,000 state employees in Nevada.  Each department/agency writes their own policy for providing cell phones to employees and their usage.  This will also vary from participating entity to participating entity throughout the states.


25. In regards to customer care support. What level of customer service support is the State of Nevada seeking Tier 1, Tier 2 or Tier 3. What hours and days per week should the vendor be prepared to provide to the State of Nevada? 


It is expected that all levels of customer service support are available to all participating entities.  It is also expected that some level, but not necessarily all levels, of support be available 24/7.  Vendors should clearly define the levels of support each tier constitutes within their response.

26. In regards to current voice and broadband network design. Are any of the services currently terminated within a data centers? If so are the data centers owned by the State of Nevada or leased space from major carriers such as Level 3, Quest or NAP's like Switch? 


This is unknown.

27. How many voicemail boxes are being requested for network? 

This is unknown.

28. Is the State of Nevada looking for improvement in network security to be implemented on network with these requested changes? 


This is unknown.

29. In attempting to estimate administrative fees to be paid to Western States. What is the current monthly billing amount for each category of existing voice and wireless broadband services?

The information provided in Attachment J of the RFP is the most current and complete information that can be provided.


30. At section 4.1.4, can you please confirm what licensing would be required? besides my business license, and certificate of insurance. 


It is the proposing vendor’s responsibility to research and comply with license that is required of a vendor to provide the services/equipment contemplated within RFP 1907.

31. For the accessories (band3) the pricing sheet and cost analysis ask for discount percent off. Is this off of MSRP or off vendor current pricing? Each vendor's current pricing is already going to be a different percent off MSRP. In order to make comparisons of percent off on an equal basis, is it possible that vendors list Discount Percent off for MSRP & current pricing (to be listed as MSRP / current pricing) so that evaluators can see how much vendor's pricing is off of MSRP. 

Yes.

32. Reference 3.1.4- It appears that the E-rate program would apply to vendors providing wireless service, but it does not appear that it would apply to vendors providing accessories (band 3). Are vendors participating in only Band 3 be required to commit to participate in this program as well? 


The E-Rate program provides discounts to assist most schools and libraries to obtain affordable telecommunications and internet access.  It is not believed to be intended for accessories. 

33. Reference 3.2.3 - This section refers to administrative fees required by WSCA or non-WSCA states in addition to the WSCA administrative fee. It states that "The Contractor(s) may adjust SES (Service Equipment Schedule) pricing accordingly for purchases made by procuring agencies within jurisdiction of the state." Question- For vendors participating in Band 3 for Accessories and Equipment only, we don't necessarily have a SES. Can these vendors adjust pricing as specified in our pricing sheet accordingly as is being allowed for service providers? 


Yes, but this should be clearly defined.

34. In accordance with section 3.1.1 Scope of Work Vendors may choose to submit a proposal on any or all listed services and/or equipment. Vendor must submit separate binders identifying compliance with each band. For Vendors proposing multiple bands this requirement could amount to 84+ binders being provided to WSCA for review. In accordance with section 9.1.6 and the State of Nevada's continuing efforts to reduce solid waste and further recycling efforts, would WSCA accept one Technical Section containing the appropriate Tabs for each band, One Cost Section containing the appropriate Tabs for each band and one Confidential Financial binder in order to reduce environmental impacts and support Vendor green initiative objectives if a Vendor should choose to respond to multiple bands.


Yes.

35. It was stated at the 2/23 pre-proposal meeting that Public Sector Associations or other cooperatives with members are allowed to sign a PA with Wireless Contractors. 1.a Please describe the type of Association or Cooperative that is eligible to sign a WSCA PA. 1.b Is the intent that the Associations would be able to purchase on a CL and IL basis for their Association and/or members use? 1.c Would WSCA allow wireless contractors to customize Terms & Conditions and/or pricing for specific entities, such as non-profit organizations? For example, removal of early termination fee waivers. 


This will vary by State and must be addressed on a case by case basis.

36. It was stated at the 2/23 pre-proposal meeting that Contractors can sign PA’s directly with non-profits in States that do not prohibit such a practice. .a Assuming there is no State law prohibition, is there any limitation on the type of non-profits that will be eligible to sign a PA? Will WSCA allow Wireless Contractors to restrict certain types of non-profits?  b Do eligible non-profit entities have the same right to sign PA’s as a local governments (e.g., City or County) in States that have a State level PA but do not define non-profits as eligible or in States without a State level PA? 


This will vary by participating entity and must be addressed on a case by case basis.

37. It was stated at the 2/23 pre-proposal meeting that WSCA will consider accommodating contract survivability for the purpose of E-Rate funding. Will WSCA allow Wireless Contractors to sign PA’s and/or E-Rate agreements under the terms of the WSCA Master Agreement with termination dates that are coterminous with the E-Rate funding years (July 1 – June 30) up to eight months beyond the then effective termination date of the WSCA Master Agreement? 


If the Participating Addendum is signed prior to current contract termination, it will survive.

38. Section 3.5  How do you specifically wish for us to showcase our coverage offering?  Will % of area covered, % of population covered, Total pops covered or type of service that covers each state suffice?  (3.5.7)


Offerings should provide complete and detailed information in as clear and straightforward format as possible.  

39. Section 3.5.8 states no roaming/in-network voice services; where there are no roaming charges and rely on partner network to offer the best user experience can we show total coverage mapping (company owned and partner) for each State? 


Yes.

40. Please elaborate on specifically what is needed for section 3.5.12, nationwide, states, etc?

Provide detailed plans and timelines of what your company is doing to improve coverage in any area where you currently have 50% or less coverage.

41. For section 3.5.13 the ask is to identify “basic” equipment provided for standard operations; would it be appropriate to offer a “basic” / “preferred” option, or “good”, “better”, “best”, so long as it’s clearly identified and articulated appropriately?

Yes.  All warranty requirements will apply.

42. Section 3.5.25: Please confirm you are looking for specific detail and pricing on how we will augment in-building coverage (product solution and/or services based).

Correct.

43. Section 3.6:  This section has all the same questions as 3.5 only for data. Is it imperative we assume this needs to be separated within our response?

Correct.

44. In section 3.6.20, please elaborate. Is the need to truly define all devices not supported on our network or if we should highlight a few key related devices not support or devices which we don’t stock or have access through partner networks, etc. 


Please highlight a few key related devices not supported or devices which you don’t stock or have access through partner networks, etc.

45. Attachment H pricing documents.   Do you want all three of the BANS cost pricing in one pricing document or would you like separate voice, broadband and accessories pricing documents; if we will be proposing a bid for all three BANS. 


We would prefer one for each band.

46. Reporting Due to CPNI issues may we create a separate IL report for the Individual Liable lines on the WSCA contract showing the gross Lines, gross Minutes, gross spend for each quarter?  Due to CPNI limitations we are unable to provide information on IL lines such as customer name, address, mobile number etc?

WSCA does not require customer information on IL accounts; reports on these accounts should include spend only.

47. What information do you want in the following columns in the line and equipment reports?  


		Column #

		22

		28

		29

		30

		

		31

		32



		Field Size

		8

		30

		1

		1

		

		60

		60



		Vendor Name

		UNSPSC Commodity

		VAR/Reseller/

Distributor


Name

		Recycling

		

		

		Optional – Category


Description

		Optional-Class


Detail






These can be left blank and will be addressed with awarded vendor(s) in the future.  The column should be left, but can be blank where no information is available.  


ALL ELSE REMAINS THE SAME FOR RFP 1907.


Vendor shall sign and return this amendment with proposal submitted.


		NAME OF VENDOR

		



		AUTHORIZED SIGNATURE

		



		TITLE

		

		DATE

		





RFP 1907 Amendment 2



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal
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State of Utah Additional Terms and Conditions


For WSCA Participating Addendums


The following terms and conditions will be added to the Participating Addendum for the State of Utah:  



1)  AUTHORITY: Provisions of this Addendum are pursuant to the authority set forth in 63G-6, Utah Code Annotated, 1953, as amended, Utah State Procurement Rules (Utah Administrative Code Section R33), and related statutes which permit the STATE to purchase certain specified services, and other approved purchases for the STATE.



2)  LAWS AND REGULATIONS: Any and all supplies, services and equipment furnished will comply fully with all applicable Federal and State laws and regulations, including applicable licensure and certification requirements.



3)  RECORDS ADMINISTRATION:  The Contractor will maintain, or supervise the maintenance of all records necessary to properly account for the payments made to the Contractor for costs authorized by this contract.  These records will be retained by the Contractor for at least four years after the contract terminates, or until all audits initiated within the four years have been completed, whichever is later.  The Contractor agrees to allow the State and Federal auditors, and State agency staff, access to all the records to this contract, for audit and inspection, and monitoring of services.  Such access will be during normal business hours, or by appointment.



4)  CERTIFY REGISTRATION AND USE OF EMPLOYMENT "STATUS VERIFICATION SYSTEM”:  The Status Verification System, also referred to as “E-verify”, only applies to contracts issued through a Request for Proposal process, and to sole sources that are included within a Request for Proposal.  It does not apply to Invitation to Bids nor to the Multi-Step Process.



4.1  Status Verification System



A.  Each offeror and each person signing on behalf of any offeror certifies as to its own entity, under penalty of perjury, that the named Contractor has registered and is participating in the Status Verification System to verify the work eligibility status of the contractor’s new employees that are employed in the State of Utah in accordance with UCA Section 63G-11-103.  



B.  The Contractor shall require that the following provision be placed in each subcontract at every tier:  “The subcontractor shall certify to the main (prime or general) contractor by affidavit that the subcontractor has verified through the Status Verification System the employment status of each new employee of the respective subcontractor, all in accordance with Section 63G-11-103 and to comply with all applicable employee status verification laws.  Such affidavit must be provided prior to the notice to proceed for the subcontractor to perform the work.”  



C.  The State will not consider a proposal for award, nor will it make any award where there has not been compliance with this Section. 



D.  Manually or electronically signing the Proposal is deemed the Contractor’s certification of compliance with all provisions of this employment status verification certification required by all applicable status verification laws including UCA Section 63G-11-103.



4.2  Indemnity Clause for Status Verification System 


A.  Contractor (includes, but is not limited to any Contractor, Design Professional, Designer or Consultant) shall protect, indemnify and hold harmless, the State and its officers, employees, agents, representatives and anyone that the State may be liable for, against any claim, damages or liability arising out of or resulting from violations of the above Status Verification System Section  whether violated by employees, agents, or contractors of the following:  (a) Contractor; (b) Subcontractor at any tier; and/or (c) any entity or person for whom the Contractor or Subcontractor may be liable. 



B.  Notwithstanding Section 1. above, Design Professionals or Designers under direct contract with the State shall only be required to indemnify the State for a liability claim that arises out of the design professional's services, unless the liability claim arises from the Design Professional's negligent act, wrongful act, error or omission, or other liability imposed by law except that the design professional shall be required to indemnify the State in regard to subcontractors or subconsultants at any tier that are under the direct or indirect control or responsibility of the Design Professional, and includes all independent contractors, agents, employees or anyone else for whom the Design Professional may be liable at any tier.



5)  EMPLOYMENT PRACTICES CLAUSE: The Contractor agrees to abide by the provisions of Title VI and VII of the Civil Rights Act of 1964 (42USC 2000e) which prohibits discrimination against any employee or applicant for employment or any applicant or recipient of services, on the basis of race, religion, color, or national origin; and further agrees to abide by Executive Order No. 11246, as amended, which prohibits discrimination on the basis of sex; 45 CFR 90 which prohibits discrimination on the basis of age; and Section 504 of the Rehabilitation Act of 1973, or the Americans with Disabilities Act of 1990 which prohibits discrimination on the basis of disabilities.  Also, the Contractor agrees to abide by Utah's Executive Order, dated March 17, 1993, which prohibits sexual harassment in the work place.



6)  DEBARMENT:  The Contractor certifies that neither it nor its principals are presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from participation in this transaction (contract), by any governmental department or agency.  If the Contractor cannot certify this statement, attach a written explanation for review by the STATE.  The Contractor must notify the State Director of Purchasing within 30 days if debarred by any governmental entity during the Contract period.



7)  TERMINATION:  Unless otherwise stated in the Special Terms and Conditions, this contract may be terminated, with cause by either party, in advance of the specified termination date, upon written notice being given by the other party.  The party in violation will be given ten (10) working days after notification to correct and cease the violations, after which the contract may be terminated for cause. This contract may be terminated without cause, in advance of the specified expiration date, by either party, upon thirty (30) days prior written notice being given the other party.  On termination of this contract, all accounts and payments will be processed according to the financial arrangements set forth herein for approved services rendered to date of termination.



8)  NONAPPROPRIATION OF FUNDS: The Contractor acknowledges that the State cannot contract for the payment of funds not yet appropriated by the Utah State Legislature.  If funding to the State is reduced due to an order by the Legislature or the Governor, or is required by State law, or if federal funding (when applicable) is not provided, the State may terminate this contract or proportionately reduce the services and purchase obligations from the State upon 30 days written notice.  In the case that funds are not appropriated or are reduced, the State will reimburse Contractor for products delivered or services performed through the date of cancellation or reduction, and the State will not be liable for any future commitments, penalties, or liquidated damages.



9)  TAXES: Bid/proposal prices will be exclusive of state sales, use and federal excise taxes.  The State of Utah’s sales and use tax exemption number is 11736850-010-STC, located at http://purchasing.utah.gov/contract/documents/salestaxexemptionformsigned.pdf.  The tangible personal property or services being purchased are being paid from STATE funds and used in the exercise of that entity’s essential functions.  If the items being purchased are construction materials, they will be converted into real property by employees of this government entity, unless otherwise stated in the contract, or contract orders.  The State of Utah’s Federal excise exemption number is 87-780019K.



10)  PARTICIPANTS:  This is a contract to provide the State of Utah government departments, institutions, agencies and political subdivisions (i.e., colleges, school districts, counties, cities, etc.) with the goods and/or services described in the bid/proposal.



11)  POLITICAL SUBDIVISION PARTICIPATION:  Participation under this contract by political subdivisions (i.e., colleges, school districts, counties, cities, etc.)  will be voluntarily determined by the political subdivision.  The Contractor agrees to supply the political subdivisions based upon the same terms, conditions and prices.



12)  REPORTS AND FEES:  The Contractor agrees to provide a quarterly administrative fee to the State of Utah in the form of a Check or EFT payment.  The fee will be payable to the “State of Utah Division of Purchasing” for an amount equal to 1% of the net sales (net of any returns, credits, or adjustments) under this Addendum for the period.  The Contractors WSCA pricing to the Participating Entity may be adjusted to offset for the equivalent fee amount.  Payment(s) shall be made in accordance with the following schedule:



Period End

Fee Due 



March 31

April 30



June 30


July 31



September 30

October 31



December 31

January 31



The Contractor agrees to provide a quarterly utilization report, reflecting net sales to the Participating Entity during the associated fee period.  The report will show the quantities and dollar volume of purchases by each agency and political subdivision.  The report will be provided in secure electronic format and/or submitted electronically to the Purchasing Agent in the Division of Purchasing over in this Addendum and a copy to the Utah reports email address salesreports@utah.gov.  


13)  PAYMENT:  Payments are normally made within 30 days following the date the order is delivered or the date a correct invoice is received, whichever is later.  After 45 days the Contractor may assess overdue account charges up to a maximum rate of one percent per month on the outstanding balance.  Payments may be made via a State of Utah (or political subdivision) “Purchasing Card” (major credit card).  All payments to the Contractor will be remitted by mail, electronic funds transfer, or Purchasing Card.


14)  HAZARDOUS CHEMICAL INFORMATION:  The Contractor will provide one set of the appropriate material safety data sheet(s) and container label(s) upon delivery of a hazardous material to the user agency.  All safety data sheets and labels will be in accordance with each participating state's requirements.



15)  PUBLIC INFORMATION:  Contractor agrees that the contract, related Sales Orders, and Invoices will be public documents, as far as distribution of copies.  Contractor gives the STATE express permission to make copies of the contract, related Sales Orders, and Invoices in accordance with the State of Utah Government Records Access and Management Act (GRAMA).  Except for sections identified in writing and expressly approved by the State Division of Purchasing, Contractor agrees that the Contractor’s response to the solicitation will be a public document, and copies may be given to the public under GRAMA laws.  The permission to make copies as noted will take precedence over any statements of confidentiality, proprietary information, or copyright information.



16)  PROCUREMENT ETHICS:  The Contractor understands that a person who is interested in any way in the sale of any supplies, services, construction, or insurance to the State of Utah is violating the law if the person gives or offers to give any compensation, gratuity, contribution, loan or reward, or any promise thereof to any person acting as a procurement officer on behalf of the State, or who in any official capacity participates in the procurement of such supplies, services, construction, or insurance, whether it is given for their own use or for the use or benefit of any other person or organization (63G-6-1002, Utah Code Annotated, 1953, as amended). 


17)  ENERGY CONSERVATION AND RECYCLED PRODUCTS:  The contractor is encouraged to offer Energy Star certified products or products that meet FEMP (Federal Energy Management Program) standards for energy consumption.  The State of Utah also encourages contractors to offer products that are produced with recycled materials, where appropriate, unless otherwise requested in the solicitation.



18)  INDIVIDUAL CUSTOMERS: Each State agency and each political subdivision, as a State Entity, that uses this contract will be treated as if they were individual Customers. Each agency and each political subdivision will be responsible for their own charges, fees, and liabilities. The Contractor will apply the charges to each State Entity individually.


have ten (10) days thereafter to correct the cited reporting or record keeping practice deficiencies.



19)  CONTRACTOR ACCESS TO SECURE STATE FACILITIES / CRIMINAL CONVICTION INFORMATION / FORMER FELONS: The Contractor shall provide (at its own expense) the Department with sufficient personal information about its agents or employees, and the agents and employees of its subcontractors (if any) who will enter upon secure premises controlled, held, leased, or occupied by the State during the course of performing this contract so as to facilitate a criminal record check, at state expense, on such personnel by the Department.  “Sufficient personal information” about its agents or employees, and the agents and employees of its subcontractors (if any) means for the Contractor to provide to the State Project Manager, in advance of any on-site work, a list of the full names of the designated employees, including their social security number, driver license number and state of issuance, and their birth date.  Thereafter, on their first site visit, each contractor employee expected to work on-site shall be fingerprinted by the State, and the State is authorized to conduct a federal criminal background check based upon those fingerprints and personal information provided.  Contractor, in executing any duty or exercising any right under this contract, shall not cause or permit any of its agents or employees, and the agents and employees of its subcontractors (if any) who have been convicted of a felony and certain misdemeanors to enter upon any premises controlled, held, leased, or occupied by the Department.  A felony and misdemeanor are defined by the jurisdiction of the State of Utah, regardless of where the conviction occurred.



20)  CONFIDENTIALITY Contractor, and anyone for whom the Contractor may be liable, must maintain the confidentiality of any non-public personal information it receives from the Utah Department of Technology Services or any other state or public office received during the course of this contract. This includes any personal information contained in any other database. The personal information may be, but is not limited to, names, social security numbers, birth dates, address, credit card numbers and financial account numbers. The Utah Department of Technology Services reserves the right to identify additional reasonable types or categories of information that must be kept confidential by the Contractor and anyone for whom the Contractor may be liable.  This duty of confidentiality shall be ongoing and survive the term of this contract.



21)  SECURE PROTECTION AND HANDLING OF DATA Network Security:  Vendor agrees at all times to maintain network security that - at a minimum - includes:  network firewall provisioning, intrusion detection, and regular third party penetration testing.  Likewise vendor agrees to maintain network security that conforms to one of the following:



Those standards the State of Utah applies to its own network, as found at http://www.dts.utah.gov and elsewhere;



Current standards set forth and maintained by the National Institute of standards and Technology, includes those at: http://checklist.nist.gov/repository/1023.html and http://checklist.nist.gov/repository/; or



Data security:  Vendor agrees to protect and maintain the security of the State of Utah data with protection that is at least as good as or better than that maintained by the State of Utah.  These security measures include maintaining secure environments that are patched and up to date with all appropriate security updates as designated, for example Microsoft Notification.



Data Transmission:  vendor agrees that any and all transmission or exchange of system application data with the State of Utah and/or any other parties expressly designated by the State of Utah, shall take place via secure means, e.g. HTTPS or FTPS.



Data Storage:  Vendor agrees that any and all State of Utah data will be stored, processed, and maintained solely on designated target servers and that no State of Utah data at any time will be processed on or transferred to any portable or laptop computing device or any portable storage medium, unless medium is in part of the Vendor's designated backup and recovery process.



Data Encryption:  Vendor agrees to store all State of Utah backup data as part of its designated backup and recovery process in encrypted form, using no less than 128 bit key.



Password Protection.  Vendor agrees that any portable or laptop computer that resides at any State of Utah facility, has access to a State of Utah network, or stores any non-public State of Utah data is equipped with strong and secure password protection.    



Data Re-Use:  Vendor agrees that any and all data exchanged shall be used expressly and solely for the purpose enumerated in the Current Agreement.  Data shall not be distributed, repurposed or shaped across other applications, environments, or business units of Vendor.  Vendor further agrees that no state of Utah data of any kind shall be transmitted, exchanged or otherwise passed to other vendors or interested parties except on a case-by-case basis as specifically agreed to in writing by the State of Utah.



Data Destruction:  The Vendor agrees that upon termination of this Agreement it shall erase, destroy, and render unreadable all State of Utah data from all non-state computer systems and backups, and certify in writing that these actions have been completed within 30 days of the termination of this Agreement or within 7 days of the request of an agent of the State of Utah, whichever shall come first.



22)  NOTIFICATION AND DATA BREACHES Vendor agrees to comply with all applicable laws that require the notification of individuals in the event of unauthorized release of personally-identifiable information or other event requiring notification in accordance with .In the event of a data breach of any Vendor's security obligations or other event requiring notification under applicable law (§ 13-42-101, etc.),Vendor agrees to assume responsibility for informing all such individuals in accordance with applicable laws and to indemnify, hold harmless and defend the State of Utah against any claims, damages, or other harm related to such Notification Event.



(Updated September 1, 2010)



Rev 080210
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Arizona provisions for WSCA Wireless Contracts

(rev 3-3)




Background – Arizona Network.  In the summer of 2003, HB2533 (A.R.S 41-712 and 41-713) established the requirement for the State to establish an enterprise telecommunications services program to support the voice and data requirements of most State agencies, boards and commissions.  In the spring of 2004, the Department of Administration (“ADOA”) established the Telecommunications Program Office (“TPO”) and issued the solicitation that will eventually lead to the award of a statewide telecommunications outsourcing contract to a single contractor, and in doing so established the State’s enterprise voice and data telecommunications program, the “Arizona Network” or “AZNet”, in January of 2005.  The current contract under the AZNet program will expire in January of 2012. The State has determined that the new AZNet program will consist of multiple but interrelated telecommunications contractors as opposed to a single contractor model.  The TPO will continue to oversee and direct the AZNet program and its constituent contractors.  The five (5) primary areas of the new AZNet program are to include Voice Communications Services (i.e., telephony infrastructure and management), Network Services (i.e., data infrastructure and management), Telecommunications Carrier Services (i.e., connectivity and transport), Telecommunications Expense Management Services (i.e., billing receipt, billing audit, expense allocation, re-invoicing, payment receipt, payment remission and dispute management services), and Cellular Services (mobile wireless, voice and data devices and services, the subject and scope of these requirements). The following requirements are mandatory for State agencies, boards, and commissions, and optional, at the end users discretion, for Arizona Purchasing Co-operative members.


1.
Requirements Applicable to all Wireless Contractors.



1.1.
Integration with the TEM.  A major component of the State’s AZNet program is the Telecommunications Expense Management (“TEM”) services contract (currently in solicitation, ADSPO11-00000489, see https://procure.az.gov).  All voice, data and wireless contractors falling under the purview of the AZNet program, including all Participating Addendums (“PA”) issued under the WSCA Wireless Master Price Agreements (“MPA”) shall interface with and transact all of their billing with State agencies, boards and commissions through the State’s TEM.  TEM services include dispute management with all contractors under the AZNet program, including all wireless contractors. All contractors shall participate in dispute resolution activities as managed by the State’s TEM.


2.
Requirements Applicable to the AZNet Cellular Contractor.



2.1.
AZNet Cellular Contractor.  Among the PAs that State may enter into under the WSCA Wireless MPAs, the State may establish a primary wireless contractor, to whom the majority of the State’s wireless volume and spend will be directed (“AZNet Cellular Contractor” or “Contractor”).   Although the State will not commit any volumes under any resulting PAs, in accordance with ARS 41-712, 713, all State agencies, boards and commissions will be required to use the AZNet Cellular Contract to meet their needs for wireless devices and services.  Only with the written approval from the TPO will agencies be allowed to utilize any other State PA under a WSCA Wireless MPA.


2.2.
Statewide Pooled Plans.   AZNet Cellular Contractor shall provide the State with a plan, or plans, that leverage State Agency-wide volume across all State customers (defined as all State agencies, boards, and commissions) and allow for the sharing or “pooling” of minutes and services across the State.  Contractor’s plan(s) shall allow the pooling of minutes and data services across the State and State Agency Customers, for all services, all device types, including Smartphones, broadband cards, without regard for their domestic geographic location, so long as they are purchased as a State of Arizona customer.  E.g. an Arizona representative that resides in Washington D.C. will be eligible to utilize the States pool of minutes. Such plan(s) shall allow State Customers to use minutes from the pool minutes without contributing to the pool of minutes, such as a Zero Minute or Add-a-Phone/Line option 


2.3.
Further Discounts and Volume Tiers.  AZNet Cellular Contractor shall provide the State with further discounts, the baseline discount of which – assuming a minimum baseline volume of three thousand (3,000) lines – shall be below the most favorable discount set forth in the WSCA MPA.  From this baseline, Contractor shall include further discounts associated with a series of subsequent volume tiers, such that the State is continuously incentivized to increase its participation under the AZNet Cellular Contract in order to achieve ever improving discounts.


2.4.
Scope.  


2.4.1.
Service Plans.  All Services plans are subject to the State’s review and approval, Contractor shall provide a variety of service plans. Desirable features would include, but are not limited to:


a.
Nationwide coverage and common rate plans



b. 
Uniform pricing plans nationwide, regardless of location 


c.
Unlimited nights and weekend and mobile-to-mobile



d.
Wireless services for tablets



e. 
Mobile-to-fixed fee



f. 
No domestic long-distance charges



g. 
No roaming charges



h. 
Three-way calling



i. 
Caller ID



j. 
Call waiting



k. 
Voice mail



l. 
Unlimited text and paging



m. 
Unlimited data



n. 
Unlimited Group Calling for Push-to-Talk



o. 
Third-party service blocking



p.
Phone book / contact backup



q.
Phone Locator



r.
Tethering



s.
Unlimited GPS



t.
Short code text blocking



u.
International service



v.
Discounted rates to Mexico and internationally



2.4.2.
Cellular Devices and Accessories.  All devises and accessories are subject to the State’s review and approval. Desirable features would include, but are not limited to:




a.     Cellular phones




b.     Smartphones




c.     Refurbished Phones




d.     SIM Card only




e.    Mobile Hotspots




f.     USB Modems




g.     Belt clip




h.     Carrying cases




i.    Desktop adapter (battery charger/data transfer




j.     Vehicle hands-free mounting kit




k.     Optional devise insurance       
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UNIFORM TERMS AND CONDITIONS
Version 8

1. Definition of Terms

As used in this Solicitation and any resulting Contract, the terms listed below are defined as

follows:

1.1.

1.2.

1.3.

1.4.

1.5.

1.6.

1.7.

1.8.

1.9.

1.10.

1.11.

1.12.

1.13.

“Attachment” means any item the Solicitation requires the Offeror to submit as part of the
Offer.

“Contract” means the combination of the Solicitation, including the Uniform and Special
Instructions to Offerors, the Uniform and Special Terms and Conditions, and the
Specifications and Statement or Scope of Work; the Offer and any Best and Final Offers;
and any Solicitation Amendments or Contract Amendments.

"Contract Amendment" means a written document signed by the Procurement Officer that
is issued for the purpose of making changes in the Contract.

“Contractor” means any person who has a Contract with the State.
“Days” means calendar days unless otherwise specified.

“Exhibit” means any item labeled as an Exhibit in the Solicitation or placed in the Exhibits
section of the Solicitation.

“Gratuity” means a payment, loan, subscription, advance, deposit of money, services, or
anything of more than nominal value, present or promised, unless consideration of
substantially equal or greater value is received.

“Materials” means all property, including equipment, supplies, printing, insurance and
leases of property but does not include land, a permanent interest in land or real property
or leasing space.

“Procurement Officer” means the person, or his or her designee, duly authorized by the
State to enter into and administer Contracts and make written determinations with respect
to the Contract.

“Services” means the furnishing of labor, time or effort by a contractor or subcontractor
which does not involve the delivery of a specific end product other than required reports
and performance, but does not include employment agreements or collective bargaining
agreements.

“Subcontract” means any Contract, express or implied, between the Contractor and
another party or between a subcontractor and another party delegating or assigning, in
whole or in part, the making or furnishing of any material or any service required for the
performance of the Contract.

“State” means the State of Arizona and Department or Agency of the State that executes
the Contract.

“State Fiscal Year” means the period beginning with July 1 and ending June 30.

2. Contract Interpretation

2.1.

Arizona Law. The Arizona law applies to this Contract including, where applicable, the
Uniform Commercial Code as adopted by the State of Arizona and the Arizona
Procurement Code, Arizona Revised Statutes (A.R.S.) Title 41, Chapter 23, and its
implementing rules, Arizona Administrative Code (A.A.C.) Title 2, Chapter 7.
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2.2.

2.3.

2.4.

2.5.

2.6.

2.7.

Implied Contract Terms. Each provision of law and any terms required by law to be in this
Contract are a part of this Contract as if fully stated in it.

Contract Order of Precedence. In the event of a conflict in the provisions of the Contract,
as accepted by the State and as they may be amended, the following shall prevail in the
order set forth below:

2.3.1. Special Terms and Conditions;

2.3.2.  Uniform Terms and Conditions;

2.3.3. Statement or Scope of Work;

2.3.4. Specifications;

2.3.5. Attachments;

2.3.6. Exhibits;

2.3.7. Documents referenced or included in the Solicitation.

Relationship of Parties. The Contractor under this Contract is an independent Contractor.

Neither party to this Contract shall be deemed to be the employee or agent of the other
party to the Contract.

Severability. The provisions of this Contract are severable. Any term or condition
deemed illegal or invalid shall not affect any other term or condition of the Contract.

No Parole Evidence. This Contract is intended by the parties as a final and complete
expression of their agreement. No course of prior dealings between the parties and no
usage of the trade shall supplement or explain any terms used in this document and no
other understanding either oral or in writing shall be binding.

No Waiver. Either party’s failure to insist on strict performance of any term or condition of
the Contract shall not be deemed a waiver of that term or condition even if the party
accepting or acquiescing in the nonconforming performance knows of the nature of the
performance and fails to object to it.

3. Contract Administration and Operation

3.1.

3.2.

3.3.

3.4.

Records. Under A.R.S. 8§ 35-214 and § 35-215, the Contractor shall retain and shall
contractually require each subcontractor to retain all data and other “records” relating to
the acquisition and performance of the Contract for a period of five years after the
completion of the Contract. All records shall be subject to inspection and audit by the
State at reasonable times. Upon request, the Contractor shall produce a legible copy of
any or all such records.

Non-Discrimination. The Contractor shall comply with State Executive Order No. 2009-09
and all other applicable Federal and State laws, rules and regulations, including the
Americans with Disabilities Act.

Audit. Pursuant to ARS § 35-214, at any time during the term of this Contract and five (5)
years thereafter, the Contractor’s or any subcontractor’s books and records shall be
subject to audit by the State and, where applicable, the Federal Government, to the extent
that the books and records relate to the performance of the Contract or Subcontract.

Facilities Inspection and Materials Testing. The Contractor agrees to permit access to its
facilities, subcontractor facilities and the Contractor’'s processes or services, at
reasonable times for inspection of the facilities or materials covered under this Contract.
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The State shall also have the right to test, at its own cost, the materials to be supplied
under this Contract. Neither inspection of the Contractor’s facilities nor materials testing
shall constitute final acceptance of the materials or services. If the State determines non-
compliance of the materials, the Contractor shall be responsible for the payment of all
costs incurred by the State for testing and inspection.

3.5. Notices. Notices to the Contractor required by this Contract shall be made by the State to
the person indicated on the Offer and Acceptance form submitted by the Contractor
unless otherwise stated in the Contract. Notices to the State required by the Contract
shall be made by the Contractor to the Solicitation Contact Person indicated on the
Solicitation cover sheet, unless otherwise stated in the Contract. An authorized
Procurement Officer and an authorized Contractor representative may change their
respective person to whom notice shall be given by written notice to the other and an
amendment to the Contract shall not be necessary.

3.6. Advertising, Publishing and Promotion of Contract. The Contractor shall not use,
advertise or promote information for commercial benefit concerning this Contract without
the prior written approval of the Procurement Officer.

3.7. Property of the State. Any materials, including reports, computer programs and other
deliverables, created under this Contract are the sole property of the State. The
Contractor is not entitled to a patent or copyright on those materials and may not transfer
the patent or copyright to anyone else. The Contractor shall not use or release these
materials without the prior written consent of the State.

3.8. Ownership of Intellectual Property. Any and all intellectual property, including but not
limited to copyright, invention, trademark, trade name, service mark, and/or trade secrets
created or conceived pursuant to or as a result of this contract and any related
subcontract (“Intellectual Property”), shall be work made for hire and the State shall be
considered the creator of such Intellectual Property. The agency, department, division,
board or commission of the State of Arizona requesting the issuance of this contract shall
own (for and on behalf of the State) the entire right, title and interest to the Intellectual
Property throughout the world. Contractor shall notify the State, within thirty (30) days, of
the creation of any Intellectual Property by it or its subcontractor(s). Contractor, on behalf
of itself and any subcontractor(s), agrees to execute any and all document(s) necessary
to assure ownership of the Intellectual Property vests in the State and shall take no
affirmative actions that might have the effect of vesting all or part of the Intellectual
Property in any entity other than the State. The Intellectual Property shall not be disclosed
by contractor or its subcontractor(s) to any entity not the State without the express written
authorization of the agency, department, division, board or commission of the State of
Arizona requesting the issuance of this contract.

3.9. Federal Immigration and Nationality Act. The contractor shall comply with all federal,
state and local immigration laws and regulations relating to the immigration status of their
employees during the term of the contract. Further, the contractor shall flow down this
requirement to all subcontractors utilized during the term of the contract. The State shall
retain the right to perform random audits of contractor and subcontractor records or to
inspect papers of any employee thereof to ensure compliance. Should the State
determine that the contractor and/or any subcontractors be found noncompliant, the State
may pursue all remedies allowed by law, including, but not limited to; suspension of work,
termination of the contract for default and suspension and/or debarment of the contractor.

3.10 E-Verify Requirements. In accordance with A.R.S. § 41-4401, Contractor warrants
compliance with all Federal immigration laws and regulations relating to employees and
warrants its compliance with Section A.R.S. § 23-214, Subsection A.

3.11  Scrutinized Businesses. In accordance with A.R.S. §8 35-391 and A.R.S. § 35-393,
Contractor certifies that the Contractor does not have scrutinized business operations in
Sudan or Iran.
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3.12  Offshore Performance of Work Prohibited.
Any services that are described in the specifications or scope of work that directly serve
the State of Arizona or its clients and involve access to secure or sensitive data or
personal client data shall be performed within the defined territories of the United States.
Unless specifically stated otherwise in the specifications, this paragraph does not apply to
indirect or 'overhead' services, redundant back-up services or services that are incidental
to the performance of the contract. This provision applies to work performed by
subcontractors at all tiers.

4, Costs and Payments
4.1. Payments. Payments shall comply with the requirements of A.R.S. Titles 35 and 41, Net
30 days. Upon receipt and acceptance of goods or services, the Contractor shall submit a
complete and accurate invoice for payment from the State within thirty (30) days.

4.2. Delivery. Unless stated otherwise in the Contract, all prices shall be F.O.B. Destination
and shall include all freight delivery and unloading at the destination.

4.3. Applicable Taxes.

4.3.1. Payment of Taxes. The Contractor shall be responsible for paying all applicable
taxes.

4.3.2. State and Local Transaction Privilege Taxes. The State of Arizona is subject to
all applicable state and local transaction privilege taxes. Transaction privilege
taxes apply to the sale and are the responsibility of the seller to remit. Failure to
collect such taxes from the buyer does not relieve the seller from its obligation to
remit taxes.

4.3.3. Tax Indemnification. Contractor and all subcontractors shall pay all Federal, state
and local taxes applicable to its operation and any persons employed by the
Contractor. Contractor shall, and require all subcontractors to hold the State
harmless from any responsibility for taxes, damages and interest, if applicable,
contributions required under Federal, and/or state and local laws and regulations
and any other costs including transaction privilege taxes, unemployment
compensation insurance, Social Security and Worker's Compensation.

4.3.4. IRS W9 Form. In order to receive payment the Contractor shall have a current
I.R.S. W9 Form on file with the State of Arizona, unless not required by law.

4.4, Availability of Funds for the Next State fiscal year. Funds may not presently be available
for performance under this Contract beyond the current state fiscal year. No legal liability
on the part of the State for any payment may arise under this Contract beyond the current
state fiscal year until funds are made available for performance of this Contract.

4.5.  Availability of Funds for the current State fiscal year. Should the State Legislature enter
back into session and reduce the appropriations or for any reason and these goods or
services are not funded, the State may take any of the following actions:

45.1. Accept a decrease in price offered by the contractor;

4.5.2. Cancel the Contract; or

4.5.3. Cancel the contract and re-solicit the requirements.
5. Contract Changes

5.1. Amendments. This Contract is issued under the authority of the Procurement Officer who
signed this Contract. The Contract may be modified only through a Contract Amendment
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within the scope of the Contract. Changes to the Contract, including the addition of work or
materials, the revision of payment terms, or the substitution of work or materials, directed
by a person who is not specifically authorized by the procurement officer in writing or made
unilaterally by the Contractor are violations of the Contract and of applicable law. Such
changes, including unauthorized written Contract Amendments shall be void and without
effect, and the Contractor shall not be entitled to any claim under this Contract based on
those changes.

5.2. Subcontracts. The Contractor shall not enter into any Subcontract under this Contract for
the performance of this contract without the advance written approval of the Procurement
Officer. The Contractor shall clearly list any proposed subcontractors and the
subcontractor’s proposed responsibilities. The Subcontract shall incorporate by reference
the terms and conditions of this Contract.

5.3. Assignment and Delegation. The Contractor shall not assign any right nor delegate any
duty under this Contract without the prior written approval of the Procurement Officer. The
State shall not unreasonably withhold approval.

6. Risk and Liability

6.1. Risk of Loss: The Contractor shall bear all loss of conforming material covered under this
Contract until received by authorized personnel at the location designated in the purchase
order or Contract. Mere receipt does not constitute final acceptance. The risk of loss for
nonconforming materials shall remain with the Contractor regardless of receipt.

6.2. Indemnification

6.2.1. Contractor/Vendor Indemnification (Not Public Agency) The parties to this
contract agree that the State of Arizona, its departments, agencies, boards and
commissions shall be indemnified and held harmless by the contractor for the
vicarious liability of the State as a result of entering into this contract. However,
the parties further agree that the State of Arizona, its departments, agencies,
boards and commissions shall be responsible for its own negligence. Each party
to this contract is responsible for its own negligence.

6.2.2. Public Agency Language Only Each party (as 'indemnitor’) agrees to indemnify,
defend, and hold harmless the other party (as 'indemnitee’) from and against any
and all claims, losses, liability, costs, or expenses (including reasonable
attorney's fees) (hereinafter collectively referred to as ‘claims') arising out of
bodily injury of any person (including death) or property damage but only to the
extent that such claims which result in vicarious/derivative liability to the
indemnitee, are caused by the act, omission, negligence, misconduct, or other
fault of the indemnitor, its officers, officials, agents, employees, or volunteers."

6.3. Indemnification - Patent and Copyright. The Contractor shall indemnify and hold harmless
the State against any liability, including costs and expenses, for infringement of any
patent, trademark or copyright arising out of Contract performance or use by the State of
materials furnished or work performed under this Contract. The State shall reasonably
notify the Contractor of any claim for which it may be liable under this paragraph. If the
contractor is insured pursuant to A.R.S. 8 41-621 and § 35-154, this section shall not

apply.

6.4. Force Majeure.

6.4.1 Except for payment of sums due, neither party shall be liable to the other nor
deemed in default under this Contract if and to the extent that such party’s
performance of this Contract is prevented by reason of force majeure. The term
“force majeure” means an occurrence that is beyond the control of the party
affected and occurs without its fault or negligence. Without limiting the foregoing,
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6.4.2.

6.4.3.

6.4.4.

force majeure includes acts of God; acts of the public enemy; war; riots; strikes;
mobilization; labor disputes; civil disorders; fire; flood; lockouts; injunctions-
intervention-acts; or failures or refusals to act by government authority; and other
similar occurrences beyond the control of the party declaring force majeure which
such party is unable to prevent by exercising reasonable diligence.

Force Majeure shall not include the following occurrences:

6.4.2.1. Late delivery of equipment or materials caused by congestion at a
manufacturer’s plant or elsewhere, or an oversold condition of the
market;

6.4.2.2. Late performance by a subcontractor unless the delay arises out of a
force majeure occurrence in accordance with this force majeure term and
condition; or

6.4.2.3. Inability of either the Contractor or any subcontractor to acquire or
maintain any required insurance, bonds, licenses or permits.

If either party is delayed at any time in the progress of the work by force majeure,
the delayed party shall notify the other party in writing of such delay, as soon as is
practicable and no later than the following working day, of the commencement
thereof and shall specify the causes of such delay in such notice. Such notice
shall be delivered or mailed certified-return receipt and shall make a specific
reference to this article, thereby invoking its provisions. The delayed party shall
cause such delay to cease as soon as practicable and shall notify the other party
in writing when it has done so. The time of completion shall be extended by
Contract Amendment for a period of time equal to the time that results or effects
of such delay prevent the delayed party from performing in accordance with this
Contract.

Any delay or failure in performance by either party hereto shall not constitute
default hereunder or give rise to any claim for damages or loss of anticipated
profits if, and to the extent that such delay or failure is caused by force majeure.

6.5. Third Party Antitrust Violations. The Contractor assigns to the State any claim for

overcharges resulting from antitrust violations to the extent that those violations concern
materials or services supplied by third parties to the Contractor, toward fulfillment of this

Contract.
7. Warranties
7.1. Liens. The Contractor warrants that the materials supplied under this Contract are free of

liens and shall remain free of liens.

7.2. Quality. Unless otherwise modified elsewhere in these terms and conditions, the
Contractor warrants that, for one year after acceptance by the State of the materials, they

shall be:

7.2.1. Of a quality to pass without objection in the trade under the Contract description;

7.2.2. Fit for the intended purposes for which the materials are used;

7.2.3. Within the variations permitted by the Contract and are of even kind, quantity, and

quality within each unit and among all units;

7.2.4. Adequately contained, packaged and marked as the Contract may require; and

7.2.5. Conform to the written promises or affirmations of fact made by the Contractor.
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7.3.

7.4.

7.5.

7.6.

Fitness. The Contractor warrants that any material supplied to the State shall fully
conform to all requirements of the Contract and all representations of the Contractor, and
shall be fit for all purposes and uses required by the Contract.

Inspection/Testing. The warranties set forth in subparagraphs 7.1 through 7.3 of this
paragraph are not affected by inspection or testing of or payment for the materials by the
State.

Compliance With Applicable Laws. The materials and services supplied under this
Contract shall comply with all applicable Federal, state and local laws, and the Contractor
shall maintain all applicable license and permit requirements.

Survival of Rights and Obligations after Contract Expiration or Termination.

7.6.1. Contractor's Representations and Warranties. All representations and warranties
made by the Contractor under this Contract shall survive the expiration or
termination hereof. In addition, the parties hereto acknowledge that pursuant to
A.R.S. §12-510, except as provided in A.R.S. § 12-529, the State is not subject
to or barred by any limitations of actions prescribed in A.R.S., Title 12, Chapter 5.

7.6.2. Purchase Orders. The Contractor shall, in accordance with all terms and
conditions of the Contract, fully perform and shall be obligated to comply with all
purchase orders received by the Contractor prior to the expiration or termination
hereof, unless otherwise directed in writing by the Procurement Officer, including,
without limitation, all purchase orders received prior to but not fully performed and
satisfied at the expiration or termination of this Contract.

8. State's Contractual Remedies

8.1.

8.2.

8.3.

8.4.

Right to Assurance. If the State in good faith has reason to believe that the Contractor
does not intend to, or is unable to perform or continue performing under this Contract, the
Procurement Officer may demand in writing that the Contractor give a written assurance
of intent to perform. Failure by the Contractor to provide written assurance within the
number of Days specified in the demand may, at the State’s option, be the basis for
terminating the Contract under the Uniform Terms and Conditions or other rights and
remedies available by law or provided by the contract.

Stop Work Order.

8.2.1. The State may, at any time, by written order to the Contractor, require the
Contractor to stop all or any part, of the work called for by this Contract for
period(s) of days indicated by the State after the order is delivered to the
Contractor. The order shall be specifically identified as a stop work order issued
under this clause. Upon receipt of the order, the Contractor shall immediately
comply with its terms and take all reasonable steps to minimize the incurrence of
costs allocable to the work covered by the order during the period of work
stoppage.

8.2.2. If a stop work order issued under this clause is canceled or the period of the order
or any extension expires, the Contractor shall resume work. The Procurement
Officer shall make an equitable adjustment in the delivery schedule or Contract
price, or both, and the Contract shall be amended in writing accordingly.

Non-exclusive Remedies. The rights and the remedies of the State under this Contract
are not exclusive.

Nonconforming Tender. Materials or services supplied under this Contract shall fully
comply with the Contract. The delivery of materials or services or a portion of the
materials or services that do not fully comply constitutes a breach of contract. On delivery
of nonconforming materials or services, the State may terminate the Contract for default
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under applicable termination clauses in the Contract, exercise any of its rights and
remedies under the Uniform Commercial Code, or pursue any other right or remedy
available to it.

8.5. Right of Offset. The State shall be entitled to offset against any sums due the Contractor,
any expenses or costs incurred by the State, or damages assessed by the State
concerning the Contractor’'s non-conforming performance or failure to perform the
Contract, including expenses, costs and damages described in the Uniform Terms and
Conditions.

9. Contract Termination

9.1. Cancellation for Conflict of Interest. Pursuant to A.R.S. § 38-511, the State may cancel
this Contract within three (3) years after Contract execution without penalty or further
obligation if any person significantly involved in initiating, negotiating, securing, drafting or
creating the Contract on behalf of the State is or becomes at any time while the Contract
or an extension of the Contract is in effect an employee of or a consultant to any other
party to this Contract with respect to the subject matter of the Contract. The cancellation
shall be effective when the Contractor receives written notice of the cancellation unless
the notice specifies a later time. If the Contractor is a political subdivision of the State, it
may also cancel this Contract as provided in A.R.S. § 38-511.

9.2. Gratuities. The State may, by written notice, terminate this Contract, in whole or in part, if
the State determines that employment or a Gratuity was offered or made by the
Contractor or a representative of the Contractor to any officer or employee of the State for
the purpose of influencing the outcome of the procurement or securing the Contract, an
amendment to the Contract, or favorable treatment concerning the Contract, including the
making of any determination or decision about contract performance. The State, in
addition to any other rights or remedies, shall be entitled to recover exemplary damages
in the amount of three times the value of the Gratuity offered by the Contractor.

9.3. Suspension or Debarment. The State may, by written notice to the Contractor,
immediately terminate this Contract if the State determines that the Contractor has been
debarred, suspended or otherwise lawfully prohibited from participating in any public
procurement activity, including but not limited to, being disapproved as a subcontractor of
any public procurement unit or other governmental body. Submittal of an offer or
execution of a contract shall attest that the contractor is not currently suspended or
debarred. If the contractor becomes suspended or debarred, the contractor shall
immediately notify the State.

9.4. Termination for Convenience. The State reserves the right to terminate the Contract, in
whole or in part at any time when in the best interest of the State, without penalty or
recourse. Upon receipt of the written notice, the Contractor shall stop all work, as directed
in the notice, notify all subcontractors of the effective date of the termination and minimize
all further costs to the State. In the event of termination under this paragraph, all
documents, data and reports prepared by the Contractor under the Contract shall become
the property of and be delivered to the State upon demand. The Contractor shall be
entitled to receive just and equitable compensation for work in progress, work completed
and materials accepted before the effective date of the termination. The cost principles
and procedures provided in A.A.C. R2-7-701 shall apply.

9.5. Termination for Default.

9.5.1. In addition to the rights reserved in the contract, the State may terminate the
Contract in whole or in part due to the failure of the Contractor to comply with any
term or condition of the Contract, to acquire and maintain all required insurance
policies, bonds, licenses and permits, or to make satisfactory progress in
performing the Contract. The Procurement Officer shall provide written notice of
the termination and the reasons for it to the Contractor.
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9.5.2. Upon termination under this paragraph, all goods, materials, documents, data and
reports prepared by the Contractor under the Contract shall become the property
of and be delivered to the State on demand.

9.5.3. The State may, upon termination of this Contract, procure, on terms and in the
manner that it deems appropriate, materials or services to replace those under
this Contract. The Contractor shall be liable to the State for any excess costs
incurred by the State in procuring materials or services in substitution for those
due from the Contractor.

9.6. Continuation of Performance Through Termination. The Contractor shall continue to
perform, in accordance with the requirements of the Contract, up to the date of
termination, as directed in the termination notice.

10. Contract Claims
All contract claims or controversies under this Contract shall be resolved according to A.R.S. Title
41, Chapter 23, Article 9, and rules adopted thereunder.

11. Arbitration
The parties to this Contract agree to resolve all disputes arising out of or relating to this contract
through arbitration, after exhausting applicable administrative review, to the extent required by
A.R.S. § 12-1518, except as may be required by other applicable statutes (Title 41).

12. Comments Welcome
The State Procurement Office periodically reviews the Uniform Terms and Conditions and
welcomes any comments you may have. Please submit your comments to: State Procurement
Administrator, State Procurement Office, 100 North 15" Avenue, Suite 201, Phoenix, Arizona,
85007.
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MM/DD/YYYY)
03/01/2011

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:

If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to

the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the

certificate holder in lieu of such endorsement(s).

CONTACT
PRODUCER .
Marsh USA Inc. m(h)/ll\EJ'E FAX
701 Market Street (A/C. No, Ext): (A/C, No):
Suite 1100 E-MAIL
St. Louis, MO 63101 S

Attn: ATT.CertRequest@marsh.com

CUSTOMER ID #:

018566-STND-GAW-10-11 X X INSURER(S) AFFORDING COVERAGE NAIC #
INSURED INSURER A - 0ld Republic Insurance Co 24147
AT&T Inc. and Subsidiaries ]
One AT&T Plaza INSURERB :
208 South Akard INSURER C :
Dallas, TX 75202
INSURER D :
INSURER E :
INSURER F :

COVERAGES CERTIFICATE NUMBER:

CHI-002950288-07 REVISION NUMBER: 6

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR ADDL[SUBR POLICY EFF_| POLICY EXP
LTR TYPE OF INSURANCE INSR | WVD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
A | GENERAL LIABILITY MWZY58820 06/01/2010 06/01/2011 EACH OCCURRENCE $ 1,000,000
X DAMAGE TO RENTED 1.000.000
COMMERCIAL GENERAL LIABILITY PREMISES (Ea occurrence) | $ i
cLAMS-MADE | X | occur MED EXP (Any one person) | $ 10,000
PERSONAL & ADV INJURY | $ 1,000,000
GENERAL AGGREGATE $ 10,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMP/OP AGG | $ 1,000,000
X | poLicy TRO: Loc $
A | AUTOMOBILE LIABILITY MWTB20965 06/01/2010 06/01/2011 COMBINED SINGLE LIMIT 1.000,000
) $ ,000,
7)( (Ea accident)
| = ] ANYAUTO BODILY INJURY (Per person) | $
|| ALL OWNED AUTOS BODILY INJURY (Per accident) | $
|| SCHEDULED AUTOS PROPERTY DAMAGE s
HIRED AUTOS (Per accident)
NON-OWNED AUTOS $
$
UMBRELLA LIAB OCCUR EACH OCCURRENCE $
EXCESS LIAB CLAIMS-MADE AGGREGATE $
DEDUCTIBLE $
RETENTION _§$ $
A | WORKERS COMPENSATION MWC11668100 06/01/2010  |06/01/2011 X | WCSTATU. OTH-
AND EMPLOYERS' LIABILITY Y/N TORY LIMIT. ER
ANY PROPRIETOR/PARTNER/EXECUTIVE [ E.L. EACH ACCIDENT $ 1,000,000
OFFICER/MEMBER EXCLUDED? N/A 1,000,000
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE $ 09,
If yes, describe under 1.000.000
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 099,

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (Attach ACORD 101, Additional Remarks Schedule, if more space is required)

Re: WSCA RFP 1523; Location: 515 E. Musser Street, Suite 300 Carson City, NV.

State of Nevada, its officers, employees and immune contractors and The State of Colorado are included as Additional Insured under the General Liability policy but only with respect to the requirements of the contract
between the Certificate Holder and AT&T Inc. and Subsidiaries. This insurance is primary with respect to the interest of the Additional Insured and any other insurance maintained by Additional Insured is excess and non

contributory with this insurance.

CERTIFICATE HOLDER

CANCELLATION

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

ACORD 25 (2009/09)

© 1988-2009 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD






ADDITIONAL INFORMATION

CHI-002950288-07

DATE (MM/DD/YY)
03/01/2011

PRODUCER
Marsh USA Inc.
701 Market Street
Suite 1100
St. Louis, MO 63101
Attn: ATT.CertRequest@marsh.com
018566-STND-GAW-10-11 X X

INSURERS AFFORDING COVERAGE

NAIC #

INSURED

AT&T Inc. and Subsidiaries
One AT&T Plaza

208 South Akard

Dallas, TX 75202

INSURER G:

INSURER H:

INSURER I

INSURER J:

TEXT

CONTINUED FROM DESCRIPTION SECTION:

CERTIFICATE HOLDER

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

Page

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

2






IL. 10 (12/06) OLD REPUBLIC INSURANCE COMPANY

THIS ENDORSEMENT CHANGES THE POLICY. PLEASE READ IT CAREFULLY.

ADDITIONAL INSURED WHERE REQUIRED
UNDER CONTRACT OR AGREEMENT

This endorsement modifies insurance provided under the following:

COMMERCIAL GENERAL LIABILITY COVERAGE FORM

Paragraph 2. of SECTION Il - WHO IS AN INSURED is amended to include any person or organization
for whom you have agreed under contract or agreement to provide insurance. However, the insurance
provided shall not exceed the scope of coverage or fimits of this policy. Naotwithstanding the foregoing
sentence, in no event shall the insurance provided exceed the scope of coverage or limits required by
said contract or agreement.

Where required by contract, we will consider our policy to be primary under any other insurance
maintained by the additional insured for injury or damage covered by this endorsement and that their
policy will be noncontributing with this insurance.

GL 739 008a 0602
ATAT inc. MW2ZY 58820 Effective: 6-1-10











Entity Details - Secretary of State, Nevada Page 1 of 2

AT&T MOBILITY NATIONAL ACCOUNTS LLC

Business Entity Information

Status: | Active File Date: | 3/30/2000
| Foreign Limited-Liability
e Company

Entity Number: | LLC3045-2000

Qualifying State: | DE List of Officers Due: | 3/31/2011
Managed By: | Managers Expiration Date: | 3/30/2500
NV Business ID: | NV20001031909 susiness "'Cg(‘;_e 3/31/2011

Registered Agent Information

Name: gOHI\E/Ié:AONRYPSE'IA\IE\?A’\\IDLRUST Address 1: | 311 S DIVISION ST
Address 2: City: | CARSON CITY
State: | NV Zip Code: | 89703
Phone: Fax:
Mailing Address 1: Mailing Address 2:
Mailing City: Mailing State: | NV
Mailing Zip Code:
Agent Type: | Commercial Registered Agent - Corporation
Jurisdiction: | NEVADA | Status: |Active

Financial Information

No Par Share Count: | 0 | Capital Amount: |$ 0
No stock records found for this company

Officers M Include Inactive Officers
Manager - AT&T MOBILITY CORPORATION
Address 1: | 1025 LENOX PARK BLVD NE 5D46 Address 2:
City: | ATLANTA State: | GA
Zip Code: | 30319 Country:
Status: | Active Email:

Actions\Amendments

Action Type: | Application for Foreign Registration
Document Number: | LLC3045-2000-001 # of Pages: | 3
File Date: | 3/30/2000 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-005 # of Pages: |1
File Date: | 4/07/2001 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-004 # of Pages: | 1
File Date: | 4/08/2002 Effective Date:
(No notes for this action)
Action Type: | Annual List

http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011





Entity Details - Secretary of State, Nevada Page 2 of 2
Document Number: | LLC3045-2000-003 # of Pages:
File Date: | 3/19/2003 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-002 # of Pages:
File Date: | 4/14/2004 Effective Date:
List of Officers for 2004 to 2005
Action Type: | Annual List
Document Number: | 20050073766-06 # of Pages:
File Date: | 3/01/2005 Effective Date:
(No notes for this action)
Action Type: | Amendment
Document Number: | 20050330888-37 # of Pages:
File Date: | 8/16/2005 Effective Date:
REG MAIL 8-23-05
Action Type: | Registered Agent Change
Document Number: | 20050477493-61 # of Pages:
File Date: | 10/12/2005 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | 20060108581-41 # of Pages:
File Date: | 2/21/2006 Effective Date:
06-07
Action Type: | Amendment
Document Number: | 20070382896-65 # of Pages:
File Date: | 6/01/2007 Effective Date:
(No notes for this action)
Action Type: | Reinstatement
Document Number: | 20100322926-47 # of Pages:
File Date: | 5/11/2010 Effective Date:
REVOKED 4/1/08. REINSTATED
Action Type: | Acceptance of Registered Agent
Document Number: | 20100322928-69 # of Pages:
File Date: | 5/11/2010 Effective Date:
(No notes for this action)
http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011






[image: att_color_logo600]RFP No: 1907

The State of Nevada on behalf of the Western States Contracting Alliance (WSCA)

Transition Plan

AT&T understands the complexity of migrating large number of users across various agencies from one contract to another with minimal impact to the end-user.  Over 1,500 Government agencies have trusted us to implement our solutions at their locations – many for critical public safety applications – as seamlessly as possible. AT&T has the extensive  experience in providing flexible, cost effective methods of transferring end-users to a centralized wireless program as AT&T.

Crucial to AT&T implementing all new Participating Addendum and transitioning end-user to the new agreements will be the effective use of the time between contract letter of intent and the start date of the contract. This time period is critical in identifying the needs of the existing users and mapping these needs to a migration plan.

Pre-Contract Start Date Activity

From the expected contract letter of intent on or about June 10, 2011 until Contract Start Date, AT&T will engage in the following activities to assure contract success;

AT&T Training 

AT&T will create and present internal training to addresses the terms and conditions of the new contract and AT&T’s responsibilities, along with our implementation plan.  The target audience for this training is senior level managers, sales teams, Government Care Managers (GCMs) and other departments supporting the WSCA contract. This training will be a reconfirmation of already agreed to roles and responsibilities and will identify any changes that may have occurred at contract award.

Participating Entity Training Materials 

Training materials for Premier, collateral for AT&T’s rate plans, collateral for the most popular devices, and websites will be available for the Participating Entities, their agencies,and  political subdivisions. This material was prepared during the proposal process and can be submitted immediately unless changes are made during the award process. 

Transition to new PA

AT&T’s local account teams will contact 100% of the state procurement representatives and agencies with active WSCA PAs within 30 days from receipt of the letter of intent.  AT&T will work with the contact person to establish new PA as appropriate.   PAs will be presented to all applicable state representatives, state agencies, political subdivisions, and institutes of higher education 30 days prior to contract start date. 

Participating Entity Training 

Local AT&T sales teams will host training sessions in selected cities based on the agencies and in coordination with the WSCA states. During the training AT&T will present to the agencies with:

Contract training

Pricing Plans and Products

Ordering Process

Transition Process

Names and Phone number of contact to complete the transition

Escalation Process

Proposed Transition Schedule in the event AT&T is fortunate enough to be selected as a vendor under this procurement:



		Task Name

		Duration 

		Start Date

		Completion Date



		Submit Proposal

		0 days

		4/4/2011

		4/4/2011



		Review Existing PAs

		35 days

		3/28/2011

		5/13/2011



		Receive Letter of Intent

		0 days

		6/10/2011

		6/10/2011



		Negotiate WSCA Contract

		102 days

		6/10/2011

		10/31/2011



		Develop Contract Training

		45 days

		11/1/2011

		1/2/2012



		AT&T Internal Training

		15 days

		11/1/2011

		11/21/2011



		Participating Entity (P.E.) Training

		45 days

		11/1/2011

		1/2/2012



		Transition to New Contract

		340 days

		6/13/2011

		9/28/2012



		Contact P.E.

		30 days

		6/13/2011

		7/22/2011



		Present new PA

		50 days

		7/25/2011

		9/30/2011



		Negotiate New PA

		232 days

		11/10/2011

		9/28/2012
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AT&T’s Technology Evolution
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Create Powerful Connections
A backward compatible evolution path for high speed wireless broadband
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Radio Access Network Upgraded: 21 Mbps Theoretical Peak

Limiting factors:
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RF Conditions (bars)
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HSPA+ Upgrades 
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Network Technology Progression
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Data Throughput Performance
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Microsoft_Office_Excel_Worksheet1.xlsx

Sheet1


			 			Series 1			Series 2			Series 3


			HSPA vs. EVDO			3.6			3.6			2


			HSPA 7.2 vs EVDO			7.2			3.6			2


			HSPA+ vs EVDO			21			3.6			3


			Category 4			4.5			2.8			5


						To resize chart data range, drag lower right corner of range.
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36 NETWORK TESTS

Speed and Reliability Results by City

Download speeds, upload speeds, and reliability scores for each service provider in each of our 13 testing cities, divided by region,
Gl : ! Download | Upload Download | Upload
: o5 iy =
5%

Baltimore 203 | 1071 | 95% 857 07 | 100% | 703 285 90% 818 402
Boston 1756 95% 942 448 95% 728 301 95% 888 396 90%
Chicago 1568 | 831 95% 747 384 95% | 1047 | 270 90% 886 425 95%
Denver 879 669 90% 599 376 95% 928 293 95% 885 478 90%
NewOrleans | 1685 | 801 95% 785 a8 95% 570 181 70% | 1227 | ew | 100%
New York 1523 | 779 95% 790 403 95% | 1220 | 0 95% | 124 | 483 | 100%
Orlando 1208 | 841 95% 619 350 85% 860 284 95% | 147 | 47 | 100%
Phoenix 1% | es7 | 100% | 797 303 90% | 1201 | 288 | 100% | 585 407 95%
Portland 1276 | ss0 | 100% | 945 398 | 100% | 109 | 309 | 100% | 79 308 95%
San Diego 1228 | 700 | 85% 962 449 | 100% | 616 264 95% 671 314 5%
SanFrancisco | 1183 | 715 85% 814 405 95% 650 239 85% 729 401 95%
San Jose 103 | ess 90% 4 374 85% 745 444 90% 891 s | 100%
Seattle wn | e | 100% | 757 26 95% 929 303 | 100% | 758 400 90%

CHART NOTES: Fastest results are n bold. Speeds per second (kbps). Rellabiltyis expressed as the percentage of our 1-minute performance
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The State of Nevada on behalf of the Western States Contracting Alliance (WSCA)

AT&T Acronym and Definition List

411 Information – directory assistance. Abbreviated dialed number used to request an operator search for a listing.

Bolt-on Data Plan Feature – Data features or plans added to a voice plan. These are intended for customers who want to use a single device for both voice and data usage.

Call Back – when the person you are calling is unavailable you can activate this feature and when the called party is available they will call you back automatically.

CDMA – Code Division Multiplex Access refers to several protocol used in second generation (2G) and third generation (3G) wireless communications.

Corporate Liable Account or Corporate Responsible User (“CL” or “CRU”).  A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.

CPNI – Customer Proprietary Network Information is the data collected by a telecommunications company about a consumer's telephone calls. It includes the time, date, duration and destination number of each call, the type of network a consumer subscribes to, and any other information that appears on the consumer's telephone bill and requires customers consent to access as defined in the FCC CPNI order.

DSL (Digital Subscriber Line) – DSL transmits Internet data using electrical signals over standard copper phone lines allowing each customer to have an individual connection to the Internet, unlike cable for which they share a connection. 

CPE (Customer Premises Equipment) – CPE is equipment located on the customer site. This telephone equipment includes key systems, Private Branch Exchanges (PBXs), Network Termination 1s (NT1s), answering machines, etc. 

End Users - IRUs and CRUs together referred to in AT&T’s response.

EV-DO – Evolution Data Optimization or Evolution Data Only – telecommunication standard for wireless transmission through radio signals.

FAN – Foundation Account Number - fictitious account number(s) created for different business structures and hierarchies under a PA profile. AT&T uses the profile information to configure access to business-only support and to a Premier web portal that's tailored for a Participating Entity. 

GSM – Global Systems for Mobile Communications – most popular standard for mobile communications GSM Associations estimates 80% of the global markets use this standard.  Originally developed to operation in the 900 MHz band has been modified to operation in 8501800, and 1900 MHz bands.

HSPA and HSPA+ - High Speed Packet Access is a family of high-speed 3G digital services provided worldwide by telecommunication carriers that use the GSM technology.

iDEN – iDEN technology supports either 3 or 6 phone users per channels and six push-to talk users per channel. Voice is transmitted via dedicated digital network that does not interface with Public Switched Network (PSN).

Individual Liable Account or Individual Responsible User (“IL” or “IRU”). An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.

LTE (Long Term Evolution) – a modulation technique designed to deliver a 100 Mbps per channel and gives user performance comparable to wired Broadband. LTE technology is intended to offer ubiquitous broadband at multiple megabits per second.  The signal is immune to interference and can support high data rates.

Pooling – Pooling allows a group of users to collectively share their anytime minutes of use or kilobytes. Only pooled rate plans can be included in the pool as long as they share the same included data bucket size and the same overage rate under the Foundation Account Number

Push-to-Talk (PTT) – is a walkie-talkie-type service allows for customers to instantly reach other PTT customers by eliminating the dialing and ringing steps in a regular cellular call within a 6 mile radius. Users can select a person or group from their PTT Contacts List and then push and hold a dedicated button on the side of their devices to make calls. In addition to the customer participating in a wireless voice plan, Push-to-Talk requires a specific handset enabled with this technology and the feature added to voice plan.

Smartphone – Electronic handheld device that integrates the functions of a wireless phone with a PDA (personal digital assistant) or other information application; often with PC-like functionality.

SONET (synchronous optical network) – SONET is a family of fiber-optic transmission rates from 51.84 Mbps to 13.22 Gbps, created to provide the flexibility needed to transport many digital signals with different capabilities. SONET is a national and international standard that provides for compatible fiber-optic transmission equipment.  

Tethering – is the use of a wireless phone to supply internet access to another device which is otherwise unconnected using the wireless phone as a modem. This can be done through wireless technology or cables (USB cable).

UMTS - Universal Mobile Telecommunications System – one of the 3G (third generation) wireless telecommunications technologies being developed into a 4G (fourth generation) technology.

Wi-Fi – refers to interoperability implementation of IEEE802.11 Wireless LAN Standard.
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April 4, 2011

Ms. Teri Smith
State of Nevada, Purchasing Division
515 E. Musser Street, Suite 300
Carson City, NV 89701


RE:
RFP #1907; Wireless Voice Service, Wireless Data Service, Accessories and Equipment


Dear Ms. Smith,


On behalf of AT&T Mobility, I want to thank the State of Nevada for this opportunity to respond to all three bands of the Western States Contracting Alliance’s (WSCA) Request for Proposal (RFP) for Wireless Services. For the last eight years, WSCA and AT&T Mobility have worked as true partners to bring wireless services to more than 7,000 state and local government agencies spanning 46 states and the District of Columbia. This partnership’s success can be seen in the 
60 percent growth in the use of the contract over the last three years. 

AT&T’s network investments and upgrades have enabled AT&T Mobility to continue delivering the nation’s fastest mobile broadband network. In 2010, AT&T invested $20.3 billion in our network infrastructure. AT&T Mobility continues, year over year, to lead the industry in network investment. AT&T Mobility’s wireless offerings will meet, if not exceed, the needs of the WSCA participating entities. 

AT&T Mobility will continue to bring new and exciting products and enhancements to the state governments, while addressing their budget constraints. An AT&T Mobility offering provides numerous advantages to WSCA participating entities, including:

· Simultaneous voice and data so that you can talk, email, and surf the Web at the same time.


· Unsurpassed wireless service reaching more than 300 million people (99.8% of the U.S. population). 


· The best coverage of any wireless carrier worldwide. AT&T delivers the widest international voice coverage of any wireless carrier in the world. With AT&T Mobility, customers have the freedom to make wireless calls using an internationally enabled phone on all seven continents and in more than 220 countries.


· Wireless data coverage in more countries than any U.S. carrier — with wireless data-roaming in more than 200 countries for laptops, hand-held devices and other data services, and third-generation (3G) services in more than 170 countries. In addition, AT&T offers wireless service on 130 cruise ships worldwide.


· Extensive wireless network built on the 3rd Generation Partnership Project (3GPP) family of technologies, which includes GSM (Global Systems for Mobility), UMTS (Universal Mobile Telecommunications System), HSPA (High Speed Packet Access), and LTE (Long Term Evolution). Nearly 90% of global wireless subscribers are on GSM network technology.


· Accessible sales force and customer service organization that covers all 50 states and the District of Columbia, to enable every agency that desires to use the WSCA contract access to information that will help them in their respective budget and decision making processes.


· Access to the latest in equipment devices and accessories to support both voice and broadband services.


· The most up-to-date network. AT&T Mobility is deploying the latest generation of 
3G technology — High Speed Packet Access Plus (HSPA+) — as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost to AT&T’s already fast 3G speeds.


· Innovation with next generation technology. In 2010, AT&T Mobility began trials of the next-generation 4G technology — LTE — with planned nationwide deployment in 2011.

AT&T’s submitted pricing is valid for 180 days from date of proposal submission.


AT&T Mobility looks forward to continuing our partnership with the State of Nevada under the WSCA program and with WSCA participating entities to meet their wireless needs. AT&T Mobility’s proposals leverage the purchasing volumes of WSCA to provide WSCA participating entities the best value at competitive prices.


Please contact Twila Lively, AT&T’s WSCA Contract Manager, regarding any questions or for further discussion on AT&T’s proposals. Ms. Lively is available at (925) 487-9945 or at twila.lively@att.com.  

Respectfully Submitted,


Xavier D. Williams
Senior Vice-President

Public Sector & Healthcare


�







208 S Akard Street, Room 3506�Dallas, TX 75202�www.att.com







Office:	(214) 464-0011�Cell:	(214) 537-2992�� HYPERLINK "mailto:xavier.williams@att.com" �xavier.williams@att.com�
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Tab III. Vendor Information Sheet for RFP No:  1907

Vendor Must:


A) Provide all requested information in the space provided next to each numbered question.  The information provided in Sections V1 through V6 will be used for development of the contract;


B) Type or print responses; and


C) Include this Vendor Information Sheet in Tab III, State Documents of the Technical Proposal.


		V1

		Firm Name

		AT&T Mobility National Accounts LLC dba AT&T Mobility 



		V2

		Street Address

		1025 LENOX PARK BLVD NE 5D46



		V3

		City, State, ZIP

		Atlanta, GA 30319



		V4

		Telephone Number



		

		Area Code:  925

		Number:  487-9945

		Extension:  



		V5

		Facsimile Number



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V6

		Toll Free Number



		

		Area Code:  

		Number:  n/a

		Extension:  



		V7

		Contact Person for Questions / Contract Negotiations,
including address if different than above



		

		Name: Twila Lively



		

		Title:  Contract Manager



		

		Address:  2600 Camino Ramon; Rm. 3W550BB; San Ramon, CA 94583



		

		Email Address: twila.lively@att.com



		V8

		Telephone Number for Contact Person



		

		Area Code:  925

		Number: 487-9945

		Extension:  



		V9

		Facsimile Number for Contact Person



		

		Area Code:  301

		Number:  576-5443

		Extension:  



		V10

		Name of Individual Authorized to Bind the Organization



		

		Name:  Xavier Williams

		Title:  Senior Vice President, Public Sector and Healthcare



		V11

		Signature (Individual must be legally authorized to bind the vendor per NRS 333.337)



		

		Signature:




		Date:
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Tab IV. State Documents


· The signature page from all amendments with an original signature by an individual authorized to bind the organization.


· Attachment A – Confidentiality of Proposal and Certification of Indemnification with an original signature by an individual authorized to bind the organization.


· Attachment C1 – Vendor Certifications with an original signature by an individual authorized to bind the organization.


· A copy of vendor’s Certificate of Insurance identifying the coverages and minimum limits currently in effect.


· Copies of any vendor licensing agreements and/or hardware and software maintenance agreements, if applicable.


· Copies of applicable certifications and/or licenses.


Amendments


· Amendment 1, received February 7, 2011, is attached.


· Amendment 2, received March 22, 20011, is attached.


(PLACEHOLDER FOR AMENDMENT PAGES)


(PLACEHOLDER FOR AMENDMENT PAGES)


Attachment A – Confidentiality of Proposals and Certification of Indemnification 


Submitted proposals, which are marked “confidential” in their entirety, or those in which a significant portion of the submitted proposal is marked “confidential” will not be accepted by the State of Nevada.  Pursuant to NRS 333.333, only specific parts of the proposal may be labeled a “trade secret” as defined in NRS 600A.030(5).  All proposals are confidential until the contract is awarded; at which time, both successful and unsuccessful vendors’ technical and cost proposals become public information.  


In accordance with the Submittal Instructions of this RFP, vendors are requested to submit confidential information in separate binders marked “Part I B Confidential Technical” and “Part III Confidential Financial”.


The State will not be responsible for any information contained within the proposal should vendors not comply with the labeling and packing requirements, proposals will be released as submitted.  In the event a governing board acts as the final authority, there may be public discussion regarding the submitted proposals that will be in an open meeting format, the proposals will remain confidential. 

By signing below, I understand it is my responsibility as the vendor to act in protection of the labeled information and agree to defend and indemnify the State of Nevada for honoring such designation.  I duly realize failure to so act will constitute a complete waiver and all submitted information will become public information; additionally, failure to label any information that is released by the State shall constitute a complete waiver of any and all claims for damages caused by the release of the information.


This proposal contains Confidential Information, Trade Secrets and/or Proprietary information as defined in Section 2 “ACRONYMS/DEFINITIONS.” 


Please initial the appropriate response in the boxes below and provide the justification for confidential status.

		Part I B – Confidential Technical Information



		YES

		

		NO

		X



		Proposal Sect. 
& Page #

		Justification for Confidential Status



		n/a

		No confidential items in the Accessories and Equipment band





		Part III – Confidential Financial Information



		YES

		X

		NO

		



		Justification for Confidential Status



		Proposed Pricing could put AT&T at a financial disadvantage  





		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Attachment C1 – Vendor Certifications 


Vendor agrees and will comply with the following:


(1) Any and all prices that may be charged under the terms of the contract do not and will not violate any existing federal, State or municipal laws or regulations concerning discrimination and/or price fixing.  The vendor agrees to indemnify, exonerate and hold the State harmless from liability for any such violation now and throughout the term of the contract.


(2) All proposed capabilities can be demonstrated by the vendor.


(3) The price(s) and amount of this proposal have been arrived at independently and without consultation, communication, agreement or disclosure with or to any other contractor, vendor or potential vendor.


(4) All proposal terms, including prices, will remain in effect for a minimum of 180 days after the proposal due date.  In the case of the awarded vendor, all proposal terms, including prices, will remain in effect throughout the contract negotiation process.

(5) No attempt has been made at any time to induce any firm or person to refrain from proposing or to submit a proposal higher than this proposal, or to submit any intentionally high or noncompetitive proposal.  All proposals must be made in good faith and without collusion.


(6) All conditions and provisions of this RFP are deemed to be accepted by the vendor and incorporated by reference in the proposal, except such conditions and provisions that the vendor expressly excludes in the proposal.  Any exclusion must be in writing and included in the proposal at the time of submission.


(7) Each vendor must disclose any existing or potential conflict of interest relative to the performance of the contractual services resulting from this RFP.  Any such relationship that might be perceived or represented as a conflict should be disclosed.  By submitting a proposal in response to this RFP, vendors affirm that they have not given, nor intend to give at any time hereafter, any economic opportunity, future employment, gift, loan, gratuity, special discount, trip, favor, or service to a public servant or any employee or representative of same, in connection with this procurement.  Any attempt to intentionally or unintentionally conceal or obfuscate a conflict of interest will automatically result in the disqualification of a vendor’s proposal.  An award will not be made where a conflict of interest exists.  The State will determine whether a conflict of interest exists and whether it may reflect negatively on the State’s selection of a vendor.  The State reserves the right to disqualify any vendor on the grounds of actual or apparent conflict of interest.


(8) All employees assigned to the project are authorized to work in this country.

(9) The company has a written equal opportunity policy that does not discriminate in employment practices with regard to race, color, national origin, physical condition, creed, religion, age, sex, marital status, sexual orientation, developmental disability or handicap.  


(10) The company has a written policy regarding compliance for maintaining a drug-free workplace.

(11) Vendor understands and acknowledges that the representations within their proposal response are material and important, and will be relied on by the State in evaluation of the proposal.  Any vendor misrepresentations shall be treated as fraudulent concealment from the State of the true facts relating to the proposal.


(12) Vendor must certify that any and all subcontractors comply with Sections 7, 8, 9, and 10, above.

(13) The proposal must be signed by the individual(s) legally authorized to bind the vendor per NRS 333.337.


		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		Print Name

		

		

		Date





Vendor’s Certificate of Insurance 


AT&T Response:


See AT&T’s Certificate of Liability Insurance, attached.

This page is intentionally left blank


(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


(PLACEHOLDER FOR CERTIFICATE OF LIABILITY INSURANCE PAGES)


Vendor Licensing Agreements and/or Hardware and Software Maintenance Agreements


AT&T Response:


See AT&T Mobility Nevada Business License, attached.

This page is intentionally left blank


(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


(PLACEHOLDER FOR NEVADA BUSINESS LICENSE PAGES)


Applicable Certifications and/or Licenses


AT&T Response:


AT&T does not have any applicable certifications or licenses to include at this time. AT&T is licensed to do business in every state in the U.S. and every country in which we do business, and has spectrum licenses and roaming agreements in all locations we provide wireless services.  Copies of state and country business licenses and spectrum licenses are on file for your review if needed.
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Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

I have read, understand and agree to comply with the terms and conditions specified in this Request for Proposal.  


		YES

		

		I agree to comply with the terms and conditions specified in this RFP.





		NO

		X

		I do not agree to comply with the terms and conditions specified in this RFP.





In order for any exceptions and/or assumptions to be considered they MUST be documented in detail in the tables below.  The State will not accept additional exceptions and/or assumptions if submitted after the proposal submission deadline.  Vendors must be specific.  Nonspecific exceptions or assumptions may not be considered.  If the exception or assumption requires a change in the terms or wording of the contract, the scope of work, or any incorporated documents, vendors must provide the specific language that is being proposed in the tables below.

		

		



		Company Name

		



		

		

		

		



		Signature

		

		

		



		

		

		

		



		

		

		

		



		Print Name

		

		

		Date
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Vendors MUST use the following format.  Attach additional sheets if necessary.


EXCEPTION SUMMARY FORM

		RFP SECTION NUMBER

		RFP PAGE NUMBER

		EXCEPTION
(Complete detail regarding exceptions must be identified)



		3.2.2

		10

		AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.



		3.3.1

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.3

		11

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. 



		3.3.4

		12

		At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program to address this issue. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.



		4.2.1.1

		21

		Subcontracts are selected from a pool of subcontractors on an-as-needed basis. When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T.  



		4.2.1.2

		21

		When needed for a project, AT&T requires subcontractors to adhere to the same requirements as AT&T and will require them to sign Attachment C-1.  



		4.2.1.3

		21

		When needed for a project, AT&T will require subcontractors to provide a minimum of three references to the Participating Entity for review.



		4.2.1.4

		21

		When subcontractor is needed for a project, AT&T will require subcontractors to provide proof of insurance as required in this RFP.



		4.2.1.5 Amendment 2

		page 3

		When subcontractor is needed for a project, AT&T will obtain Participating Entity approval prior to the commencement of work. 



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 Insurance Coverage page 6:  


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.

Change to: 


Any insurance or self-insurance available to the State shall be excess of and non-contributing with any insurance required from Contractor.  Contractor’s required insurance policies shall apply on a primary basis.  Until such time as the insurance is no longer required by the Lead State, Contractor shall provide the Lead State with renewal or replacement evidence of insurance no less than thirty (30) days before the expiration or replacement of the required insurance.  If at any time during the period when insurance is required by the contract, an insurer or surety shall fail to comply with the requirements of this contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately notify the State and immediately replace such insurance or bond with an insurer meeting the requirements.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


d.
Deductibles and Self-Insured Retentions: Insurance maintained by Contractor shall apply on a first dollar basis without application of a deductible or self-insured retention unless otherwise specifically agreed to by the Lead State or Participating States. Such approval shall not relieve Contractor from the obligation to pay any deductible or self-insured retention.  Any deductible or self-insured retention shall not exceed five thousand dollars ($5,000.00) per occurrence, unless otherwise approved. 


Change to: 


d.
Deductibles and Self-Insured Retentions: Any deductible or self-insured retention be at the sole risk of the Contractor.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 7: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled, non-renewed or coverage and /or limits reduced or materially altered, and shall provide that notices required by this paragraph shall be sent by certified mailed to the address identified on page 1 of the contract.


Change to: 


e.
Policy Cancellation:  Except for ten (10) days notice for non-payment of premium, each insurance policy shall be endorsed to state that; without thirty (30) days prior written notice to the Lead State, the policy shall not be canceled or non-renewed and shall provide that notices required by this paragraph shall be sent by mail to the address identified on page 1 of the contract.



		11.2.3

		36

		Insurance requirements in: Attachment D STATEWIDE MASTER SERVICE AGREEMENT FOR SERVICES OF INDEPENDENT CONTRACTOR


Section 26 General Requirements page 8: 


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  The Lead State reserves the right to request and review a copy of any required insurance policy or endorsement to assure compliance with these requirements.


Change to:  


Review and Approval:  Documents specified above must be submitted for review and approval by the Lead State prior to the commencement of work by Contractor.  Neither approval by the Lead State nor failure to disapprove the insurance furnished by Contractor shall relieve Contractor of Contractor’s full responsibility to provide the insurance required by this contract.  Compliance with the insurance requirements of this contract shall not limit the liability of Contractor or its sub-contractors, employees or agents to the Lead State or others, and shall be in addition to and not in lieu of any other remedy available to the Lead State or Participating States under this contract or otherwise.  



		Attachment D 
and 
Attachment K

		



		AT&T’S GENERAL EXCEPTIONS
TO
ATTACHMENT D AND ATTACHMENT K


In addition to the exceptions and assumptions noted above, and in accordance with the express directives set forth in the RFP, AT&T hereby also takes a general exception to the WSCA MSA Contract Form set forth in Attachment D to the RFP (the “WSCA MSA”), and to the four States’ respective unique terms and conditions set forth in Attachment K (collectively, the “Additional States’ Ts&Cs”).


In general, in the event AT&T is fortunate enough to be selected as a vendor under this procurement, AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities. However at this time, the form of the WSCA MSA does not reflect the product-related terms and conditions that AT&T believes are necessary to properly reflect both AT&T’s operational deliverables and its risk tolerance.  Nevertheless, AT&T has had a long-standing relationship with WSCA and remains very confident that the vast majority of the WSCA MSA can be accepted and ultimately incorporated into a final, cohesive contract vehicle that is satisfactory to both AT&T and WSCA, and which enables seamless, efficient commerce with the Participating Entities.  Moreover, WSCA made it clear in the RFP that the WSCA MSA was provided as a courtesy to vendors, and that it was not necessary for vendors to complete the WSCA MSA with their proposal responses.


AT&T takes similar exceptions to the Additional States’ Ts&Cs.  In addition to the reasons stated above with respect to the WSCA MSA, AT&T submits that the Additional States’ Ts&Cs are more akin to the types of provisions that would be included in a Participating Addendum for each such State, similar to how the State of Nevada would have its own Participating Addendum if it chooses to be a Participating Entity.  Furthermore, the very nature of the WSCA MSA makes acceptance, rejection or modification of the Additional States’ Ts&Cs difficult, if not impossible, at this time because WSCA and AT&T must reach a final agreement on the resulting contract to best determine which provisions of the Additional States’ Ts&Cs are appropriate for inclusion.  Once again, AT&T pledges its optimism and willingness to negotiate in good faith with all potential Participating Entities, including these four States, on any additional terms and conditions requested.


Accordingly, notwithstanding anything to the contrary set forth in the RFP, neither AT&T nor WSCA is under any obligation with respect to the RFP until both parties have agreed upon and executed a mutually acceptable final contract.





ASSUMPTION SUMMARY FORM


		RFP SECTION NUMBER

		RFP PAGE NUMBER

		ASSUMPTION
(Complete detail regarding assumptions must be identified)



		Tab V. Attachment B1. Technical Proposal Certification of Compliance with Terms and Conditions of RFP

		41

		I agree to comply with the terms and conditions specified in this RFP, subject to the stated exceptions and/or assumptions set forth in this Response as directed to provide below and elsewhere herein.



		Attachment D

		44

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.



		Attachment K

		51

		AT&T fully anticipates that it will be able to negotiate a mutually acceptable form of contract that will serve as the fundamental terms and conditions through which AT&T will provide its products, services, discount programs and related offers set forth in the Response to Participating Entities.





Tab VI. Section 3. Scope of Work


[image: image7.jpg]at&t




3.1
General Requirements


3.1.1
Vendors may choose to submit a proposal on any or all listed services and/or equipment; each band of service and/or equipment proposed upon must be submitted as a standalone proposal, i.e., a vendor that provides wireless voice service, broadband service, and equipment must submit three separate proposals, each clearly identifying compliance with each service band.  A vendor proposing upon accessories/equipment/devices would submit only one proposal for that specific band of services.  Each proposal will be evaluated individually as submitted for the specific band of services. 

AT&T Response:  


AT&T Mobility (AT&T) is responding to the three bands of the Western States Contracting Alliance’s (WSCA’s) Request for Proposal (RFP) for Wireless Services.  AT&T is submitting one comprehensive proposal for each band of service, which clearly delineates between wireless voice service, wireless broadband data service, and accessories and equipment.

AT&T’s integrated, domestic wireless network is completely digital and can serve more than 90% of the U.S. population—more than 300 million people. Agreements with other domestic carriers may extend this coverage up to 99.8% of the U.S. population. AT&T offers voice services in more than 220 countries as well as international data roaming in more than 200 countries. The WSCA and the corresponding Participating Entities can depend upon AT&T’s breadth and depth of resources, including: 


· AT&T to continue to invest billions of dollars for upgrades and enhancements to our network -- to connection people where the live and work faster and better than any other provider.

· AT&T to provide free mobility consulting for process improvements, technical consultants to ride-along to gain understand of the scope of the problem, and re-engineer an agency’s process to guarantee cost and efficiency savings. 


· AT&T to have an accessible sales force and customer service organization that covers all 50 states and the District of Columbia available to help every agency that desires to use the WSCA contract relevant to their budget and decision making processes.

· AT&T to invest up to $565 million to continue to reduce green house gases to protect our world’s environment.


AT&T is ready and able to begin migrating Participating Entities from the current WSCA contract to the forthcoming WSCA program. Appendix A of AT&T’s proposal contains a high-level Transition Plan that outlines our approach to making this migration as seamless as possible for Participating Entities.

3.1.2
Provide quality wireless voice services, wireless broadband services, equipment and accessories at the lowest cost available in a timely and efficient manner.


AT&T Response:  

AT&T will continue to provide competitive prices and best value for wireless voice service, wireless broadband data service, equipment and accessories, as set forth in the mutually agreed to contract. AT&T will continue to provide these services in the most timely and efficient manner that Participating Entities have come to expect from AT&T.


More specifically, and as supplemented in the Cost Proposal attached hereto, AT&T offers to provide WSCA with AT&T’s generally available voice service and wireless data service plans, plus certain customized wireless plans designed for WSCA (collectively, the Plans), and to provide those Plans to WSCA at a discount.  


The discount applies to a Plan’s monthly service charge, which is essentially the Plan’s monthly wireless access charges, or the set fee charged monthly for use of a particular Plan (i.e., Monthly Service Charge).  AT&T refers to this discount as the Monthly Service Charge Discount or the MSC Discount. AT&T offers WSCA two different tiers of that Monthly Service Charge Discount for Participating Entities’ CL/CRUs and IL/IRUs, respectively (please refer to AT&T’s response to Section 3.1.3 herein for the definitions of CL/CRU and IL/IRU).  Similarly, AT&T will offer discounts off most of our wireless equipment (i.e., Equipment Discount); this Equipment Discount is detailed in the Cost Proposal.   


AT&T has invested $74 billion for wireless and wire-line enhancements over the past three years, much of which was to build wireless networks, including acquisitions and spectrum purchases. This investment means increased coverage and a higher level of service for Participating Entities.


AT&T investments also include:


· $9 billion for Long-Term Evolution (LTE) spectrum purchase over the past three years


· $20.3 billion investment in AT&T’s wireless and wireline network in 2010, including more than a 50 percent increase in wireless-related capital investment versus the prior year 


· $2.3 billion in purchase of Alltel assets to extend coverage across the country

To increase wireless access beyond cell sites, AT&T built the nation’s largest Wi-Fi network. AT&T has more than 24,000 hotspots, including locations in all 50 states, and access to more than 135,000 hotspots around the world. AT&T provides flexible network access methods and an improved network experience whether at home, in the office, or on the go.

Quality Wireless Voice Services

AT&T's wireless network is based on the 3rd Generation Partnership Project (3GPP) family of technologies. This includes Global Systems for Mobility (GSM) and Universal Mobile Telecommunications System (UMTS), the most open and widely-used wireless network platforms in the world. This dominant technology means that WSCA Participating Entities will continue to benefit from AT&T’s global roaming capabilities, prioritized research and development, the best options in cutting-edge devices, and smoother evolution to enhanced technologies. 


Quality Wireless Broadband (Wireless Data) Services

The GSM/UMTS platform enables continued enhancement of mobile broadband speeds as AT&T evolves to the next generation of technologies. With AT&T’s even faster mobile broadband technology, followed by the planned roll-out of LTE technology, AT&T customers will have access to the best combination of speed, performance, coverage, and available devices for years to come.


AT&T deployed high-quality 850 MHz spectrum in hundreds of markets to support mobile broadband services. This additional spectrum expands overall network capacity and improves in-building reception. AT&T is deploying the next generation of mobile broadband technology as well as thousands of new backhaul connections. Combined, these will deliver a considerable boost in mobile broadband speeds for AT&T customers, including Participating Entities.


AT&T will continue to invest to build our broadband networks, which will bring Participating Entities quick access to the content, applications, and services that matter most. In 2010, AT&T invested $20.3 billion in total capital expenditures.  For 2011, AT&T’s capital expenditure budget of $19 billion will allow us to continue to improve our network to provide better and faster service in more places. 


When combined with enhanced backhaul, AT&T’s HSPA+ technology, the next step in the AT&T’s progression to LTE, is expected to enable speeds up to four times faster than our already fast mobile broadband speeds. By mid-2011, AT&T will have evolved to even faster 4G speeds with the planned initial launch of AT&T’s LTE network.  These enhancements are designed to allow our customers, including Participating Entities, to reap all the benefits of the nation's fastest wireless mobile broadband network and the widest array of mobile devices.


4G Evolution

AT&T has deployed HSPA+ to virtually 100% of our nation's fastest mobile broadband network, which enables 4G speeds when combined with enhanced backhaul. AT&T is rapidly expanding enhanced backhaul to cell sites throughout the country, adding new cell sites weekly. AT&T plans to have a variety of broadband devices available to take advantage of increased speeds. With backwards compatibility, AT&T will provide a consistent experience across the AT&T mobile broadband footprint.

AT&T has a history of improving mobile broadband network speeds to provide our customers with the best and fastest mobile broadband experience.  AT&T’s utilization of 3G technology allows for simultaneous voice and data to be available as we transition into 4G and beyond.

Quality Equipment and Accessories 


AT&T works with equipment and accessories manufacturers to bring the latest, most productive products to market. The Apple iPhone and Apple iPad are industry-leading products, and examples of our ventures with other businesses. BlackBerry, Palm, and Windows Mobile devices provide a range of products that can meet the requirements of the wide variety of government agencies in fulfilling their objectives. 


AT&T is committed to providing WSCA with a wide variety of quality accessories to enhance Participating Entities’ wireless experiences. To achieve this, AT&T has an established Accessory Development team to review, test, and select the accessories deemed the most effective and efficient for our customers. The Accessory Development team’s device certification program tests mobility applications in the lab to verify the devices’ efficient operations prior to making them available to Participating Entities. This pro-active testing reduces equipment returns due to high customer satisfaction, low subscriber inconvenience, and general annoyance.


To further expand AT&T’s offering of more specialized equipment and accessories, AT&T has entered into a resale agreement with a large supplier of customized communications equipment. This agreement allows AT&T to sell the equipment directly to a Participating Entity’s end user (each an End User). Previously, as is the practice in the wireless industry, AT&T could only bill for the service. End Users can depend directly on AT&T to stand behind the sale of the equipment through AT&T’s warranty and replacement policies. Such accessories will include “ruggedized” handsets and modems, antennas, and satellite phones.

AT&T has access to a tremendous number of ancillary devices to support both wireless voice and wireless data services. The accessories are provided by certified manufactures to allow for the highest standards of reliability.

3.1.3
Provide secure online access for each participating entity representative to manage accounts and order services/accessories/equipment.  Only the participating entity representative shall be allowed to manage accounts and service/equipment/accessory ordering. Vendor is responsible to keep the list of participating entity representatives current. 


AT&T Response:  


AT&T’s Premier® customer web-based portal will provide secure online access 24x7 to Participating Entities to manage accounts and order services/accessories/equipment.  


The Premier Platform is a highly customizable online site for large and small government agencies to manage their wireless accounts efficiently. Participating Entities can depend on AT&T’s Premier Platform for one-stop, customizable online site support to understand, purchase, monitor, and manage their wireless products and services. 

AT&T Premier Procurement allows access to an agency-specific catalog, hosted by AT&T. Premier Procurement allows for a seamless browsing experience between the agency’s website and the AT&T Premier shopping experience, allowing the Participating Entity to:


· Configure and calculate the prices of AT&T services, equipment, and accessories 


· Create a purchase requisition 


· Submit an electronic purchase order to AT&T 


· Receive an acknowledgment regarding the specific purchase order 


· Automate checkout by pre-populating ship to addresses, contact fields, or custom User Defined Labels

The Premier Platform enables a Participating Entity’s representative to manage accounts and order services, accessories, and equipment. Premier can be configured to allow End Users to access online procurement customized to each End User as defined by the Participating Entity.  The Participating Entity’s representative pre-defines permission levels, while Premier further protects the Participating Entity’s site by enforcing security features through End User log-on and password protection.


Premier can fully integrate into a Participating Entities’ various existing procurement applications, including Ariba, IBX, Peoplesoft, Perfect Commerce, and Oracle (iProc/OEN/OSN). AT&T’s Premier Procurement Integration allows a customer to securely order wireless goods and services within their existing procurement application. The End User uses the AT&T Premier website through his or her system to search and select items for purchase. The electronic shopping cart of items is then sent real time via the Internet to their procurement application. This is then converted into a requisition that is worked, approved, and converted to a Purchase Order within their procurement system. The Purchase Order is sent to AT&T, which pushes the order for fulfillment through our shipping warehouse.


AT&T will maintain a list of authorized users.


Level of User Access Hierarchy


Telecom Managers


Telecom Managers (TCMs) or Authorized Order Placers (AOPs) are individuals within an organization who operate, manage, and control wireless program elements. Typically, a TCM is centrally responsible for accounts with an agency or Participating Entity. TCMs are responsible for ordering on behalf of their employees, as well as payment and management of wireless accounts and services. 


TCMs can establish which models, manufacturers, and capabilities are available for purchase. Furthermore, Premier can filter on which voice and data plans the TCM wants to make available for purchase, allowing the agency to manage and control costs.


Billing Account Number Administration (BAN Admin)

The BAN Admin is an account management role that can be established by the TCM. This role allows an individual to administer Premier® Online Care functions for the wireless numbers associated with specific Billing Accounts (BANs). This individual will not access the level or group management for the Participating Entity. This level of access is appropriate for End Users responsible for managing at an agency or department level.


Corporate Liable Account (CL) or Corporate Responsible User (CRU)

A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.   


CRU with Administrative Rights

CRUs can be established with limited administrative rights. This allows such CRUs to view expanded billing data and pay their bills online. Often this is used by agencies whose employees pay their wireless bill with a government credit card.


Individual Liable Account (IL) or Individual Responsible User (IRU)

An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.  IRUs are able to shop on a customized Premier site that can be accessed by a link sent by the TCM. 


Premier provides access to meet the individual requirements of diverse government organizations across the United States, via flexibility of role assignment. Simultaneously, Premier allows the controls necessary to be efficient with the effective expenditure of public funds. 


Please note that IRUs and CRUs are referred to in this Response together as “End Users”.


3.1.4
Vendors must commit to participate in the Federal Communications Commission’s E- Rate discount program established under authority of the Federal Telecommunications Commission Act of 1996.  Participation in, and implementation of this program will be provided without the addition of any service or administration fee by the vendor.  A statement of commitment is required.


AT&T Response:  


AT&T has been participating in the E-Rate program for schools and libraries since the program's inception in 1998. AT&T provides a complete range of telecommunications services for the E-Rate program, including voice, data, networks, wireless, Internet, and video.


AT&T is proud to bring our telecommunications expertise and knowledge of the E-Rate program to schools and libraries, helping to enable all eligible K–12 schools and public libraries to have affordable access to advanced telecommunications services. AT&T commits to our continued participation in the E-Rate program during the life of this agreement. AT&T participates in the program under SPIN 143025240.


In 2010, AT&T responded to and won more than $50 million (pre-discount) awards under the E-Rate program, serving approximately 3,200 individual entities. WSCA has been the contract of choice of many schools and libraries. AT&T is committed to pursue E-Rate opportunities through the WSCA program.


AT&T complies with Universal Service Administrative Company (USAC) requirements for the Universal Service Fund programs Schools and Libraries, as administered by USAC. 

3.1.5
Use of these contracts is permissive. 


AT&T understands the WSCA contract will be available to all 50 states and the District of Columbia. Participation in WSCA is not mandatory, but does require acceptance of the WSCA contract terms and conditions via a Participating Addendum (PA). 


[image: image8]3.2
Administration of Contract(s)


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.2.1
Meet with lead States’ Purchasing Department representative on a semi-annual basis (once every six months) to evaluate and review:


· Pricing/rates relative to prevailing full market pricing/promotions/solicitations;


· Actual billed charges relative to prevailing available full market pricing;


· Adjustments to maintain the original discount offered to the then prevailing available full market pricing; and 


· Any other significant issue (service, billing or otherwise) that may need to be addressed.


AT&T Response:  


AT&T’s Contract Manager, Twila Lively, as described in proposal Section 3.4.1.1, will meet with the Lead State’s Purchasing Department representative on a semi-annual basis (once every six months), to assess and review current pricing and rate plans.  Criteria used for evaluation will be the prevailing full market pricing, with existing promotions, as they relate to the actual billed charges. If it is determined and is mutually agreed upon by both parties, adjustments to the discount would be amended into the contract. Other issues also will be reviewed and discussed as needed.


3.2.2
Complete the evaluation and review within twenty (20) business days. All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment to existing agreement.  Agreement shall be retroactive to the date of the review.


AT&T Response:  


AT&T will complete the evaluation and review within 20 business days; however, an evaluation and review does not include an obligation to revise pricing.  Any changes to the then current agreement pricing must be formalized by an amendment.


3.2.3
The Contractor(s) shall report contract utilization and pay an administrative fee of 1/10th of 1% (one-tenth of one percent) of the total wireless spend to WSCA, paid quarterly.  The WSCA directors approved the level of the administration fee, and the fee is not negotiable.  The administrative fee is to be paid quarterly within 60 days of the end of the quarter (See Attachment G for Reporting Schedule).  In addition to the WSCA administrative fee, some WSCA and non-WSCA states may require that a fee be paid directly to the state on purchases made by procuring entities within that state.  For all such requests, the fee level, payment method and schedule for such reports and payments shall be incorporated in a Participating Addendum that is made a part of the contracts.  The Contractor(s) may adjust SES pricing accordingly for purchases made by procuring agencies within the jurisdiction of the state.  Any such price adjustment shall not exceed the dollar value of the additional fee.  All such agreements shall have no affect whatsoever on the WSCA fee or on the prices paid by the procuring agencies outside the jurisdiction of the state requesting the additional fee.


AT&T Response:  

AT&T will administer the required WSCA administration fee according to directions provided in the requirement above and in Attachment G, where total wireless spend equals total invoiced amount less taxes and surcharges.

3.2.4
Administration fee checks will be made payable to WSCA, 3643 Solutions Center, Chicago, Il  60677-3006, and sent in accordance with quarterly reports, Attachment G.  Contractor(s) will provide a report indicating the amounts rebated to each using entity. 


AT&T Response:   


AT&T will submit administrative fee payments, payable to WSCA, at 3643 Solutions Center, Chicago, IL  60677-3006. The administration fee checks will be sent in accordance with the quarterly reports. AT&T will provide a report that indicates the amounts rebated to each Participating Entity. 

3.2.5
Unless otherwise prohibited by provision in a participating addendum, Contractor may, at the sole discretion of the Contractor, offer discounted wireless services and equipment, broadband services and equipment, or accessories to employees of WSCA participating entities as Individual Liable (IL) accounts (“employee program”), within the jurisdiction of the entity completing the participating addendum, with the understanding that the entity completing the participating addendum has no liability whatsoever concerning the equipment or for payment of services.  All such employees must be validated in order to participate in the employee program, and that employees not so validated will not receive discounted wireless services and equipment, broadband services and equipment, or accessories under this agreement.

Each IL participating in the employee program must (a) enter into, and be individually responsible for complying with a selected service agreement including, without limitation, the corresponding obligations to comply with all of the terms and conditions of the chosen plan, and to pay all charges incurred under the service agreement; and (b) must follow the activation, validation, migration, upgrade and related policies, procedures and processes established by Contractor from time to time.  Any wireless spend  resulting from employee’s purchasing under the employee program of this contract will be subject to reporting requirements and to the required WSCA administrative fee of one tenth (1/10) of one percent, and report these sales as outlined in this RFP. 


AT&T Response:  

AT&T’s wireless program provides two broad options to WSCA, its Participating Entities, and their corresponding End Users.  First, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as CRUs, where the corresponding Participating Entity will have financial responsibility for the wireless service and equipment charges incurred by that CRU.  

Second, AT&T will provide discounted wireless service and equipment to a Participating Entity’s End Users as an IRU, where that individual is solely responsible for his or her wireless service and equipment charges incurred.  A Participating Entity has no financial responsibility for the wireless service and equipment charges incurred by an IRU.  


AT&T will validate IRUs requesting service whether they are ordering on-line or in one of AT&T’s retail stores.


Any wireless spend (total invoiced less taxes and surcharges) will be reported; the WSCA Administrative Fee of one tenth (1/10) of one percent will be paid to WSCA. Note that only equipment billed to the End Users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


3.2.6
Maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order.


AT&T Response:  


AT&T will maintain detailed records pertaining to the cost of services rendered and products delivered for a period of three years from the date of acceptance of each purchase order. These records are available through AT&T upon request. 

Each government agency that has an AT&T Premier site can access all billing records/invoices through AT&T’s Premier Platform, for a period of 16 months, 24x7, without requesting documentation from AT&T. 


3.2.7
Make records subject to billing audits either before or after payment.  Assist participating entities with detail account information required by the participating entity or auditor anytime during the contract period.


AT&T Response:  

AT&T will assist Participating Entities with detail account information required by the Participating Entity or auditor anytime during the contract period.


3.3
Reporting  
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The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.3.1
Reporting shall be provided in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response: 


AT&T will provide reports pursuant to the format described in Attachment G of the RFP, Reporting Format and Schedule. Reports will be uploaded to the WSCA ftp site or submitted via email. Hard copies will be made available upon request. 

For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Participating Entity orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be capture and will not be part of the report.


At this time, AT&T cannot provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IRUs is not available due to Customer Proprietary Network Information restrictions. Total wireless spend (total invoiced amount less taxes and surcharges) for IRUs will be computed for the payment of the Administrative Fee.

3.3.2
The following usage reports shall be submitted for the respective quarter:


3.3.2.1
Usage and purchases under the contract.


AT&T Response:  


For the Lines of Service Report and for the Accessories, Equipment, and Devices Report, AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. Orders need to contain all the requested data fields. Only equipment and services billed to the End User’s account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


Detailed reporting information on IRUs can not be presented due to Customer Proprietary Network Information (CPNI) restrictions. 

3.3.2.2
Quarterly optimization report for each wireless/broadband service subscriber and orders placed for accessories.  The goal of the optimization reports is to ensure that each subscriber is utilizing the most appropriate plan.  This includes identifying subscribers that may be consistently incurring overage charges, and therefore should move to a more cost effective plan or subscribers consistently under-utilizing a plan, and therefore should move to a lower cost plan.


AT&T Response: 

AT&T will provide quarterly optimization reports for each subscriber. Based on the extremely large anticipated volume of use at the WSCA Master Contract level, AT&T will develop a customized reporting function to provide summary data that may be used by WSCA and the Participating Entities in determining the most appropriate plan. AT&T will work with WSCA to determine how the data will be customized to meet the needs of the Participating Entities.


Currently, AT&T complies with the quarterly optimization report requirement through our Premier Platform at the agency level. Premier provides Participating Entities, on a monthly basis, the information they need to evaluate if an End User is utilizing the most appropriate plan.


AT&T Premier Sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. This comprehensive site allows these Participating Entities to view current products service and usage charges. Working with AT&T account teams, each Participating Entity can control their expenses and verify that they are participating on the most appropriate plan for their organization. 


In addition, AT&T has a service management organization that works regularly with Participating Entities to review their bill and suggest alternative services so that End Users activate wireless services on the most appropriate and cost-effective plan for them. AT&T’s service management organization today services government clients in all 50 states and the District of Columbia. 


The following report examples are available from Premier for account optimization:


Basic Wireless User Inventory Report 

The Basic Wireless User Inventory Report provides basic wireless inventory information for each wireless user on the selected account. This report may assist in determining or tracking equipment assigned to the managed wireless users.


This report is run for all wireless users on a single foundation account or billing account. For each wireless user, this report includes the foundation account number, billing account name and number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device ID (IMEI), phone or device make, and any fields with user defined labels

Expanded Wireless User Inventory Report 

For each wireless user, this Expanded Wireless User Inventory Report includes the foundation account number, billing account name, billing account number, wireless number, wireless user full name, wireless user status, status effective date, phone or device model, phone or device make, phone or device ID (IMEI), and any fields with user defined labels. It also includes wireless user activation date, contract start date, contract end date, phone or device effective date, service type (voice, data, integrated), smart chip (SIM) number, rate plan monthly recurring charge, and rate plan name.  

Rate Plan Summary Report


The Rate Plan Summary Report provides a summary of rate plan, data, and messaging usage and charges for each wireless user on the selected account, averaged over the requested time period. This report may assist in analyzing the price plan needs of your managed wireless users, and identify overage issues. This report is at the summary level only. Billing reports may be used for more detailed billing analysis. 


For each wireless user, the report includes foundation account number, billing account number, billing account name, wireless user status, wireless user status effective date, wireless user full name, wireless number, rate plan monthly recurring charge, rate plan name, monthly included daytime minutes, requested months of report data, average total voice usage (minutes), average data usage (Kbs), average text messaging (SMS) usage, average multimedia messaging (MMS) usage, zero usage, average voice usage overage, average data usage overage, average text messaging (SMS) usage overage, average multimedia messaging (MMS) usage overage, average voice usage overage charges, average data overage charges, average text messaging (SMS) usage overage charges, average multimedia messaging (MMS) usage overage charges, average voice roaming usage, average voice roaming charges, average voice international usage, average voice international charges, average data roaming usage, average data roaming charges, average SMS roaming usage, average SMS roaming charges, average MMS roaming usage, and average MMS roaming charges.  

Upgrade Eligibility Report 

The Upgrade Eligibility Report provides the upgrade eligibility status and eligibility date of each valid wireless number in the report.

For each wireless user, this report includes the foundation account number, billing account number, wireless number, wireless user full name, phone or device make, phone or device model, phone or device ID (IMEI), early upgrade eligibility indicator (yes/no), not eligible for upgrade (yes/no), eligibility indicator (yes/no/yes*), and date becomes upgrade eligible.  

Additional detail is made available through standard billing reports. Figure 1 depicts an example of standard reports available to Premier.
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Figure 1: Sample AT&T Rate Plan Optimization Report. 


3.3.2.3
Voice, data, and combined voice/data related reports upon request.


AT&T Response:


AT&T will provide voice, data, and combined voice/date related reports at the WSCA contract level through a reporting system currently under development. Based on the extremely large anticipated volume of use, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T’s also will provide voice, data, and combined voice/data reports through our Premier Platform.  Premier sites are developed for Participating Entities to manage their wireless network orders, reports, and billing. Premier offers Participating Entities the ability to view voice, data and combined voice/date related reports on line, 24 x7. These reports can be continually customized and established to be delivered on a predetermined interval.


3.3.3
Provide equipment sales report.  A quarterly summary of equipment sold.  Reports are to be submitted to the lead State in the format required by WSCA (Attachment G), with hard copies available upon request. 


AT&T Response:

AT&T will submit quarterly equipment sales reports, in the format described in Attachment G, for equipment sold. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or supplied through our on-line ordering systems, Premier. Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


At this time, AT&T can not provide “ship to” information for reporting purposes. AT&T is investing in a program, which should yield this information by contract award. 

Detailed reporting information on IL (IRU) users can not be presented due to CPNI restrictions. The total wireless spend (total invoiced amount less taxes and surcharges) for IL (IRU) will be computed for the payment of the Administrative Fee.  When requested, AT&T will provide hard copies.

3.3.4
Individual participating entities may request specific equipment sales summaries, which shall be provided at no cost.  Reports shall include report elements as seen in Attachment G. 


AT&T Response: 


AT&T will provide requested equipment sales summary reports to individual Participating Entities at no cost. AT&T will provide the information required to the extent that Participating Entities submit purchase orders or order service through Premier. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order or in Premier. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.


For Participating Entities not using Premier, AT&T will provide specific equipment sales summaries upon request. AT&T’s ability to provide the requested information is limited to the amount of information contained on the purchase order.


Certain fields may not be available for all purchase channels. Only equipment billed to the users account will be recorded and reported. Equipment billed to credit cards or as separately billed equipment will not be captured and will not be part of the report.

Participating Entities detailed reporting information on IRUs can not be presented due to CPNI restrictions. 

3.3.5
Upon request, provide reporting elements and/or management reports related to usage for services that are available and would optimize the participating entity’s ability to assess utilization and cost.


AT&T Response:  


AT&T will provide usage reports for services. Based on the anticipated volume of users, AT&T will work with WSCA to determine how the data could be customized to meet the needs of the Participating Entities.


AT&T will have available, via our Premier Platform, reporting elements and management reports related to service usage. Premier sites are developed for organizations to manage their wireless network orders, reports, and billing, thereby enabling a Participating Entity to assess their utilization and costs. 

3.3.6
Be able to provide custom reports as may be requested by individual participating entities.  Describe in general, the level of sophistication and complexity, custom usage report data that you can provide to the participating entities.  Vendors should provide a sample report with their proposal.


AT&T Response:  


AT&T will provide two levels of custom reports. AT&T will provide custom reports as requested by individual Participating Entities directly through Premier. There are 34 standard reports available that can be customized to include the number of users selected and filtered by time period. These reports can be established for one time requests or recurring requests.


For Billing and Reporting Foundation Accounts, Premier eBill will provide online reporting capabilities. Premier eBill will allow the TCM user to analyze mobility charges and usage across the entire Foundation Account, for up to 16 consolidated billing periods. The reporting solution in Premier eBill contains pre-defined reports with default parameters. This allows the End User to quickly access these reports and receive the results without any customization effort. All pre-defined reports can be customized and saved if variations of the report’s default appearance and result sets are required. There are 34 different pre-defined Bill Analysis reports, divided into 6 categories, including Cost Center, Year-To-Date, Usage Detail, Remittance Detail, Other, and Invoice.


For self help or with assistance from the Participating Entity’s account team, Premier eBill users can review itemization of usage, messaging, features, and equipment. They can see detailed reports on voice call, messaging, and data usage. Entities can view current charges, long distance charges, roaming charges, and taxes and fees that may be applicable.


For agencies that do not have access to Premier, AT&T is developing a custom reporting capability. This capability will allow custom reports to be produced. AT&T will work with Participating Entities to provide custom reports. A sample report is not available at this time, but should be comparable to the sample reports shown for Premier. 


Figures 2, 3, and 4 show sample information snap shots of the standard reports available today to all entities on Premier.
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Figure 2: Example of Custom Reports List for Bill Analysis.
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Figure 3: Example of Equipment Inventory Report.
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Figure 4: Example of Equipment Cost Detail.


3.3.7
Upon request, provide subscribers with usage reports which include full itemization of call details (such as the information on the Contractor’s standard bill for consumer accounts) to enable verification of usage including:  (1) call date, call number call length, call time, and (2) plan cost, per minute charges, overage cost, additional features charges and other fees, etc.


AT&T Response: 

AT&T will provide CRU information and provide corresponding usage reports as required. Regulations protecting CPNI restricts AT&T from providing information regarding IRUs. TCMs can access all Premier billing records for the accounts within their control, allowing for usage verification.

The data in Figure 5 was downloaded via Premier. It is a drill-down report of several numbers selected from a customer Foundation Account Number (FAN), which provides per minute cost, overage, additional features, call date, call length, and time of call.
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Figure 5: Example of usage reports with full itemization of call details. 
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3.4
Contract Management 


The following requirements apply to all contracts awarded as a result of this solicitation, regardless of whether a proposing vendor is awarded any one or all listed services and/or equipment.


3.4.1
Assign a Contract Manager to manage the WSCA account, who shall be responsible for:


3.4.1.1
The contract’s overall performance requirements, ongoing unresolved issues, overall customer service.


AT&T Response:  

AT&T will continue to provide superlative overall management resources in support of the WSCA program. AT&T’s WSCA Contract Manager, Twila Lively, is 100% dedicated to supporting the contract as a single point of contact. Ms. Lively will work with Account Management, Service Management, Product Management, Systems Support Management, and AT&T Senior Management to verify that AT&T is meeting WSCA performance requirements, resolving issues, and addressing customer service concerns.

Ms. Lively’s 25 years in Telecommunications and Program Management enhances her abilities to support the WSCA contract. Ms. Lively’s main responsibilities will include contract management, including updates and modifications, new Participating Addenda, and offer development. She will continue to manage the AT&T WSCA team during formal meetings with the Lead State of Nevada. Ms. Lively will continue to be responsible for any WSCA contractual issues.


3.4.1.2
Providing any additional documentation necessary, as requested by the State for performance audits conducted periodically to evaluate areas of service required by this RFP (i.e. deliver, fill rate, variance reports, customer representatives)


AT&T Response:


When requested by the State, Ms. Lively will provide additional documentation for performance audits. These will be conducted periodically to evaluate areas of service required by this RFP (i.e., delivery, fill rate, and variance reports) to the customers’ representatives.


3.4.1.3
Meet with the lead State every six (6) months or as otherwise specified, to maintain the partnership between the State and the Contractor.  Meetings may involve, but not be limited to:


· Contractor performance;


· Problem resolution;


· Mandatory and custom reports; and 


· Improvement opportunities (i.e. cost savings opportunities, use of enhanced service features, etc.


AT&T Response:


The Contract Manager (i.e., Twila Lively), other AT&T WSCA team members, and others AT&T personnel needed will meet with the Lead State semi-annually (i.e., every six months) or more frequently, as requested, to maintain our ongoing relationships among the Participating Entities and AT&T. These partnership meetings will include addressing:


· Contractor performance


· Problem resolution


· Mandatory and custom reports


· Improvement opportunities, including cost savings opportunities and use of enhanced service features


3.5
Voice Services and Support (Band 1)


AT&T Response:  


See AT&T’s response to 3.5, Voice Services and Support (Band 1), in the Wireless Voice Service proposal.

3.6
Broadband Services and Support (Band 2) 


AT&T Response: 

See AT&T’s response to 3.6, Broadband Services and Support (Band 2), in the Wireless Broadband Service proposal.
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3.7
Accessories/Equipment/Devices (Band 3) 


3.7.1
All accessories must be new, of current design and function, and unused.  Discontinued or used items will not be accepted.


AT&T Response:


AT&T will provide accessories that are new, of current design and function, and unused.  

AT&T is committed to providing WSCA with a wide variety of quality accessories to enhance their wireless experience. To achieve this, AT&T has put into place an Accessory Development team to review, test, and select the accessories that we can provide to our customers.


Launching accessories of the highest quality is a priority for the Accessory Development team.  Therefore, testing is a key component of the launch timeline.  Before a product is launched by AT&T, it must meet high quality standards defined by our AT&T Technical Approval (TA) certification process.


The AT&T TA Certification is achieved once a product has successfully passed a series of AT&T pre-defined tests to verify that AT&T launches a quality, safe product for use by our customers.  The testing is undertaken in one of two AT&T-certified test laboratories.  The final TA Certification letter is provided once the test results are reviewed and meet AT&T TA standards.


The following accessories launched by AT&T require the AT&T TA Certification:  all power products (e.g., Vehicle Power Chargers, AC Chargers, Desk Chargers, and Charging Cases), all Wired Stereo Headsets, Bluetooth products, Memory Cards, and rugged cases. 


With AT&T’s commitment to testing and evaluation, the products offered in this band will result in the End Users receiving accessories they can count on to perform seamlessly with their equipment, enhance the value of wireless service, and deliver long term value. Users will not have to constantly replace accessories that fail or deliver substandard performance.


3.7.2
In addition to the items specifically listed herein, purchasing entities will be allowed to order from the successful vendor’s regular product line for delivery F.O.B. destination to any point within the using states.  Provide with your response, a link to your on-line catalog.


AT&T Response:


AT&T’s regular product line is available to Participating Entities.  All will ship freight on board (FOB) destination to any point within the Participating Entities’ states. The following websites have been established for agencies to review and order equipment.


· http://www.wireless.att.com/businesscenter/legal-contracts/wsca.jsp

· http://www.wireless.att.com/businesscenter/wsca.jsp

3.7.3
At vendor’s expense, vendor shall arrange for pick up of products returned because of quality problems, duplicated shipments, outdated products, etc., within five (5) business days after notification with no restocking charge and replaced with specified products or the using entity shall be credited or refunded for the full purchase price.  Standard stock products ordered in error by using entities must be returned for credit within fifteen (15) days of receipt.  Products must be in resalable condition and in original container, unused.


AT&T Response: 


For most AT&T equipment, Participating Entities are eligible to return their equipment 30 days from the time of the original purchase for a full credit of the purchase price. For the iPhone and some select equipment, Participating Entities are eligible to return their equipment 14 days from the time of the original purchase for a full credit of the purchase price, less a restocking fee.

3.7.4
Define distribution capabilities.  Prices for all items associated with this contract are to be F.O.B. destination to anywhere within the participating entities.


AT&T Response:


AT&T orders equipment from manufacturers and distribution channels. We will deliver this equipment to the Participating Entity via any major shipping company.


AT&T has purchasing agreements with nearly 100 manufacturers. AT&T works with several distribution channels, sometimes known as tier 2 distributors. To order the equipment from one of these companies, AT&T enters the order into our comprehensive ordering system, the system routes it to our procurement team, which then contacts the appropriate manufacturer or distributor. When the order is filled, AT&T will ship it to the appropriate Participating Entity according to our agreement with WSCA. AT&T can ship overnight (via either FedEx or UPS) or standard ground (via UPS or another large carrier). 

AT&T’s standard agreement provides for FOB shipping point. For drop shipments, this means risk of loss and title pass when AT&T delivers equipment to the freight carrier. For installed equipment, AT&T agrees to risk of loss and title pass upon installation at the Customer Site. In addition, freight on board (FOB) shipping point means the Participating Entity is additionally billed freight, including insurance.

3.7.5
Define ARO (After Receipt of Order) lead times.  The preferred delivery time is not more than five (5) calendar days.


AT&T Response:  


With AT&T's wireless services, End User generally receive equipment within 48 to 72 hours of order. 

Regardless of whether the Participating Entity ordered equipment online or by phone, AT&T will typically ship it within 24 hours via FedEx overnight shipping. Equipment that is in high demand or has limited availability may take longer to deliver. However, in-stock equipment ordered before 3:00 p.m. may arrive the next business morning.

3.7.6
Provide detailed warranty information.


AT&T Response:


Warranty claims are reserved for wireless devices owned 31-365 days (if purchased new) or 31-90 days (if purchased refurbished). Devices with physical or liquid damage are not covered under the warranty and are not eligible for a warranty exchange. 


Table 1 provides information on AT&T warranty claims. Please review the table contents to determine the next steps: 


Table 1: Warranty Claims Matrix

		If you purchased your device

		And you've owned it

		You should



		New or Refurbished

		0 - 30 days

		For more information, see How long is the warranty on equipment purchased from the AT&T website? Is there a trial period?



		New

		31 - 365 days

		See our Device Troubleshooting guide to determine if you are eligible for our Online Warranty Exchange program. 


Check to see if AT&T's Device Support Centers (DSC) can provide you with same-day, face-to-face warranty and technical support.



		Refurbished

		31 - 90 days

		See our Device Troubleshooting guide to determine if you are eligible for our Online Warranty Exchange program. 


Check to see if AT&T's Device Support Centers (DSC) can provide you with same-day, face-to-face warranty and technical support.



		New

		366 days or longer

		Your device is out of warranty. Consider upgrading your device. Call *NEW# (*639#) from your wireless device to determine your upgrade eligibility via text message. 


Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


File an insurance claim with Asurion at 1-888-562-8662 if you have equipment coverage. See our Wireless Phone Insurance website for more information.



		Refurbished

		91 days or longer

		Your device is out of warranty. Consider upgrading your device. Call *NEW# (*639#) from your wireless device to determine your upgrade eligibility via text message. 


Purchase a replacement device from the AT&T Wireless website or an AT&T retail store. 


File an insurance claim with Asurion at 1-888-562-8662 if you have equipment coverage. See our Wireless Phone Insurance website for more information.



		If the above options do not apply to the Participating Entity’s situation, please contact Customer Service at 1-800-801-1101 to discuss other options. 





3.7.7
Provide in your cost proposal, pricing for OEM and Aftermarket (if available) products.  Products may include, but are not necessarily limited to:


· Cell phone antennas and signal boosters;


· Cell phone batteries;


· Cell phone chargers;


· Cell phone hands-free (not including Bluetooth);


· Cell phone kits (define what is included);


· Cell phone cases and covers;


· Cell phone data cables;


· Cell phone memory;


· ADA/Assistive cell phone devices and accessories;


· Cell phone replacement parts;


· Cell phone keyboards; and 


· Bluetooth headsets and car kits (define what is included).


AT&T Response:


AT&T has provided in the cost proposal pricing for OEM and Aftermarket products. For more information on AT&T’s currently available accessories, please see our website: http://www.wireless.att.com/cell-phone-service/accessories/index.jsp#fbid=fZ1LAEHczI3.

3.7.8
The participating entities reserve the right to request samples of items when applicable.


AT&T Response:


AT&T understands the need for Participating Entities to trial products to determine the best fit for their needs.  AT&T has a generous accessories return policy, which allows Participating Entities to purchase equipment and have 30 days to return if not satisfied.

Tab VII. Section 4 – Company Background and References


4.1
Vendor Information

4.1.1
Vendors must provide a company profile in the table format below.


AT&T Response:


Table 2: AT&T’s Vendor Information

		Question

		Response



		Company name:

		AT&T Mobility National Accounts LLC



		Ownership (sole proprietor, partnership, etc.):

		Limited Liability Company



		State of incorporation:

		Delaware



		Date of incorporation:

		1999



		# of years in business:

		12+



		List of top officers:

		AT&T Mobility Managers



		Location of company headquarters:

		Atlanta, GA



		Location(s) of the company offices:

		Atlanta, GA



		Location(s) of the office that will provide the services described in this RFP:

		Hanover, MD



		Number of employees locally with the expertise to support the requirements identified in this RFP:

		With 62,000 wireless employees throughout the U.S., AT&T can provide service locally where ever locally may be.



		Number of employees nationally with the expertise to support the requirements in this RFP:

		650 



		Location(s) from which employees will be assigned for this project:

		Hanover, MD


Paramus, NJ


Harrisburg, PA


Janesville, WI


Little Rock, AR


Bloomington, MN


Bothell, WA


San Ramon, CA


Sacramento, CA


Cerritos, CA


San Diego, CA





AT&T is a company of people innovating for people. For more than a century, AT&T has consistently provided innovative, reliable, high-quality products and services and excellent customer care. Today, AT&T’s mission is to connect people with their world, everywhere they live and work, and do it better than anyone else. AT&T is fulfilling this vision by creating new solutions for government, consumers, and businesses and by driving innovation in the communications and entertainment industry.


AT&T’s revenues place us as the largest communications holding company in the world. AT&T ranks 7th on the Fortune 500 list of largest corporations in the Unites States and 21st on the Fortune Global 500 list of the largest corporations in the world. This permanence demonstrates AT&T’s breadth and depth of resources needed to weather economic cyclical changes. 

AT&T is recognized as one of the leading worldwide providers of IP-based communications services to businesses. We also have the nation's fastest mobile broadband network and the largest international coverage of any U.S. wireless carrier, offering the most phones that work in the most countries, the largest Wi-Fi network in the United States based on branded and operated hotspots, and the largest number of total broadband connections in the United States.

As AT&T continues to break new ground and deliver new solutions, we are focused on delivering the high-quality customer service, which is our heritage.


Key Facts


AT&T is the largest communications holding company in the world by revenue. Operating globally under the AT&T brand, we are:


· The nation's fastest mobile broadband network - and getting faster with 4G - serving millions of customers and enabling them to travel and communicate seamlessly with the best worldwide wireless coverage—offering the most phones that work in the most countries. AT&T offers voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries. 


· The nation's largest provider of broadband—more than 17.8 million total broadband connections. 


· Managing the nation's largest Wi-Fi network with more than 27,000 AT&T Wi-Fi Hot Spots in the United States, and access to more than 188,000 hot spots around the world. 


· The parent of YP.com, a leading Internet Yellow Pages network that, when combined with AT&T Real Yellow Pages, receives more than 5 billion consumer searches a year. 


· The leading U.S. provider of local and long distance voice services. 


Diversity


AT&T's century-long history of innovation is a story about people from all walks of life and backgrounds coming together to improve the human condition. It is our diversity, coupled with an inclusive culture, which welcomes all points of view and makes us who we are: a desired business partner, a great place to work, and a committed member of the communities we serve. 


Consumer Services


AT&T's portfolio of services — perhaps the most robust in the marketplace — delivers choice, value, and convenience across a range of options. Millions of consumers have chosen AT&T’s comprehensive service bundles because of our competitive pricing and the convenience of a single bill for wired and wireless voice and data, broadband Internet, TV, and messaging services.


Networks


The AT&T network includes extensive wireless and wired access capabilities, as well as one of the world's most advanced and powerful IP backbones.


AT&T’s industry-leading wireless network includes the following:


· AT&T has the nation's fastest mobile broadband network, and getting faster with 4G. HSPA is the high speed evolution of GSM/EDGE, which shares a common core network. 


· AT&T's mobile broadband service footprint covers more than 90% of the U.S. population, including the top 100 U.S. markets. 


· With AT&T's HSPA+ deployment and backhaul enhancements, followed by AT&T’s planned deployment of LTE starting mid-year 2011, AT&T customers will have access to best-in-class network speed and technology. 


· AT&T’s expanded backhaul connectivity, planned to be deployed in 2011 and 2012, enables faster mobile broadband speeds when combined with our HSPA+ and planned LTE technology upgrades. 


· AT&T has deployed HSPA+ technology. AT&T began trials of LTE equipment in 2010, with commercial deployment expected to begin in mid-2011 -- a timeline that coincides with the expected evolution of LTE equipment and device availability. 


AT&T is constantly working to deliver new capabilities and applications via our access network.


Industry Awards and Recognition


AT&T has received a wide range of industry and national awards and other recognitions. Several of these are highlighted below.


AT&T Connected Vitality GlowCaps Wins 2011 Global Mobile Award – Feb 2011
The Global Mobile Awards recognize excellence and innovation in mobile products, services, and initiatives across the worldwide mobile eco-system.


AT&T Receives Frost & Sullivan Product Leadership of the Year Award for Mobile Enterprise Applications – Feb 2011
Frost & Sullivan identified AT&T’s advanced features and functionality, commitment to innovation, consistently high quality offerings and customer value enhancements as key reasons for its leadership in providing mobile enterprise applications.


AT&T Developer Program Ranked Best Among All U.S. Carriers For Fifth Consecutive Year – Feb 2011
AT&T Developer Program led all others in all categories surveyed and provides unmatched support for the developer community.


AT&T Named "Best Mobile Coverage in the World” by Business Traveler Magazine – Jan 2011
AT&T, for the fourth year in a row, has claimed the top spot among U.S. wireless providers.

4.1.2
Please be advised, pursuant to NRS §80.010, companies organized or incorporated under the laws of another state, territory, District of Columbia, or foreign country must register with the State of Nevada, Secretary of State’s Office as a foreign corporation before a contract can be executed between the State of Nevada and the awarded vendor, unless specifically exempted by NRS §80.015.


AT&T Response:  

AT&T is registered with the State of Nevada as a foreign corporation.  AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.3
The selected vendor, prior to doing business in the State of Nevada, must be appropriately licensed by the State of Nevada, Secretary of State’s Office pursuant to NRS §76.  Information regarding the Nevada Business License can be located at http://sos.state.nv.us.  


AT&T Response:



		Question

		Response



		Nevada Business License Number:

		NV200103909



		Legal Entity Name:

		AT&T Mobility National Accounts LLC





Is “Legal Entity Name” the same name as vendor is doing business as?


AT&T Response:


		Yes

		

		No

		X





If “No”, provide explanation.


AT&T Response:  


AT&T Mobility National Accounts LLC does business as AT&T Mobility.

4.1.4
Vendors are cautioned that some services may contain licensing requirement(s).  It is the vendor’s responsibility to verify these requirements prior to proposal submittal.  Proposals that do not contain the requisite licensure may be deemed non-responsive.

AT&T Response:


AT&T understands that it is AT&T’s responsibility to verify licensing requirements prior to proposal submittal. AT&T is licensed to do business in every state in the U.S. and every country in which we do business. AT&T has copies of state and country business licenses on file for WSCA’s review if needed.

4.1.5
Has the vendor ever been engaged under contract by any State of Nevada agency?


AT&T Response:


		Yes

		X

		No

		





If “Yes”, complete the following table for each State agency for whom the work was performed.  Table can be duplicated for each contract being identified.


AT&T Response:



		Question

		Response



		Name of State agency:

		Nevada State Procurement Office



		State agency contact name:

		Teri Smith



		Dates when services were performed:

		2006 – present



		Type of duties performed:

		Provide wireless equipment and services



		Total dollar value of the contract:

		$5+billion





4.1.6
Is the vendor or any of the vendor’s employees employed by the State of Nevada, any of its political subdivisions or by any other government?


AT&T Response:


		Yes

		

		No

		X





If “Yes”, is the employee planning to render services while on annual leave, compensatory time, sick leave, or on his own time?


AT&T Response:


Not applicable based on AT&Ts response to Section 4.1.6.

4.1.7
Disclosure of all alleged prior or ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending which involves the vendor or in which the vendor has been judged guilty or liable within the past six (6) years. 


AT&T Response:  


AT&T is unaware of any legal action that would impair our ability to meet our obligations under a contract with WSCA.


AT&T is a large company with an international presence and significant contractual relations. Given the size and scope of our business, we may have been involved in legal actions. However, AT&T is a well-capitalized company with assets in excess of any outstanding claims or lawsuits. As such, AT&T is unaware of any legal action that would preclude or impair our ability to meet our obligations or perform our duties under any contract.


AT&T serves millions of customers around the world. AT&T endeavors to honor our promises.


		Yes

		n/a

		No

		n/a





If “Yes”, please provide the following information.  Table can be duplicated for each issue being identified.


AT&T Response:



		Question

		Response



		Date of alleged contract failure or breach:

		n/a



		Parties involved:

		n/a



		Description of the contract failure, contract breach, litigation, or investigation, including the products or services involved:

		n/a



		Amount in controversy:

		n/a



		Resolution or current status of the dispute:

		n/a



		If the matter has resulted in a court case:

		Court

		Case Number



		

		n/a

		n/a



		Status of the litigation:

		n/a





4.1.8
Company background/history and why vendor is qualified to provide the services described in this RFP.


AT&T Response:  


Why AT&T?

AT&T’s enterprise-grade portfolio of services and relevant business expertise combine to meet the state and local government needs. Along with AT&T’s powerful worldwide network and state-of- the-art mobile devices, AT&T offers service integration and consulting services to help Participating Entities optimize their mobile experiences.


The following chart represents AT&T’s strengths in key areas.



		Enterprise-Grade Portfolio

		Relevant Business Expertise



		Network 


· Bringing Participating Entities the world’s most secure, reliable, and intelligent network.

· AT&T’s 3G network is available in more than 335 metropolitan areas. 


· The largest 3G network on the GSM standard. 


· The largest push-to-talk network in the U.S.

· More than 188,000 worldwide Wi-Fi hot spots.

· Global IP/MPLS networking backbone.

		Integration 


· Thousands of specialists to support Participating Entities’ business system integration needs. 


· Broad portfolio of integrated communication solutions and expertise. 


· End-to-end architectural designs, including HW/SW, security, application performance, and reporting. 


· Certified project management experts, tools, and deployment resources. 



		Devices 


· More remote connection options than any other provider. 


· Largest selection of mobile email and messaging devices. 


· Support for iPhone 3G, BlackBerry, and Windows Mobile® devices. 


· Comprehensive line of laptop cards, with integrated laptop support. 


· Extensive device protection and control options. 


· Solutions for managed routers, PBXs, and other equipment. 

		Consulting 


· Dedicated consultants with real-world experience and insight for improving business environments. 


· Research, planning, and recommendations. 


· Development for remote communication and collaboration systems. 


· Specialization in information workflow optimization and mobilization. 


· Expertise across most major industry verticals. 


· Multilingual managers speaking more than 16 languages. 





For AT&T's wireless services, we provide several dedicated support groups to assist Participating Entities with ordering products and services or troubleshoot issues. These groups include:

· End User Care (EUC)—supports End Users with their active wireless service. 


· National Business Ordering (NBO)—processes and fulfills orders and provisioning requests. 


· National Business Services (NBS)—elite, dedicated customer services team provides post-sales support to Authorized Order Placers (customer key contacts, program administrators, and telecom managers) of large Corporate/Enterprise Responsibility customers. 


· Mobility Enterprise Customer Maintenance Center (MECMC)—provides technical expertise to support Participating Entities’ IT personnel, help desk teams, and telecom managers. 


· International Wireless Care team—provides support when Participating Entity users roam internationally or if they have specific international roaming questions. 


AT&T verifies that the members of these groups receive extensive and ongoing training on technologies, devices, and service offerings for the utmost in service for our customers, including Participating Entities.


Corporate History


AT&T’s corporate history begins with Alexander Graham Bell inviting the telephone in 1876. That was the foundation of the company that became AT&T — a brand that has become synonymous with the best, most reliable telephone service in the world.


In 1984, through an agreement between the former AT&T and the U.S. Department of Justice, AT&T agreed to divest itself of its local telephone operations but retain its long distance, R&D, and manufacturing arms. From this arrangement, SBC Communications Inc. (formerly known as Southwestern Bell Corp.) was born.


Twelve years later, the Telecommunications Act of 1996 triggered dramatic changes in the competitive landscape. SBC Communications Inc. established itself as a worldwide communications provider by acquiring Pacific Telesis Group (1997), Southern New England Telecommunications (1998), and Ameritech Corp. (1999). In 2005, SBC Communications Inc. acquired AT&T Corp., creating the new AT&T.


With the acquisition of BellSouth in 2006, and the consolidated ownership of Cingular Wireless and YP.com, AT&T is positioned to lead our industry in one of the most significant transformations since the invention of the telephone more than 130 years ago.


4.1.9
Length of time vendor has been providing services described in this RFP to the public and/or private sector.  Please provide a brief description.


AT&T Response:

AT&T has been a wireless services provider since 1994. 

AT&T serves customers nationwide with a broad range of wireless voice and data services. AT&T has the nation's fastest mobile broadband network and serves 95.5 million wireless subscribers. AT&T holds spectrum licenses in all 50 U.S. states, the District of Columbia, Puerto Rico, and the U.S. Virgin Islands. AT&T has the best worldwide coverage of any U.S. carrier, with voice coverage in more than 220 countries, data roaming in 200 countries, and 3G in more than 130 countries.

The AT&T Network supports more Smartphone customers than any other US provider, with AT&T’s best device lineup, and is being enhanced with 4G.

· AT&T introduced two 4G smartphones in 1Q2011 (Motorola ATRIXTM 4G and HTC InspireTM 4G), with plans to introduce a third one by 1H2011. 

· AT&T joins two existing 4G-compatible laptop cards. 


· AT&T plans to introduce two 4G tablets, including the first LTE tablet, by mid summer 2011.  Additional LTE tablets are planned for the 2H2011.


· AT&T expects 20 4G devices by YE2011.

· AT&T plans to deliver an industry-leading Android portfolio – more than 12 new Android devices in 2011.

In the U.S., AT&T serves 95.5 million wireless subscribers. AT&T is the premier provider of broadband, long distance, and local voice services. AT&T offers our communication services in almost every country and territory in the world. AT&T services enable calls from 220 countries as well as wireless data roaming—for laptops, hand-held devices, and other data services—in more than 200 countries.


AT&T operates a wireless network that includes:

· Spectrum availability in the top 100 U.S. markets, 50 states, and the District of Columbia 


· Global System for Mobile communications/General Packet Radio Service (GSM/GPRS) infrastructure 


· Enhanced Data rate for GSM Evolution (EDGE) wireless broadband 


· Universal Mobile Telecommunications System/High Speed Downlink Packet Access (UMTS/HSDPA) broadband 


In addition to retail communication services, AT&T is a global leader in wholesale communication services. AT&T’s wholesale organization serves carriers, wireless providers, systems integrators, cable operators, Internet service providers (ISPs), and content providers that need worldwide, regional, and local end-to-end solutions.


A key to AT&T’s success in providing and integrating services is AT&T Labs, our research and development group. AT&T Labs has won seven Nobel Prizes and has more than 7,500 patents. AT&T researchers and engineers developed some of the world's major technological inventions, including the transistor, solar cell, cell phone, and communications satellite. In addition, AT&T Labs led in developing DSL and other broadband Internet transport and delivery systems as well as wireless data networks.


4.1.10
Financial information and documentation to be included in Part III, Confidential Financial of vendor’s response in accordance with Section 9.5, Part III – Confidential Financial.


AT&T Response:   

The response to 4.1.10 is located in Part III, Confidential Financial, per RFP instructions.

4.2
Subcontractor Information


4.2.1
Does this proposal include the use of subcontractors?  Check the appropriate response in the table below.


AT&T Response:

		Yes

		X

		No

		





AT&T, in the regular course of business, does not employ subcontractors for the services offered under this proposal, with the exception of In-building Service Enhancement (ISE). Please see exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.


If “Yes”, vendor must:


4.2.1.1
Identify specific subcontractors and the specific requirements of this RFP for which each proposed subcontractor will perform services.


AT&T Response:   

AT&T may subcontract work to be performed for In-building Service Enhancement (ISE). AT&T will retain full responsibility for all such work, including any obligations performed through AT&T’s subcontractors. AT&T will be solely responsible for payments due any potential subcontractors.


When an ISE projects is required, AT&T selects from a pool of subcontractors with the goal to provide the best service to Participating Entities for the least cost. These projects are conducted on an as needed basis and could be anywhere in our network.  AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain approval from the Participating Entity prior to the start of work.

Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.4.2.1.2.

4.2.1.2
Provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.


AT&T Response: 

AT&T has contractors to supplement our staff. AT&T holds them to the same code of ethics, principles, and procedures that we hold our full-time staff.  This includes, but may not be limited to, requirements contained in Attachment C, Vendor Certifications. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.3
Business references as specified in Section 4.3, Business References must be provided for any proposed subcontractors.


AT&T Response: 

AT&T will provide subcontractor references for all projects when a subcontractor is contracted to perform work for a specific project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.4
Vendor shall not allow any subcontractor to commence work until all insurance required of the subcontractor is provided to the vendor; and


AT&T Response:


AT&T requires applicable insurance certificates for subcontractor companies prior to any work being performed.  Subcontractors also are contractually required to follow all applicable laws. If specific items like fidelity bonds are required, those requirements are included in the contract, and evidence is usually required before work begins on a project. Please see the exception stated in Tab II Attachment B1, Technical Proposal Certification of Compliance with Terms and Conditions of RFP.

4.2.1.5
Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

AT&T Response:


AT&T uses skilled subcontractors and, if/when used, will provide the same information for any proposed subcontractors as requested in Section 4.1, Vendor Information.  AT&T will obtain Participating Entity’s approval prior to commencement of work.

4.3
Business References


4.3.1
Vendors should provide a minimum of three (3) business references from similar projects performed for private, state and/or large local government clients within the last three (3) years.


AT&T Response:


AT&T has complied with this requirement by requesting and providing nine (9) references.

4.3.2
Vendors must provide the following information of every business reference provided by the vendor and/or subcontractor.
The “Company Name” must be the name of the proposing vendor or the vendor’s proposed subcontractor.


AT&T Response:



		Reference #1:

		



		Company Name:

		District of Columbia Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		District of Columbia Government



		Primary Contact Information



		Name:

		Deborah Powell



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027278755



		Facsimile, including area code:

		2027270501



		Email address:

		Deborah.powell@dc.gov



		Alternate Contact Information



		Name:

		Maria Leon-Hill



		Street Address:

		655 15th Street NW Suite 400



		City, State, Zip:

		Washington, DC 20005



		Phone, including area code:

		2027272298



		Facsimile, including area code:

		2027270501



		Email address:

		Maria.leon-hill@dc.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data, and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #2:



		Company Name:

		Utah Transit Authority



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Utah Transit Authority



		Primary Contact Information



		Name:

		Clair Fiet, CTO



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT 84130-0810



		Phone, including area code:

		801-287-2381



		Facsimile, including area code:

		n/a



		Email address:

		cfiet@rideuta.com



		Alternate Contact Information



		Name:

		Abraham Kololli, Deputy Chief - IS Manager



		Street Address:

		3600 S 700 W



		City, State, Zip:

		Salt Lake City, UT  84310



		Phone, including area code:

		801-262-5626



		Facsimile, including area code:

		n/a



		Email address:

		AKololli@rideuta.com



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Utah Transit Authority (UTA) was seeking a solution to provide real time connectivity between all of their buses and their network data center for increasing revenue with electronic fare collection, increasing on-board vehicle data system aggregation, and future passenger Wi-Fi applications. 



		Original Project/Contract Start Date:

		11-2008



		Original Project/Contract End Date:

		UTA continues to use this AT&T service



		Original Project/Contract Value:

		$610,560



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		UTA expanded the scope of the project by adding more vehicles and using more bandwidth by vehicle.





		Reference #3:



		Company Name:

		City of Scottsdale, AZ



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		City of Scottsdale, AZ



		Primary Contact Information



		Name:

		Shannon Tolle – Communications Director



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		(480) 312-7631



		Facsimile, including area code:

		Shannon Tolle – Communications Director



		Email address:

		stolle@scottsdaleaz.gov



		Alternate Contact Information



		Name:

		Kevin Sonoda – Telecom Policy Coordinator



		Street Address:

		7384 East 2nd St.



		City, State, Zip:

		Scottsdale, Arizona 85251-5604



		Phone, including area code:

		480-312-7631



		Facsimile, including area code:

		n/a



		Email address:

		ksonoda@scottsdaleaz.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		3G Broadband Connectivity.  City of Scottsdale uses rugged wireless modems over the AT&T wireless network for both Public Works and Public Safety departments.  Applications running over the wireless broadband are Computer Aided Dispatch, Records Management, among others.  Field service applications for Public Works.  All modems also assist with GPS tracking of city vehicles



		Original Project/Contract Start Date:

		Scottsdale has been a wireless data customer with AT&T since 2004 and has upgraded their entire modem fleet through AT&T since initially becoming a customer.  



		Original Project/Contract End Date:

		2004 



		Original Project/Contract Value:

		$300,000 annual revenue/2.1M TCV



		Final Project/Contract Date:

		Current customer



		Was project/contract completed in time originally allotted, and if not, why not?

		Wireless modem deployments have been ongoing and successful overall.  Wireless network outages have been an issue from time to time, but wireless network consistency and coverage have improved over the term of the contract.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Contract pricing has met proposal expectations.  Pricing has been updated for the customer to take advantage of improved rate plans as available over the contract term.





		Reference #4: 

		



		Company Name:

		University of Michigan Athletics



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		University of Michigan Athletics



		Primary Contact Information



		Name:

		Jim Balgooyen



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-763-3451



		Facsimile, including area code:

		n/a



		Email address:

		balgo@umich.edu



		Alternate Contact Information



		Name:

		Shelley Zeddell



		Street Address:

		1000 S. State St.



		City, State, Zip:

		Ann Arbor, MI 48109



		Phone, including area code:

		734-615-0305



		Facsimile, including area code:

		n/a



		Email address:

		mblythma@umich.edu



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Currently utilizing WSCA and covers every aspect of the U of M Athletics Dept. NCAA compliance and recruiting applications loaded on coaches devises as well as day to day operations of Athletics personnel.



		Original Project/Contract Start Date:

		2008



		Original Project/Contract End Date:

		2012



		Original Project/Contract Value:

		1,000,000



		Final Project/Contract Date:

		2,250,000



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #5:

		



		Company Name:

		Franklin County School District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		Customer Port from Verizon



		Primary Contact Information



		Name:

		Dr. Alan Clark



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		alan.clark@fcstn.net



		Alternate Contact Information



		Name:

		Jody Starnes



		Street Address:

		215 South College Street



		City, State, Zip:

		Winchester, TN 37398



		Phone, including area code:

		931-967-0626



		Facsimile, including area code:

		n/a



		Email address:

		Jody.starnes@fcstn.net



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Migrated customer from Verizon wireless voice services only to AT&T wireless voice and data services.  Incorporated PDA devices with customer email, contacts and calendaring integration.



		Original Project/Contract Start Date:

		July 1, 2010



		Original Project/Contract End Date:

		June 30, 2011



		Original Project/Contract Value:

		~20K Annually



		Final Project/Contract Date:

		~20K Annually



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #6:

		



		Company Name:

		St. Johns River Water Management District



		Identify role company will have for this RFP project (check one):


X
Vendor




⁭
Subcontractor



		Project Name:

		St. Johns River Water Management District



		Primary Contact Information



		Name:

		Martin Barnes



		Street Address:

		4049 Reid St



		City, State, Zip:

		Palatka, FL 31278



		Phone, including area code:

		386-312-2324



		Facsimile, including area code:

		n/a



		Email address:

		mbarnes@sjrwmd.com



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		375 Smartphones, 133 Telemetry Modems, 113 Air-cards, 120 voice phones utilizing text, data, email



		Original Project/Contract Start Date:

		7/20/2010



		Original Project/Contract End Date:

		12/2013



		Original Project/Contract Value:

		~$400,000 per year for 3 years



		Final Project/Contract Date:

		12/2010



		Was project/contract completed in time originally allotted, and if not, why not?

		yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		yes





		Reference #7:



		Company Name:

		State of Maryland-Maryland State Police



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Maryland State Police



		Primary Contact Information



		Name:

		Sgt Julio Valcarcel



		Street Address:

		ITD



		City, State, Zip:

		1201 Reisterstown Road


Pikesville, MD  21208



		Phone, including area code:

		410-960-3535



		Facsimile, including area code:

		n/a



		Email address:

		jvalcarcel@msp.maryland.gov



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		MSP Currently utilizes Trunk mounted modems in over 1,200 vehicles to link patrol vehicles to statewide CAPWIN information system via an AT&T Cellular APN.  MSP also utilizes AT&T for the transmission and control of License Plate Reader devices throughout the state.



		Original Project/Contract Start Date:

		1/2006



		Original Project/Contract End Date:

		On-going



		Original Project/Contract Value:

		500,000 Annually (Apprx)



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		Yes



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Yes





		Reference #8:



		Company Name:

		Prince George’s County Government



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		Prince George’s County Government



		Primary Contact Information



		Name:

		Lenora Proctor



		Street Address:

		9201 Basil Court



		City, State, Zip:

		Largo, MD 20774



		Phone, including area code:

		3018835173



		Facsimile, including area code:

		n/a



		Email address:

		Laproctor@co.pg.md.us



		Alternate Contact Information



		Name:

		n/a



		Street Address:

		n/a



		City, State, Zip:

		n/a



		Phone, including area code:

		n/a



		Facsimile, including area code:

		n/a



		Email address:

		n/a



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Mobile voice, data and application services



		Original Project/Contract Start Date:

		October 2009



		Original Project/Contract End Date:

		Ongoing



		Original Project/Contract Value:

		n/a



		Final Project/Contract Date:

		n/a



		Was project/contract completed in time originally allotted, and if not, why not?

		n/a



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		n/a





		Reference #9:



		Company Name:

		Washington State Department of Agriculture



		Identify role company will have for this RFP project (check one):


X
Vendor



⁭
Subcontractor



		Project Name:

		WA State Dept. Of Agriculture Plant Protection Program



		Primary Contact Information



		Name:

		Jeff Painter



		Street Address:

		3939 Cleveland Ave.



		City, State, Zip:

		Olympia, WA  98501



		Phone, including area code:

		(360) 902-2006



		Facsimile, including area code:

		(360) 586-8509



		Email address:

		n/a



		Alternate Contact Information



		Name:

		Royal Schoen



		Street Address:

		21 North 1st Avenue, Suite 106



		City, State, Zip:

		Yakima, WA  98902



		Phone, including area code:

		(509) 249-6933



		Facsimile, including area code:

		(509) 454-7699



		Email address:

		RSchoen@agr.wa.gov



		Project Information



		Brief description of the project / contract and description of services performed, including technical environment (i.e., software applications, data communications, etc.), if applicable.

		Telenav Track solution for pest tracker trap deployment and trapping activities throughout WA State.  35 Trappers deploying and monitoring over 10,000 invasive species traps using Telenav Track with Forms on Mobile Devices from AT&T.



		Original Project/Contract Start Date:

		January 2010



		Original Project/Contract End Date:

		Present to 36 months (Jan 2013)



		Original Project/Contract Value:

		$115,000 



		Final Project/Contract Date:

		Present to 36 months (Jan 2013)



		Was project/contract completed in time originally allotted, and if not, why not?

		Project was completed on time.



		Was project/contract completed within or under the original budget/cost proposal, and if not, why not?

		Project was completed under budget proposal.





4.3.3
Vendors must also submit Attachment E, Reference Questionnaire to the business references that are identified in Section 4.3.2.


AT&T Response:

AT&T understands and has provided each business reference included in the proposal with Attachment E, Reference Questionnaire.

4.3.4
The company identified as the business reference must submit the Reference Questionnaire directly to the Purchasing Division.


AT&T Response:


AT&T understands and has requested each business reference included in the proposal to return the Reference Questionnaire directly to the Purchasing Division via fax or email as instructed on the questionnaire.

4.3.5
It is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline as specified in Section 8, RFP Timeline for inclusion in the evaluation process.  Reference Questionnaires not received, or not complete, may adversely affect the vendor’s score in the evaluation process.


AT&T Response


AT&T understands that it is the vendor’s responsibility to ensure that completed forms are received by the Purchasing Division on or before the deadline.

4.3.6
The State reserves the right to contact and verify any and all references listed regarding the quality and the degree of satisfaction for such performance.


AT&T Response:


AT&T understands and informed each business reference submitted that they may be contacted by WSCA directly.

4.4
Vendor Staff Resumes


Vendors must include in their proposal response resumes for key personnel/staff to be responsible for performance of any contract resulting from this RFP.


AT&T Response

AT&T has included below the resumes of five key personnel who will be accountable for the execution and management of the WSCA contract. In addition to the key personnel, AT&T has an experienced team already established to support implementation and on-going support of the WSCA contract.


Table 3: AT&T Experience Chart of Individuals.


		Name

		Title

		Years of
Government
Experience

		Years of
Telecom
Experience



		Twila Lively*

		Contract Manager/Program Manager

		16

		25



		Roland Saenz*

		Director – Contracts and Compliance

		12

		12



		Jon Wellinger*

		Area Sales Vice President Technical Overlay

		12

		34



		Ron Montague*

		Senior Manager Program Management and Contract Compliance

		25

		32



		Marcellus Brooks*

		Contract Manager

		11

		21



		Mark Barros

		Compliance Manager

		7

		17



		Matt Phillips

		Compliance Manager

		5

		10



		Michael Swenson

		Compliance Manager

		5

		10



		Kelly Yarborough

		Compliance Manager

		19

		14



		Christine Donabedian

		Contract Manager

		19

		13



		Ann Gillio

		Contract Manager

		10

		15



		Theresa Page 

		Contract Manager

		5

		30



		Mark Flister

		Program Manager

		6

		17



		Brenda Ritchson

		Operations Manager

		22

		22



		Denise Cuffie

		Reporting Performance Manager

		13

		16



		Lori Oliver

		Reporting Performance Manager

		9

		14





* Key personnel resume included.


Vendor Staff Resumes


		Name:

		TWILA LIVELY



		Position Proposed:

		Contract - Program Manager



		Education:

		Bachelors of Business Administration, Golden Gate University 



		Certification:

		Masters Certificate Project & Program Management
Pursuing Project Management Professional (PMP)



		Summary:

		Twenty-five years experience in building customer relationships, implementing projects, and managing programs for State and local government agencies, Federal Government agencies, large business customers, and a major airport.


An experienced team leader for account managers, field operations managers, and account consultants for multi-year, multi-million dollar Federal contracts in five western states and WSCA in 46 states.



		Relevant Professional Experience:



		Program Manager - WSCA
AT&T, San Ramon, CA


Dedicated to the WSCA Program as liaison among Sales, Service Management, Product Management, Systems, and AT&T Senior Management to manage and verify that AT&T is meeting all performance requirements, resolving issues, and addressing customer service concerns.


Review quarterly reports and administration fee payments for accuracy and timeliness to verify that reports and payment meet the requirement of the contract or Participating Addendum (PA).  When needed, request corrections and adjustments prior to submitting to WSCA or States that require administration fee. 


Lead the AT&T team during the formal meetings with the lead state. 

		2010 – Present



		Quality Control Manager
AT&T, San Ramon, CA


Managed application testing of software development for new voice-recognition applications for AT&T’s Customer Care Centers.


Developed processes that improved estimating accuracy by 25%, reduced the quantity of data requested by 70%, and tested execution strategy using the Software Development Life Cycle (SDLC) model to reduce time to market and improve test coverage.


Served as test strategist for Interactive Voice Response (IVR) portion of corporate voice-data-TV initiative for nine (9) applications; improved test coverage by using customer focus modeling, collaboration with interfacing applications, and all available documentation.


Managed the first voice recognition IVR language release. 


Developed performance test requirement with an internal team that reduced vendor costs approximately $56K in one year.

		2004 – 2010



		Project Manager
Quantum Bridge,  Newbury, MA


Prevented major schedule delays or cost overruns by tracking and monitoring project changes and resolving issues on a million-dollar professional services project for Comcast Business Systems.


Reported project performance to all departments and levels within the organization utilizing developed communication plans. 


Led effort that changed customer’s perception of Quantum Bridge’s professional services by negotiating schedules for deliverables, monitoring and reporting project progress, and delivering requirements on time.

		2000 – 2001



		Program Manager
Qwest, (formerly US West) Denver CO


Assigned to Denver International Airport to direct a 13-person telecommunications office responsible for troubleshooting, repairing, and maintaining a 52-square mile campus.


Earned President’s Club recognition by rescuing a $1.2 million maintenance contract. Improved Denver International Airport’s customer satisfaction rating, gathered by a third party, from a D to a B+.


Won new five-year, $12 million operations and maintenance contract for Denver International Airport by leading the proposal team. 


Increased revenues by negotiating a 15-month, $1.8 million operations and maintenance contract extension with subcontractor and vendor contract extensions. Contract included capital improvements for cable plant and upgrades to existing backbone systems; increased revenue an additional $1 million per year.

		1998 – 2000



		Sales Operations Manager
US West Federal Services, San Francisco, CA


Managed sales teams and field operations managers in five western states; motivated subcontractors to fulfill their financial and contractual obligations. 


Earned President’s Club recognition by exceeding contract objectives for installation and service compliance as well as corporate revenue and contribution objectives.


Surpassed planned revenue objectives by 62% with a promotion to reduce inventory.


Increased Federal Government market revenue with a sales initiative to discover, train, develop, and monitor sales agents. Coordinated with US West’s Agent Market for commission plan and contracts for these agents.


Kept contracts marketable leading matrixed team of engineers, finance, product management, and vendors for contract change proposals.


Completed out-of-region contract without one issue being escalated to the Contract Technical Officer by satisfying contractual requirements. In addition, met business goals and maintained customer satisfaction ratings gathered by a third party.

		1995 – 1998



		Account Manager 
US West Federal Services, San Francisco, CA


Recommended solutions based on customers’ needs and budgets; understood the competition; insisted that subcontractors meet high quality standards; and built a customer-focused account team through recognition and rewards.


Improved customer satisfaction while meeting sales goals; participated in quality process team to improve customer service; earned Council of Leaders’ recognition.

		1993 – 1995





		Name:

		ROLAND SAENZ



		Position Proposed:

		Director of Contracts and Compliance



		Education:

		San Diego State University, San Diego, CA 
MBA, Marketing


California State University Northridge, Northridge, CA 
BA, Liberal Arts-Concentration in Economics



		Certification:

		AT&T Data Certified
Multiple Network-Based Certifications



		Summary

		Extensive industry knowledge, broad business experience in sales and service, and a steadfast focus and commitment to customers.  Results-oriented individual with demonstrated success as a sales and customer service leader. Held several leadership positions supporting State and Local Government agencies, as well as Federal customers. 



		Relevant Professional Experience:



		Director, Contracts and Compliance
AT&T, San Diego, California 


Responsible for leading the Mobility Contracts and Compliance team supporting the Government, Education, Medical, and Federal segments. Manage and ensure compliancy for GEM and FED contracts totaling more than $5.2 billion dollars.  Developed a new Workflow tracking system improving cycle times, data reporting and customer satisfaction. Worked with AT&T product marketing and legal to launch product and service offers to meet government, education, and medical market contract requirements.


· Added Program Management support to the WSCA contract


· Doubled Contract Management resources enabling team to maintain 100% on time performance for RFPs 

		2009 – Present



		Director, Global Enterprise Solutions
AT&T, Irvine, California  


Led the dedicated GEM and Optical teams consisting of approximately 160 employees for the Mid-West and West. Spearheaded several process improvement efforts, including significant improvements in data reporting and standards around current tracking systems. Designed a new miscellaneous module in Project Tracking System to improve force to load management and developed an Optical training stream to address skill gaps in Optical Sales Support Managers. 


· Exceeded Customer Satisfaction targets (124%)

		2008 – 2009



		Regional Vice-President, Customer Service Organization
AT&T, Irvine, California 


Was responsible for leading the Service and Project Management teams for California and Nevada. Supported Government Education and Medical and Business customers for both the network and Customer Premises Equipment product portfolio. Created and implemented key improvements in Customer Service Organization’s service management: designed a Service Assurance Plan for tier 1 customers, developed a trouble reporting and escalation job aid, and improved the outage notification process. Improved data collection and efficiencies in project management, workload distribution and performance by designing and implementing a new project weighting system. Designed a Job Change Order (JCO) tracking process, which resulted in a 20% reduction in JCOs costs.


· Led the Emergency Operations Center customer table during the California wild fires fulfilling critical customer requests

		2007 – 2008



		Sales and Service Positions 
AT&T, Irvine, San Diego, California 


Held leadership positions both in sales and service. Sales experience included leading inside, outside, and technical teams. Teams were consistently among top performers exceeding revenue and customer service targets. Awarded President's Club and was seven time Market Leaders Club winner. 

		1998 – 2007





		Name:

		JON WELLINGER



		Position Proposed:

		Area Vice President



		Education:

		MBA, University of Minnesota


BA, University of Puget Sound


Honors, Business Administration



		Professional Development

		Columbia University Graduate School of Business
Executive Marketing Management Program


University of Pennsylvania, Wharton School
Competitive Marketing Strategies



		Summary

		Executive sales leadership.  Broad general management experience.  Thirty years experience in telecommunications, information systems, data networking, and emerging technologies.  Results driven with demonstrated record of achievement.  Change leader in environment of growth and mergers.  Extensive financial management experience.  Persuasive oral and written communication skills.



		Relevant Professional Experience:



		Area Vice President, Government, Education, Medical
AT&T, Los Angeles, California 


Was appointed to current position in April 2008.  Responsibilities include leading a nationwide sales force focused on network integration and Public Safety solutions for Government, Education, and Medical (GEM) customers.  Lead Sales Operations organization for GEM.  


In 2007, led a sales organization of approximately 300 professionals focused on the small and medium business space.  Additional responsibilities include growing the $100M out-of-franchise CLEC operation and implementing Business Development and SmartMoves initiatives.  In 2005, was named Sales Vice President- HealthCare for BCS West.  Revenue growth was the highest among the BCS regions and exceeded the industry average.  In December2004, was appointed Sales Vice President- Service Providers.  Responsibilities included leading a nationwide sales organization to address the business needs of Wireless, ISP, SBC Affiliates, and Communications companies.  Effective July 2000, appointed Sales Vice President, ISP Channel.  This nationwide sales organization generated revenue of more than $675M and focused on selling SBC advanced services, including SONET, DSL, and data networking CPE.  During the prior 12 months, as Vice President- Democratic National Convention, negotiated and executed an exclusive sponsorship contract for SBC to participate in 2000 Democratic Convention.  Demonstrated track record of improving organizational productivity and capitalizing on growth opportunities.  Recipient of numerous President’s Club awards.

		1992 – Present



		AT&T, St. Louis MO, Bedminster, NJ, Los Angeles, CA  


Held various sales and marketing positions of increasing responsibility for AT&T Communications and AT&T Computer Systems.  Titles included Western Region Area Manager, Branch Manager- National Accounts, National Account Manager, Marketing Manager- Aerospace Industry, and Account Executive.  Initial management development program hire.  

		1977 – 1992





		Name:

		RON MONTAGUE



		Position Proposed:

		Senior Compliance Manager



		Education:

		MBA, Washington State University 


BA, Business Administration, Washington State University 



		Professional Development

		Certificate Program for Program Management, Daniels School of Business, University of Denver


Data Communications Professional Series, Hill and Associates



		Technical Skills:

		More than 30 years in the telecommunications industry, working with engineering, sales, sales support, contract development, and customer service to enable the delivery of quality products. 


Extensive experience in understanding the complexity and regulations of succeeding in federal, state and local government markets, including the WSCA contract



		Relevant Professional Experience:



		Senior Compliance Manager 
AT&T, Bothell, WA 


Performs Contract and Program review to ensure AT&T Mobility compliance with Federal Government, State and Local Government, Education and Medical market regulations and contract compliance. Conducts Reviews of E-rate compliance and contract training for sales teams to ensure that all program requirements are being met.  Consults with AT&T product marketing to craft new product and service offers to meet government, education and medical market contract requirements. Delivers required information to senior management to verify that existing contracts and programs meet customer requirements.   Earned Circle of Excellence Award based on individual contributions.

		2005 – Present



		Sales Manager 
Qwest (formerly US West), Seattle, WA 


Lead a team of Senior Account Managers selling complex communications solutions to key customers in Western Washington. Delivered strategic sales and marketing initiatives of Voice and Data CPE, network transport, including WAN, LAN and IP based services, cellular services, data services, and staff augmentation designed to client specific applications. Recognized as a sales leader through appointment to Presidents’ Club.

		2000 – 2005



		Technical Resource Manager, 
US West, Seattle WA 


Managed a team of System Engineers (SEs) for the Western Washington sales branch. SEs were responsible for the technical design of voice, data, video, and wireless services. Required the selection and training of the SE. Focus was on Government Education and Medical Markets. Worked with sales team, SEs, and the customer to implement region wide networks. Was responsible for response development of RFPs, technical and contractual requirements, assessment of profit margin, and implementation of successful bids. Recognized as support leader through appointment to Presidents’ Club.

		1998 – 2000



		Manager- Program Management 
US West Federal Services, Denver, CO


Managed a team of Program Managers responsible for Federal contracts awarded to US West. Program Managers were responsible for contract compliance, staffing and resourcing contracts, profit margins, and negotiations with vendors and government contracting officers. Program Managers were key members of the RFP response team to ensure US West Federal Services would be able to meet contractual commitments upon contract award

		1994 – 1998



		Business Development Manager
US West, Seattle, WA


Was responsible for developing and delivering capability presentations to Federal Agencies and Federal Contractors responding to RFPs and contracting opportunities


Developed relationships with key government agencies. Specially assigned to the General Services Administration and to government contractors who bid on GSA contracts, both regionally and nationally. Required understanding of government procurement regulations, RFP responses, assessment of contracting and subcontracting relationships.

		1991 – 1994





		Name:

		MARCELLUS BROOKS



		Position Proposed:

		Contract Manager



		Education:

		MBA, University of Baltimore


BS, Business Administration/Marketing, Delaware State University



		Technical Skills:

		Twenty years of successful leadership in contract management, customer service, program management, project management, and production operations. Proven abilities in strategic initiatives, audits, and system analysis.  Excellent communicator. Confident and effective presenter.  Exceptional interpersonal skills. 



		Relevant Professional Experience:



		Senior Contract Manager 
AT&T, Hanover, MD 


Manage the critical components of custom Government contract development, including: tailoring terms and conditions for specific Government opportunity, obtaining input from legal/ regulatory and product teams, preparing document, conducting client negotiations, performing contract assurance ,and conducting contract verification/registration. Lead cross-functional team in successful planning and execution of contract deliverables within scheduled timeframe. Review and assess Government contracts for business risk and strategic financial merit. Manage schedule of delegation and authorizations in compliance with stakeholder strategy, policy, and guidelines.

		2006 – Present



		National Care Manager
Cingular Wireless, Greenbelt, MD


Managed 4 Team Leaders, 48 Government Care Managers, 3 Sales Support Supervisors, and 38 Sales Support personnel with leadership, tools, empowerment, strategies, training, support, and guidance in providing care needs and delivering care solutions to Federal, State, and Local Government customers.  Developed policies; evaluated and streamlined operational procedures; and designed and implemented process improvements. Reviewed and appraised business environment to maintain and/or modify strategy and direction of organization for the Government Solution Group Care team.

		2003 – 2006



		Team Leader 
Cingular Wireless, Greenbelt, MD


Managed team of 14 Business Care Managers supporting AT&T Wireless highest revenue generating enterprise accounts. Offered one point of resolution to Telecom Managers and Program Administrators. National responsibility for account with local presence at account headquarters location.  Provided total account and relationship management with respect to improving revenue growth while continuously driving customer satisfaction.

		2000 – 2003



		IT Program Manager
Bell Atlantic, Rosedale, MD


Provided overall leadership and direction for IT Projects. Managed the daily activities of IT Projects and virtual teams, which included developing detailed project documentation and timelines project plans, and tracking and verifying project costs. Ensured the Project's Delivery Plan proceeded smoothly and efficiently while delivered on time, on budget, and with quality.

		1999 – 2000



		Contract Manager 
AT&T Linthicum, MD 


Primary resource for providing expertise in the negotiation and financial impact analysis of complex custom agreements for AT&T Telecommunication Services. Determined terms and conditions for service offer and established price points to ensure Sales Center profitability and attainment of revenue objectives. Functioned in a matrix environment to obtain and allocate necessary resources for successful completion of negotiation process. 

		1998 – 1999



		Project Team Manager 
AT&T Hunt Valley, MD 


Directed and coordinated performance analysis of the Global Service Call Center to ensure optimum productivity.  Managed 15 complex project specialists responsible for developing and implementing continuous improvement strategies for service quality initiatives to facilitate business growth of AT&T's Virtual Telecommunication Network Services.

		1996 – 1998



		Customer Service Manager
AT&T Hunt Valley, MD 


Managed team of 16 customer service specialists responsible for pre/post sale customer support for AT&T national corporate accounts representing $100+ million in contracted annual revenue. Provided leadership, direction, and support in the areas of customer service, credit/collection, and data processing activities. 

		1994 – 1996



		Program Manager 
AT&T Bridgewater, NJ 


Established, led, and managed teams from AT&T Sales, Billing, and Customer Service organizations while serving as liaison for national accounts totaling $71 million dollars in annual revenue. Maintained internal and external business relationship with senior management while driving issues to resolution.

		1992 – 1994





Tab VIII. Other Informational Material


AT&T submits the following Appendices. 


· Part IA Appendix A – Transition Plan

· Part IA Appendix B – AT&T's Technology Evolution


· Part IA Appendix C – AT&T Acronym and Definition List

This page is intentionally left blank


AT&T has an established, successful working relationship with a majority of the WSCA participants, allowing for unsurpassed service continuity. AT&T’s team of experienced, proven professionals will continue to provide WSCA participating entities with our all-encompassing mobility services—from requirements initiation, through service delivery and life cycle operational support. With an AT&T solution, WSCA participating entities will realize continuity of support personnel; streamlined transition timeframe; and cost savings with enhanced services equipment.







From Day One of award, using a proven telecommunications provider who knows the WSCA customers, who understands the WSCA processes, who can effectively work with the States to obtain signed Participating Addendums, and who can deliver on the vast scope of the WSCA contracts will allow for a streamlined migration for the WSCA end users. AT&T is this provider.











Open communication and active participation with Participating Entities is integral to managing a successful WSCA program. As a current WSCA mobility services provider, AT&T comprehensively understands how to collaboratively work with all of the Participating Entities to provide unsurpassed lifecycle management for a cost-effective, favorable, and flourishing WSCA program.















Participating Entities require a provider that can serve all of their collective mobility equipment needs efficiently and cost-effectively. AT&T will continue to provide cost effective and consistent service, enhanced network technology, and new equipment devices to Participating Entities.







In today’s focus on reducing government expenditures where ever possible, AT&T’s Premier Platform will allow Participating Entities to proactively manage their expenses at both an individual and a corporate level. AT&T is investing in global reporting capabilities for WSCA analysis at the contract level.
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State of Nevada

Brian Sandoval


Department of Administration

Governor


Purchasing Division



515 E. Musser Street, Suite 300

Greg Smith


Carson City, NV  89701

Administrator




SUBJECT:
Amendment No.  1 to Request for Proposal No. 1907

DATE OF AMENDMENT:
February 7, 2011

DATE OF RFP RELEASE:
February 3, 2011

DATE AND TIME OF OPENING:
March 28, 2011 @ 2:00 P.M.

AGENCY CONTACT:   Teri Smith, Purchasing Officer

The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The last paragraph of section 1.1 of RFP 1907 currently states:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2015, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

The paragraph shall be replaced in its entirety with the following:


The contract term will be for a four (4) year period beginning November 1, 2012 through October 31, 2016, with the option to extend for an additional two (2) years beyond the initial contract term at the discretion of the lead State or as determined in the best interest of the lead State and WSCA, subject to mutual written acceptance.  It is anticipated that this procurement will result in multiple awards.

In section 8 of RFP 1907, RFP Timeline, the Deadline for submittal of Reference Questionnaires is changed to the following:  No later than 4:30 PM on March 25, 2011.   


Please note that the deadline on the Reference Questionnaire is correct.

ALL ELSE REMAINS THE SAME FOR RFP 1907.

Vendor shall sign and return this amendment with proposal submitted.


NAME OF VENDOR ___________________________________________________________


AUTHORIZED SIGNATURE ____________________________________________________


TITLE __________________________________ 
DATE _____________________________


RFP 1907 Amendment #1



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal



















Amendment 1
RFP 1907
Page 1 

Amendment 1
RFP 1907
Page 2 




_939044893.doc

�




�






















		State of Nevada

		

[image: image1.wmf] 


 






		Brian Sandoval



		Department of Administration

		

		Governor



		Purchasing Division

		

		



		515 E. Musser Street, Suite 300

		

		Greg Smith



		Carson City, NV  89701

		

		Administrator





		SUBJECT:

		Amendment No. 2  to Request for Proposal No. 1907



		DATE OF AMENDMENT:

		March 22, 2011



		DATE OF RFP RELEASE:

		February 3, 2011



		DATE AND TIME OF OPENING:

		March 28, 2011 @ 2:00 p.m.  April 4, 2011 @ 2:00 p.m.



		AGENCY CONTACT:

		Teri Smith, Purchasing Officer





The following shall be a part of RFP No. 1907 for Wireless Voice Service, Wireless Broadband Service, Accessories and Equipment (WSCA).  If a vendor has already returned a proposal and any of the information provided below changes that proposal, please submit the changes along with this amendment.  You need not re-submit an entire proposal prior to the opening date and time.


The opening date and time will be extended until Monday, April 4, 2011 @ 2:00 P.M. (PST).


The deadline for submittal of Reference Questionnaires will be extended until 4:30 P.M. Friday, April 1, 2011. 


The following definition shall be added to Section 2 of RFP 1907:


Participating Entity shall be any Department, Division or Agency of the State of Nevada, participating NASPO/WSCA states, and authorized local entities.


The following states’ unique Terms and Conditions shall be added to Attachment K of RFP 1907:





[image: image2.emf]Utah Terms and  Conditions.doc
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QUESTIONS AND ANSWERS:


1. What type of devices will the Wireless services be supporting? Smart Phones, Satellite systems etc. 


Wireless devices such as cell phones, notebooks, netbooks, etc.  Satellite systems do not fall within the scope of this RFP.  

2. Will carriers who only provide service in only a single state be considered for potential contract award? I represent a company based in Alaska. We provide telecommunications services, including wireless voice and wireless broadband, throughout the state of Alaska. We are potentially interested in the RFP no 1907 as the State of Alaska is a participating member of WSCA. If we are to submit a proposal, it would contain the limitation of Alaska only. No other WSCA member State would be able to purchase from us. The intention is to provide a competitive purchasing vehicle for those eligible agencies in Alaska only. Would this limitation disqualify us? 


This limitation does not disqualify your company.

3. On the previous WSCA Agreement, pricing was defined as a percentage discount off standard retail rates. The current RFP and associated pricing worksheets do not include this type of pricing. Are vendors allowed to propose a percentage discount off standard retail rates? 


Vendors can propose a percentage discount off standard retail rates, but must also provide pricing as requested.


4. Are vendors required to include exceptions to States Unique Terms & Conditions (Oregon & Montana, Attachment K) as part of our response or will these State Unique Terms and Condition be addressed between the awarded bidders and the individual States upon notification of award? 


Vendors should include exceptions to those unique terms and conditions as a part of their proposal, clearly stating which state’s terms and conditions the exceptions apply to.  These exceptions will not necessarily be considered during the evaluation process.  Exceptions to a State’s unique terms and conditions will be addressed between the awarded vendor(s) and the individual participating entity.

5. Section 3.2.2 states that “All changes/reductions to current agreement pricing shall be formalized by an Agreement Amendment…” To clarify, is this section requiring an amendment for all ongoing changes in rate plans, products and services that are regular adjustments and updates to a vendor’s portfolio? Or is the intent of Section 3.2.2 to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to, changes in the percentage discount offered on services, a change in the scope of products offered under the contract and/or introduction of new technologies with additional product terms. 


The intent of this section is to formalize by written amendment changes in contractual language in the Master Agreement including, but not limited to: changes in the percentage discount offered on services; a change in the scope of products offered under the contract; and/or introduction of new technologies with additional product terms.  When new technologies are introduced, the discount structure that applies to the new technology must be approved. 


6. Existing statewide and local agency Participating Addendums (PA) under the existing WSCA Master Price Agreement #1523 expire on 10/31/2012. Is WSCA contemplating a transition period during which new Participating Addendums (or amendments to existing Participating Addendums) can be executed under the new WSCA Master Agreement awarded as a result of RFP No. 1907? 


The intent is to award new contracts as of October 31, 2011.  This will allow for any awarded current vendors to transition existing customers to the new contract, and will also allow for any new vendors to begin executing Participating Addendums immediately, with all executions completed by October 31, 2012.

7. Are vendors permitted to submit their own W-9 form in lieu of the W-9 included in the RFP, Attachment F? 


Yes.  In addition, when a participating entity executes a Participating Addendum, vendors may be required to register within that State and provide and additional W-9 for each Participating Addendum executed.


8. Regarding Section 4.3, are subcontractors required to submit business references? 


Yes.  Please see Section 4.2.1.3 of the RFP.

9. Will this Bid allow a vendor to submit a bid for replacement aftermarket batteries (Non-OEM) as the only line items bid?

Yes, as long as warranties meet the requirements of the RFP.

10. Section 1 Project Overview Section; Participation by 50 states is listed, but District of Columbia is not mentioned. Will District of Columbia be allowed to participate? 


Yes.

11. Section 3.2.3 Administrative Fee Payment Schedule and Attachment G. In this section the administrative fee is to be paid within 60 days after the end of the quarter, but in Schedule G the schedule for payment is the 15 day of the second calendar month after the end of the quarter. Please explain the difference. 


Schedule G is correct.  “Quarterly sales reports are sent by 15th day of second calendar month after end of calendar quarter (the same schedule outlined below for the admin fee checks)”).  This schedule applies only to the WSCA administrative fee.  Schedules for any administrative fees payable to any individual participating entities will be agreed upon by the awarded vendor and the participating entity.

12. Section 4.2.1.4 Subcontractor Information Appears that some words were deleted at the end of this requirement. Please clarify and provide the requirement in its entirety. 


Section 4.2.1.5 shall be added and shall read:


Vendor must notify the participating entity of the intended use of any subcontractors not identified within their original proposal response and provide the information originally requested in the RFP in Section 4.2, Subcontractor Information.  The vendor must receive participating entity approval prior to subcontractor commencing work.

13. 9.1.5 and 9.2.2.6 General Submission Requirements and Tab VI-Section 3-Scope of Work. Please clarify that the vendor can submit responses in a different style/format of their choosing than the RFP requirement. Section 9.1.5 basically states that this is acceptable; however, Section 9.2.6 states that responses are to be in bold/italics. Responses in bold/italics will be very difficult for the proposal reviewers and evaluators to read. 


Vendor responses must be presented in a style/format that is easily distinguishable from RFP language.  For consistency purposes, bold/italics is preferred.  Exceptions/assumptions to this will be considered during the evaluation process.

14. Attachment B1 Certification of Compliance with T&C of RFP. If we have a few exceptions to we respond and we have noted those exceptions on this attachment would we respond that we comply with the terms & conditions in the RFP or that we do not comply with the terms & conditions of the RFP. 


Vendor response must indicate non-compliance with the terms and conditions of the RFP and propose alternate language.

15. Attachment D WSCA MSA Contract Form. New Attachment D is more similar to the existing “Independent Contract for Services” than the existing Attachment DD. The vendors need a true, customer facing contract document that spells out the terms and conditions applicable to the relationship. This Attachment D appears to be Nevada-specific (again, much like last round’s Independent Contract). We believe that the existence of a set of terms and conditions that are Nevada-specific creates significant confusion that can be avoided by having Nevada sign its own, separate PA. That PA would incorporate the more broad terms and conditions, much like Attachment DD today. Please clarify. 


The terms and conditions contained in Attachment D are not intended to be Nevada specific; however, the solicitation is required to be done under the lead state’s statutes, and therefore, Nevada Revised Statutes are cited.  Nevada will sign a separate Participating Addendum once the contracts have been executed.

16. Section 2 Definitions. Certain definitions require some clarification. Under the existing contract, there is WSCA, Participants (entities that execute a PA), Participating Entities (entities that participate under a PA signed by a separate Participant), and End Users (the CRUs and IRUs, collectively, for a Participating Entity). Under the new RFP, you have defined Customer, State, Subscriber and User, but not all the terms referenced above. There is a certain amount of overlap between these various definitions and we believe it is important to clearly define these roles (for example “State” means Nevada “and any agency identified herein”. Does that mean Nevada agency or ANY agency? Can WSCA provide this clarification? 


Definitions in this RFP are the only definitions to be considered.  The definitions for Customer, State, Subscriber and User shall mean any department, division, agency of participating NASPO/WSCA states, authorized local entities,  and authorized employees thereof, where applicable.

17. Sections 3.5.9 and 3.5.15 Detailed coverage maps. Will certain elements of our response, particularly our detailed network maps and technology migration plans, be kept confidential? 


If this information is considered a trade secret as defined by NRS §333.020(5)(a), it should be included in the vendor’s confidential technical response.  Please see Section 9.3 of the RFP.

18. Section 3.6.15 Please clarify what is meant by “the ability to provide wireless data services for any equipment that has wireless voice capability.” 


Cell phones that are capable of sending and receiving data.  On reconsideration, we will accept devices that can provide either (i.e. Netbooks with no voice; cell phones with no data) but this must be delineated when presented to participating entities.  

19. Section 3.5.14 Please clarify what is meant by this section, particularly with respect to the clause “additional charges or fees”. Is WSCA expecting that trial programs be provided free of charge? Or are the vendors allowed to charge their standard, contractual charges as applicable? 


WSCA is requesting a free trial period from vendors.

20. In regards to the E-Rate pricing that is requested in the proposal. What is the average E-Rate percentage that needs to be calculated across all sites that are comprised in the State of Nevada network? 


This is unknown.

21. Which companies are the current providers of the State of Nevada voice, internet, cell phone and broadband services at this present time? 


The State of Nevada participates on the current WSCA Wireless contracts with AT&T Mobility, Sprint Solutions, T-Mobile, and Verizon Wireless.

22. How many voices lines are comprised on the State of Nevada network ? What is the current delivery type of the voices services (POTS, PBX,Internet)? 


This is unknown.

23. What is the estimated number (+or-) Wireless Broadband lines currently or anticipated for the State of Nevada network? Will this be the first implementation of wireless broadband for the State of Nevada network? 


This is unknown.

24. What is the estimated number of State of Nevada employees in 2011? What is the current policy for providing cell phone to State of Nevada employees? 


There are roughly 16,000 state employees in Nevada.  Each department/agency writes their own policy for providing cell phones to employees and their usage.  This will also vary from participating entity to participating entity throughout the states.


25. In regards to customer care support. What level of customer service support is the State of Nevada seeking Tier 1, Tier 2 or Tier 3. What hours and days per week should the vendor be prepared to provide to the State of Nevada? 


It is expected that all levels of customer service support are available to all participating entities.  It is also expected that some level, but not necessarily all levels, of support be available 24/7.  Vendors should clearly define the levels of support each tier constitutes within their response.

26. In regards to current voice and broadband network design. Are any of the services currently terminated within a data centers? If so are the data centers owned by the State of Nevada or leased space from major carriers such as Level 3, Quest or NAP's like Switch? 


This is unknown.

27. How many voicemail boxes are being requested for network? 

This is unknown.

28. Is the State of Nevada looking for improvement in network security to be implemented on network with these requested changes? 


This is unknown.

29. In attempting to estimate administrative fees to be paid to Western States. What is the current monthly billing amount for each category of existing voice and wireless broadband services?

The information provided in Attachment J of the RFP is the most current and complete information that can be provided.


30. At section 4.1.4, can you please confirm what licensing would be required? besides my business license, and certificate of insurance. 


It is the proposing vendor’s responsibility to research and comply with license that is required of a vendor to provide the services/equipment contemplated within RFP 1907.

31. For the accessories (band3) the pricing sheet and cost analysis ask for discount percent off. Is this off of MSRP or off vendor current pricing? Each vendor's current pricing is already going to be a different percent off MSRP. In order to make comparisons of percent off on an equal basis, is it possible that vendors list Discount Percent off for MSRP & current pricing (to be listed as MSRP / current pricing) so that evaluators can see how much vendor's pricing is off of MSRP. 

Yes.

32. Reference 3.1.4- It appears that the E-rate program would apply to vendors providing wireless service, but it does not appear that it would apply to vendors providing accessories (band 3). Are vendors participating in only Band 3 be required to commit to participate in this program as well? 


The E-Rate program provides discounts to assist most schools and libraries to obtain affordable telecommunications and internet access.  It is not believed to be intended for accessories. 

33. Reference 3.2.3 - This section refers to administrative fees required by WSCA or non-WSCA states in addition to the WSCA administrative fee. It states that "The Contractor(s) may adjust SES (Service Equipment Schedule) pricing accordingly for purchases made by procuring agencies within jurisdiction of the state." Question- For vendors participating in Band 3 for Accessories and Equipment only, we don't necessarily have a SES. Can these vendors adjust pricing as specified in our pricing sheet accordingly as is being allowed for service providers? 


Yes, but this should be clearly defined.

34. In accordance with section 3.1.1 Scope of Work Vendors may choose to submit a proposal on any or all listed services and/or equipment. Vendor must submit separate binders identifying compliance with each band. For Vendors proposing multiple bands this requirement could amount to 84+ binders being provided to WSCA for review. In accordance with section 9.1.6 and the State of Nevada's continuing efforts to reduce solid waste and further recycling efforts, would WSCA accept one Technical Section containing the appropriate Tabs for each band, One Cost Section containing the appropriate Tabs for each band and one Confidential Financial binder in order to reduce environmental impacts and support Vendor green initiative objectives if a Vendor should choose to respond to multiple bands.


Yes.

35. It was stated at the 2/23 pre-proposal meeting that Public Sector Associations or other cooperatives with members are allowed to sign a PA with Wireless Contractors. 1.a Please describe the type of Association or Cooperative that is eligible to sign a WSCA PA. 1.b Is the intent that the Associations would be able to purchase on a CL and IL basis for their Association and/or members use? 1.c Would WSCA allow wireless contractors to customize Terms & Conditions and/or pricing for specific entities, such as non-profit organizations? For example, removal of early termination fee waivers. 


This will vary by State and must be addressed on a case by case basis.

36. It was stated at the 2/23 pre-proposal meeting that Contractors can sign PA’s directly with non-profits in States that do not prohibit such a practice. .a Assuming there is no State law prohibition, is there any limitation on the type of non-profits that will be eligible to sign a PA? Will WSCA allow Wireless Contractors to restrict certain types of non-profits?  b Do eligible non-profit entities have the same right to sign PA’s as a local governments (e.g., City or County) in States that have a State level PA but do not define non-profits as eligible or in States without a State level PA? 


This will vary by participating entity and must be addressed on a case by case basis.

37. It was stated at the 2/23 pre-proposal meeting that WSCA will consider accommodating contract survivability for the purpose of E-Rate funding. Will WSCA allow Wireless Contractors to sign PA’s and/or E-Rate agreements under the terms of the WSCA Master Agreement with termination dates that are coterminous with the E-Rate funding years (July 1 – June 30) up to eight months beyond the then effective termination date of the WSCA Master Agreement? 


If the Participating Addendum is signed prior to current contract termination, it will survive.

38. Section 3.5  How do you specifically wish for us to showcase our coverage offering?  Will % of area covered, % of population covered, Total pops covered or type of service that covers each state suffice?  (3.5.7)


Offerings should provide complete and detailed information in as clear and straightforward format as possible.  

39. Section 3.5.8 states no roaming/in-network voice services; where there are no roaming charges and rely on partner network to offer the best user experience can we show total coverage mapping (company owned and partner) for each State? 


Yes.

40. Please elaborate on specifically what is needed for section 3.5.12, nationwide, states, etc?

Provide detailed plans and timelines of what your company is doing to improve coverage in any area where you currently have 50% or less coverage.

41. For section 3.5.13 the ask is to identify “basic” equipment provided for standard operations; would it be appropriate to offer a “basic” / “preferred” option, or “good”, “better”, “best”, so long as it’s clearly identified and articulated appropriately?

Yes.  All warranty requirements will apply.

42. Section 3.5.25: Please confirm you are looking for specific detail and pricing on how we will augment in-building coverage (product solution and/or services based).

Correct.

43. Section 3.6:  This section has all the same questions as 3.5 only for data. Is it imperative we assume this needs to be separated within our response?

Correct.

44. In section 3.6.20, please elaborate. Is the need to truly define all devices not supported on our network or if we should highlight a few key related devices not support or devices which we don’t stock or have access through partner networks, etc. 


Please highlight a few key related devices not supported or devices which you don’t stock or have access through partner networks, etc.

45. Attachment H pricing documents.   Do you want all three of the BANS cost pricing in one pricing document or would you like separate voice, broadband and accessories pricing documents; if we will be proposing a bid for all three BANS. 


We would prefer one for each band.

46. Reporting Due to CPNI issues may we create a separate IL report for the Individual Liable lines on the WSCA contract showing the gross Lines, gross Minutes, gross spend for each quarter?  Due to CPNI limitations we are unable to provide information on IL lines such as customer name, address, mobile number etc?

WSCA does not require customer information on IL accounts; reports on these accounts should include spend only.

47. What information do you want in the following columns in the line and equipment reports?  


		Column #

		22

		28

		29

		30

		

		31

		32



		Field Size

		8

		30

		1

		1

		

		60

		60



		Vendor Name

		UNSPSC Commodity

		VAR/Reseller/

Distributor


Name

		Recycling

		

		

		Optional – Category


Description

		Optional-Class


Detail






These can be left blank and will be addressed with awarded vendor(s) in the future.  The column should be left, but can be blank where no information is available.  


ALL ELSE REMAINS THE SAME FOR RFP 1907.


Vendor shall sign and return this amendment with proposal submitted.


		NAME OF VENDOR

		



		AUTHORIZED SIGNATURE

		



		TITLE

		

		DATE

		





RFP 1907 Amendment 2



This document must be submitted in the “State Documents” section/tab of vendors’ technical proposal



















Amendment 2
RFP 1907
Page 1 of 9



_1362302087.doc

State of Utah Additional Terms and Conditions


For WSCA Participating Addendums


The following terms and conditions will be added to the Participating Addendum for the State of Utah:  



1)  AUTHORITY: Provisions of this Addendum are pursuant to the authority set forth in 63G-6, Utah Code Annotated, 1953, as amended, Utah State Procurement Rules (Utah Administrative Code Section R33), and related statutes which permit the STATE to purchase certain specified services, and other approved purchases for the STATE.



2)  LAWS AND REGULATIONS: Any and all supplies, services and equipment furnished will comply fully with all applicable Federal and State laws and regulations, including applicable licensure and certification requirements.



3)  RECORDS ADMINISTRATION:  The Contractor will maintain, or supervise the maintenance of all records necessary to properly account for the payments made to the Contractor for costs authorized by this contract.  These records will be retained by the Contractor for at least four years after the contract terminates, or until all audits initiated within the four years have been completed, whichever is later.  The Contractor agrees to allow the State and Federal auditors, and State agency staff, access to all the records to this contract, for audit and inspection, and monitoring of services.  Such access will be during normal business hours, or by appointment.



4)  CERTIFY REGISTRATION AND USE OF EMPLOYMENT "STATUS VERIFICATION SYSTEM”:  The Status Verification System, also referred to as “E-verify”, only applies to contracts issued through a Request for Proposal process, and to sole sources that are included within a Request for Proposal.  It does not apply to Invitation to Bids nor to the Multi-Step Process.



4.1  Status Verification System



A.  Each offeror and each person signing on behalf of any offeror certifies as to its own entity, under penalty of perjury, that the named Contractor has registered and is participating in the Status Verification System to verify the work eligibility status of the contractor’s new employees that are employed in the State of Utah in accordance with UCA Section 63G-11-103.  



B.  The Contractor shall require that the following provision be placed in each subcontract at every tier:  “The subcontractor shall certify to the main (prime or general) contractor by affidavit that the subcontractor has verified through the Status Verification System the employment status of each new employee of the respective subcontractor, all in accordance with Section 63G-11-103 and to comply with all applicable employee status verification laws.  Such affidavit must be provided prior to the notice to proceed for the subcontractor to perform the work.”  



C.  The State will not consider a proposal for award, nor will it make any award where there has not been compliance with this Section. 



D.  Manually or electronically signing the Proposal is deemed the Contractor’s certification of compliance with all provisions of this employment status verification certification required by all applicable status verification laws including UCA Section 63G-11-103.



4.2  Indemnity Clause for Status Verification System 


A.  Contractor (includes, but is not limited to any Contractor, Design Professional, Designer or Consultant) shall protect, indemnify and hold harmless, the State and its officers, employees, agents, representatives and anyone that the State may be liable for, against any claim, damages or liability arising out of or resulting from violations of the above Status Verification System Section  whether violated by employees, agents, or contractors of the following:  (a) Contractor; (b) Subcontractor at any tier; and/or (c) any entity or person for whom the Contractor or Subcontractor may be liable. 



B.  Notwithstanding Section 1. above, Design Professionals or Designers under direct contract with the State shall only be required to indemnify the State for a liability claim that arises out of the design professional's services, unless the liability claim arises from the Design Professional's negligent act, wrongful act, error or omission, or other liability imposed by law except that the design professional shall be required to indemnify the State in regard to subcontractors or subconsultants at any tier that are under the direct or indirect control or responsibility of the Design Professional, and includes all independent contractors, agents, employees or anyone else for whom the Design Professional may be liable at any tier.



5)  EMPLOYMENT PRACTICES CLAUSE: The Contractor agrees to abide by the provisions of Title VI and VII of the Civil Rights Act of 1964 (42USC 2000e) which prohibits discrimination against any employee or applicant for employment or any applicant or recipient of services, on the basis of race, religion, color, or national origin; and further agrees to abide by Executive Order No. 11246, as amended, which prohibits discrimination on the basis of sex; 45 CFR 90 which prohibits discrimination on the basis of age; and Section 504 of the Rehabilitation Act of 1973, or the Americans with Disabilities Act of 1990 which prohibits discrimination on the basis of disabilities.  Also, the Contractor agrees to abide by Utah's Executive Order, dated March 17, 1993, which prohibits sexual harassment in the work place.



6)  DEBARMENT:  The Contractor certifies that neither it nor its principals are presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from participation in this transaction (contract), by any governmental department or agency.  If the Contractor cannot certify this statement, attach a written explanation for review by the STATE.  The Contractor must notify the State Director of Purchasing within 30 days if debarred by any governmental entity during the Contract period.



7)  TERMINATION:  Unless otherwise stated in the Special Terms and Conditions, this contract may be terminated, with cause by either party, in advance of the specified termination date, upon written notice being given by the other party.  The party in violation will be given ten (10) working days after notification to correct and cease the violations, after which the contract may be terminated for cause. This contract may be terminated without cause, in advance of the specified expiration date, by either party, upon thirty (30) days prior written notice being given the other party.  On termination of this contract, all accounts and payments will be processed according to the financial arrangements set forth herein for approved services rendered to date of termination.



8)  NONAPPROPRIATION OF FUNDS: The Contractor acknowledges that the State cannot contract for the payment of funds not yet appropriated by the Utah State Legislature.  If funding to the State is reduced due to an order by the Legislature or the Governor, or is required by State law, or if federal funding (when applicable) is not provided, the State may terminate this contract or proportionately reduce the services and purchase obligations from the State upon 30 days written notice.  In the case that funds are not appropriated or are reduced, the State will reimburse Contractor for products delivered or services performed through the date of cancellation or reduction, and the State will not be liable for any future commitments, penalties, or liquidated damages.



9)  TAXES: Bid/proposal prices will be exclusive of state sales, use and federal excise taxes.  The State of Utah’s sales and use tax exemption number is 11736850-010-STC, located at http://purchasing.utah.gov/contract/documents/salestaxexemptionformsigned.pdf.  The tangible personal property or services being purchased are being paid from STATE funds and used in the exercise of that entity’s essential functions.  If the items being purchased are construction materials, they will be converted into real property by employees of this government entity, unless otherwise stated in the contract, or contract orders.  The State of Utah’s Federal excise exemption number is 87-780019K.



10)  PARTICIPANTS:  This is a contract to provide the State of Utah government departments, institutions, agencies and political subdivisions (i.e., colleges, school districts, counties, cities, etc.) with the goods and/or services described in the bid/proposal.



11)  POLITICAL SUBDIVISION PARTICIPATION:  Participation under this contract by political subdivisions (i.e., colleges, school districts, counties, cities, etc.)  will be voluntarily determined by the political subdivision.  The Contractor agrees to supply the political subdivisions based upon the same terms, conditions and prices.



12)  REPORTS AND FEES:  The Contractor agrees to provide a quarterly administrative fee to the State of Utah in the form of a Check or EFT payment.  The fee will be payable to the “State of Utah Division of Purchasing” for an amount equal to 1% of the net sales (net of any returns, credits, or adjustments) under this Addendum for the period.  The Contractors WSCA pricing to the Participating Entity may be adjusted to offset for the equivalent fee amount.  Payment(s) shall be made in accordance with the following schedule:



Period End

Fee Due 



March 31

April 30



June 30


July 31



September 30

October 31



December 31

January 31



The Contractor agrees to provide a quarterly utilization report, reflecting net sales to the Participating Entity during the associated fee period.  The report will show the quantities and dollar volume of purchases by each agency and political subdivision.  The report will be provided in secure electronic format and/or submitted electronically to the Purchasing Agent in the Division of Purchasing over in this Addendum and a copy to the Utah reports email address salesreports@utah.gov.  


13)  PAYMENT:  Payments are normally made within 30 days following the date the order is delivered or the date a correct invoice is received, whichever is later.  After 45 days the Contractor may assess overdue account charges up to a maximum rate of one percent per month on the outstanding balance.  Payments may be made via a State of Utah (or political subdivision) “Purchasing Card” (major credit card).  All payments to the Contractor will be remitted by mail, electronic funds transfer, or Purchasing Card.


14)  HAZARDOUS CHEMICAL INFORMATION:  The Contractor will provide one set of the appropriate material safety data sheet(s) and container label(s) upon delivery of a hazardous material to the user agency.  All safety data sheets and labels will be in accordance with each participating state's requirements.



15)  PUBLIC INFORMATION:  Contractor agrees that the contract, related Sales Orders, and Invoices will be public documents, as far as distribution of copies.  Contractor gives the STATE express permission to make copies of the contract, related Sales Orders, and Invoices in accordance with the State of Utah Government Records Access and Management Act (GRAMA).  Except for sections identified in writing and expressly approved by the State Division of Purchasing, Contractor agrees that the Contractor’s response to the solicitation will be a public document, and copies may be given to the public under GRAMA laws.  The permission to make copies as noted will take precedence over any statements of confidentiality, proprietary information, or copyright information.



16)  PROCUREMENT ETHICS:  The Contractor understands that a person who is interested in any way in the sale of any supplies, services, construction, or insurance to the State of Utah is violating the law if the person gives or offers to give any compensation, gratuity, contribution, loan or reward, or any promise thereof to any person acting as a procurement officer on behalf of the State, or who in any official capacity participates in the procurement of such supplies, services, construction, or insurance, whether it is given for their own use or for the use or benefit of any other person or organization (63G-6-1002, Utah Code Annotated, 1953, as amended). 


17)  ENERGY CONSERVATION AND RECYCLED PRODUCTS:  The contractor is encouraged to offer Energy Star certified products or products that meet FEMP (Federal Energy Management Program) standards for energy consumption.  The State of Utah also encourages contractors to offer products that are produced with recycled materials, where appropriate, unless otherwise requested in the solicitation.



18)  INDIVIDUAL CUSTOMERS: Each State agency and each political subdivision, as a State Entity, that uses this contract will be treated as if they were individual Customers. Each agency and each political subdivision will be responsible for their own charges, fees, and liabilities. The Contractor will apply the charges to each State Entity individually.


have ten (10) days thereafter to correct the cited reporting or record keeping practice deficiencies.



19)  CONTRACTOR ACCESS TO SECURE STATE FACILITIES / CRIMINAL CONVICTION INFORMATION / FORMER FELONS: The Contractor shall provide (at its own expense) the Department with sufficient personal information about its agents or employees, and the agents and employees of its subcontractors (if any) who will enter upon secure premises controlled, held, leased, or occupied by the State during the course of performing this contract so as to facilitate a criminal record check, at state expense, on such personnel by the Department.  “Sufficient personal information” about its agents or employees, and the agents and employees of its subcontractors (if any) means for the Contractor to provide to the State Project Manager, in advance of any on-site work, a list of the full names of the designated employees, including their social security number, driver license number and state of issuance, and their birth date.  Thereafter, on their first site visit, each contractor employee expected to work on-site shall be fingerprinted by the State, and the State is authorized to conduct a federal criminal background check based upon those fingerprints and personal information provided.  Contractor, in executing any duty or exercising any right under this contract, shall not cause or permit any of its agents or employees, and the agents and employees of its subcontractors (if any) who have been convicted of a felony and certain misdemeanors to enter upon any premises controlled, held, leased, or occupied by the Department.  A felony and misdemeanor are defined by the jurisdiction of the State of Utah, regardless of where the conviction occurred.



20)  CONFIDENTIALITY Contractor, and anyone for whom the Contractor may be liable, must maintain the confidentiality of any non-public personal information it receives from the Utah Department of Technology Services or any other state or public office received during the course of this contract. This includes any personal information contained in any other database. The personal information may be, but is not limited to, names, social security numbers, birth dates, address, credit card numbers and financial account numbers. The Utah Department of Technology Services reserves the right to identify additional reasonable types or categories of information that must be kept confidential by the Contractor and anyone for whom the Contractor may be liable.  This duty of confidentiality shall be ongoing and survive the term of this contract.



21)  SECURE PROTECTION AND HANDLING OF DATA Network Security:  Vendor agrees at all times to maintain network security that - at a minimum - includes:  network firewall provisioning, intrusion detection, and regular third party penetration testing.  Likewise vendor agrees to maintain network security that conforms to one of the following:



Those standards the State of Utah applies to its own network, as found at http://www.dts.utah.gov and elsewhere;



Current standards set forth and maintained by the National Institute of standards and Technology, includes those at: http://checklist.nist.gov/repository/1023.html and http://checklist.nist.gov/repository/; or



Data security:  Vendor agrees to protect and maintain the security of the State of Utah data with protection that is at least as good as or better than that maintained by the State of Utah.  These security measures include maintaining secure environments that are patched and up to date with all appropriate security updates as designated, for example Microsoft Notification.



Data Transmission:  vendor agrees that any and all transmission or exchange of system application data with the State of Utah and/or any other parties expressly designated by the State of Utah, shall take place via secure means, e.g. HTTPS or FTPS.



Data Storage:  Vendor agrees that any and all State of Utah data will be stored, processed, and maintained solely on designated target servers and that no State of Utah data at any time will be processed on or transferred to any portable or laptop computing device or any portable storage medium, unless medium is in part of the Vendor's designated backup and recovery process.



Data Encryption:  Vendor agrees to store all State of Utah backup data as part of its designated backup and recovery process in encrypted form, using no less than 128 bit key.



Password Protection.  Vendor agrees that any portable or laptop computer that resides at any State of Utah facility, has access to a State of Utah network, or stores any non-public State of Utah data is equipped with strong and secure password protection.    



Data Re-Use:  Vendor agrees that any and all data exchanged shall be used expressly and solely for the purpose enumerated in the Current Agreement.  Data shall not be distributed, repurposed or shaped across other applications, environments, or business units of Vendor.  Vendor further agrees that no state of Utah data of any kind shall be transmitted, exchanged or otherwise passed to other vendors or interested parties except on a case-by-case basis as specifically agreed to in writing by the State of Utah.



Data Destruction:  The Vendor agrees that upon termination of this Agreement it shall erase, destroy, and render unreadable all State of Utah data from all non-state computer systems and backups, and certify in writing that these actions have been completed within 30 days of the termination of this Agreement or within 7 days of the request of an agent of the State of Utah, whichever shall come first.



22)  NOTIFICATION AND DATA BREACHES Vendor agrees to comply with all applicable laws that require the notification of individuals in the event of unauthorized release of personally-identifiable information or other event requiring notification in accordance with .In the event of a data breach of any Vendor's security obligations or other event requiring notification under applicable law (§ 13-42-101, etc.),Vendor agrees to assume responsibility for informing all such individuals in accordance with applicable laws and to indemnify, hold harmless and defend the State of Utah against any claims, damages, or other harm related to such Notification Event.



(Updated September 1, 2010)
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Arizona provisions for WSCA Wireless Contracts

(rev 3-3)




Background – Arizona Network.  In the summer of 2003, HB2533 (A.R.S 41-712 and 41-713) established the requirement for the State to establish an enterprise telecommunications services program to support the voice and data requirements of most State agencies, boards and commissions.  In the spring of 2004, the Department of Administration (“ADOA”) established the Telecommunications Program Office (“TPO”) and issued the solicitation that will eventually lead to the award of a statewide telecommunications outsourcing contract to a single contractor, and in doing so established the State’s enterprise voice and data telecommunications program, the “Arizona Network” or “AZNet”, in January of 2005.  The current contract under the AZNet program will expire in January of 2012. The State has determined that the new AZNet program will consist of multiple but interrelated telecommunications contractors as opposed to a single contractor model.  The TPO will continue to oversee and direct the AZNet program and its constituent contractors.  The five (5) primary areas of the new AZNet program are to include Voice Communications Services (i.e., telephony infrastructure and management), Network Services (i.e., data infrastructure and management), Telecommunications Carrier Services (i.e., connectivity and transport), Telecommunications Expense Management Services (i.e., billing receipt, billing audit, expense allocation, re-invoicing, payment receipt, payment remission and dispute management services), and Cellular Services (mobile wireless, voice and data devices and services, the subject and scope of these requirements). The following requirements are mandatory for State agencies, boards, and commissions, and optional, at the end users discretion, for Arizona Purchasing Co-operative members.


1.
Requirements Applicable to all Wireless Contractors.



1.1.
Integration with the TEM.  A major component of the State’s AZNet program is the Telecommunications Expense Management (“TEM”) services contract (currently in solicitation, ADSPO11-00000489, see https://procure.az.gov).  All voice, data and wireless contractors falling under the purview of the AZNet program, including all Participating Addendums (“PA”) issued under the WSCA Wireless Master Price Agreements (“MPA”) shall interface with and transact all of their billing with State agencies, boards and commissions through the State’s TEM.  TEM services include dispute management with all contractors under the AZNet program, including all wireless contractors. All contractors shall participate in dispute resolution activities as managed by the State’s TEM.


2.
Requirements Applicable to the AZNet Cellular Contractor.



2.1.
AZNet Cellular Contractor.  Among the PAs that State may enter into under the WSCA Wireless MPAs, the State may establish a primary wireless contractor, to whom the majority of the State’s wireless volume and spend will be directed (“AZNet Cellular Contractor” or “Contractor”).   Although the State will not commit any volumes under any resulting PAs, in accordance with ARS 41-712, 713, all State agencies, boards and commissions will be required to use the AZNet Cellular Contract to meet their needs for wireless devices and services.  Only with the written approval from the TPO will agencies be allowed to utilize any other State PA under a WSCA Wireless MPA.


2.2.
Statewide Pooled Plans.   AZNet Cellular Contractor shall provide the State with a plan, or plans, that leverage State Agency-wide volume across all State customers (defined as all State agencies, boards, and commissions) and allow for the sharing or “pooling” of minutes and services across the State.  Contractor’s plan(s) shall allow the pooling of minutes and data services across the State and State Agency Customers, for all services, all device types, including Smartphones, broadband cards, without regard for their domestic geographic location, so long as they are purchased as a State of Arizona customer.  E.g. an Arizona representative that resides in Washington D.C. will be eligible to utilize the States pool of minutes. Such plan(s) shall allow State Customers to use minutes from the pool minutes without contributing to the pool of minutes, such as a Zero Minute or Add-a-Phone/Line option 


2.3.
Further Discounts and Volume Tiers.  AZNet Cellular Contractor shall provide the State with further discounts, the baseline discount of which – assuming a minimum baseline volume of three thousand (3,000) lines – shall be below the most favorable discount set forth in the WSCA MPA.  From this baseline, Contractor shall include further discounts associated with a series of subsequent volume tiers, such that the State is continuously incentivized to increase its participation under the AZNet Cellular Contract in order to achieve ever improving discounts.


2.4.
Scope.  


2.4.1.
Service Plans.  All Services plans are subject to the State’s review and approval, Contractor shall provide a variety of service plans. Desirable features would include, but are not limited to:


a.
Nationwide coverage and common rate plans



b. 
Uniform pricing plans nationwide, regardless of location 


c.
Unlimited nights and weekend and mobile-to-mobile



d.
Wireless services for tablets



e. 
Mobile-to-fixed fee



f. 
No domestic long-distance charges



g. 
No roaming charges



h. 
Three-way calling



i. 
Caller ID



j. 
Call waiting



k. 
Voice mail



l. 
Unlimited text and paging



m. 
Unlimited data



n. 
Unlimited Group Calling for Push-to-Talk



o. 
Third-party service blocking



p.
Phone book / contact backup



q.
Phone Locator



r.
Tethering



s.
Unlimited GPS



t.
Short code text blocking



u.
International service



v.
Discounted rates to Mexico and internationally



2.4.2.
Cellular Devices and Accessories.  All devises and accessories are subject to the State’s review and approval. Desirable features would include, but are not limited to:




a.     Cellular phones




b.     Smartphones




c.     Refurbished Phones




d.     SIM Card only




e.    Mobile Hotspots




f.     USB Modems




g.     Belt clip




h.     Carrying cases




i.    Desktop adapter (battery charger/data transfer




j.     Vehicle hands-free mounting kit




k.     Optional devise insurance       
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UNIFORM TERMS AND CONDITIONS
Version 8

1. Definition of Terms

As used in this Solicitation and any resulting Contract, the terms listed below are defined as

follows:

1.1.

1.2.

1.3.

1.4.

1.5.

1.6.

1.7.

1.8.

1.9.

1.10.

1.11.

1.12.

1.13.

“Attachment” means any item the Solicitation requires the Offeror to submit as part of the
Offer.

“Contract” means the combination of the Solicitation, including the Uniform and Special
Instructions to Offerors, the Uniform and Special Terms and Conditions, and the
Specifications and Statement or Scope of Work; the Offer and any Best and Final Offers;
and any Solicitation Amendments or Contract Amendments.

"Contract Amendment" means a written document signed by the Procurement Officer that
is issued for the purpose of making changes in the Contract.

“Contractor” means any person who has a Contract with the State.
“Days” means calendar days unless otherwise specified.

“Exhibit” means any item labeled as an Exhibit in the Solicitation or placed in the Exhibits
section of the Solicitation.

“Gratuity” means a payment, loan, subscription, advance, deposit of money, services, or
anything of more than nominal value, present or promised, unless consideration of
substantially equal or greater value is received.

“Materials” means all property, including equipment, supplies, printing, insurance and
leases of property but does not include land, a permanent interest in land or real property
or leasing space.

“Procurement Officer” means the person, or his or her designee, duly authorized by the
State to enter into and administer Contracts and make written determinations with respect
to the Contract.

“Services” means the furnishing of labor, time or effort by a contractor or subcontractor
which does not involve the delivery of a specific end product other than required reports
and performance, but does not include employment agreements or collective bargaining
agreements.

“Subcontract” means any Contract, express or implied, between the Contractor and
another party or between a subcontractor and another party delegating or assigning, in
whole or in part, the making or furnishing of any material or any service required for the
performance of the Contract.

“State” means the State of Arizona and Department or Agency of the State that executes
the Contract.

“State Fiscal Year” means the period beginning with July 1 and ending June 30.

2. Contract Interpretation

2.1.

Arizona Law. The Arizona law applies to this Contract including, where applicable, the
Uniform Commercial Code as adopted by the State of Arizona and the Arizona
Procurement Code, Arizona Revised Statutes (A.R.S.) Title 41, Chapter 23, and its
implementing rules, Arizona Administrative Code (A.A.C.) Title 2, Chapter 7.
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2.2.

2.3.

2.4.

2.5.

2.6.

2.7.

Implied Contract Terms. Each provision of law and any terms required by law to be in this
Contract are a part of this Contract as if fully stated in it.

Contract Order of Precedence. In the event of a conflict in the provisions of the Contract,
as accepted by the State and as they may be amended, the following shall prevail in the
order set forth below:

2.3.1. Special Terms and Conditions;

2.3.2.  Uniform Terms and Conditions;

2.3.3. Statement or Scope of Work;

2.3.4. Specifications;

2.3.5. Attachments;

2.3.6. Exhibits;

2.3.7. Documents referenced or included in the Solicitation.

Relationship of Parties. The Contractor under this Contract is an independent Contractor.

Neither party to this Contract shall be deemed to be the employee or agent of the other
party to the Contract.

Severability. The provisions of this Contract are severable. Any term or condition
deemed illegal or invalid shall not affect any other term or condition of the Contract.

No Parole Evidence. This Contract is intended by the parties as a final and complete
expression of their agreement. No course of prior dealings between the parties and no
usage of the trade shall supplement or explain any terms used in this document and no
other understanding either oral or in writing shall be binding.

No Waiver. Either party’s failure to insist on strict performance of any term or condition of
the Contract shall not be deemed a waiver of that term or condition even if the party
accepting or acquiescing in the nonconforming performance knows of the nature of the
performance and fails to object to it.

3. Contract Administration and Operation

3.1.

3.2.

3.3.

3.4.

Records. Under A.R.S. 8§ 35-214 and § 35-215, the Contractor shall retain and shall
contractually require each subcontractor to retain all data and other “records” relating to
the acquisition and performance of the Contract for a period of five years after the
completion of the Contract. All records shall be subject to inspection and audit by the
State at reasonable times. Upon request, the Contractor shall produce a legible copy of
any or all such records.

Non-Discrimination. The Contractor shall comply with State Executive Order No. 2009-09
and all other applicable Federal and State laws, rules and regulations, including the
Americans with Disabilities Act.

Audit. Pursuant to ARS § 35-214, at any time during the term of this Contract and five (5)
years thereafter, the Contractor’s or any subcontractor’s books and records shall be
subject to audit by the State and, where applicable, the Federal Government, to the extent
that the books and records relate to the performance of the Contract or Subcontract.

Facilities Inspection and Materials Testing. The Contractor agrees to permit access to its
facilities, subcontractor facilities and the Contractor’'s processes or services, at
reasonable times for inspection of the facilities or materials covered under this Contract.
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The State shall also have the right to test, at its own cost, the materials to be supplied
under this Contract. Neither inspection of the Contractor’s facilities nor materials testing
shall constitute final acceptance of the materials or services. If the State determines non-
compliance of the materials, the Contractor shall be responsible for the payment of all
costs incurred by the State for testing and inspection.

3.5. Notices. Notices to the Contractor required by this Contract shall be made by the State to
the person indicated on the Offer and Acceptance form submitted by the Contractor
unless otherwise stated in the Contract. Notices to the State required by the Contract
shall be made by the Contractor to the Solicitation Contact Person indicated on the
Solicitation cover sheet, unless otherwise stated in the Contract. An authorized
Procurement Officer and an authorized Contractor representative may change their
respective person to whom notice shall be given by written notice to the other and an
amendment to the Contract shall not be necessary.

3.6. Advertising, Publishing and Promotion of Contract. The Contractor shall not use,
advertise or promote information for commercial benefit concerning this Contract without
the prior written approval of the Procurement Officer.

3.7. Property of the State. Any materials, including reports, computer programs and other
deliverables, created under this Contract are the sole property of the State. The
Contractor is not entitled to a patent or copyright on those materials and may not transfer
the patent or copyright to anyone else. The Contractor shall not use or release these
materials without the prior written consent of the State.

3.8. Ownership of Intellectual Property. Any and all intellectual property, including but not
limited to copyright, invention, trademark, trade name, service mark, and/or trade secrets
created or conceived pursuant to or as a result of this contract and any related
subcontract (“Intellectual Property”), shall be work made for hire and the State shall be
considered the creator of such Intellectual Property. The agency, department, division,
board or commission of the State of Arizona requesting the issuance of this contract shall
own (for and on behalf of the State) the entire right, title and interest to the Intellectual
Property throughout the world. Contractor shall notify the State, within thirty (30) days, of
the creation of any Intellectual Property by it or its subcontractor(s). Contractor, on behalf
of itself and any subcontractor(s), agrees to execute any and all document(s) necessary
to assure ownership of the Intellectual Property vests in the State and shall take no
affirmative actions that might have the effect of vesting all or part of the Intellectual
Property in any entity other than the State. The Intellectual Property shall not be disclosed
by contractor or its subcontractor(s) to any entity not the State without the express written
authorization of the agency, department, division, board or commission of the State of
Arizona requesting the issuance of this contract.

3.9. Federal Immigration and Nationality Act. The contractor shall comply with all federal,
state and local immigration laws and regulations relating to the immigration status of their
employees during the term of the contract. Further, the contractor shall flow down this
requirement to all subcontractors utilized during the term of the contract. The State shall
retain the right to perform random audits of contractor and subcontractor records or to
inspect papers of any employee thereof to ensure compliance. Should the State
determine that the contractor and/or any subcontractors be found noncompliant, the State
may pursue all remedies allowed by law, including, but not limited to; suspension of work,
termination of the contract for default and suspension and/or debarment of the contractor.

3.10 E-Verify Requirements. In accordance with A.R.S. § 41-4401, Contractor warrants
compliance with all Federal immigration laws and regulations relating to employees and
warrants its compliance with Section A.R.S. § 23-214, Subsection A.

3.11  Scrutinized Businesses. In accordance with A.R.S. §8 35-391 and A.R.S. § 35-393,
Contractor certifies that the Contractor does not have scrutinized business operations in
Sudan or Iran.
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3.12  Offshore Performance of Work Prohibited.
Any services that are described in the specifications or scope of work that directly serve
the State of Arizona or its clients and involve access to secure or sensitive data or
personal client data shall be performed within the defined territories of the United States.
Unless specifically stated otherwise in the specifications, this paragraph does not apply to
indirect or 'overhead' services, redundant back-up services or services that are incidental
to the performance of the contract. This provision applies to work performed by
subcontractors at all tiers.

4, Costs and Payments
4.1. Payments. Payments shall comply with the requirements of A.R.S. Titles 35 and 41, Net
30 days. Upon receipt and acceptance of goods or services, the Contractor shall submit a
complete and accurate invoice for payment from the State within thirty (30) days.

4.2. Delivery. Unless stated otherwise in the Contract, all prices shall be F.O.B. Destination
and shall include all freight delivery and unloading at the destination.

4.3. Applicable Taxes.

4.3.1. Payment of Taxes. The Contractor shall be responsible for paying all applicable
taxes.

4.3.2. State and Local Transaction Privilege Taxes. The State of Arizona is subject to
all applicable state and local transaction privilege taxes. Transaction privilege
taxes apply to the sale and are the responsibility of the seller to remit. Failure to
collect such taxes from the buyer does not relieve the seller from its obligation to
remit taxes.

4.3.3. Tax Indemnification. Contractor and all subcontractors shall pay all Federal, state
and local taxes applicable to its operation and any persons employed by the
Contractor. Contractor shall, and require all subcontractors to hold the State
harmless from any responsibility for taxes, damages and interest, if applicable,
contributions required under Federal, and/or state and local laws and regulations
and any other costs including transaction privilege taxes, unemployment
compensation insurance, Social Security and Worker's Compensation.

4.3.4. IRS W9 Form. In order to receive payment the Contractor shall have a current
I.R.S. W9 Form on file with the State of Arizona, unless not required by law.

4.4, Availability of Funds for the Next State fiscal year. Funds may not presently be available
for performance under this Contract beyond the current state fiscal year. No legal liability
on the part of the State for any payment may arise under this Contract beyond the current
state fiscal year until funds are made available for performance of this Contract.

4.5.  Availability of Funds for the current State fiscal year. Should the State Legislature enter
back into session and reduce the appropriations or for any reason and these goods or
services are not funded, the State may take any of the following actions:

45.1. Accept a decrease in price offered by the contractor;

4.5.2. Cancel the Contract; or

4.5.3. Cancel the contract and re-solicit the requirements.
5. Contract Changes

5.1. Amendments. This Contract is issued under the authority of the Procurement Officer who
signed this Contract. The Contract may be modified only through a Contract Amendment
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within the scope of the Contract. Changes to the Contract, including the addition of work or
materials, the revision of payment terms, or the substitution of work or materials, directed
by a person who is not specifically authorized by the procurement officer in writing or made
unilaterally by the Contractor are violations of the Contract and of applicable law. Such
changes, including unauthorized written Contract Amendments shall be void and without
effect, and the Contractor shall not be entitled to any claim under this Contract based on
those changes.

5.2. Subcontracts. The Contractor shall not enter into any Subcontract under this Contract for
the performance of this contract without the advance written approval of the Procurement
Officer. The Contractor shall clearly list any proposed subcontractors and the
subcontractor’s proposed responsibilities. The Subcontract shall incorporate by reference
the terms and conditions of this Contract.

5.3. Assignment and Delegation. The Contractor shall not assign any right nor delegate any
duty under this Contract without the prior written approval of the Procurement Officer. The
State shall not unreasonably withhold approval.

6. Risk and Liability

6.1. Risk of Loss: The Contractor shall bear all loss of conforming material covered under this
Contract until received by authorized personnel at the location designated in the purchase
order or Contract. Mere receipt does not constitute final acceptance. The risk of loss for
nonconforming materials shall remain with the Contractor regardless of receipt.

6.2. Indemnification

6.2.1. Contractor/Vendor Indemnification (Not Public Agency) The parties to this
contract agree that the State of Arizona, its departments, agencies, boards and
commissions shall be indemnified and held harmless by the contractor for the
vicarious liability of the State as a result of entering into this contract. However,
the parties further agree that the State of Arizona, its departments, agencies,
boards and commissions shall be responsible for its own negligence. Each party
to this contract is responsible for its own negligence.

6.2.2. Public Agency Language Only Each party (as 'indemnitor’) agrees to indemnify,
defend, and hold harmless the other party (as 'indemnitee’) from and against any
and all claims, losses, liability, costs, or expenses (including reasonable
attorney's fees) (hereinafter collectively referred to as ‘claims') arising out of
bodily injury of any person (including death) or property damage but only to the
extent that such claims which result in vicarious/derivative liability to the
indemnitee, are caused by the act, omission, negligence, misconduct, or other
fault of the indemnitor, its officers, officials, agents, employees, or volunteers."

6.3. Indemnification - Patent and Copyright. The Contractor shall indemnify and hold harmless
the State against any liability, including costs and expenses, for infringement of any
patent, trademark or copyright arising out of Contract performance or use by the State of
materials furnished or work performed under this Contract. The State shall reasonably
notify the Contractor of any claim for which it may be liable under this paragraph. If the
contractor is insured pursuant to A.R.S. 8 41-621 and § 35-154, this section shall not

apply.

6.4. Force Majeure.

6.4.1 Except for payment of sums due, neither party shall be liable to the other nor
deemed in default under this Contract if and to the extent that such party’s
performance of this Contract is prevented by reason of force majeure. The term
“force majeure” means an occurrence that is beyond the control of the party
affected and occurs without its fault or negligence. Without limiting the foregoing,
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6.4.2.

6.4.3.

6.4.4.

force majeure includes acts of God; acts of the public enemy; war; riots; strikes;
mobilization; labor disputes; civil disorders; fire; flood; lockouts; injunctions-
intervention-acts; or failures or refusals to act by government authority; and other
similar occurrences beyond the control of the party declaring force majeure which
such party is unable to prevent by exercising reasonable diligence.

Force Majeure shall not include the following occurrences:

6.4.2.1. Late delivery of equipment or materials caused by congestion at a
manufacturer’s plant or elsewhere, or an oversold condition of the
market;

6.4.2.2. Late performance by a subcontractor unless the delay arises out of a
force majeure occurrence in accordance with this force majeure term and
condition; or

6.4.2.3. Inability of either the Contractor or any subcontractor to acquire or
maintain any required insurance, bonds, licenses or permits.

If either party is delayed at any time in the progress of the work by force majeure,
the delayed party shall notify the other party in writing of such delay, as soon as is
practicable and no later than the following working day, of the commencement
thereof and shall specify the causes of such delay in such notice. Such notice
shall be delivered or mailed certified-return receipt and shall make a specific
reference to this article, thereby invoking its provisions. The delayed party shall
cause such delay to cease as soon as practicable and shall notify the other party
in writing when it has done so. The time of completion shall be extended by
Contract Amendment for a period of time equal to the time that results or effects
of such delay prevent the delayed party from performing in accordance with this
Contract.

Any delay or failure in performance by either party hereto shall not constitute
default hereunder or give rise to any claim for damages or loss of anticipated
profits if, and to the extent that such delay or failure is caused by force majeure.

6.5. Third Party Antitrust Violations. The Contractor assigns to the State any claim for

overcharges resulting from antitrust violations to the extent that those violations concern
materials or services supplied by third parties to the Contractor, toward fulfillment of this

Contract.
7. Warranties
7.1. Liens. The Contractor warrants that the materials supplied under this Contract are free of

liens and shall remain free of liens.

7.2. Quality. Unless otherwise modified elsewhere in these terms and conditions, the
Contractor warrants that, for one year after acceptance by the State of the materials, they

shall be:

7.2.1. Of a quality to pass without objection in the trade under the Contract description;

7.2.2. Fit for the intended purposes for which the materials are used;

7.2.3. Within the variations permitted by the Contract and are of even kind, quantity, and

quality within each unit and among all units;

7.2.4. Adequately contained, packaged and marked as the Contract may require; and

7.2.5. Conform to the written promises or affirmations of fact made by the Contractor.
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7.3.

7.4.

7.5.

7.6.

Fitness. The Contractor warrants that any material supplied to the State shall fully
conform to all requirements of the Contract and all representations of the Contractor, and
shall be fit for all purposes and uses required by the Contract.

Inspection/Testing. The warranties set forth in subparagraphs 7.1 through 7.3 of this
paragraph are not affected by inspection or testing of or payment for the materials by the
State.

Compliance With Applicable Laws. The materials and services supplied under this
Contract shall comply with all applicable Federal, state and local laws, and the Contractor
shall maintain all applicable license and permit requirements.

Survival of Rights and Obligations after Contract Expiration or Termination.

7.6.1. Contractor's Representations and Warranties. All representations and warranties
made by the Contractor under this Contract shall survive the expiration or
termination hereof. In addition, the parties hereto acknowledge that pursuant to
A.R.S. §12-510, except as provided in A.R.S. § 12-529, the State is not subject
to or barred by any limitations of actions prescribed in A.R.S., Title 12, Chapter 5.

7.6.2. Purchase Orders. The Contractor shall, in accordance with all terms and
conditions of the Contract, fully perform and shall be obligated to comply with all
purchase orders received by the Contractor prior to the expiration or termination
hereof, unless otherwise directed in writing by the Procurement Officer, including,
without limitation, all purchase orders received prior to but not fully performed and
satisfied at the expiration or termination of this Contract.

8. State's Contractual Remedies

8.1.

8.2.

8.3.

8.4.

Right to Assurance. If the State in good faith has reason to believe that the Contractor
does not intend to, or is unable to perform or continue performing under this Contract, the
Procurement Officer may demand in writing that the Contractor give a written assurance
of intent to perform. Failure by the Contractor to provide written assurance within the
number of Days specified in the demand may, at the State’s option, be the basis for
terminating the Contract under the Uniform Terms and Conditions or other rights and
remedies available by law or provided by the contract.

Stop Work Order.

8.2.1. The State may, at any time, by written order to the Contractor, require the
Contractor to stop all or any part, of the work called for by this Contract for
period(s) of days indicated by the State after the order is delivered to the
Contractor. The order shall be specifically identified as a stop work order issued
under this clause. Upon receipt of the order, the Contractor shall immediately
comply with its terms and take all reasonable steps to minimize the incurrence of
costs allocable to the work covered by the order during the period of work
stoppage.

8.2.2. If a stop work order issued under this clause is canceled or the period of the order
or any extension expires, the Contractor shall resume work. The Procurement
Officer shall make an equitable adjustment in the delivery schedule or Contract
price, or both, and the Contract shall be amended in writing accordingly.

Non-exclusive Remedies. The rights and the remedies of the State under this Contract
are not exclusive.

Nonconforming Tender. Materials or services supplied under this Contract shall fully
comply with the Contract. The delivery of materials or services or a portion of the
materials or services that do not fully comply constitutes a breach of contract. On delivery
of nonconforming materials or services, the State may terminate the Contract for default
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under applicable termination clauses in the Contract, exercise any of its rights and
remedies under the Uniform Commercial Code, or pursue any other right or remedy
available to it.

8.5. Right of Offset. The State shall be entitled to offset against any sums due the Contractor,
any expenses or costs incurred by the State, or damages assessed by the State
concerning the Contractor’'s non-conforming performance or failure to perform the
Contract, including expenses, costs and damages described in the Uniform Terms and
Conditions.

9. Contract Termination

9.1. Cancellation for Conflict of Interest. Pursuant to A.R.S. § 38-511, the State may cancel
this Contract within three (3) years after Contract execution without penalty or further
obligation if any person significantly involved in initiating, negotiating, securing, drafting or
creating the Contract on behalf of the State is or becomes at any time while the Contract
or an extension of the Contract is in effect an employee of or a consultant to any other
party to this Contract with respect to the subject matter of the Contract. The cancellation
shall be effective when the Contractor receives written notice of the cancellation unless
the notice specifies a later time. If the Contractor is a political subdivision of the State, it
may also cancel this Contract as provided in A.R.S. § 38-511.

9.2. Gratuities. The State may, by written notice, terminate this Contract, in whole or in part, if
the State determines that employment or a Gratuity was offered or made by the
Contractor or a representative of the Contractor to any officer or employee of the State for
the purpose of influencing the outcome of the procurement or securing the Contract, an
amendment to the Contract, or favorable treatment concerning the Contract, including the
making of any determination or decision about contract performance. The State, in
addition to any other rights or remedies, shall be entitled to recover exemplary damages
in the amount of three times the value of the Gratuity offered by the Contractor.

9.3. Suspension or Debarment. The State may, by written notice to the Contractor,
immediately terminate this Contract if the State determines that the Contractor has been
debarred, suspended or otherwise lawfully prohibited from participating in any public
procurement activity, including but not limited to, being disapproved as a subcontractor of
any public procurement unit or other governmental body. Submittal of an offer or
execution of a contract shall attest that the contractor is not currently suspended or
debarred. If the contractor becomes suspended or debarred, the contractor shall
immediately notify the State.

9.4. Termination for Convenience. The State reserves the right to terminate the Contract, in
whole or in part at any time when in the best interest of the State, without penalty or
recourse. Upon receipt of the written notice, the Contractor shall stop all work, as directed
in the notice, notify all subcontractors of the effective date of the termination and minimize
all further costs to the State. In the event of termination under this paragraph, all
documents, data and reports prepared by the Contractor under the Contract shall become
the property of and be delivered to the State upon demand. The Contractor shall be
entitled to receive just and equitable compensation for work in progress, work completed
and materials accepted before the effective date of the termination. The cost principles
and procedures provided in A.A.C. R2-7-701 shall apply.

9.5. Termination for Default.

9.5.1. In addition to the rights reserved in the contract, the State may terminate the
Contract in whole or in part due to the failure of the Contractor to comply with any
term or condition of the Contract, to acquire and maintain all required insurance
policies, bonds, licenses and permits, or to make satisfactory progress in
performing the Contract. The Procurement Officer shall provide written notice of
the termination and the reasons for it to the Contractor.
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9.5.2. Upon termination under this paragraph, all goods, materials, documents, data and
reports prepared by the Contractor under the Contract shall become the property
of and be delivered to the State on demand.

9.5.3. The State may, upon termination of this Contract, procure, on terms and in the
manner that it deems appropriate, materials or services to replace those under
this Contract. The Contractor shall be liable to the State for any excess costs
incurred by the State in procuring materials or services in substitution for those
due from the Contractor.

9.6. Continuation of Performance Through Termination. The Contractor shall continue to
perform, in accordance with the requirements of the Contract, up to the date of
termination, as directed in the termination notice.

10. Contract Claims
All contract claims or controversies under this Contract shall be resolved according to A.R.S. Title
41, Chapter 23, Article 9, and rules adopted thereunder.

11. Arbitration
The parties to this Contract agree to resolve all disputes arising out of or relating to this contract
through arbitration, after exhausting applicable administrative review, to the extent required by
A.R.S. § 12-1518, except as may be required by other applicable statutes (Title 41).

12. Comments Welcome
The State Procurement Office periodically reviews the Uniform Terms and Conditions and
welcomes any comments you may have. Please submit your comments to: State Procurement
Administrator, State Procurement Office, 100 North 15" Avenue, Suite 201, Phoenix, Arizona,
85007.
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MM/DD/YYYY)
03/01/2011

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:

If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to

the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the

certificate holder in lieu of such endorsement(s).

CONTACT
PRODUCER .
Marsh USA Inc. m(h)/ll\EJ'E FAX
701 Market Street (A/C. No, Ext): (A/C, No):
Suite 1100 E-MAIL
St. Louis, MO 63101 S

Attn: ATT.CertRequest@marsh.com

CUSTOMER ID #:

018566-STND-GAW-10-11 X X INSURER(S) AFFORDING COVERAGE NAIC #
INSURED INSURER A - 0ld Republic Insurance Co 24147
AT&T Inc. and Subsidiaries ]
One AT&T Plaza INSURERB :
208 South Akard INSURER C :
Dallas, TX 75202
INSURER D :
INSURER E :
INSURER F :

COVERAGES CERTIFICATE NUMBER:

CHI-002950288-07 REVISION NUMBER: 6

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR ADDL[SUBR POLICY EFF_| POLICY EXP
LTR TYPE OF INSURANCE INSR | WVD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
A | GENERAL LIABILITY MWZY58820 06/01/2010 06/01/2011 EACH OCCURRENCE $ 1,000,000
X DAMAGE TO RENTED 1.000.000
COMMERCIAL GENERAL LIABILITY PREMISES (Ea occurrence) | $ i
cLAMS-MADE | X | occur MED EXP (Any one person) | $ 10,000
PERSONAL & ADV INJURY | $ 1,000,000
GENERAL AGGREGATE $ 10,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMP/OP AGG | $ 1,000,000
X | poLicy TRO: Loc $
A | AUTOMOBILE LIABILITY MWTB20965 06/01/2010 06/01/2011 COMBINED SINGLE LIMIT 1.000,000
) $ ,000,
7)( (Ea accident)
| = ] ANYAUTO BODILY INJURY (Per person) | $
|| ALL OWNED AUTOS BODILY INJURY (Per accident) | $
|| SCHEDULED AUTOS PROPERTY DAMAGE s
HIRED AUTOS (Per accident)
NON-OWNED AUTOS $
$
UMBRELLA LIAB OCCUR EACH OCCURRENCE $
EXCESS LIAB CLAIMS-MADE AGGREGATE $
DEDUCTIBLE $
RETENTION _§$ $
A | WORKERS COMPENSATION MWC11668100 06/01/2010  |06/01/2011 X | WCSTATU. OTH-
AND EMPLOYERS' LIABILITY Y/N TORY LIMIT. ER
ANY PROPRIETOR/PARTNER/EXECUTIVE [ E.L. EACH ACCIDENT $ 1,000,000
OFFICER/MEMBER EXCLUDED? N/A 1,000,000
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE $ 09,
If yes, describe under 1.000.000
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 099,

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (Attach ACORD 101, Additional Remarks Schedule, if more space is required)

Re: WSCA RFP 1523; Location: 515 E. Musser Street, Suite 300 Carson City, NV.

State of Nevada, its officers, employees and immune contractors and The State of Colorado are included as Additional Insured under the General Liability policy but only with respect to the requirements of the contract
between the Certificate Holder and AT&T Inc. and Subsidiaries. This insurance is primary with respect to the interest of the Additional Insured and any other insurance maintained by Additional Insured is excess and non

contributory with this insurance.

CERTIFICATE HOLDER

CANCELLATION

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

ACORD 25 (2009/09)

© 1988-2009 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD






ADDITIONAL INFORMATION

CHI-002950288-07

DATE (MM/DD/YY)
03/01/2011

PRODUCER
Marsh USA Inc.
701 Market Street
Suite 1100
St. Louis, MO 63101
Attn: ATT.CertRequest@marsh.com
018566-STND-GAW-10-11 X X

INSURERS AFFORDING COVERAGE

NAIC #

INSURED

AT&T Inc. and Subsidiaries
One AT&T Plaza

208 South Akard

Dallas, TX 75202

INSURER G:

INSURER H:

INSURER I

INSURER J:

TEXT

CONTINUED FROM DESCRIPTION SECTION:

CERTIFICATE HOLDER

State of Nevada, Purchasing Division
c/o Shannon Berry, Purchasing Officer
Attn: Teri Smith, Services Purchasing
515 E. Musser Street, Suite 300
Carson City, NV 89701

Page

AUTHORIZED REPRESENTATIVE
of Marsh USA Inc.

Katey E. Jones

2






IL. 10 (12/06) OLD REPUBLIC INSURANCE COMPANY

THIS ENDORSEMENT CHANGES THE POLICY. PLEASE READ IT CAREFULLY.

ADDITIONAL INSURED WHERE REQUIRED
UNDER CONTRACT OR AGREEMENT

This endorsement modifies insurance provided under the following:

COMMERCIAL GENERAL LIABILITY COVERAGE FORM

Paragraph 2. of SECTION Il - WHO IS AN INSURED is amended to include any person or organization
for whom you have agreed under contract or agreement to provide insurance. However, the insurance
provided shall not exceed the scope of coverage or fimits of this policy. Naotwithstanding the foregoing
sentence, in no event shall the insurance provided exceed the scope of coverage or limits required by
said contract or agreement.

Where required by contract, we will consider our policy to be primary under any other insurance
maintained by the additional insured for injury or damage covered by this endorsement and that their
policy will be noncontributing with this insurance.

GL 739 008a 0602
ATAT inc. MW2ZY 58820 Effective: 6-1-10











Entity Details - Secretary of State, Nevada Page 1 of 2

AT&T MOBILITY NATIONAL ACCOUNTS LLC

Business Entity Information

Status: | Active File Date: | 3/30/2000
| Foreign Limited-Liability
e Company

Entity Number: | LLC3045-2000

Qualifying State: | DE List of Officers Due: | 3/31/2011
Managed By: | Managers Expiration Date: | 3/30/2500
NV Business ID: | NV20001031909 susiness "'Cg(‘;_e 3/31/2011

Registered Agent Information

Name: gOHI\E/Ié:AONRYPSE'IA\IE\?A’\\IDLRUST Address 1: | 311 S DIVISION ST
Address 2: City: | CARSON CITY
State: | NV Zip Code: | 89703
Phone: Fax:
Mailing Address 1: Mailing Address 2:
Mailing City: Mailing State: | NV
Mailing Zip Code:
Agent Type: | Commercial Registered Agent - Corporation
Jurisdiction: | NEVADA | Status: |Active

Financial Information

No Par Share Count: | 0 | Capital Amount: |$ 0
No stock records found for this company

Officers M Include Inactive Officers
Manager - AT&T MOBILITY CORPORATION
Address 1: | 1025 LENOX PARK BLVD NE 5D46 Address 2:
City: | ATLANTA State: | GA
Zip Code: | 30319 Country:
Status: | Active Email:

Actions\Amendments

Action Type: | Application for Foreign Registration
Document Number: | LLC3045-2000-001 # of Pages: | 3
File Date: | 3/30/2000 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-005 # of Pages: |1
File Date: | 4/07/2001 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-004 # of Pages: | 1
File Date: | 4/08/2002 Effective Date:
(No notes for this action)
Action Type: | Annual List

http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011





Entity Details - Secretary of State, Nevada Page 2 of 2
Document Number: | LLC3045-2000-003 # of Pages:
File Date: | 3/19/2003 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | LLC3045-2000-002 # of Pages:
File Date: | 4/14/2004 Effective Date:
List of Officers for 2004 to 2005
Action Type: | Annual List
Document Number: | 20050073766-06 # of Pages:
File Date: | 3/01/2005 Effective Date:
(No notes for this action)
Action Type: | Amendment
Document Number: | 20050330888-37 # of Pages:
File Date: | 8/16/2005 Effective Date:
REG MAIL 8-23-05
Action Type: | Registered Agent Change
Document Number: | 20050477493-61 # of Pages:
File Date: | 10/12/2005 Effective Date:
(No notes for this action)
Action Type: | Annual List
Document Number: | 20060108581-41 # of Pages:
File Date: | 2/21/2006 Effective Date:
06-07
Action Type: | Amendment
Document Number: | 20070382896-65 # of Pages:
File Date: | 6/01/2007 Effective Date:
(No notes for this action)
Action Type: | Reinstatement
Document Number: | 20100322926-47 # of Pages:
File Date: | 5/11/2010 Effective Date:
REVOKED 4/1/08. REINSTATED
Action Type: | Acceptance of Registered Agent
Document Number: | 20100322928-69 # of Pages:
File Date: | 5/11/2010 Effective Date:
(No notes for this action)
http://www.nvsos.gov/sosentitysearch/PrintCorp.aspx?Ix8nvg=ogbFaNIlaHIZ5kKqlT94Ft... 2/11/2011
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The State of Nevada on behalf of the Western States Contracting Alliance (WSCA)

Transition Plan

AT&T understands the complexity of migrating large number of users across various agencies from one contract to another with minimal impact to the end-user.  Over 1,500 Government agencies have trusted us to implement our solutions at their locations – many for critical public safety applications – as seamlessly as possible. AT&T has the extensive  experience in providing flexible, cost effective methods of transferring end-users to a centralized wireless program as AT&T.

Crucial to AT&T implementing all new Participating Addendum and transitioning end-user to the new agreements will be the effective use of the time between contract letter of intent and the start date of the contract. This time period is critical in identifying the needs of the existing users and mapping these needs to a migration plan.

Pre-Contract Start Date Activity

From the expected contract letter of intent on or about June 10, 2011 until Contract Start Date, AT&T will engage in the following activities to assure contract success;

AT&T Training 

AT&T will create and present internal training to addresses the terms and conditions of the new contract and AT&T’s responsibilities, along with our implementation plan.  The target audience for this training is senior level managers, sales teams, Government Care Managers (GCMs) and other departments supporting the WSCA contract. This training will be a reconfirmation of already agreed to roles and responsibilities and will identify any changes that may have occurred at contract award.

Participating Entity Training Materials 

Training materials for Premier, collateral for AT&T’s rate plans, collateral for the most popular devices, and websites will be available for the Participating Entities, their agencies,and  political subdivisions. This material was prepared during the proposal process and can be submitted immediately unless changes are made during the award process. 

Transition to new PA

AT&T’s local account teams will contact 100% of the state procurement representatives and agencies with active WSCA PAs within 30 days from receipt of the letter of intent.  AT&T will work with the contact person to establish new PA as appropriate.   PAs will be presented to all applicable state representatives, state agencies, political subdivisions, and institutes of higher education 30 days prior to contract start date. 

Participating Entity Training 

Local AT&T sales teams will host training sessions in selected cities based on the agencies and in coordination with the WSCA states. During the training AT&T will present to the agencies with:

Contract training

Pricing Plans and Products

Ordering Process

Transition Process

Names and Phone number of contact to complete the transition

Escalation Process

Proposed Transition Schedule in the event AT&T is fortunate enough to be selected as a vendor under this procurement:



		Task Name

		Duration 

		Start Date

		Completion Date



		Submit Proposal

		0 days

		4/4/2011

		4/4/2011



		Review Existing PAs

		35 days

		3/28/2011

		5/13/2011



		Receive Letter of Intent

		0 days

		6/10/2011

		6/10/2011



		Negotiate WSCA Contract

		102 days

		6/10/2011

		10/31/2011



		Develop Contract Training

		45 days

		11/1/2011

		1/2/2012



		AT&T Internal Training

		15 days

		11/1/2011

		11/21/2011



		Participating Entity (P.E.) Training

		45 days

		11/1/2011

		1/2/2012



		Transition to New Contract

		340 days

		6/13/2011

		9/28/2012



		Contact P.E.

		30 days

		6/13/2011

		7/22/2011



		Present new PA

		50 days

		7/25/2011

		9/30/2011



		Negotiate New PA

		232 days

		11/10/2011

		9/28/2012
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AT&T’s Technology Evolution
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Create Powerful Connections
A backward compatible evolution path for high speed wireless broadband
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Radio Access Network Upgraded: 21 Mbps Theoretical Peak

Limiting factors:

Device

RF Conditions (bars)

Backhaul (Ethernet helps)

Simultaneous users





HSPA+ Upgrades 
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Microsoft_Office_Excel_Worksheet1.xlsx

Sheet1


			 			Series 1			Series 2			Series 3


			HSPA vs. EVDO			3.6			3.6			2


			HSPA 7.2 vs EVDO			7.2			3.6			2


			HSPA+ vs EVDO			21			3.6			3


			Category 4			4.5			2.8			5


						To resize chart data range, drag lower right corner of range.
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36 NETWORK TESTS

Speed and Reliability Results by City

Download speeds, upload speeds, and reliability scores for each service provider in each of our 13 testing cities, divided by region,
Gl : ! Download | Upload Download | Upload
: o5 iy =
5%

Baltimore 203 | 1071 | 95% 857 07 | 100% | 703 285 90% 818 402
Boston 1756 95% 942 448 95% 728 301 95% 888 396 90%
Chicago 1568 | 831 95% 747 384 95% | 1047 | 270 90% 886 425 95%
Denver 879 669 90% 599 376 95% 928 293 95% 885 478 90%
NewOrleans | 1685 | 801 95% 785 a8 95% 570 181 70% | 1227 | ew | 100%
New York 1523 | 779 95% 790 403 95% | 1220 | 0 95% | 124 | 483 | 100%
Orlando 1208 | 841 95% 619 350 85% 860 284 95% | 147 | 47 | 100%
Phoenix 1% | es7 | 100% | 797 303 90% | 1201 | 288 | 100% | 585 407 95%
Portland 1276 | ss0 | 100% | 945 398 | 100% | 109 | 309 | 100% | 79 308 95%
San Diego 1228 | 700 | 85% 962 449 | 100% | 616 264 95% 671 314 5%
SanFrancisco | 1183 | 715 85% 814 405 95% 650 239 85% 729 401 95%
San Jose 103 | ess 90% 4 374 85% 745 444 90% 891 s | 100%
Seattle wn | e | 100% | 757 26 95% 929 303 | 100% | 758 400 90%

CHART NOTES: Fastest results are n bold. Speeds per second (kbps). Rellabiltyis expressed as the percentage of our 1-minute performance

tests in which the se
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The State of Nevada on behalf of the Western States Contracting Alliance (WSCA)

AT&T Acronym and Definition List

411 Information – directory assistance. Abbreviated dialed number used to request an operator search for a listing.

Bolt-on Data Plan Feature – Data features or plans added to a voice plan. These are intended for customers who want to use a single device for both voice and data usage.

Call Back – when the person you are calling is unavailable you can activate this feature and when the called party is available they will call you back automatically.

CDMA – Code Division Multiplex Access refers to several protocol used in second generation (2G) and third generation (3G) wireless communications.

Corporate Liable Account or Corporate Responsible User (“CL” or “CRU”).  A CRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and whose corresponding charges are the financial responsibility of that Participating Entity.

CPNI – Customer Proprietary Network Information is the data collected by a telecommunications company about a consumer's telephone calls. It includes the time, date, duration and destination number of each call, the type of network a consumer subscribes to, and any other information that appears on the consumer's telephone bill and requires customers consent to access as defined in the FCC CPNI order.

DSL (Digital Subscriber Line) – DSL transmits Internet data using electrical signals over standard copper phone lines allowing each customer to have an individual connection to the Internet, unlike cable for which they share a connection. 

CPE (Customer Premises Equipment) – CPE is equipment located on the customer site. This telephone equipment includes key systems, Private Branch Exchanges (PBXs), Network Termination 1s (NT1s), answering machines, etc. 

End Users - IRUs and CRUs together referred to in AT&T’s response.

EV-DO – Evolution Data Optimization or Evolution Data Only – telecommunication standard for wireless transmission through radio signals.

FAN – Foundation Account Number - fictitious account number(s) created for different business structures and hierarchies under a PA profile. AT&T uses the profile information to configure access to business-only support and to a Premier web portal that's tailored for a Participating Entity. 

GSM – Global Systems for Mobile Communications – most popular standard for mobile communications GSM Associations estimates 80% of the global markets use this standard.  Originally developed to operation in the 900 MHz band has been modified to operation in 8501800, and 1900 MHz bands.

HSPA and HSPA+ - High Speed Packet Access is a family of high-speed 3G digital services provided worldwide by telecommunication carriers that use the GSM technology.

iDEN – iDEN technology supports either 3 or 6 phone users per channels and six push-to talk users per channel. Voice is transmitted via dedicated digital network that does not interface with Public Switched Network (PSN).

Individual Liable Account or Individual Responsible User (“IL” or “IRU”). An IRU is an employee of a Participating Entity that obtains wireless service and products under the corresponding Participation Addendum and who is individually responsible for the corresponding charges.

LTE (Long Term Evolution) – a modulation technique designed to deliver a 100 Mbps per channel and gives user performance comparable to wired Broadband. LTE technology is intended to offer ubiquitous broadband at multiple megabits per second.  The signal is immune to interference and can support high data rates.

Pooling – Pooling allows a group of users to collectively share their anytime minutes of use or kilobytes. Only pooled rate plans can be included in the pool as long as they share the same included data bucket size and the same overage rate under the Foundation Account Number

Push-to-Talk (PTT) – is a walkie-talkie-type service allows for customers to instantly reach other PTT customers by eliminating the dialing and ringing steps in a regular cellular call within a 6 mile radius. Users can select a person or group from their PTT Contacts List and then push and hold a dedicated button on the side of their devices to make calls. In addition to the customer participating in a wireless voice plan, Push-to-Talk requires a specific handset enabled with this technology and the feature added to voice plan.

Smartphone – Electronic handheld device that integrates the functions of a wireless phone with a PDA (personal digital assistant) or other information application; often with PC-like functionality.

SONET (synchronous optical network) – SONET is a family of fiber-optic transmission rates from 51.84 Mbps to 13.22 Gbps, created to provide the flexibility needed to transport many digital signals with different capabilities. SONET is a national and international standard that provides for compatible fiber-optic transmission equipment.  

Tethering – is the use of a wireless phone to supply internet access to another device which is otherwise unconnected using the wireless phone as a modem. This can be done through wireless technology or cables (USB cable).

UMTS - Universal Mobile Telecommunications System – one of the 3G (third generation) wireless telecommunications technologies being developed into a 4G (fourth generation) technology.

Wi-Fi – refers to interoperability implementation of IEEE802.11 Wireless LAN Standard.
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